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Advertisers  keep  coming  back  for  Also,  68 ‘’J  of  its  readers  look  at 

more  in  TV  WEEK.  Like  the  TV  WEEK  3  or  more  times  during 
Hanson  Scale  Co.  an  average  evening.  That’s  21 

"We’re  setting  new  sales  records  times  a  week  they  can  read  and  re¬ 

in  Chicago,’’  says  Mr.  S.  J.  Hans-  spond  to  your  advertising.  Another 
sen.  President,  "and  the  credit  be-  31%  of  its  readers  look  at  it  "5  or 

longs  to  your  fine  television  maga-  more  times’’  — for  an  astonishing  35 

zine.  We  plan  to  continue  using  it  ad  exjwsures  per  week! 
exclusively  during  1958”  To  get  seven-day  sales  power  in 

TV  WEEK  carries  a  lot  of  weight  the  big  Chicago  market,  put  TV 
in  Chicago  and  suburbs.  It  reaches  WEEK  to  work  for  you.  Your  near- 
more  than  700,000  families — and  est  Tribune  representative  will  be 

96%  of  its  readers  keep  it  handy  glad  to  give  you  full  details  about 

for  a  full  week !  its  low  cost  coverage. 


7d  6e  BtOin  Chicago,  he  BfSin  ihe  Th'bunei 


The  SCOTT 
MATRIX  ROLLER 

Provides  Better  Mats... 

Free  From  ^^Buckles'' 


Rolls  any  kind  of  Matrix, 
eliminates  imperfections, 
produces  sharp,  full  depth 
mats,  free  from  mechanical 
buckling.  Molding  cylinder 
automatically  adjusts  itself 
to  variations  of  each  form, 
molding  the  mat  in  natural 
manner.  Mat  retains  exact 
size  of  original  form  without 
anv  stretch  or  distortion. 


Cross-belt  drive  permits 
variation  in  surface  speed 
without  slipping.  Assures 
uniform  matrix  rolling. 


f.O.B.  Plainfield,  N.  J.  Complete  withi^j 
208/220V  Motor  and  Control.  If  shipped 
assembled,  deduct  $200.  > 

Pric*  to  choriQ*  without  notice.  ' 


Features  of  the  Scott 
''IDEAL”  Matrix  Roller 

•  Size  of  Bed . . .  34"x44",  6"  thick,  steel  buffer  plates  at  each  end. 

•  Height  of  Bed . . .  36". 

•  Overall  Sizes . . .  80%  "  long  over  bed,  width  56 height  59 

•  Weight ...  1 1 ,500  lbs. 

•  3  HP  Reversible  Motor,  equipped  with  automatic  brake. 

•  Anti-Friction  bearings  throughout. 

•  Forms  loaded,  and  unloaded,  from  either  end  or  side. 

•  Finger  tip  push  button  starting. 

Se/id  for  literature  and  specifications,  etc. 


WALTER  SCOTT  &  CO. 

DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  Plant:  Plainfield,  N.  J. 
EXECUTIVE  &  SALES  OFFICE;  501  FIFTH  AVENUE,  NEW  YORK  17.  NEW  YORK 


Winchester-action, 
Custom-made  .219  Cal.  Rifle 


•  You  can  really  draw  a  bead  on  one  of  America's  richest  markets 
when  you  use  The  Star  and  The  News.  Here  you  can  hit  over  2,000,000 
people  with  more  money,  more  spending  power  per  family  to  buy 
the  things  you  sell.  In  Indianapolis  alone  the  average  annual  income 
per  family  is  $6,865  .  .  .  15.6%  above  the  national  average,  and  15th 
among  cities  of  over  600,000.t  And  The  Star  and  The  News  give 
you  56.4%  coverage  of  the  area.  Write  for  complete  market  data. 


*THE  45-COUNTY  TRADING  AREA 
THAT’S  BIGGER  THAN  YOU  THINK! 


Population:  2,117,100 

Income:  $3,740,248,000 

Retail  Sales:  $2,472,792,000 
Coverage:  56.4%  By 

The  Star  and  The  News 


tSaies  Management,  Survey  of  Buying  Power,  1958 
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JOBS 

WANTED 

by  former 

CINCINNATI  TIMES-STAR 

EMPLOYEES 

No  amount  of  words  can  fill  this  white  space 
and  adequately  express  our  grief  at  the 
demise  of  the  CINCINNATI  TIMES-STAR. 
The  passing  of  one  of  America’s  great  news¬ 
papers  has  made  available  for  employment 
some  of  America’s  best  newspaper  talent. 
We  have  personnel  available  in  all  depart¬ 
ments  including: 

Editorial  and  News 
Advertising 
Circulation 
Promotion 
Production 

If  you  are  interested  in  hiring  former 
CINCINNATI  TIMES-STAR  employees, 
please  direct  your  inquiries  to: 

CINCINNATI  TIMES-STAR 

Employment  Council 
Room  1 202 
TIMES-STAR  Building 
Cincinnati  2,  Ohio 
Telephone  CHerry  1-4874  or  MAin  1-7922 


EDITOR  &  PUBLISHER  CALENDAR 

Aug.  4-8— American  Newspaper  Guild,  annual  convention,  San  Jose,  CaPil. 

Aug.  8-9— Newspaper  Advertising  Executives  Association  of  the  Carolines, 
Mid-Summer  meeting.  Ocean  Forest  Hotel,  Myrtle  Beach,  S.  C. 

Aug.  M-16— Newspaper  Association  Managers,  Inc.,  annual  meeting,  Stan¬ 
ley  Hotel,  Estes  Parle,  Colo. 

Aug.  12-14 — College  Sports  Information  Directors  of  America,  annual  meet¬ 
ing.  Bismarck  Hotel,  Chicago. 

Aug. 14-15— Triennial  Middle  Atlantic  Associated  Press  meeting.  The  Green¬ 
brier  Hotel,  White  Sulphur  Springs,  W.  Va. 

Aug.  IS — Football  Writers  Association  of  America,  annual  meeting,  Sher¬ 
man  Hotel.  Chicago. 

Aug.  15— United  States  Basketball  Writers  Association,  Summer  meeting, 
Sherman  Hotel,  Chicago. 

Aug.  16 — International  Typographical  Union.  lOOth  annual  convention, 
Hotel  Whitcomb,  San  Francisco. 

Aug.  17-19— Texas  Daily  Newspaper  Association.  Summer  meeting,  Jed 
Tar  Hotel.  Galveston,  Tex. 

Aug.  17-19 — Southern  Newspaper  Publishers  Association,  Eastern  Division 
Mechanical  Conference,  Dinkier  Plaza  Hotel,  Atlanta,  Ga. 

Aug.  18-23— International  Photo  Engravers  Union  of  North  America,  annuel 
convention.  New  Orleans,  La. 

Aug.  18-23— National  Institute  for  Advertising  Management,  sponsored  by 
the  Advertising  Federation  of  America,  Michigan  State  University, 

E.  Lansing,  Mich. 

Aug.  25-27 — New  England  Association  of  Circulation  Managers,  Summer 
convention.  The  Griswold,  Groton,  Conn. 

Aug.  25-28 — Association  for  Education  in  Journalism,  annual  convention. 
University  of  Missouri,  Columbia.  Mo. 

Sept.  4-5 — Allied  Dally  Newspapers  of  Washington.  Fall  meeting.  Alder- 
brook  Inn,  Hood  Canal.  Wash. 

Sept.  4-6— Canadian  Weekly  Newspapers  Association,  annual  convention. 
King  Edward  Hotel,  Toronto. 

Sept.  5-7— Pacific  Newspaper  Mechanical  Conference,  annual  meeting. 
Mark  Hopkins  Hotel.  San  Francisco,  Calif. 

Sept.  5-7 — Iowa  Daily  Press  Association,  annual  clinic,  Savery  Hotel.  Des 
Moines. 

Sept.  8-12— International  Stereotypers  and  Electrotypers  Union,  55th  an¬ 
nual  convention.  Post  Tavern  Hotel,  Battle  Creek.  Mich. 

Sept.  12-14— Maine  Press  Association,  with  New  England  Weekly  Press 
Association,  Summer  conference.  Samoset  Hotel,  Rockland,  Me. 

Sept.  13— United  Press  International  Editors  of  Pennsylvania,  Summer 
meeting,  Bedford  Springs  Hotel,  Bedford,  Pa. 

Sept.  12-14 — New  England  Weekly  Press  Association  Summer  Conference, 
Samoset  Hotel,  Rockland,  Maine. 

Sept.  13-14 — Illinois  Daily  Newspaper  Markets  State  Sales  Clinic,  Pare 
Marquette  Hotel.  Peoria.  HI. 

Sept.  14-lfr— New  York  State  Publishers  Association,  annual  meeting, 
Whiteface  Inn.  Whiteface,  N.  Y. 

Sept.  14-16— Central  States  Circulation  Managers  Association,  Fall  meet¬ 
ing,  Congress  Hotel.  Chicago. 

Sept.  14-17— New  England  Associated  Press  News  Executive  Associeh'on, 
annual  meeting.  Hotel  Samoset,  Rockland,  Maine. 

Sept.  14-17— Western  Classified  Advertising  Association,  annual  conven¬ 
tion,  Villa  Hotel,  San  Mateo.  Calif. 

Sept.  14-17— Southern  Circulation  Managers'  Association,  29th  annual 
convention,  San  Carlos  Hotel.  Pensacola,  Fla. 

Sept.  15-17 — Newspaper  ROP  COLOR  Conference,  third  annual,  Waldorf- 
Astoria  Hotel,  New  York. 

Sept.  17-19— Advertising  Media  Credit  Executives  Association,  fifth  annuel 
meeting,  Roosevelt  Hotel,  New  Orleans,  La. 

Sept.  17-19 — National  Industrial  Conference  Board,  sixth  marketing  con¬ 
ference.  Waldorf-Astoria,  New  York  City. 

Sept.  20-21 — Minnesota  AP  newspaoers.  Fall  meeting,  Hibbing,  Minn. 

Sept.  22 — U.  S.  Commemorative  Stamp  Ceremony,  honoring  Journalism 
and  Freedom  of  the  Press.  On  50th  Anniversary  of  School  of  Journalism, 
University  of  Missouri,  Columbia,  Mo. 

Sept.  26-27— Newspaper  Week,  University  of  Colorado,  Boulder.  Colo. 

Sept.  28-29 — Ohio  Select  List  annual  meeting.  Fort  Hayes  Hotel,  Colum¬ 
bus,  Ohio. 

Oct.  I — Inauguration  of  National  Newspaper  Week,  University  of  MIssoun, 
Columbia,  Missouri. 

Oct.  2-4 — West  Virginia  Press  Association,  annual  meeting.  Chancellor 
Hotel,  Parkersburg,  W.  Va. 
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Don't  let  the  euto  industry  teke  off  without  you! 


No  one  need  tell  you  that  increased  competition  in  the  auto 
industry  is  going  to  mean  increased  advertising  appropria¬ 
tions,  combined  with  greater  discrimination  in  media 
selection.  So  you  have  a  real  selling  job  ahead:  to  reach 
and  influence  those  automotive  executives  who  must  de¬ 
cide  how,  when  and  where  to  invest  182  million  advertising 
dollars.  How  can  you  convince  them  of  your  importance 
to  their  selling  effort? 

Ask  your  own  space  representatives!  We  think  they’ll 
agree:  AUTOMOTIVE  NEWS  is  the  one  publication  sure 
to  be  seen  by  the  auto  men  they  must  sell,  the  one  publica¬ 
tion  to  carry  your  advertising  message.  Little  wonder. 
For  32  years  AUTOMOTIVE  NEWS— and  AUTOMO¬ 
TIVE  NEWS  alone — has  been  the  weekly  Newspaper  of 
the  Industry,  gathering,  sorting,  editing  and  interpreting 
the  vital  happenings  of  this  dynamic  industry. 

To  deliver  the  news — while  it  still  *is  news — to  some 
150,000  readers*  is  the  job  of  14  full-time  editors  and  106 
field  correspondents.  Find  out  how  AUTOMOTIVE  NEWS 
has  already  helped  introduce  more  than  35  newspapers  to 
the  men  who  will  decide  when  and  where  to  place  $182 
million  worth  of  space  this  year.  Don’t  put  it  off — call 
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your  nearby  AUTOMOTIVE  NEWS  representative — 
today. 

*H,000  paid  subscribers,  86%  of  whom  annually  reneut  their  sub¬ 
scriptions  at  the  regular  $8  rale.  They're  offered  no  premiums, 
cut-rates  or  special  inducements. 

*  *  * 

NEW  YORK;  t^dward  krUApak,  Howard  E.  Bradley,  Ray  UillinKhatn.  Murray 
IfiM  7-<>«71 

CHICAGO:  J.  GuldMiein.  Bill  OallaKhcr,  State  2*6273 

DETROIT:  R.  E.  Mebber,  William  R.  Maa>,  Roy  llolihan.  Woodward  3-11 1<«.> 

SAN  FRANCISCO:  Julet  E.  Yhompton,  Douglas  2*8547 

LOS  ANGELES:  Robert  E.  Clark,  Hollywood  3*4111 

Tin  most  influential  publication  in  the  automotive  industry. 


of  SPRINGFIELD  . . .  capital  and  heart  of  ILLINOIS 

The  Illinois  State  Journal  and  Register  offer  you  100%  coverage 
In  Sangamon  County  (Springfield)  .  .  .  61.6%  coverage  in 
the  entire  11-county  trading  area.  R.O.P.  Color,  too! 
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j  A  ISetcagirVs  Credo 

i  Editor  A.  H.  Kirchhofer,  Buffalo  Evening  News,  writes;  “1 
I  read  in  your  July  5  column  Todd  Simon’s  credo  as  a  news- 
j  man.  I  have  had  the  copy  below  on  my  desk  for  sometime.  li 
was  written  by  Ellen  Taussig,  a  star  reporter  on  the  News  staft 
It  is  her  credo  and  I  hope  that  of  many  members  of  the  New 
j  staff.  It  reads: 

{  newspaper  will  take  all  the  imagination,  strength,  speei, 

^resourcefulness  and  stamina  you  can  give  it.  In  return,  it 
I  give  you  a  sense  of  being  a  listener  to  and  an  observer  of  lift 
j  “At  times,  you  will  bave  tbe  privilege  of  participating  in  tb 
I  creation  of  some  phase  of  tbat  life.  For  tbis  all  is  worthwhilo^ 
no  training  is  too  arduous.  For  in  those  shining  moments,  one 
glimpses  tbe  forces  of  creation  at  work. 

“People  say  today's  news  is  dead  tomorrow.  But  the  visiow 
the  sights,  the  sounds  and  the  human  encounters  of  a  repoitg 
are  incorporated  within  him.  They  cannot  be  taken  from  him 
They  are  his  own,  forever. 

“He  has  earned  them  in  wind,  storm,  heat,  cold  and  occasm- 
ally,  through  persecution,  by  registering  the  life  that  passed  hf 
him  in  his  time.’’ 
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Political  Palaver 


'  ~ -nrhe  Rhig  of  Truth" -f  '' rt>^mm0assEsxmmHmmmmmmBaa 

^  COPLEY  >WiEWS~i^PERt^  I 

J  15  Hometown"  Newspopers  covering  Springfield,  Illinois  —  Northern  Illinois  I 

»  Son  Diego  Californio  ~  and  greater  Los  Angeles  ...  ■ 

Served  by  the  COPLEY  Washington  Bureau  and  the  COPLEY  News  Service.  I 

REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC.  i 


A  Professional 

Approach . . . 

PUNNED  TO  MEET  GROWTH  REQUIREMENTS 

.  ANALYSIS  OF  PRESENT  OPERATIONS 
.  REPORTS  AND  RECOMMENDATIONS 
.  PLANS  AND  SPECIFICATIONS 

plant  rearrangement 
plant  extension 
new  plant 

•  CONSTRUCTION  MANAGEMENT 


CHAS.  T.  MAIN,  INC. 

Engineering  for  the  Graphic  Arts 

BOSTON.  MASSACHUSETTS  •  CHARLOTTE.  NORTH  CAROLINA 


As  this  is  an  election  year,  the  season  for  pat  political  phrases  ii 
approaching.  Bill  Moiles,  fTorcester  (Mass.)  Telegram,  decided  that* 
the  redundant  “present  incumbent”  is  back  in  circulation,  he  might  c 
well  write  all  his  political  patter  at  once  and  then  discard  the  hoary 
phrases  for  the  rest  of  the  campaign.  He  wrote: 

“We  also  hope,  although  this  may  be  a  vain  hope,  that  a  goal 
many  of  the  candidates  will  take  the  bull  by  the  horns  and  makt 
the  issues  crystal  clear. 

“Let’s  get  all  the  skeletons  out  of  the  closet  at  one  fell  swoop, 
because,  naturally,  it  is  later  than  you  think. 

“War  and  rumors  of  war  are  all  around  us  and  this  is  no  tiiw 
to  be  washed  away  by  a  wave  of  optimism.  On  the  other  hand.  ^ 
it  is  no  time  to  wallow  in  the  slough  of  despond.  While  there  h  ( 
life  there  is  hope.  g 

“Furthermore,  the  nation  (state.  Congressional  district,  county, 
city,  ward,  etc.)  stands  at  the  crossroads  of  destiny,  and  eves 
though  men  may  little  note  nor  long  remember  what  we  say  here 
still,  one  must  keep  fighting.  Therefore,  be  of  good  cheer, 
brethren.  Make  sure  that  your  papers  are  all  in  order  and  iImd 
once  more  unto  the  breach,  dear  friends,  once  more.” 

Robert  C.  Smith,  in  his  “Smithereens”  column,  Norfolk-Portsnuttlk 
(Va.)  Virginian-Pilot,  notes  that  newspapermen  dearly  love  to  lampoon 
political  bombast.  Then  he  deflates  some  newspaper  bombast: 

“But  what  about  what  the  newspapermen  say?  Nobody  exposes  them 
because  nobody  else  has  access  to  a  newspaper.  On  the  assumption 
that  it  takes  a  newspaperman  to  expose  one,  the  following  glossary  oi 
newspaper  terms  is  offered: 

“A  leak — a  newspaper  story  someone  else  got.  A  beat — a  newspapw 
story  he  got.  A  scoop — newspapermen  rarely  use  the  word  but  wlw 
they  do  they  refer  to  any  various  shovel-like  utensils.  Some  blabbennoatl 
underling  has  been  talking — another  newspaperman  got  a  story  fn® 
a  source  unknown  to  him.  It  came  from  informed  sources — ^he  got  t« 
the  same  source  first.  The  preponderance  of  opinion  indicates— h* 
believes  it,  anyway.  This  piece  is  loaded  with  human  interest— used  st 
deskmen  by  reporters  and  means,  Tf  you  don’t  give  this  a  byline,  yoot' 
tone  deaf,  you  deskman,  you.’  There’s  not  much  in  this  story — by  reporter? 

1  to  deskmen,  indicating  they  don’t  want  to  write  it.  The  lid  of  secrecy 
I  clamped  down — his  sources  aren’t  speaking  to  him.  An  air  of  inystert 
I  surrounded  the  killing — he  got  there  too  late.  Police  said  an  air  o 
mystery  surrounded  the  killing — he  didn’t  get  there  at  all.  The  body  ol 
a  beautiful  blonde — they  found  a  dead  woman.  A  rather  plain,  chestnut 
haired,  elderly  woman — he  got  beaten  on  the  story  by  the  reportfi 
who  wrote  about  the  beautiful  blonde.” 

— As  a  gag.  Bob  Regan,  metals  editor.  Journal  of  Comme^- 
turned  in  his  time  card  to  Managing  Editor  M.  L.  (Mike)  t® 
Slyck  with  only  pseudo  Japanese  characters.  Mike,  unknown_*u 
Bob,  marked  it  “audited  and  approved’’  and  sent  it  to  the  cashier. 
Bob  was  dismayed  when  his  pay  envelope  yielded  only  a 
note  worth  2c  and  spent  an  anxious  30  minutes  going 
channels  before  he  got  his  pay.  .  .  .  Variety  reports  that  xm 
PRman  Robert  S.  Taplinger  mailed  out  a  dollar  bill  promoh*’" 
for  “John  Paul  Jones’’  keyed  to  finding  someone  to  play  Gectp 
Washington,  Sim  Myers,  New  Orleans  Times-Pieayitne  amusenie*' 
editor,  mailed  it  back  with  this  formal  rejection  slip:  *’The  Tin*^ 
Picayune  is  unable  to  make  use  of  the  material  which  is  hetcr*<'° 
returned.  Thank  you  for  an  opportunity  to  see  it.’’ 
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The  Newark  Star-Ledger  GAINED  MORE  Retail  and 
General  Grocery  advertising  than  any  other  New 
York  or  Newark  newspaper!  That's  what  Media  Rec¬ 
ords  show  for  the  first  half  of  this  year,  while  the 
other  newspapers,  but  one,  showed  losses. 


The  Newark  Star-Ledger  GAINED  MORE  IN  CIRCULATION 
than  the  other  Newark  newspaper!  In  fact  for  the  period 
ending  March  31,1 958,  it  had  the  fourth  largest  numerical 
and  the  second  largest  percentage  gain  of  ALL  MORNING 
NEWSPAPERS  IN  THE  UNITED  STATES ! 


THE  BIG  LEADER... 

IN  FOOD  ADVERTISING  GAINS! 


REPRESENTED  NATIONAUY  BY  MOLONEY,  REGAN  AND  SCHMITT,  INC. 


Largest  Sunday  and  Largest  Morning  Circulation  in  New  Jersey! 
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Passport  Legislation 

O  ENATOR  Hubert  H.  Humphrey  of  Minnesota  has  introdncetl  some 
^  nuich-needed  legislation  with  a  bill  that  would  require  the  State 
Department  to  issue  passports  to  newsmen  to  travel  anywhere  in  the 
world  in  the  pursuit  of  news. 

One  section  of  the  bill  would  prohibit  the  present  practice  of  the 
State  Dejiartment  to  proscribe  large  areas  of  the  world  as  “out  of 
bounds”  to  traveling  Americans  although  it  would  deny  passports  to 
convicted  Communists. 

There  is  no  doubt  that  the  language  of  passport  regulations  needs 
clarifying.  If  our  government  had  followed  the  pre-war  practice  of 
j)ermitting  newsmen  to  report  the  news  anywhere  in  the  world  we 
would  not  have  the  present  stalemate  in  the  coverage  of  Red  China. 
Because  the  State  Department  insisted  two  years  ago  that  newsmen 
could  travel  only  in  specified  areas  which  were  defined  in  line  with 
current  foreign  policy,  our  reporters  were  prohibited  from  going  to 
Red  Cdiina  at  the  invitation  of  the  Communist  government.  That 
and  other  areas  are  still  “off  limits,”  as  far  as  the  State  Department 
is  concerned. 

We  feel  that  legitimate  U.S.  newsmen  should  maintain  the  right  they 
have  piacticed  for  more  thati  a  century  to  report  the  news  to  the 
American  people  regardless  of  where  it  may  break  inside  or  outside 
of  our  borders.  Any  restrictions  on  that  freedom,  such  as  those  imposed 
in  the  last  two  years  by  the  State  Department,  is  tantamount  to  making 
newsmen  pawns  in  international  diplomacy. 

Public  Welfare  and  the  Press 

^  I  ^  he  Pennsylvania  State  Board  of  Public  Assistance,  advisory  and 
policy-approving  agency  for  the  Commonwealth’s  multi-million 
dollar  public  relief  |)rogram,  has  declined  to  o{>en  its  meetings  to  the 
press  in  spite  of  the  urging  of  the  Public  Welfare  Secretary  and  in  spite 
of  the  state’s  “open  meeting”  law  which  was  enacted  last  year.  The 
State  Justice  Department  has  said  the  relief  board  does  not  come  under 
the  provisions  of  the  law. 

^Vhat  good  is  an  “open  meeting”  law  if  a  state’s  legal  tlepartment 
finds  loopholes  like  this?  Probably  no  other  state  agency  is  surrounded 
with  as  much  pul)lic  interest  as  is  the  relief  agency  which  controls 
the  distribution  of  millions  of  dollars  every  year.  This  disposition  of 
the  jjeople’s  tax  money  should  be  the  people’s  business.  If  the  “ojx'ii 
meeting”  law  doesn’t  make  that  clear  with  respect  to  every  state 
agency  then  it  ought  to  be  amended  to  do  so. 


Charles  T.  Stuart 

^  I  ^  he  staff  of  EurroR  &:  Publisher  this  week  mourns  the  death  of  a 
long-time  friend  and  business  associate,  diaries  T.  Stuart,  our 
publisher  in  recent  years,  was  a  pillar  of  strength  in  the  business 
management  of  E  &:  P.  His  sound  judgment  based  on  calm  appraisal 
of  all  business  problems  played  a  large  part  in  the  growth  and 
expansion  of  this  publication.  He  shared  the  high  sense  of  honesty 
and  integrity  on  which  E&P  was  founded  and  on  which  it  will  con¬ 
tinue  to  be  operated.  He  dedicated  himself  to  those  high  principles 
and,  in  his  memory,  we  rededicate  ourselves  to  them. 


To  be  spiritually  minded  is  life  and 
peace.— Romans,  Villi  b. 
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Jim  Duffy's  47  years  of  reporting 
Balance  essential  for  Sunday  package 
Press  made  goat  in  era  of  crisis 
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Editor  Joe  Kirkbride,  Alatka  Dally  Empire, 
Juneau 


ALASKAN  INITIATION 


I'm  from  that  breed  of  reporter  found 
around  every  wire  service  bureau.  The 
breed  that  spends  years  sending  stories, 
large  and  small,  out  to  the  editors  and 
wondering  all  the  while  how  it  would  feel 
to  lie  on  the  other  end  of  the  teletype. 

Well.  I  made  the  plunge  recently  from 
reporter  with  United  Press  in  Harrisburg. 
Pa.,  to  editor  of  the  Daily  Alaska  Empire 
in  Juneau,  capital  city  of  the  prospective 
49th  state  of  Alaska.  Come  on  in.  the 
water’s  fine,  but  I  hope  your  initiation  a« 
an  editor  doesn’t  take  on  the  proportions 
that  mine  did. 

I  found  out  what  happens  on  the  “other 
end’’  of  that  teletype  in  a  big  way  in  my 
first  12  days  of  editorship. 

Brother,  you  keep  busy  on  a  small  town 
paper  of  4.000  circulation  with  a  staff  of 
two  during  normal  times.  Take  away  the 
reporter,  and  you  close  ranks. 

My  reporter  was  on  vacation  and  I  was 
“closed  ranks’’  ready  to  go  to  press  June 
.30.  Then  the  bombshell  hit.  The  Senate 
passed  the  Alaska  statehood  bill.  The 
front  page  became  page  three  and  the 
editor  became  a  blur  of  motion.  We  added 
four  pages  to  our  normal  run  of  six  and 
came  out  with  a  railroad  banner  “State¬ 
hood  For  Alaska.’’ 

However,  there  was  no  time  to  rest 
on  the  laurels  of  a  special  edition.  Up 
popped  the  Fourth  of  July,  a  big  event 
for  any  small  town  editor,  with  all  the 
stories  to  be  written,  pictures  to  be  taken 
and  parades  to  cover. 

But  the  Fourth  was  taken  in  stride. 
After  all  the  editor  had  a  week  of  “man¬ 
agement’’  under  his  belt. 

Then  on  the  12th  day  we  had  an  earth¬ 
quake.  An  earthquake  that  registered  just 
below  tbe  intensity  of  the  San  Francisco 
rocker,  but  at  least  had  the  decency  to 
occur  1)  late  in  the  evening  and  2)  100 
miles  away. 

But  you  have  to  appreciate  the  lack  of 
meagerness  of  communications  to  form 
the  mental  picture  of  an  editor  grasping 
for  details  and  more  information  of  an 
earthquake  that  killed  five  persons  and 
disrupted  a  100-mile  section  of  scenic 
Alaska  coastline.  We  ran  pictures  of  the 
damage  done  by  a  50-foot  tidal  wave  in 
Litiiya  Bay  a  week  later. 

Altogether  it  was  quite  an  initiation. 
It  meant  16-hour  days  spent  looking  after 
the  “details”  that  are  an  editor’s  lot.  But 
1933 


Headlines : 

Ike  To  Get  Report  On  Fair  Nude, 
IndianapoliH  (Ind.)  Star. 


Ike  Shoots  79,  Then  Goes  To  Farm 
To  Write  Speech. — Durham  (N.  C.) 
Morning  Herald. 


Funeral  Car  Company  Is  Optimistic. 
—Chicago  (111.)  Tribune. 

• 

Folsom  Displays  Goldfine’s  Gift  Race 
Results.  —  Savannah  (Ga.)  Evening 
Press. 


Batty  Newlyweds  On  Motor  Trip. 
Beaver  (Pa.)  Valley  Times. 


CARTOO.N  IDEA  OF  THE  WEEK 


that  come  hither  look 

Crawford,  Newark  News 
(Sea  Editorial  Cartoonist's  Sketchbook,  page  33.) 
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it  was  a  ball,  something  to  tell  the  grand¬ 
children  about. 

But  at  times  during  those  12  days  I 
felt  like  asking  myself  the  same  question 
a  handful  of  newspapers  from  the  “states” 
were  posing  over  the  telephone  on  state¬ 
hood  night. 

The  rewrite  deskmen,  bent  on  adding 
some  Alaskan  celebration  color  to  their 
statehood  stories,  wotild  summon  the  har¬ 
ried  editor  to  the  telephone  to  ask  “What’s 
going  on  up  there?” 

Joe  Kirkbride 
Editor,  Daily  Alaska  Empire 
Juneau,  Alaska 

*  #  « 

FASHIONS  AND  BASEBALL 

We  have  good  reason  to  suspect  that 
you  meant  Dayton  Journal  Herald  when 
you  referred  to  an  exchange  of  fashion 
and  baseball  writers  in  your  Fashion  Week 
piece  on  Page  14  in  the  July  19  issue. 

Last  Summer  we  had  Marj  Heyduck, 
our  women’s  editor,  slip  over  to  a  Dodger- 
Redleg  game,  while  Ritter  Collett,  our 
sports  editor,  visited  Oleg  Cassini. 

We  featured  their  reports,  with  a  three- 
col  picture  of  each  on  our  Saturday  Page 
One. 

Do  believe,  from  picture  we  received  of 
Ritter  and  models,  that  he  enjoyed  him¬ 
self  more  than  did  Marj. 

It  made  good  feature,  and  we  were 
asked  by  a  Cincinnati  paper  how  we  set 
it  up. 

Know,  of  course,  that  Ohio  towns  run 
together  in  peoples’  minds  more  often 
than  we  like. 

R.  Marshall  Stross 

City  Editor, 

Dayton  (Ohio)  Journal  Herald 
*  *  * 

OPTIONAL  COMBINATIONS 

The  July  19  issue  of  Editor  &  Pub¬ 
lisher  listed  a  number  of  towns  where 
optional  morning  and  evening  combina¬ 
tions  are  now  offered  the  advertiser.  There 
were  a  number  of  these  instances  omitted, 
and  here  are  some  which  come  to  mind: 
Tampa  (Fla.)  Tribune  and  Times,  Charles¬ 
ton  (W.  Va.)  Gazette  and  Mail,  and  Grand 
Rapids  (Mich.)  Press  and  Herald. 

Clark  H.  Stevens 
Sawyer-Ferguson-Walker  Co. 

Newspaper  Representatives, 

Detroit  Office 

^  Hr  ik 

BASIC  PRINCIPLES 

E&P  is  right  in  saying  (editorial,  July 
19)  that  the  “Basic  Statement  of  Prin¬ 
ciples”  of  the  National  Conference  of 
Editorial  Writers  deserves  prominence  i» 
every  editorial  sanctum. 

The  Montana  State  University  School 
of  Journalism  has  printed  copies  of  this 
statement,  suitable  for  framing,  and  dis¬ 
tributed  them  to  all  members  of  NCEW 
and  to  most  schools  and  departments  of 
journalism.  .A  copy  will  be  sent  to  any¬ 
one  on  request. 

Nathan  B.  Blumberc 
Dean,  School  of  Journalism, 

Montana  State  University, 

Missoula.  Mont. 


Have  you  ordered 
this  new 
work  saver? 

All  over  the  country,  newspaper  staffs  are  using 
this  brand  new  edition  of  The  New  York  Times 
Index. 

No  wonder!  It  guides  them  quickly  to  needed 
facts  about  1957  events,  and  the  people  involved 
in  them.  It  gives  them  the  day  by  day  record  of 
what  happened  in  all  the  major  fields  of  activity. 

In  this  single  1,063-page  volume,  the  news  pub¬ 
lished  in  The  New  York  Times  last  year  is  or¬ 
ganized  and  condensed  for  easy  reference.  Close 
to  a  half  million  news  items  are  arranged  alpha¬ 
betically  according  to  subjects,  persons,  organi¬ 
zations  and  geographical  locations.  Under  each 


heading,  the  events  are  recorded  and  summarized 
in  chronological  order. 

Each  news  reference  shows  what  issue,  page  and 
column  of  The  Times  to  turn  to  for  a  look  at  the 
original  story.  The  dates,  of  course,  enable  you 
to  use  The  Index  in  locating  items  in  your  own 
newspaper,  and  in  other  publications  you  file. 

The  New  York  Times  Index  is  the  only  service 
that  offers  you  all  these  advantages,  and  you  can 
get  a  copy  of  the  1957  Annual  Volume  for  only 
$45.  Better  still,  you  can  get  this  new  Annual 
Volume  plus  the  next  24  issues  of  the  twice-a- 
month  Index  at  the  low  price  of  $70— a  combina¬ 
tion  offer  that  saves  you  $20. 

To  make  fact-finding  easier -and  faster— you’ll 
want  The  New  York  Times  Index  in  your  library 
during  the  busy  months  ahead.  As  our  supply 
of  the  1957  Annual  Volume  is  dwindling  rapidly, 
it  would  be  wise  to  send  your  order  promptly. 
Do  it  today,  while  you  have  it  in  mind. 

THE  NEW  YORK  TIMES  INDEX 

Times  Square,  New  York  36,  New  York 
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THE  SPOT  NEWS  PAPER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Whitney  Purchases  ‘Parade’ 
From  Field  Enterprises 


Transfer  of  Property  in  Sept.; 
Purchase  Price  Not  Announced 


An  agreement  for  the  pur¬ 
chase  of  Parade  Publications, 
Inc.,  publishers  of  the  nationally 
syndicated  newspaper  magazine 
Parade,  by  John  Hay  Whitney, 
New  York  financier  and  U.  S. 
Ambassador  to  Great  Britain, 
vas  announced  simultaneously 
late  this  week  in  Chicago  and 
New  York. 

The  sale  will  be  made  by 
Field  Enterprises,  Inc.,  now 
headed  by  Marshall  Field  Jr., 
rto  is  also  publisher  of  the  Chi- 
ngo  Sun-Times. 

Rolo  Plant  Included 

While  purchase  price  was  not 
announced,  it  was  rumored  as 
being  in  the  neighborhood  of 
110,000,000.  Transfer  of  the 
property,  which  includes  a  roto- 
pavure  plant  located  in  Phila¬ 
delphia,  will  occur  in  Septem¬ 
ber.  Ownership  will  rest  with 
Plymouth  Rock  Publications 
Inc.,  wholly  owned  by  Mr.  Whit¬ 
ney. 

Mr.  Whitney,  in  addition  to 
bis  business  activities  which 
resulted  in  the  founding  of  J. 
H.  Whitney  &  Co.,  and  his  phil¬ 
anthropic  work  through  the 
John  Hay  Whitney  Foundation, 
bas  been  active  for  many  years 
in  radio-TV,  magazines  and 
other  areas  of  the  communica- 
hons  industry  as  a  partner  in 
J.  H.  Whitney  &  Co.  and 
through  personal  investment. 

October  Mr.  Whitney  in¬ 
vested  an  undisclosed  amount  of 
in  the  New  York  Herald 
tribune  (E&P,  Oct.  5,  ’57,  page 
12.) 

Manuaement  Uncliunged 

In  announcing  his  entry  into 
the  newspa{)er  magazine  pub¬ 
lishing  field,  Mr.  Whitney  said, 
I  have  decided  to  purchase 
Pprade  Magazine  because  I  ad- 
®ire  the  great  progress  it  has 
Bade  and  am  convinced  of  its 
Wntinued  future  growth.” 

The  present  management  of 
editor  ac  PUBLISHER 


Parade,  headed  by  Arthur  H. 
“Red”  Motley  as  president  and 
publisher,  will  remain  un¬ 
changed.  Mr.  Motley  has  agreed 
to  enter  a  new  long-term  con¬ 
tract,  and  Parade’s  present 
policies  are  therefore  assured 
of  continuation.  Mr.  Motley 
will  have  full  responsibility  for 
the  direction  of  the  publication. 

In  announcing  the  sale  of  the 
property  on  behalf  of  Field  En¬ 
terprises,  Inc.,  Mr.  Field,  presi¬ 
dent,  said,  “Parade  Magazine 
will  continue  as  a  feature  of  the 
Sunday  Sun-Times. 

Policy  Continues 

“The  sale  of  Parade,  which  is 
published  in  New  York,  con¬ 
tinues  our  policy  announced  in 
1957,  of  concentrating  and  ex¬ 
panding  the  assets  and  activ¬ 
ities  of  Field  Enterprises,  Inc., 
in  Chicago  and  the  Middle  West. 

“Under  Mr.  Whitney’s  own¬ 
ership  and  the  continuing  lead¬ 
ership  of  Mr.  Motley  who  has 
been  publisher  since  194fi,  I 
feel  certain  it  will  continue  to 
make  great  progress.” 

In  his  own  statement,  Mr. 
Motley  welcomed  Mr.  Whitney’s 
acquisition  of  Parade. 

“It  is  rewarding  to  feel  that 
a  person  of  Mr.  Whitney’s 
stature  and  experience  has 
taken  over  the  ownership  of  the 
magazine.  His  confidence  in 
the  future  of  our  country’s 
newspapers  is  manifested  by 
has  association  with  Parade.” 

Kcaflirms  Policies 

Mr.  Motley  reaffirmed  the  un¬ 
changed  editorial,  advertising, 
and  distribution  policies  of  the 
magazine,  which  claims  second- 
place  in  advertising  volume 
among  the  four  nationally  syn¬ 
dicated  newspaper  magazines. 

Since  Mr.  Motley  became  pub¬ 
lisher  in  1946,  Parade  has 
grown  from  a  circulation  of 
approximately  3,230,000  in  19 
distributing  newspapers  to  a 
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present  circulation  of  8,360,000 
in  59  newspapers.  In  the  same 
period,  Parade’s  dollar  volume 
has  grown  from  $1,808,000  in 
1946  to  $19,500,000  in  1957. 

Coming  Into  Focus 

“In  my  opinion,”  Mr.  Mot¬ 
ley’s  statement  continued,  “the 
future  of  the  Sunday  newspaper 
magazine,  and  of  Parade  in  par¬ 
ticular,  is  only  now  coming  into 
focus. 

“I  am  positive  that  the  field 
and  Parade  with  it  will  grow, 
not  merely  in  circulation  and 
advertising  volume,  but  in  edi¬ 
torial  quality  and  service  to 
distributing  newspapers  and  the 
public . . . 

Crowing  Feeling 

“Both  Marshall  Field  Jr.  and 
his  father  have  supported  Pa¬ 
rade’s  progress  not  only  with 
financial  resources  but  with 
their  personal  interest,  experi¬ 
ence  and  judgment.  I  am  confi¬ 
dent  that  Mr.  Whitney  will 
continue  to  support  policies 
which  will  mean  a  greater  serv¬ 
ice  to  the  newspaper  industry 
and  the  public,  and  an  expand¬ 
ing  role  for  Parade  in  the  years 
ahead.” 

Parade's  Beginnings 

Parade  was  launched  in  1941 
by  Marshall  Field  Sr.,  then 
owner  of  the  advertising-less 
New  York  daily  PM.  First  issue 
was  dated  July  13  and  was 
carried  in  the  Nashville  Tennes¬ 
sean  which  distributed  125,000 
copies.  An  additional  25,000 
copies  of  Parade  were  sold  on 
newsstands. 

First  issue  ran  32  pages  and 
was  printed  on  the  Brooklyn 
Eagle  presses.  Mr.  Field  Sr.  was 
publisher. 

Parade  closed  its  first  year 
with  a  circulation  of  295,425 
through  distribution  in  three 
newspapers.  Advertising  volume 
was  4,989  lines,  or  3.12  pages. 
For  the  first  six  months  of  1958, 
Parade  boasts  a  30-page  gain 
(6.2  percent)  over  the  like 
period  of  1957. 
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Gorkin  Names  Wayne 

As  M.E.  of  ‘Parade’ 

/ 

Promotion  of  Donald  Wayne 
to  managing  editor  of  Parade 
Magazine  was  announced  this 
week  by  Jess  Gorkin,  editor. 
William  Houseman  was  named 
associate  editor.  Robert  P. 
Goldman,  Edwin  Kiester  Jr. 
and  James  A.  Bryans  were  ad¬ 
vanced  to  associate  editors. 

The  promotions  had  no  bear¬ 
ing  on  the  purchase  of  Parade 
by  John  Hay  Whitney  this 
week. 

Before  coming  to  Parade  in 
1956,  Mr.  Wayne  was  in  public 
relations.  He  free  lanced  as  a 
writer  from  1946  to  1952,  at 
which  time  he  joined  Holiday 
Magazine  as  a  feature  writer. 
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Cleveland  Press  Plans 
Historic  Seaway  Cruise 

Cleveland 
Editor  Louis  B.  Seltzer,  Cleve¬ 
land  Press,  will  captain  a  team 
of  staff  writers  aboard  the  S.  S. 
South  American  on  its  historic 
cruise  as  the  first  passenger 
vessel  to  pass  through  the  Amer¬ 
ican  sector  of  the  new  St.  Law¬ 
rence  Seaway. 

The  team  will  include  Column¬ 
ist  Milt  Widder,  Reporter  A1 
Ostrow,  who  has  covered  the 
building  of  the  seaway;  Travel 
Editor  Bill  Hughes  and  Chief 
Photographer  Glenn  Zahn.  Mr. 
Seltzer  has  announced  that  a 
miniature  shipboard  edition  of 
the  Press  would  be  published 
daily  on  the  ship.  The  vessel 
which  was  chartered  by  the 
newspaper,  will  sail  in  Septem¬ 
ber. 

• 

IVIemorial  Is  Sought 
For  Crash  Victims 

Boston 

(Congress  has  been  petitioned 
to  erect  a  memorial  honoring 
the  15  men,  including  six  news¬ 
men,  who  died  last  month  in  the 
crash  of  a  stratotanker  at  West- 
over  Air  Force  Base. 

The  Massachusetts  depart¬ 
ment  of  the  American  Legion 
petitioned  Congress  for  the 
memorial  on  July  26.  ’The  reso¬ 
lution  approved  by  the  execu¬ 
tive  committee  of  the  Massa¬ 
chusetts  department  of  the 
Legion  calls  for  a  memorial  to 
be  set  up  at  the  crash  site  in 
Chicopee  Falls. 
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Foreigners  Like  Same 
News -With  Changes 


By  Ray  Erwin 

The  Associated  Press  World 
Sei-vice,  in  a  little  more  than 
a  decade,  has  put  the  values  of 
honest  American  journalism  on 
a  communications  basis  that 
reaches  just  about  every  coun¬ 
try  in  the  world. 

Lloyd  Stratton,  assistant  gen¬ 
eral  manager  and  secretary  of 
the  Associated  Press,  told  of 
some  of  the  complexities  and 
problems  of  distributing  news 
to  papers  in  some  80  nations. 
Sitting  with  him  was  Stan  Swin- 
ton,  general  news  editor  of  the 
World  Service  and  a  fonner  AP 
bui’eau  chief  in  Singapore,  Cairo 
and  Rome. 

“The  big  stories  are  news 
everywhere,  whether  in  India  or 
Idaho,  Alabama  or  Australia,” 
said  Mr.  Stratton,  who  has  di¬ 
rected  development  of  AP  World 
Seiwice  since  shortly  after 
World  War  II. 

Regional  Differences 

“There  are  regional  differ¬ 
ences  of  course  —  particularly 
in  sports  —  but  fast,  accurate 
reporting  on  the  major  stories 
is  the  big  thing.  Take  the  pres¬ 
ent  Middle  East  coverage.  That 
is  played  from  Tokyo  to  Vienna. 
But  sports.  .  . 

“That,"  said  Mr.  Swinton,  “is 
where  you  find  the  big  differ¬ 
ence.  Japan  wants  table  tennis 
on  a  bulletin  basis.  Denmark 
and  Malaya  smash  play  bad¬ 
minton.  Egypt  wants  stories  on 
cross-channel  swimming  and 
distance  swimming.  Field  hockey 
is  bigger  in  Pakistan  and  India 
than  it  is  at  Vassar.” 

To  cover  the  World  Soccer 
Championships  —  the  equivalent 
in  most  countries  of  the  World 
Series  and  Rose  Bowl  combined 
—  AP  this  Summer  set  up  an 
organization  in  Stockholm  com¬ 
parable  in  staff  and  communi¬ 
cations  facilities  to  those  used 
to  cover  a  nationl  election  in  the 
U.  S. 

There  were  special  teletype 
circuits,  telephone  facilities  and 
staffers  in  many  parts  of  Swe¬ 
den,  since  the  games  took  place 
in  many  different  cities.  Two 
men  from  the  Madrid  bureau 
flew  up  to  write  Latin  American 
regionals  in  Spanish.  A  German 
service  AP  staffer  wrote  cover¬ 
age  for  Germany.  London  added 
reinforcements. 

Brazil  finally  won  the  title  — 
and,  said  Mr.  Swinton,  “AP 
rarely  has  had  so  many  bou¬ 
quets  from  so  many  countries 


although  it  was  a  one-column 
head  here  at  home.” 

Soccer  News 

“All  newspapers  except  those 
of  the  U.  S.,  Japan  and  a  few 
other  places  consider  soccer  big 
news,”  Mr.  Stratton  remarked. 
“Even  in  the  U.  S.  the  recent 
championship  had  solid  play  on 
sport  pages,  even  if  it  wasn’t 
a  major  story.” 

This  universality  of  news  in¬ 
terest  was  a  point  both  AP  ex¬ 
ecutives  referred  to  often.  They 
said  scores  of  stories  covered 
and  paid  for  by  foreign  sub¬ 
scribers  turn  out  to  be  of  in¬ 
terest  everywhere,  providing  a 
bonus  for  members  in  the  U.  S. 

The  extremes  to  which  the  big 
foreign  sectors  of  AP’s  opera¬ 
tion  will  go  to  meet  subscriber 
requests  is  shown  by  the  fact 
AP  flew  Japanese-speaking 
Tokyo  staffer  Gene  Kramer,  an 
American,  to  write  Japanese 
regionals  all  the  way  to  the 
World  Table  Tennis  Champion¬ 
ships,  also  in  Stockholm.  Japa¬ 
nese  subscribers  underwrote  the 
costs. 

“With  immense  circulations 
running  as  high  as  4,500,000  a 
day  and  with  as  many  as  16 
editions  a  day,  Japanese  news¬ 
papers  can’t  afford  delay  and 
it  is  competitively  necessary 
that  they  not  pinch  pennies,  al¬ 
though  they  spend  their  money 
wisely,”  pointed  out  Mr.  Swin¬ 
ton.  “Speed  is  doubly  important 
for  them  because  the  copy  is 
sent  in  English  —  radio-tele- 
type  cannot  transmit  Japanese 
characters  —  and  it  has  to  be 
translated  and  set  into  type  by 
hand  as  they  have  no  composing 
machines  with  Japanese  char¬ 
acters. 

Speed  Essential 

“Therefore,  to  be  one  minute 
ahead  in  Tokyo  means  every¬ 
thing,  if  the  paper  is  near  dead¬ 
line,”  he  added.  “If  they  start 
hand-setting  one  story,  they 
must  go  ahead,  at  least  for  that 
edition.  When  American  Ma¬ 
rines  landed  in  Lebanon,  the  AP 
story  went  forward  line  by  line 
through  London.  The  sign  off 
in  Tokyo  was  not  more  than 
30  seconds  behind  London — that 
happens  often.” 

Just  as  time  is  so  important 
in  Japan,  facts  without  adjec¬ 
tives  and  fluff  are  the  essential 
elements  for  stories  for  Ger¬ 


man  newspapers.  German  pa¬ 
pers  want  statistics,  business 
news,  serious  political  news  and 
full  quotes.  'There  are  a  few 
tabloids  in  Gei-many  which  use 
“brights,”  but  not  many. 

The  Japanese  make  a  fetish 
out  of  the  time  element.  A  story 
cannot  say  President  Eisen¬ 
hower  took  off  today  for  Au¬ 
gusta  to  golf.  It  must  say  he 
took  off  at  11:53  a.m.,  Green¬ 
wich  Mean  Time. 

Papers  of  all  nations  like  re¬ 
gional  news.  A  German,  Karl 
Schwab,  was  transferred  from 
the  Berlin  AP  bureau  to  the 
Washington  bureau  to  cover 
U.  S.  news  of  especial  interest 
to  Gei-many.  In  New  York, 
Henry  Hartzenbusch,  formerly 
with  the  Manila  bureau,  handles 
Asian  news.  He  speaks  Tagalog, 
the  language  of  the  Philippines, 
as  well  as  Chinese,  German, 
French  and  English.  AP  has 
such  specialists  for  each  area. 

Hollywood  News 

Foreign  newspapers,  the  two 
AP  executives  agreed,  like  Holly¬ 
wood  news  because  of  the  ex¬ 
tensive  screening  of  American 
movies  around  the  world.  Italian 
papers  want  constant  coverage 
of  Italian  actresses  working  in 
this  country.  German  papers 
want  German  actresses  covered 
thoroughly,  in  similar  manner. 

“In  basic  hard  news,  country 
by  country,  there  is  no  difference 
—  people  have  the  same  inter¬ 
ests,”  said  Stratton.  “But  they 
want  regional  news,  just  as  does 
each  state  in  the  U.  S. 

An  illustration :  Each  coun¬ 
try  wants  its  entry  fully  cov¬ 
ered  daily  in  the  “Miss  Uni¬ 
verse”  contest  in  New  York, 
just  as  each  state  wants  its  en¬ 
try  covered  separately  and  in¬ 
dividually  in  the  “Miss  America” 
contest  at  Atlantic  City. 

(There  was  consternation 
when  a  European  girl  in  the 
Miss  Universe  gave  an  AP  re¬ 
porter  96  as  one  of  her  measure¬ 
ments  —  until  she  explained 
she  meant  centimeters). 

“Germany,  Japan  and  Italy 
are  the  three  nations  where  we 


have  our  largest  number  of  for¬ 
eign  newspaper  and  radio  sub¬ 
scribers,”  reported  Stratton. 
“They  are  applying  our  cardinal 
principles  of  impartiality  and 
accuracy  to  their  own  collec¬ 
tion  and  distribution  of  news." 

Internal  News  Networks 

Growing  developments  in 
many  of  the  countries  are  in¬ 
ternal  news  networks.  The  AP 
Italian  wire,  in  the  Italian  lan¬ 
guage,  for  instance,  now  links 
newspapers  of  Naples,  Rome, 
Florence,  Bologna,  Milan,  Turin, 
Genoa,  Leghorn,  Venice  and 
Trieste.  Even  such  small  coun¬ 
tries  as  Libya  and  Malta  are 
served  by  radio  teletype. 

Instantaneous  world  distribu¬ 
tion  of  news  and  new-s  pictures 
makes  for  greater  world  intelli¬ 
gence  and  understanding,  the 
AP  executives  said. 

Radiophoto  makes  photo  dis¬ 
tribution  as  fast  as  that  of  news. 
AP  has  pioneered  in  regular 
daily  radiophoto  broadcasts  to 
many  distant  parts  of  the  world. 

Italian  newspapers  had  to  be 
persuaded  it  was  not  a  photo 
from  the  files,  when  a  picture 
of  President  Eisenhower  an¬ 
nouncing  he  would  run  for  re- 
election  was  delivered  in  Rome 
15  minutes  after  he  spoke. 

No  Myslerj' 

“There’s  no  mystery  to  it  — 
you  just  apply  the  same  prin¬ 
ciples  to  a  world  beat  as  to  a 
national  beat,”  observed  Mr. 
Swinton.  “The  story  is  the  same 
for  Stockholm  as  for  Columbus, 
Ohio  —  except  you  have  to 
translate  it.” 

Travel  abroad  to  find  what 
subscribers  want  has  been  one 
key  to  success,  the  two  .4P  men 
said.  Both  have  visited  almost 
every  major  country  on  the 
map.  Mr.  Stratton  recently  re¬ 
turned  from  Europe  and,  short¬ 
ly  before  that,  traveled  through 
Asia.  Mr.  Swinton,  who  has 
been  in  80  nations  as  an  AP 
man,  spent  several  months  rfr 
cently  in  Eastern  Europe  and 
is  to  visit  South  America  short- 

ly- 
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Charles  T.  Stuart,  74, 
E&P  Publisher,  Dies 


Charles  T.  Stuart,  74,  pub- 
iiier  and  treasurer  of  Editor 
4PUBLISHE31  and  widely  known 
leader  in  the  newspaper  and  ad- 
Ttrtising  fields,  died  in  Hunting- 
ton  (Long  Island)  Hospital 
July  29.  Illness  had  caused  him 
to  be  absent  from  his  office  since 
Fobruary. 

Mr.  Stuart  was  born  at  E'liza- 
ville,  Ky.,  Dec.  5,  1883,  the  son 
of  Daniel  Ficklin  and  Mary 
Kirk  Stuart. 

He  married  Miss  Lillie  Belle 
Mortimore  on  Nov.  17,  1908, 
and  to  them  was  born  a  daugh¬ 
ter,  Elmira,  who  became  Mrs. 
John  C.  Ingersoll. 

Started  In  190.3 

Mr.  Stuart,  a  youngster  from 
the  Kentucky  countryside, 
ralked  into  the  circulation  office 
oH\ie  Louinville  (Ky.)  Herald 
in  1903  and  obtained  his  first 
job  from  the  circulation  mana¬ 
ger,  who  was  James  Wright 
Brown,  now  Chairman  of  the 
Board  of  Editor  &  Publisher. 
He  remained  a  clerk  in  the  de¬ 
partment  until  1908,  when  he 
became  circulation  manager.  He 
filled  that  executive  post  until 
1911  under  Mr.  Brown  who  was 
general  manager. 

The  Kentuckian  came  to  New 
York  and  subsequently  held 
■hese  responsible  business  posi¬ 
tions:  assistant  merchandise 
oiinager.  Lord  &  Taylor  (1911- 
13);  vicepresident  and  treas- 
irer,  J.  N.  Adams  &  Co., 
Baffalo,  N.  Y.  (1913-15) ;  presi¬ 
dent,  Surety  Coupon  Co.,  (1915- 
20) ;  vicepresident  and  director. 
Empire  State  Finance  Corp. 
(1920-24) ;  vicepresident,  gen- 
fitl  manager  and  director, 
Joseph  Wild  &  Co.  (1924-28); 
'icepresident,  American  Piano 
Co.  (1928-30). 

Rejoins  His  First  Force 

Mr.  Stuart  rejoined  his  first 
business  boss  in  1931,  when  he 
came  on  Mr.  Brown’s  staff  at 
Editor  &  Publisher  as  field 
advertising  representative  and 
‘*ler  as  advertising  director, 
s  position  he  filled  with  signal 
•success  until  1940.  He  became 
^Deral  manager  of  the  publi- 
®fion  in  1941  and  also  served 
as  a  director  and  secretary  and 
■masurer  of  the  company  until 
|948,  when  he  was  elected  pub- 
isher  and  treasurer.  (E&P, 
June  19,  1948,  page  6). 

^  tall,  handsome  man  with 
ruddy  cheeks,  blue  eyes  and  a 
.*nvy  shock  of  snow-white  hair 
‘n  his  later  years.  Mr.  Stuart 

editor  8c  publisher 


Charles  T.  Stuart 

was  a  familiar  and  popular  per¬ 
sonality  at  newspaper  and  ad¬ 
vertising  conventions  through¬ 
out  the  country.  He  w’as  a  firm 
disciple  of  sound  business  prin¬ 
ciples  and  the  vast  value  to 
business  of  consistent  and  ef¬ 
fective  advertising. 

He  lined  the  walls  of  the  pub¬ 
lisher’s  office  of  E&P  at  1700 
Times  Tower  with  scenes  of  the 
Kentucky  Blue  Grass  Country, 
nostalgic  of  his  youth. 

Mr.  Stuart  lived  at  44  Gram- 
ercy  Park,  New  York  City.  His 
clubs  were  the  Advertising  Club 
of  New  York  City,  Union 
League  and  the  Huntington 
Country  Club,  Long  Island.  He 
was  a  Presbyterian,  a  Mason 
and  a  Republican. 

.Surviving  Members 

Suiwiving  are  his  widow,  the 
former  Lillie  Belle  Mortimore; 
a  daughter,  Mrs.  John  C.  Inger¬ 
soll  of  Halesite,  L.  L,  a  sister. 
Miss  Lila  Stuart  of  Louisville; 
two  brothers,  Eugene  of  Louis¬ 
ville  and  John  of  San  Marino, 
Calif.,  and  four  grandchildren. 

Funeral  services  were  held  at 
the  First  Presbyterian  Church, 
Thursday,  July  31,  New  York. 
Burial  will  be  at  Louisville,  Ky. 


V.  K.  Kipp  Dies 

Ottawa 

V.  K.  Kipp,  associate  editor 
and  a  director  of  the  Ottawa 
Journal  with  which  he  served 
for  30  years,  died  July  29  of 
cancer.  He  was  70.  He  was  an 
authority  on  civic  affairs  and 
for  more  than  20  years  wrote 
the  Journal’s  editorials  on  civic 
matters. 

for  August  2,  1958 


Plane  Takes 
Newsmen 
Into  Baghdad 

Baghdad,  Iraq 

A  plane  chartered  by  United 
Press  International  was  the  first 
civil  aircraft  to  reach  this  Iraqi 
capital  since  the  overthrow  and 
killing  of  King  Feisal  and  the 
establishment  of  a  revolutionary 
government. 

Piloted  by  Capt.  Saoud  Sa¬ 
laam,  nephew  of  Saeb  Sallaam, 
leader  of  the  rebels  holed  up  in 
the  Basta  Moslem  quarter  of 
Beirut,  the  plane  brought  three 
United  Press  International  cor¬ 
respondents  and  nine  other  Brit¬ 
ish,  American  and  Australian 
correspondents  direct  to  Bagh¬ 
dad  on  a  four-hour  flight  from 
Beirut. 

The  flight  followed  days  of 
cloak  and  dagger  conspiring  by 
the  UPI’s  Anthony  (Cavendish 
and  M  i  d  e  a  s  t  correspondent 
Larry  Collins.  They  bribed  and 
bluffed  they  way  through  official 
reluctance  and  bureaucracy  on 
the  part  of  the  Lebanese  and 
refusal  of  the  Iraqis  to  per¬ 
mit  any  plane  to  land  at  Bagh¬ 
dad. 

After  three  days  of  on-again, 
off-again  alarms,  the  flight 
finally  was  arranged  at  mid¬ 
night  July  24,  giving  corre¬ 
spondents  four  hours  of  sleep 
before  gathering  at  the  airport 
at  5  a.m.  for  takeoff  at  6:30 
a.m. 

Unipressers  aboard  the  plane 
were  Collins  and  Cavendish  and 
cameraman  Ray  Zeisse.  Caven¬ 
dish  and  Ziesse  returned  with 
the  flight  to  Beirut  after  collect¬ 
ing  films  and  copy  from  Danny 
Gilmore  and  Dieter  Hespe,  UPI 
men  on  the  spot,  while  Collins 
stayed  on  in  Baghdad. 

Others  aboard  were  Philip 
Geyelin,  Wall  Street  Journal; 
Sefton  Delmer,  London  Daily 
Express;  Joe  Morris,  New  York 
Herald  Tribune;  Blair  Fraser, 
Life,  and  Serge  Fliegers,  Hearst 
Newspapers. 

The  flight  from  heavily 
guarded  Beirut  Airport  to  even 
more  heavily  guarded  Baghdad 
Airport  was  uneventful  and 
smooth,  with  no  interference 
from  the  Syrians. 

Immediately  after  the  touch¬ 
down,  the  plane  was  surrounded 
by  Iraqi  Army  men  —  who  were 
hospitable  as  soon  as  passports 
were  in  their  hands  and  the 
identity  of  the  reporters  was 
established. 

Soft  drinks  were  passed 
around  by  the  guards  while  for¬ 
malities  were  waived  and  the 


newsmen  were  taken  downtown 
by  Army  jeeps. 

However,  the  troubles  were 
not  over  then,  since  Cavendish 
wanted  to  go  to  town  to  get  a 
firsthand  story  and  then  return 
on  the  same  plane,  while  the 
Iraqis  wanted  the  plane  to  take 
off  again  immediately  —  empty. 

After  20  minutes  wrangling, 
during  which  Cavendish  used 
the  argument  that  it  was  rather 
odd  for  a  npw  regime  with  its 
middle  road  path  to  let  press¬ 
men  in  and  then  make  difficulties 
about  their  departure,  the 
Iraqis  finally  agreed  to  let  the 
plane  stay  four  hours. 

• 

Newspaper  Group 
Buying  Radio  Station 

Washington 

Big  Spring  (Texas)  Broad¬ 
casting  Co.  has  requested  Fed¬ 
eral  Communications  Commis¬ 
sion  authority  to  dispose  of  ra¬ 
dio  station  KBST  in  that  city 
to  Affiliated  Newspapers,  Inc„ 
publishers  of  the  Big  Springs 
Herald  and  other  publications. 

The  broadcasting  company 
said  in  its  application  that  it 
is  “undeidinanced  and  unable  to 
continue  operation  in  the  pres¬ 
ent  competitive  radio  and  tele¬ 
vision  situation  existing  in  Big 
Spring.” 

The  station,  with  an  estimated 
replacement  cost  of  $70,315,  will 
be  sold  to  the  publishing  com¬ 
pany  for  $100,000,  “payable 
$10,000  down  and  $863.43  per 
month,  including  3%  interest  on 
unpaid  balance.” 

• 

Philadelphia  Daily 
News  Promotes  Scott 

Philadelphia 

James  T.  Scott,  business  man¬ 
ager,  Philadelphia  Daily  News, 
has  been  named  chairman  of 
tbe  Operations  Committee  of 
that  newspaper,  replacing  Carl 
L.  Biemiller,  who  has  resigned 
to  join  the  National  Associa¬ 
tion  of  Manufacturers  in  New 
York  as  director  of  public  af¬ 
fairs. 

Mr.  Scott  joined  the  Daily 
News  in  February,  19.57,  coming 
from  the  Indianapolis  (Ind.) 
Times,  where  he  had  been  cir¬ 
culation  director.  Prior  to  going 
to  Indianapolis  in  1951,  he  was 
business  manager  of  the  Cam¬ 
den  (N.  J.)  Courier-Post. 


Traffic  Safety 

Cleveland 
Cleveland  police  recently  an¬ 
nounced  that  1958  was  going  to 
be  a  banner  year  for  lives  saved 
from  traffic  in  the  city.  Officials 
said  the  three  daily  papers,  the 
Plain  Dealer,  News  and  Press, 
were,  along  with  other  m^dia, 
responsible  for  the  safety  work. 


Teachers  Report  Use 
Of  Papers  in  Classes 


Syracuse,  N.  Y. 

Teachers  of  social  studies  in 
Eastern  high  schools  at  a  con¬ 
ference  here  this  week  described 
how  they  use  newspapers  as 
“living  textbooks.”  A  recent 
survey  showed  about  40%  of 
300  junior  and  senior  high 
schools  use  the  daily  newspaper. 

Five  teachers  joined  a  news¬ 
paper  representative  on  a  panel 
speaking  at  a  Syracuse  Univer¬ 
sity  workshop  on  “The  News¬ 
paper  in  the  Classroom.”  The 
10-day  workshop,  which  drew 
36  teachers  as  students,  was 
sponsored  by  the  International 
Circulation  Managers  Associa¬ 
tion  and  the  National  Council 
for  the  Social  Studies.  Faculty 
of  the  Syracuse  School  of  Jour¬ 
nalism  and  the  Maxwell  School 
of  Citizenship  directed  the  pro¬ 
gram. 

A  similar  workshop  took  place 
recently  at  the  University  of 
Iowa,  and  another  will  be  held 
later  this  month  at  the  Univer¬ 
sity  of  California  at  Los 
Angeles. 

Troy  Price,  teacher  of  econ¬ 
omics  and  government  at  Wash¬ 
ington,  D.  C.,  told  the  workshop 


that  he  simply  assigns  his  stu¬ 
dents  at  the  beginning  of  the 
semester  to  “keep  up  with  the 
news.”  He  urges  them  to  follow 
action  taken  on  issues  at  the 
world,  national  and  community 
levels  and  puts  clippings  on  the 
bulletin  board  to  assist  them. 
Quizzes  are  used  to  check  up  on 
whether  they  are  keeping  up. 

Miss  Edith  E.  Starratt  of 
Schenectady,  N.  Y.,  said  she 
asks  students  to  bring  news¬ 
papers  to  class  the  first  two 
weeks  of  a  course.  Trying  to 
keep  the  class  flexible,  according 
to  the  abilities  and  interests  of 
the  students,  she  runs  it  as  a 
laboratory.  The  students  discuss 
newsgathering  methods,  news¬ 
paper  structure,  and  propagan¬ 
da. 

Required  Reading 

In  the  New  York  area,  a 
teacher  told  of  requiring  the 
New  York  Times  or  Herald- 
Tribune  as  a  textbook,  instead 
of  a  book,  in  a  social  studies 
course  for  seniors.  John  M.  Mac- 
gregor  of  River  Edge,  N.  J.,  said 
that  certain  stories  are  assigned 
for  reading  and  discussion. 


Before  they  reach  this  level, 
Mr.  Macgregor  said,  pupils  in 
his  classes  are  required  to  bring 
clippings  in  to  class.  Five  or  ten 
minutes  are  given  at  the  begin¬ 
ning  of  the  class  period  to  dis¬ 
cussion  of  them. 

Mrs.  Mai'ie  M.  Cady,  newly 
appointed  supervisor  of  citizen¬ 
ship  education,  Syracuse,  said 
that  all  her  American  history 
students  last  year  had  to  take 
the  New  York  Times,  which  was 
delivered  to  the  class  in  a 
bundle.  Ten  to  15  minutes  at  the 
start  of  each  period  were  de¬ 
voted  to  reading  it,  she  said. 
Students  were  required  to  clip 
and  file  for  term  papers,  oral  re¬ 
ports,  and  panel  discussions. 

One  of  the  most  successful 
projects  was  a  “news  confer¬ 
ence,”  Mrs.  Cady  said.  For  this, 
the  students  chose  class  members 
to  take  the  roles  of  major  figures 
in  the  news.  The  remaining  stu¬ 
dents  then  acted  as  reporters 
for  newspapers  of  their  choice 
and  interviewed  the  news  per¬ 
sonalities. 

A  girls’  school  teacher.  Miss 
Patience  W.  Norman  of  the 
Westover  School,  Middlebury, 
Conn.,  said  she  begins  classes 
by  exhibiting  and  comparing 
newspapers  from  Waterbury, 
Hartford,  New  Haven,  and 
other  cities.  She  teaches  stu¬ 
dents  to  distinguish  between 


facts  and  opinion  in  the  columns, 
she  said. 

Newspaper  Experiment 

Also  on  the  panel  was  Burt 
Garnett,  who  has  been  given  a 
special  school  assigpiment  by  the 
St.  Petersburg  (Fla.)  rimes.  He 
said  that  he  had  found  that 
children  do  not  pay  much  at¬ 
tention  to  dailies.  Inquiring  why, 
he  discovered  that  the  texts  and 
curricula  used  in  school  courses 
do  not  fit  the  newspapers.  He 
said  he  felt  the  newspapers 
should  do  something  to  fit  the 
courses. 

The  Times  this  coming  aca¬ 
demic  year  will  experiment  with 
news  stories  “about  what  the 
youngster's  are  studying.” 

“That  should  be  of  as  much 
interest  to  their  parents  as  news 
about  their  basketball  games,” 
he  said. 

In  the  Fall  there  will  be  “a 
dry  run,”  but  in  the  Spring,  the 
paper  plans  to  publish  stories 
about  what  the  ninth  grade 
civics  pupils  are  learning  about 
government.  For  example,  two 
or  three  weeks  before  the  ninth 
graders  begin  study  of  water 
problems,  the  paper  will  begin 
to  prepare  special  stories  about 
water. 

Adult  Living 

The  workshop  heard  a  pro¬ 
posal  by  Kenneth  G.  Bartlett, 
Syracuse  University  vicepresi¬ 
dent,  that  bundles  of  newspapers 
should  be  delivered  to  all  high 
schools  so  that  each  senior 
could  read  his  own  copy,  in  a 
1.5-minute  period  set  aside  for 
just  that.  He  said  this  would 
prepare  students  for  adult  living 
by  getting  them  in  the  habit  of 
reading  the  local  paper. 

Two  Syracuse  journalism  pro¬ 
fessors,  Robert  Murphy  and 
Robert  Root,  discussed  report¬ 
ing  and  interpretation. 

The  workshop  members  also 
visited  the  Syracuse  Post-Stand¬ 
ard  to  see  it  produced  one  eve¬ 
ning.  The  next  morning  a  panel 
of  six  staff  members,  led  by 
Managing  Editor  Leonard  Gor¬ 
man,  discussed  “How  We  Made 
This  Morning’s  Paper.” 

Twenty  of  the  teachers  pres¬ 
ent  have  ICMA  scholarships. 
Other  participants  received 
scholarships  put  up  by  the  Gk*-' 
Falls  (N.  Y.)  Post,  the  Ro¬ 
chester  (N.  Y.)  Times-UniW’ 
the  Syracuse  Herald-Journal 
and  the  Post-Standard,  the  Call 
Chronicle  Newspapers  of  Allen¬ 
town,  Pa.,  the  Patriot  News  Co- 
of  Harrisburg,  Pa.,  the  Pi^^' 
biirgh  Post-Gazette,  the  Union- 
town  (Pa.)  Newspapers,  and 
the  Washington  (D.  C  )  Star- 
.Six  teachers  paid  their  own  way- 


A  PLACE  TO  PONDER — Harvey  J.  Kelly,  left  in  inse+,  general  counsel  for  labor  for  Hearst  Publications, 
Inc.,  and  Burl  C.  Hagadone,  general  production  manager  of  Scripps  League  Newspapers,  confer  at  a  quiet 
spot  on  Lake  Coeur  d  Alene  in  northern  Idaho.  In  background  is  the  Kelly  family's  new  summer  home, 
Driftwood  Lodge,  of  Swiss  Chalet  architecture  "modified  by  the  Kellys."  The  Hearst  executive,  who  was 
chairman  of  the  ANPA  Special  Standing  Committee  for  many  years,  is  promoting  a  summer  home  develop¬ 
ment  along  the  lake. 
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Report  On  Reporters 


Jim  Duffy  Recalls  47 
Years  of  Reporting 


By  Ray  Erwin 

Dean  in  point  of  service  of 
all  reporters  on  the  street  today 
in  New  York  City  is  James  Ed¬ 
mund  Duffy. 

It  was  47  years  ago  last 
March  that  he  joined  his  news¬ 
paper  and  he  has  served  it  under 
five  ownerships  as  the  Evening 
Telegram,  New  York  World- 
Telegram  and  New  York  World- 
Telegram  &  Sun. 

It  was  40  years  ago  this  Sum¬ 
mer  that  he  became  ship  news 
reporter.  These  four  decades 
make  him  dean  of  ship  news  re¬ 
porters  in  the  world’s  greatest 
harbor  and  have  earned  him 
firm  friendship  with  hundreds 
of  international  celebrities.  He 
is  a  former  president  of  the  New 
York  Ship  News  Reporters  As¬ 
sociation. 

Bigtime  Byliner 

Bigtime  byliner  James  Ed¬ 
mund  Duffy  has  become  some¬ 
thing  of  a  celebrity  and  almost 
a  legendary  institution  himself 
among  newspapermen,  who  find 
his  personality  and  lore  of  more 
vital  interest  than  many  of  those 
famous  voyagers  about  whom 
he  reports  with  keen  insight  and 
sure  knowledge. 

Jim’s  friends  eagerly  look  for¬ 
ward  to  welcoming  him  back  to 
his  familiar  and  beloved  water¬ 
front  and  the  giant  transatlantic 
passenger  liners  on  Sept.  1  from 
»  leave,  during  which  he  has 
fully  recovered  from  a  heart 
attack. 

Jim  estimates  he  has  been 
waterborne  at  least  310,000 
miles,  160,000  miles  in  New 
York  Harbor  going  down  the 
Bay  aboard  Coast  Guard  cut¬ 
ters  to  board  arriving  ocean 
liners  and  returning  on  them 
from  the  Quarantine  Station  at 
Ro^bank,  Staten  Island,  to 
their  Hudson  River  piers  and 
150,000  miles  on  about  16  voy¬ 
ages  to  Europe  and  seven  or 
m?ht  to  South  America  and  the 
Caribbean  Sea  islands. 

Greatest  Thrill 

In  nearly  a  half  century  of 
reporting,  what  was  the  report¬ 
er’s  greatest  thrill? 

“One  great  time  was  on  the 
maiden  voyage  of  the  liner 
United  States,  which  was  given 
*  rousing  reception  as  she  ar- 
mved  in  England  all  the  way 
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from  the  Isle  of  Wight  to  South¬ 
ampton,”  he  answered  after 
deep  thought.  “Tears  came  to 
the  eyes  of  veteran  marine  offi¬ 
cers.  Here  was  a  new  foreign 
ship  which  had  on  this  first 
transatlantic  crossing  taken  the 
coveted  Blue  Ribbon  for  speed 
from  the  Cunard  liner  Queen 
Mary  and  yet  there  were  crowds 
of  British  people  along  the 
shore  waving  American  flags, 
bands  were  playing  and  small 
craft  were  following  us  in  a 
great  flotilla,  all  tooting  their 
foghorns  in  salute  to  a  competi¬ 
tor  passenger  ship.  By  contrast, 
when  we  had  put  into  Le  Havre, 
France,  the  only  salute  the 
United  States  received  was  from 
a  British  cruiser.” 

Funny  Incident 

What  was  the  reporter’s  fun¬ 
niest  experience? 

“An  amusing  incident  oc¬ 
curred  when  I  told  British  For¬ 
eign  Minister  Ernest  Bevan  that 
he  was  being  picketed  by  groups 
opposed  to  current  British  policy 
across  the  street  from  the  pier 
where  his  ship  docked,”  he  re¬ 
plied.  “He  exclaimed  to  me:  T 
have  been  on  many  picket  lines 
myself,  my  boy.  I’ve  even  formed 
a  picket  line.  My  boy,  we  are 
here  yet.’  ” 

(Incidentally,  I  was  aboard 
ship  for  the  Bevan  interview  as 
ship  news  reporter  of  the  New 
York  Sun  and  recall  that  a 
champagne-exhilarated  reporter 
interrupted  the  serious  intenia- 
tional  affairs  discussion  to  ad¬ 
dress  the  doughty  and  annoyed 
late  Labor  Party  leader  as  “Lord 
Bevan.”) 

Frustrating  Failure 

What  was  the  veteran  report¬ 
er’s  most  frustrating  failure  in 
his  efforts  to  pin  down  an  elu¬ 
sive  news  story? 

“Well,  I  got  a  tip  one  after¬ 
noon  that  the  little  German 
Communist  leader,  Gerhardt 
Eisler,  whom  I  had  interviewed 
two  weeks  before,  was  going  to 
try  to  leave  this  country  aboard 
the  Polish  ship  Batory,”  an¬ 
swered  Jim  Duffy.  “I  asked  the 
steamship  line  officials  and  they 
said  he  could  not  leave  the  coun¬ 
try.  When  the  ship  sailed,  I 
made  inquiries,  scanned  the  pas¬ 
senger  list  but  could  find  no 
trace  of  him. 
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James  Edmund  Duffy,  reporter  prince,  and  the  Duke  of  Windsor,  royal 
prince,  both  princes  of  good  fellows,  enjoy  a  joke  between  old  friends 
aboard  a  transatlantic  liner. 


“Later,  one  of  my  spies  on 
the  waterfront  tipped  me  that 
the  line  had  received  a  radio 
message  from  the  ship  at  sea 
stating  that  Eisler  was  aboard,” 
he  continued.  “It  was  6  o’clock 
at  night  by  the  time  I  verified 
the  report  with  the  line.  I  was 
afraid  to  hold  the  story  over¬ 
night  for  my  afternoon  news¬ 
paper  and  gave  it  to  the  United 
Press,  which  made  inquiries  in 
Washington,  where  morning 
New  York  newspapers  picked  it 
up  and  I  was  beaten  on  my 
story.” 

Accidental  Success 

What  about  accidental  success 
in  stumbling  on  a  story? 

“Big  Tim  Sullivan,  who  had 
been  a  State  Senator  and  a  wide¬ 
ly  known  and  colorful  Demo¬ 
cratic  leader,  disappeared  from 
a  Westchester  County  sanitar¬ 
ium,  where  he  was  being  treated 
for  a  nervous  breakdown,”  re¬ 
called  Mr.  Duffy.  “There  were 
rumors  he  was  in  hiding  and  I 
went  to  see  his  lawyer  every  day 
down  on  lower  Broadway.  Then 
the  story  petered  out  and  was 
dead. 

“One  day  I  happened  to  be 
down  near  the  lawyer’s  office 
and  decided  to  drop  by  again,” 
he  added.  “The  lawyer’s  secre¬ 
tary  was  very  excited  and  said 
the  body  of  Tim  Sullivan  had 
just  been  identified  at  the 
morgue.  I  ran  to  a  train  and 
then  to  a  bus,  got  to  the  morgue, 
got  the  positive  identification 
and  got  a  clean  beat  on  the 
story.  He  had  been  killed  by  a 
New  Haven  train,  had  been 


taken  to  the  Fordham  morgue 
and  on  to  the  Manhattan  morgue 
and  was  about  to  be  buried  in 
Potters’  Field,  when  identifica¬ 
tion  was  made.  This  case  led  to 
the  beginning  of  the  Police  De¬ 
partment’s  Bureau  of  Missing 
Persons.” 

Unusual  Assignments 

What  were  some  of  Reporter 
Duffy’s  more  unusual  assign¬ 
ments  over  47  years? 

“Frank  A.  Munsey,  who  was 
publisher  of  the  Evening  Tele¬ 
gram,  Evening  Sun  and  morn¬ 
ing  Sun-Herald,  came  in  aboard 
a  ship  about  which  some  of  the 
passengers  were  making  criti¬ 
cisms,”  he  reminisced.  “I  helped 
him  through  Customs  and  he 
told  me  he  did  not  want  any 
criticism  of  the  ship  carried. 

“The  next  day  I  was  sum¬ 
moned  before  Mr,  Munsey  in 
his  apartment  at  the  Ritz 
Hotel,”  he  continued.  “He 
showed  me  a  story  in  the  Sun- 
Herald  about  the  ship  and  told 
me  he  thought  I  understood  his 
wishes.  I  explained  to  him  that 
I  worked  for  the  Evening  Tele¬ 
gram  and  was  not  accountable 
for  what  the  Sun-Herald 
printed.  This  began  a  long  and 
friendly  relationship.  Reporters 
disliked  Mr,  Munsey  but  he 
seemed  to  take  a  liking  to  me. 
A  week  later,  he  called  me  and 
assigned  me  to  a  delicate  and 
difficult  personal  assignment. 
Then  days  later,  he  assigned  me 
to  interview  steel  tycoon  Charles 
M.  Schwab  and  banker  Frank 
Vanderlip  and  suggested  the 
questions. 

{Continued  on  page  54) 


JERE  HAGEN  SAYS: 


Balance  Is  Essential 
For  Sunday  Package 


By  George  A.  Brandenburg 


Chicago 

Balance  is  the  essential  in¬ 
gredient  for  a  good  “Sunday 
package,”  according  to  Jere 
Hagen,  who  handles  concurrent 
assignments — that  of  Sunday 
editor  of  the  Chicago  American 
and  editor  of  Pictorial  Living, 
the  American’s  locally-edited 
rotogravure  supplement. 

Now  in  his  25th  year  with 
the  American  and  Sunday  editor 
since  1944,  Mr.  Hagen  operates 
his  double-barreled  job  on  two 
basic  tenets:  (1)  Balance;  (2) 
Enthusiasm. 

High  on  Enthusiasm 

“The  main  thing  that  makes 
for  a  good  Sunday  paper  is  the 
same  thing  essential  for  a  good 
daily — this  editorial  balance  in 
appealing  to  a  majority  of  your 
readers,”  Mr.  Hagen  said.  “In 
achieving  balance,  you  must  also 
appeal  to  minority  interests  to 
get  an  over-all  balance.” 

As  to  enthusiasm,  Jere  Hagen 
says  that  characteristic  is  a  dis¬ 
tinguishing  quality  in  all  good 
newspapermen.  “I  endeavor  to 
maintain  my  enthusiasm  for 
ideas  for  features  and  stories 
as  part  of  my  working  philoso¬ 
phy,”  he  explained.  “I  have  al¬ 
ways  surrounded  myself  with 
men  who  matched  my  enthusi¬ 
asm,  because  I  feel  a  newspaper¬ 
man  without  enthusiasm  would 
be  better  off  digging  ditches.” 

Turning  his  attention  to  how 
he  achieves  balance  in  the  Sun¬ 
day  American,  Mr.  Hagen  re¬ 
ferred  to  the  two  Sunday  feature 
pages  often  called  the  “semi¬ 
egghead”  pages  where  an  effort 
is  made  to  satisfy  both  majority 
and  minority  interests.  These 
pages  include  such  widely  di¬ 
vergent  features  as  Walter 
Winchell,  Dorothy  Kilgallen  and 
Nate  Gross  night  life  columns, 
offset  by  minority  appeals  such 
as  book  reviews,  Meyer  Levin’s 
“Inside  Art,”  a  bridge  column 
and  the  American’s  Ernest 
Tucker,  whose  provocative  col¬ 
umn  has  a  wide  appeal. 

Balance  Important 

“Balance  is  the  important 
thing,”  said  Mr.  Hagen,  “the 
main  emphasis  on  Sunday,  of 
course,  must  be  on  the  dominant 
news,  but  unless  you  have  strong 
local,  domestic  and  foreign  fea¬ 
tures,  with  emphasis  on  inter¬ 


pretation  and  analysis,  you 
again  are  falling  short  of 
achieving  a  balanced  paper.” 

At  the  American,  the  key 
Sunday  paper  personnel  move 
into  the  city  room  on  Saturday. 
In  a  distinct  departure  from  the 
usual  practice  of  most  metro¬ 
politan  papers,  the  Sunday  edi¬ 
tor  supervises,  in  addition  to 
the  inside  sections,  the  coordina¬ 
tion  of  all  news  for  his  editions, 
including  the  main  news  sec¬ 
tion.  “We  feel  that  a  better  job 
can  be  done  by  coordinating 
everything  related  to  the  Sunday 
paper  under  one  command,”  ex¬ 
plained  Mr.  Hagen. 

Main  Section  Outside 

Without  depreciating  the  im¬ 
portance  of  Sunday  color  comics, 
Mr.  Hagen  pointed  out  that 
comics  still  have  a  strong 
readership  pull,  but  the  Ameri¬ 
can  in  recent  years  has  not  been 
wrapping  its  Sunday  colors  on 
the  outside  and  instead  has  been 
displaying  the  front  page  of  the 
main  news  section  to  a  majority 
of  its  circulation. 

The  American,  incidentally, 
has  two  color  rotogravure  sup¬ 
plements  in  its  Sunday  package, 
including  its  own  Pictorial 
Living,  which  is  dominated  by 
local  features,  and  the  American 
Weekly,  which  gives  readers  a 
national  magazine  content. 

“One  thing  that  becomes  in¬ 
creasingly  apparent  is  that  Sun¬ 
day  readers  want  not  only  the 
spot  news,  but  the  reasons  and 
stories  behind  the  spot  news 
itself,”  said  Mr.  Hagen.  “This 
applies  both  to  the  local  field 
and  the  domestic  and  foreign 
fields  as  well.” 

Sunday  a  Busy  Day 


Mr.  Hagen  is  one  Sunday  edi¬ 
tor  who  doesn’t  subscribe  fully 
to  the  idea  that  Sunday  is  one 
long  day  of  leisure  reading  for 
the  average  American  family. 
He  contends  Sunday  papers 
must  be  just  as  sharply  edited 
and  streamlined  in  departmental 
appeal  as  a  daily  newspaper. 

“Sunday  is  a  busy  day  for 
most  families,”  he  asserted, 
“what  with  more  emphasis  on 
recreation  and  the  indisputable 
fact,  whether  we  like  it  or  not, 
that  a  lot  of  people  spend  a 
great  deal  of  the  Sunday  leisure 
time  in  watching  television.  A 


newspaper  is  derelict  in  its  duty 
if  it  does  not  present  a  sharply 
edited  and  concise  Sunday  pack¬ 
age  that  can  be  read  thoroughly 
and  present  a  full  picture  with¬ 
out  taking  up  a  whole  day.” 

Likewise,  he  feels  Sunday 
papers  can  “cash  in”  on  the 
public’s  TV  mindedness  by  pay¬ 
ing  more  attention  to  television 
programs  and  personalities.  The 
American’s  most  recent  editorial 
expansion,  TV  Roundup,  is  com¬ 
piled  and  edited  in  the  Sunday 
department.  “We  pay  particular 
attention  to  local  TV  personal¬ 
ities  as  well  as  priding  ourselves 
in  giving  Sunday  readers  the 
most  up-to-date  program  list¬ 
ings,”  said  Mr.  Hagen.  “We 
have  direct  teletype  service  from 
the  New  York  offices  of  CBS  and 
NBC  to  keep  us  abreast  of  last- 
minute  program  changes.” 

Tones  Down  Crime 

In  commenting  on  the  Sunday 
handling  of  the  main  news  sec¬ 
tion  for  the  Sunday  paper,  he 
pointed  out  the  Sunday  Ameri¬ 
can  tones  down  crime  news,  un¬ 
less  it  is  a  dominating  story. 
“Cheap  crime  has  no  place  in 
any  paper,  and  least  of  all  in 
a  Sunday  paper  which  is  read 
on  the  day  of  worship,”  asserted 
Mr.  Hagen. 

He  also  pointed  out  that  more 
and  more  emphasis  is  being 
placed  on  what  he  termed  “gra¬ 
cious  living  features,”  which 
will  appeal  not  only  to  sub¬ 
urban  readers,  but  also  to  the 
urban  apartment  dwellers. 

Handling  two  jobs — Sunday 
editor  and  editor  of  the  Sunday 
magazine  supplement — is  mainly 
a  matter  of  organization  and 
good  assistants,  Mr.  Hagen  told 
E&P.  “We  have  our  own  art 
department  which  handles  the 
Pictorial  Living  entirely,  both 
color  and  black  and  white,  and 
which  also  processes  a  majority 
of  the  halftones  for  the  main 
news  and  run-of-paper  sections,” 
he  added. 

Ideas  An  Asset 

After  nearly  40  years  of 
newspapering  as  a  reporter,  re- 
writeman,  picture  editor  and 
now  Sunday  editor,  Jere  Hagen 
says  the  most  fundamental  as¬ 
set  any  editor  can  have  is  the 
ability  to  create  new  ideas  that 
can  be  converted  into  stories 
and  pictures. 

“I  find  I  get  my  biggest  kick 
out  of  dreaming  ideas  for  both 
the  roto  magazine  as  well  as 
the  other  sections  of  the  Sunday 
paper,”  he  said.  “These  are  de¬ 
veloped  after  consultation  with 
our  executive  editor,  Ted  Doyle.” 

Mr.  Hagen  explained  that 
Pictorial  Living,  now  in  its 
third  year,  has  undergone  many 


Jere  Hegen 

revisions  since  the  new  roto 
magazine  was  at  the  drawing 
board  stage  as  a  20-page  pilot 
issue.  By  the  time  it  was  just  a 
year  old,  the  editor  had  com¬ 
pletely  revamped  its  editorial 
and  typographical  formats.  In 
many  instances,  the  Pic  Living 
staff  is  working  a  year  ahead  in 
developing  four-color  covers  and 
timely  features. 

Planned  for  Shriners 

Recently,  100,000  Shriners 
held  their  national  convention  in 
Chicago.  The  American  early 
this  year  set  up  special  Shriner 
coverage  so  that  on  the  day  the 
Shriners  arrived  in  town,  Pic¬ 
torial  Living  featured  on  the 
front  cover  a  four-color  picture 
of  the  imperial  potentate  and 
the  local  potentate.  Last  Winter 
they  had  posed  in  the  American’s 
color  studio  in  their  brightly- 
hued  costumes.  Pic  Living  also 
developed  two  inside  pages  that 
would  appeal  not  only  to 
Shriners  themselves,  but  also  to 
the  general  readership. 

“In  my  book,  the  secret  of 
good  magazine  editing  is  looking 
far  ahead  so  that  you  can  strike 
with  timely  material  when  the 
iron  is  hot,”  said  Mr.  Hagen. 

Jere  Hagen  is  a  native  of 
Seattle,  Wash.  He  began  news¬ 
paper  work  while  in  high  school 
as  a  cii’culation  “hustler"  for 
the  Seattle  Post-Intelligencer. 
He  later  became  a  reporter  for 
the  Tacoma  (Wash.)  Ledger 
before  attending  the  University 
of  Washington. 

While  at  the  university,  he 
became  interested  in  oriental 
philosophy  and  literature.  One 
of  his  professors,  Josef  Wash¬ 
ington  Hall,  who  later  became 
{Continued  on  page  49) 
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PALMER  HOYT  SAYS; 


Press  Made  Goat 
In  Era  of  Crisis 


By  ('anipbell  Watson 

Denver,  Colo. 

The  press  becomes  the  goat 
the  American  people  customarily 
rick  around  in  any  crisis,  ob- 
lerves  Palmer  Hoyt,  editor  and 
publisher  of  the  Denver  Post, 

This  is  to  be  expected  as 
people  like  to  have  something  to 
blame  in  periods  of  stress,  he 
observed  in  an  interview. 

But  this  is  a  critical  ei-a, 
warned  the  newspaper  veteran 
now  in  his  13th  year  as  chief  of 
the  Post. 

“In  this  period  of  growing 
perplexities  over  various  mat¬ 
ters,  newspapers  get  the  blame. 
It  is  natural  for  the  people  to 
pick  a  goat,”  he  amplified. 

The  prospect  of  the  newspaper 
becoming  the  goatskin  used  in 
a  public  football  match  in  to¬ 
day’s  era  of  criticism  does  not 
greatly  disturb  the  man  who  was 
editor  and  “voice”  of  the  Port¬ 
land  Oregonian  before  assuming 
his  dual  posts  here.  He  is  alert 
to  potential  danger  in  one  area, 
however. 

^'ams  on  Policy 

Overall,  perhaps  it  is  not  too 
much  of  a  burden  for  the  news¬ 
papers  to  take  the  binint  of  criti¬ 
cism,  Mr.  Hoyt  suggested.  But 
under  one  condition  such  a 
situation  can  be  a  horrible  mis¬ 
take,  he  observed,  sharply. 

“Newspapers  have  the  respon¬ 
sibility  of  trying  to  present  the 
whole  picture.  They  cannot  be 
the  favorite  of  any  cause.” 

Some  newspapers  have  at¬ 
tempted  to  play  a  favorite,  and 
they  have  provided  evidence  of 
the  error  of  such  a  way,  he 
declared. 

By  way  of  example,  the  editor 
reviewed  the  news  developments 
that  sprung  up  around  the  in- 
vestigations  conducted  by  U.  S. 
Senator  Joseph  McCarthy. 

The  issues  were  quite  con¬ 
tused.  Senator  McCarthy’s  atti- 
ti^e  did  not  help.  He  took  the 
^>ew  that  anyone  who  did  not 
accept  every  portion  of  his 
Nicy  was  against  him,  Mr. 
Hoyt  recalled. 

Post  Takes  Stand 

During  this  controversy  over 
.McCarthyism  the  editor  an¬ 
nounced  that  the  Post  was  going 
to  seek  out  and  print  both  sides 
of  the  issue. 

This  was  misinterpreted  as  a 
editor  a:  PUBLISHER 


resolve  to  give  the  view's  of  the 
anti-McCarthy  forces.  Mr.  Hoyt 
was  assailed  for  turning  the 
paper  over  to  the  Communists. 

The  rebukes  the  editor  then 
received  still  rankle.  Some 
people  seemed  to  think  “I  was 
an  anti  anti-Communist,”  he 
observed. 

Mr.  Hoyt  maintained  his  pol¬ 
icy  of  letting  the  news  fall 
where  it  may.  Those  few  news¬ 
papers  which  favored  either 
McCarthy  or  anti-McCarthy 
groups  in  their  news  columns 
learned  the  error  of  such  a  way, 
he  maintains. 

Today’s  Problem 

The  problem  of  coverage  of 
political  and  other  news  today 
is  similar  to  that  of  the  Mc¬ 
Carthy  era  w'ith  its  “cliques  and 
claques,”  Mr.  Hoyt  said. 

Certainly  it  is  but  natural 
that  Washington  office-holders 
and  the  press  tangle  instinc¬ 
tively,  he  commented.  Any  new’s 
poses  a  threat  to  the  Federal 
official.  His  position,  his  family’s 
future  and  his  reputation  all  are 
at  stake. 

This  was  patently  evident 
when  he  w'as  an  Office  of  War 
Information  official  during 
World  War  II,  he  explained. 
His  was  a  temporary  assign¬ 
ment.  To  him  the  consternation 
bestirred  by  press  inquisitive¬ 
ness  was  startling.  And  the  con¬ 
cern  over  a  White  House  call 
was  amazing. 

From  his  combined  OWI  and 
newspaper  experiences,  Mr. 
Hoyt  believes  firmly  that  more 
money  should  be  spent  in  selling 
the  United  States.  But  this  en¬ 
tire  matter  is  controversial,  he 
observed. 

“What  is  Propaganda?” 

“One  problem  alone  is  that 
matter  of  w'hat  is  propaganda 
information  and  what  is  mere 
propaganda,”  he  suggested. 
Meanwhile  the  Communists  are 
“giving  us  a  bad  time  all  the 
way  around  now;  they  are  able 
to  capitalize  on  any  unrest. 
We’re  up  against  a  tough  situa¬ 
tion.” 

In  his  wartime  Washington 
experience  of  but  six  months  or 
so  Mr.  Hoyt  several  times  ac¬ 
companied  Elmer  Davis,  OWI 
head,  to  the  White  House  for 
conferences  with  President 
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Franklin  D.  Roosevelt. 

During  President  Dwight  D. 
Eisenhower’s  summer  pilgrim¬ 
ages  to  Colorado,  Mr.  Hoyt  was 
again  a  Presidential  adviser. 
But  today  the  publisher  rejects 
questions  on  political  matters 
except  to  profess  disinterest. 

“You  can’t  run  a  newspaper 
and  be  in  politics.  I  don’t  think 
they  mix  very  well.  And  I  do 
not  think  I  know  enough  about 
politics,”  Mr.  Hoyt  observed 
when  asked  point-blank  why  he 
had  never  accepted  a  political 
appointment. 

The  Newspaper’s  Job 

The  newspaper  responsibility 
is  that  of  trying  to  present  the 
whole  picture  of  anything  news¬ 
worthy.  That’s  an  important 
job.  In  indication  of  the  merit 
of  this  task,  the  Post  executive 
likes  Thomas  E.  Dewey’s  ob¬ 
servation  that  any  newspaper 
can  create  a  totality  for  any 
business  or  pei*son. 

“The  newspaper  is,  in  the 
final  analysis,  an  unregulated 
public  utility,”  he  observed, 
when  asked  to  define  his  view  of 
the  newspaper  as  “the  people’s 
press.” 

“There  should  be  no  regula¬ 
tion  as  long  as  we  do  our  job. 
The  people  have  the  right  to  be 
informed.  That  right  is  basic 
with  people.” 

Nor  need  there  be  any  general 
concern  today  over  a  press 
monopoly.  In  the  Post’s  area 
there  are  17  radio  and  television 
stations  aside  from  other  com¬ 
peting  media,  he  reported. 

• 

Portuguese  Edition 
Salutes  Brazil 

Ambler,  Pa. 

This  community,  through  its 
weekly  newspaper,  the  Ambler 
Gazette,  saluted  a  Brazilian 
town  as  a  symbol  of  friendship 
between  Brazil  and  the  U.S.  The 
Freedom  Edition  of  the  Gazette, 
published  in  both  English  and 
Portuguese,  described  life  in 
Ambler  as  a  typical  U.  S.  com¬ 
munity. 

Copies  of  the  edition  and  a 
Torch  of  Freedom  were  flown  to 
Goiania,  Brazil,  near  where  the 
new  capital  of  Brazil  is  being 
built. 

The  Gazette,  whose  editor  and 
publisher  is  William  E.  Stras- 
burg,  received  the  Silver  Anvil 
Award  in  1956  from  the  Ameri¬ 
can  Public  Relations  Association 
for  a  similar  salute  to  the  people 
of  Coburg,  Germany.  The  Ga¬ 
zette’s  representative  at  that 
ceremony  met  and  married  a 
Coburg  girl.  The  newspaper  also 
has  received  three  George  Wash¬ 
ington  Medals  of  Honor  from 
the  Freedom  Foundation  at 
Valley  Forge,  Pa. 


PICTURE  of  the  picket  line  estab¬ 
lished  June  19,  one  day  after  the 
pressmen  walked  out  of  the  plant 
of  the  Oklahoma  Publishing  Com¬ 
pany,  submitted  by  Robert  H. 
Spahn,  production  manager,  as 
"eloquent  contradiction"  of  the 
statement  by  Thomas  E.  Dunwody, 
president  of  the  pressmen's  union 
(E  &  P  July  26,  page  63),  that 
the  pressmen  were  "locked  out." 


Guild  Tallies 
25-Year  Gains 

Sa.n  Francisco 

Guild  gains  over  a  quarter- 
century  were  tallied  as  the  news¬ 
paper  union’s  officers  gathered 
here  preliminary  to  the  organi¬ 
zation’s  annual  convention  at 
nearby  San  Jose. 

The  actual  anniversary  is 
Dec.  12.  Fifteen  delegates  from 
a  score  of  cities  met  on  that  date 
in  Washington,  D.  C.,  for  the 
first  annual  convention. 

30,000  Members 

Today  the  union’s  locals  ex¬ 
tend  across  the  U.S.  and  Canada 
as  far  west  as  Hawaii.  There 
are  more  than  30,000  members 
and  100  guild  locals.  The  union’s 
214  contracts  cover  188  news¬ 
papers,  a  dozen  magazines  and 
11  wire  and  news  services. 

The  first  strike  was  in  New¬ 
ark  in  1934.  The  first  strike 
paper  published  by  the  guild 
was  the  Chester  Reporter. 


Injunction  Suit 

Ravenna,  Ohio 
The  Mantua  Publishing  Co. 
has  filed  a  suit  for  an  injunc¬ 
tion  and  $5,000  damages, 
naming  as  defendant,  Thomas 
F.  Vickery  of  Kent,  Ohio,  former 
publisher  of  its  paper.  'The  suit 
claimed  that  he  intends  to  use 
a  confidential  list  of  the  Record's 
subscribers  to  establish  a  com¬ 
peting  paper,  the  Herald,  in 
Mantua. 
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Leighton  Forms  Color 
Insert  Clearing  House 


ADVERTISING  DIARY 


Leon  Leighton  Jr.,  president, 
Eastern  Colortype  Corporation, 
has  formed  Leighton  Associates 
Inc.,  as  a  division  of  the  parent 
company,  to  serve  as  a  clearing 
house  for  pre-printed  full-color 
newspaper  advertising  inserts. 

Eastern  Colortype  worked 
with  Young  &  Rubicam,  Inc.,  to 
introduce  “Hi-Fi  Color”  in  June 
(E&P,  June  14,  page  9). 

Rollin  Hubbard,  Eastern’s 
production  manager,  this  week 
said  the  clearing  house  was 
working  closely  with  news¬ 
paper  representatives  and  ad¬ 
vertising  agencies  to  coordinate 
schedules  for  further  publica¬ 
tion  of  full-color  inserts  in  a 
growing  list  of  newspaper  mar¬ 
kets. 

All  19  dailies  in  the  Scripps- 
Howard  group  will  accept  the 
inserts  at  black  and  white  rates, 
according  to  Lewis  S.  Fidler, 
director  of  general  advertising. 
H.  James  Gediman,  general 
manager,  Hearst  Advertising 
Service,  announced  similar  ac¬ 
ceptance  for  the  12  Hearst 
papers  represented,  while  the 
two  Hearst  papers  handled  by 
Moloney,  Regan  &  Schmitt  are 
likewise  agreeable. 

Mr.  Hubbard  reported  on  re¬ 
sults  from  148  telegrams  sent  to 
newspapers  asking:  1)  will  you 
accept  full-color  inserts  pre¬ 
printed  on  both  sides?;  and  2) 
will  you  accept  preprinted  on 
one  side  on  acceptable  paper 
stocks  for  local  back-up? 

Fifty-eight  papers  replied 
“yes”  to  the  two  questions;  28 
“yes”  to  No.  1.  “No”  to  No.  2. 
Nine  answered  “yes”  to  No.  1, 
but  wanted  more  information  on 
No.  2.  Two  wanted  more  infor¬ 
mation  on  question  No.  1,  while 
10  answered  “no”  to  both  ques¬ 
tions. 

Trevor  Goodman,  vicepresi¬ 
dent  and  general  manager, 
Y&R’s  Toronto  office,  told  E&P 
that  plans  were  being  formu¬ 
lated  for  publication  of  full- 
color  inserts  in  two  Canadian 
dailies  this  fall. 

Y&R’s  New  York  office  re¬ 
ported  that  12  clients  are  in¬ 
terested  in  using  the  full-color 
pre-prints  this  fall  in  the  U.  S. 


Paper  Named  Rep 

The  Galax  (Va.)  Gazette  this 
week  announced  appointment  of 
Moran  &  Fischer,  Inc.,  as  its 
national  advertising  represen¬ 
tative. 

16  . 


Early  Gain  Seen 
For  Auto  Ads 

Detroit 

Automobile  people  are  look¬ 
ing  for  a  dramatic  upturn  in 
production  as  a  result  of  the 
crisis  in  the  Middle  East.  Ad¬ 
vertising  and  promotion  people 
whose  interests  are  allied  with 
the  auto  industry,  accordingly, 
see  opportunity  to  pull  out  of 
their  slump. 

An  awakening  interest  in 
plans  for  1959  production  was 
reported  here  by  Automotive 
News. 

“Within  48  hours  after  the 
landing  of  the  U.  S.  Marines 
near  Beirut,”  the  weekly  news¬ 
paper  reported,  “car  producers 
began  reappraisals  of  the  ’59 
model  situation,  beginning  with 
the  fourth  calendar  quarter  of 
this  run. 

“First  results  of  the  re-evalu¬ 
ation  were  twofold:  A  speedup 
in  delivery  dates  for  basic  ’59 
components,  and  a  go-ahead  for 
lavish  dealer  and  public  intro¬ 
duction  programs.” 

Automotive  News  quoted  a 
steel  company  marketing  man 
regarding  the  new  interest 
among  executives  of  the  auto 
Big  Three. 

“The  ho-hum  attitude  went 
out  the  window  with  those  big 
headlines  on  Lebanon,”  he  said. 
“One  General  Motors  man  spoke 
of  a  six-million  car  year  next 
year,  but  I’d  be  willing  to  set¬ 
tle  for  5%  million.” 

It  is  all  based  on  the  idea 
that  history  repeats  itself. 

Automotive  News  quoted  one 
of  the  auto  industry’s  top  mar¬ 
keting  analysts:  “The  sleepiness 
of  consumers  in  the  showrooms 
this  year  will  be  dissolved  by 
Lebanon.  Our  charts  show  that 
international  crises  or  near¬ 
crises  almost  always  are  fol¬ 
lowed  by  new-car  selling 
strength.” 

The  last  example  of  this  was 
the  six-million  car  year  rate 
in  1957  following  the  Suez  and 
Hungary  hostilities  in  the  Fall 
of  1956,  matching  the  1956  rate 
despite  the  fact  that  the  car 
makers  had  few  major  changes 
in  the  new  model  offerings. 

Last  year  the  international 
scene  was  much  calmer,  and 
the  1958  recession  set  in,  it  was 
pointed  out. 


According  to  reliable  reports, 
D’Arcy  Advertising  Co.  will 
take  over  the  wheel  of  the 
Studebaker-Packard  account 
from  Burke  Dowling  Adams, 
Inc.  S-P,  which  has  discontinued 
the  Packard  car,  will  bring  out 
its  new  line  in  November  and 
will  feature  a  new  economy 
car.  No  name  has  yet  been 
chosen  for  the  upcoming  car. 
Meanwhile,  in  Atlanta,  Ga.,  Mr. 
Burke,  president  of  Burke  Dow¬ 
ling  Adams,  was  said  to  be 
readying  “an  important  an¬ 
nouncement”  relative  to 
strengthening  his  agency. 


Membership  in  Bureau  of  Ad- 
vei’tising,  ANPA,  is  1,067  —  one 
short  of  its  all  time  record. 
Estimated  total  dues  from  Bu¬ 
reau  members  for  current  fiscal 
year  (1958-’59)  will  reach  $2,- 
007,600. 


Newspaper  ad  mats  ranging 
in  size  from  42  to  1,000  lines  will 
be  used  by  Eversharp-Shid 
Injector  Razors  and  Blades  to 
supplement  what  Eversharp, 
Inc.,  claims  is  one  of  largest  TV 
spot  campaigns  in  history.  Cam¬ 
paign  (via  Compton  Adver¬ 
tising)  will  run  about  $4,000,- 
000  and  will  feature  musical 
jingle  tie-in  with  Michael  Todd 
Co.’s  film  “Around  the  World 
in  80  Days.” 


Expanded  ad  effort  (vij 
Geyer  Advertising,  Inc.)  will  be 
made  by  Inland  Homes  Corp. 
Piqua,  Ohio,  in  behalf  of  it! 
prefab  homes  through  national 
ads  and  tie-ins  with  local 
builder-dealers.  Account  was 
just  acquired  by  Geyer 
swells  agency’s  billings  to  well 
over  $20,000,000. 


Following  up  four  years  of 
continuous  black  and  white 
schedules  in  Negro  newspapers 
throughout  U.  S.,  Carnation 
Company  has  ordered  its  copy 
published  in  two  colors,  black 
and  Carnation  red,  by  every 
scheduled  Negro  newspaper 
equipped  for  color.  Erwin 
Wasey,  Ruthrauff  &  Ryan,  Inc., 
Carnation’s  agency,  claims  this 
is  first  national  campaign  in 
color  ever  placed  in  Negro 
newspapers. 

*  «  « 

Full-page  display  ads  in  Ro¬ 
chester,  N.  Y.,  newspapers  were 
used  this  week  by  Chas.  Pfizer 
&  Co.  for  test  campaign  (via 
Leo  Burnett  Co.)  on  “Living 
Science.”  Series  of  five  page  in¬ 
stitutional  ads  was  preceded  by 
a  600-line  ad. 

«  «  * 

Some  120  newspapers  in  9.5 
market  areas  will  carry  1000- 
line  ads,  two-color  where  avail¬ 
able,  during  August  and  Sep¬ 
tember,  as  part  of  H.  J.  Heinz 
Co.’s  ketchup  and  chili  sauce 
promotion,  (via  Maxon,  Inc.). 
*  *  * 

Effective  immediately,  Gold- 
thwaite-Smith  Advertising 
Agency,  San  Francisco,  will 
join  forces  with  Compton  Ad¬ 
vertising,  Inc.  This  marks  third 
Pacific  Coast  merger  for  Comp¬ 
ton  since  Jan.  1.  Other  Compton 
mergers  involved  Western  Ad¬ 
vertising  of  Los  Angeles  and 
Carvel  Nelson  &  Powell  of  Port¬ 
land. 


Agency  media  personnel,  ad¬ 
vertising  and  sales  managen 
are  being  helped  to  “take  i 
marketing  man’s  view  of  Amer 
ica’s  Motor  Empire”  througl 
new  publication  released  this 
week  by  the  Detroit  Free  Prut. 
The  16-page  brochure  lists  35 
research  reports  and  marketing 
aids  designed  to  help  adver¬ 
tisers  better  understand  recent 
developments  in  the  Detroit 
market. 


Resignation  of  William  A. 
Hart  as  president  of  the  Ad¬ 
vertising  Research  Foundation 
was  announced  this  week.  No 
successor  has  been  named. 


Philip  J,  Sheridan,  one  time 
West  Coast  manager  for  Pock 
— The  Comic  Weekly  and  ad 
director  of  the  San  Francisco 
News,  has  teamed-up  as  an  as¬ 
sociate  of  Don  Pickens,  owner 
of  the  San  Francisco-based  rep 
firm  for  18  newspapers. 


“It  Leaves  You  Breathless,” 
Smirnoff  Vodka’s  ad  slogan, 
left  Laurence  C.  Gumdinner’s 
media  department  breathless 
not  too  long  ago  when  a  Miami 
paper  ran  ad  in  obit  column. 
Agency  now  making  up  sched¬ 
ules  for  some  300  papers  fm" 
Vodka  campaign  running  from 
October  to  June  1959  and  hopes 
for  better  positioning  of  spot 
saturation  copy  that  sometime 
calls  for  as  many  as  five  ads  m 
single  issue. 


Illlllllll 
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Section  Edited 

By  Robert  B.  McIntyre 


golden  dozen  1958— Vlll 


What  Agencies  Need  to  Know 
About  the  Newspaper  Medium 


Brown  Bolte  of  SSC&B  Lists 
Six  Major  Facets  for  Assay 

By  Philip  N.  Schuyler 


lingness  and  ability  to  follow 
through  on  space  contracts  to 
the  distributor  and  retailer  to 
help  the  vital  business  of  mak¬ 
ing  sales.  This  is  particularly 
important  for  small  advertisers. 
The  big  boys  do  their  own  mer¬ 
chandising. 


Six  major  points  required  by 
an  advertising  agency  to  as.say 
the  value  of  individual  news¬ 
papers  as  advertising  media  are 
listed  by  Brown  Bolte,  president 
of  Sullivan,  Stauffer,  Colwell  & 
Bayles,  New  York  advertising 
agency. 

Mr.  Bolte  this  year  left  the 
position  of  executive  vicepresi¬ 
dent  of  Benton  &  Bowles,  Inc., 
to  buy  stock  in  and  head  SSC&B. 
In  compiling  his  list  he  was 
speaking  as  “a  friend  of  news¬ 
papers”  from  the  platform  of 
17  years  of  agency  experience. 
He  and  his  present  agency  spe¬ 
cialize  in  the  advertising  of 
packaged  goods  and  consumer 
services — “anything  the  public 
buys  over  and  over  again.”  He 
has  no  intention  of  diversifying, 
because  “we  like  what  we  do 
and  believe  we  do  it  well.” 

NeH>paper>i  'Packaged  Goods* 

“Newspapers  are  a  consumer 
seivice,  perhaps  the  oldest  and 
best  liked  of  all  packaged  goods,” 
Mr.  Bolte  declared.  The  agency 
does  not  now  represent  any  ad¬ 
vertising  medium.  But  “Barkis 
is  willin’  ” — newspapers,  radio, 
or  magazines,  he  said,  or 
one  of  each. 

Here’s  Mr.  Bolte’s  check  list 
of  what  ad  agencies  want  to 
know  about  the  constantly 
changing  individual  newspaper 
profile,  competing  as  it  may  be 
with  other  newspapers  in  its 
own  area  and  with  other  media: 

Check  List 

1.  CIRCULATION:  break  it 
down  by  marketing  areas  and 
ooonomic  groups. 

2.  READERSHIP:  by  pages, 
or  departments,  if  you  please. 

3.  marketing  FACTS: 

*nd  they  should  cover  a  com¬ 
plete  detailed  description  of  the 
oconomy,  locally  and  in  outlying 
areas. 


the  role  played  in  civic  affairs, 
the  forums  the  newspaper  spon¬ 
sors.  We  at  SSC&B  are  par¬ 
ticularly  interested  in  how  far 
a  new.spaper  goes  in  the  devel¬ 
opment  of  seminars  about  all 
aspects  of  interest  to  house¬ 
wives.  We  like  to  know  exactly 
how  important  a  newspaper  is 
in  its  local  community  life.  Does 
it  play  a  leading  or  minor  role. 

ADVERTISING:  the  relative 
strengths  and  weaknesses  in  all 
the  various  classifications  of  re¬ 
tail  and  national  advertising. 

MERCHANDISING:  a  will- 


‘Hard-.Seir  Copy 

Mr.  Bolte,  “Madison  Avenue’s 
bolt  from  the  blue,”  is  an  out¬ 
spoken  advocate  of  “lightning 
bolt  hard-sell  advertising  copy.” 
His  heart  beats  in  the  rhythm 
of  quick  turnover,  a  malady  he’s 
had  since  he  started  carrying 
the  Indianapolis  News  at  9, 
selling  subscriptions  to  build  his 
route. 

“Tough  job,”  he  admits,  but 
one  in  which  he  thoroughly  be¬ 
lieves  he  is  fitted  by  tempera¬ 
ment  and  training. 


4.  editorial  approach  : 

®nd  that  means  public  service, 

editor  ac  publisher 


BROWN  BOLTE 

"Newspppen  are  a  consumer  service" 

for  August  2,  1958 


When  Robert  Colwell,  a  part¬ 
ner  of  SSC&B,  left  that  agency 
he  helped  form  to  return  to  J. 
Walter  Thompson  Company,  he 
told  Martin  Mayer,  author  of 
“Madison  Avenue,  U.S.A.”: 

“While  I  was  president  of 
SSC&B  I  was  in  the  hospital 
four  times,  I  had  a  heai’t  at¬ 
tack,  they  took  out  my  stomach, 
I  almost  lost  my  eyesight.  My 
doctor  said  to  me,  ‘Bob,  I  don’t 
think  this  place  agrees  with 
you.’  ” 

“It  agrees  with  me,”  Mr. 
Bolte  Insisted,  when  the  quota¬ 
tion  was  read  to  him.  “We  have 
and,  like  any  agency,  will  con¬ 
tinue  to  have  our  problems.  But 
I  seem  to  thrive  on  this  kind  of 
life  —  no  ulcers,  heart’s  fine, 
and  I  am  thoroughly  enjoying 
myself.” 

Mr.  Bolte  called  himself  an 
“extrovert.”  He  has  always 
made  selling  the  “top  banana” 
in  life’s  theatre. 

“Hard-sell  advertising,”  in  his 
definition,  “hits  hard  first  with 
a  strong  emotional  appeal  and 
backs  up  this  punch  with  a  rain 
of  factual  blows,  as  many  as 
can  be  delivered,  on  why  the 
product  in  question  should  be 
purchased.” 

•Don’t  Be  Half  Safe’ 

John  Cohane,  secretary  of  the 
agency,  who  was  present  during 
this  interview,  brought  in  sev¬ 
eral  recent  samples  to  illustrate 
this  description.  One  was  for 
Arrid,  the  deodorant. 

“Don’t  be  half-safe”  was  the 
emotional  headline  flanking  a 
picture  of  a  bright-eyed,  ob¬ 
viously  sweet  smelling  fashion 
model. 

Then  beneath  this  rouser,  each 
attractively  pictured,  were  five 
factual  presentations  of  “what 
you’ll  need”  in  your  “daily  rou¬ 
tine  for  a  neater,  sweeter  you!” 

“Use  Arrid  to  be  sure”  was 
the  theme  line,  and  the  hard-.sell 
continued  to  wham  at  the  pros¬ 
pect  to  get  her  (or  him)  to 
guard  against  “perspiration 
blues”  at  “exams,  dates,  sports 
or  fittings,”  and  each  of  these 
eposides  was  butressed  by  a 
solid  paragraph  of  logical  rea¬ 
soning. 

Another  sample  was  for  the 
hair  coloring  “Light  and  Bright” 
by  Richard  Hudnut.  The  emo¬ 
tional  whip-line  to  the  eye¬ 
stopping  picture  of  a  girl  comb¬ 
ing  out  her  golden  locks  was: 
“Now — so  easy  to  be  BLONDE 
AGAIN!”  and  the  reasons  for 
buying  “Light  and  Bright”  made 
its  own  golden  stream  under  it 

{Continued  on  page  18) 
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in  four  swift-moving  para¬ 
graphs. 

$40,000,000  Billing 

The  14  clients  whose  hard¬ 
sell  copy  SSC&B  prepares  billed 
last  year  about  $40,000,000.  Mr. 
Bolte  expects  to  run  this  figure 
up  to  $100,000,000.  But  the 
music  of  the  cash  register  bells 
is  not  the  only  kind  of  tune  that 
is  in  his  mind  and  heart.  Mr. 
Bolte  is  a  musician,  a  pianist, 
and  a  composer.  He  is  a  mem¬ 
ber  of  the  American  Society  of 
Composers,  Authors  and  Pub¬ 
lishers.  His  latest  song,  for 
which  he  composed  both  music 
and  lyrics,  is  “Bring  Peace,  O 
Lord.” 

SSC&B  places  67%  of  its 
billing  in  TV  and  radio,  the  bal¬ 
ance  in  print,  of  which  news¬ 
papers  receive  23%.  Among  big 
newspaper  users  are  Silver 
Dust,  320  papers;  Pall  Mall, 
212;  and  Mrs.  Filbert’s  Marga¬ 
rine,  more  than  285.  Lifebuoy 
and  Rise  are  two  other  pack¬ 
aged  goods  that  find  newspapers 
a  “sales  giant.” 

“There’s  no  doubt  about  it, 
newspapers  really  sell,”  Mr. 
Bolte  said.  “They’re  the  best 
medium  there  is  for  pushing 
promotions.  The  well-prepaied 
advertisement  in  a  newspaper 
can  stop  readers,  motivate  them 
emotionally,  and  make  them 
want  to  buy,  provided  the  copy 
writer  gives  them  valid  reasons 
for  so  doing. 

“In  writing  advertising  copy 
myself,  and  supervising  the 
work  of  others,  I  like  to  quote 
Clarence  Harrow,  the  great  trial 
lawryer,  who  when  asked  to  ex¬ 
plain  his  court  room  technique 
described  it  briefly  as  emotion 
properly  buttressed  by  facts. 
First  by  an  emotional  appeal 
Mr.  Darrow  would  try  to  make 
the  judge  want  to  see  the  ease 
as  the  lawyer  wanted  him  to, 
then  he  would  give  the  points 
of  law  to  satisfy  the  judge’s 
reasoning  powers.” 

He  told  a  story  of  his  early 
days  in  advertising  which  he 
said  had  convinced  him  that  a 
mixture  of  media  really  offered 
the  best  bet  in  making  repeat 
sales.  It  was  a  new  drug  and 
grocery  product.  Three  major 
markets  were  picked  for  the 
t*st  —  one  for  print,  one  for 
radio  and  the  third  for  print 
and  radio.  The  same  dollar 
weight  was  used  in  each  mar¬ 
ket.  Radio,  then  the  one  big 
broadcasting  medium,  brought 
in  $1.99  profit  alone;  newspa- 
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p— — — — - -  j^^s  made  everything  he  has 

I  ^  ^  ^  tackled  a  “major  production” 

Brown  Bolte  ^  t"v 

{Contintied  from  page  11)  rlr  I  He  was  born  in  Winnetka,  HI. 

His  family  moved  to  Indian- 

nn  pt  '  apolis  when  he  was  very  young. 

/j  X  tl  father,  Willard  Bolte,  73, 

I  was  once  an  advertising  copy 

‘T'.L ..  writer  with  Lord  &  Thomas. 

Before  he  entered  the  adver- 
tViiuri*  tising  agency  field.  Brown 

worked  in  grocery  and  depart- 
ment  stores,  sold  paper  cups  on 
T  road,  and  represented  a  sta-  ] 

Along  this  selling  road,  he 
indulged  an  ability  of  helping 
'/  develop  new  products  to  sell. 

I  ^  ^  fHl  Mr.  Bolte,  w'ith  two  partners, 

^  formed  the  Candy  Cod  Labora- 

^  tories  to  market  a  candied  ver- 

*<&’«**  sion  of  cod  liver  oil  they  had 

developed.  This  firm  placed  its 
i Valin*  advertising  through  Kenyon  4 

•  "/•»•»  Eckhardt  and  might  have  be- 

- -i  . . — - -  come  another  pharmaceutical 

DEPARTMENT  STORE  AD  placed  in  newspapers  by  Takashimaya  Co.,  gveat,  if  one  of  the  partners 
Ltd.  of  Tokyo  won  a  Dentsu  Advertising  Award.  The  Grand  Prize  in  the  had  not  sold  out  over  the  heads 
I  Ith  annual  competition  was  awarded  to  an  advertisement  for  Victor  of  the  other  two.  This  was  in 
record-players.  1937.  Mr.  Bolte  was  left  liter- 

—  ■  ally  “out-at-the-knees”  since  on 

the  morning  of  the  sell-out  he 

alone  $2.09;  while  in  com-  play  the  parts.  j^ad  torn  his  one  and  only  pair 
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pers  alone  $2.09;  while  in  com-  play  the  parts.  toVn  his  one  and  only  pair 

bination  it  was  $4.01.  ^  “Then  we  must  and  do  con-  of  pants  on  an  office  desk. 

“It’s  like  cross -ruffing,”  he  tinue  to  exercise  editorial  con-  Mr.  Bolte  emerged  with  his 
explained.  “The  interplay  en-  trol  after  the  program  gets  on  customary  triumph.  He  invent- 
hances  the  impact.  The  ideal  the  ah’.  That  takes  a  lot  of  pro-  ed  a  medical  instrument,  sold  it 
hard-sell  campaign  obtains  deep  duction  know-how.  If  w’e  didn’t  to  Scott  &  Bowne  and  went  to 
penetration  by  niaking  it  possi-  continue  to  work  with  the  pack-  work  for  the  firm, 
ble  for  the  public  to  see,  read  agers  or  on  our  owm  show  once  t-  -1041  he  inined  Benton  4 
and  hear  about  your  product  at  it  is  on  the  air,  we  might  spend  Bowles  as  an  account  executive 
the  same  time.  $75,000  to  c^et  one  eood  nresen-  an  rnn  „  _ 


explained.  “The  interplay  en-  trol  after  the  program  gets  on 
hances  the  impact.  The  ideal  the  air.  That  takes  a  lot  of  pro- 


the  same  time.  $75,000  to  get  one  good  presen-  at  $7,500  a  year,  fulfilling  his 

Time  and  Talent’s  15%  tation,  and  aftemards  the  qual-  held  ambition  to  be  in  the 

ity  would  not  hold  up,  ratings  advertising  business. 

SSC&B  has  no  trouble  col-  would  go  down,  and  instead  of 
lecting  15%  commissions  both  a  good  strong  selling  medium  • 

on  time  and  talent,  even  on  pack-  we’d  have  a  lemon  on  our  hands.  „  ^  u  1 


aged  shows,  according  to  Mr.  “Surely  the  newspaper  or 


Harvey  Stone  Heads 


Bolte.  He  called  in  Philip  Cohen,  magazine  counts  in  the  cost  of  Mississippi  Admen 
vicepresident  and  manager  of  j^g  editorial  and  reportorial  tal-  JACKSO^ 


agency  at  this  point,  ent  in  the  rates  they  charge  and  -phe  newly  formed  Mississippi 
■The  discussion  ranged ^^^ng  on  which  we  receive  our  com-  Newspaper  Advertising  Execu- 
and  deep  on  the  question,  Why  missions.  In  the  case  of  broad-  Association  elected  officers 

is  an  agency  Justified  in  taking  casting,  however,  we  buy  only  organizational  meeting 

commissions  both  on  time  and  time,  and  are  responsible  to  our  here  last  week.  Harvey  Stone, 
talent  costs.  In  the  welter  of  clients  for  exactly  how  we  use  Biloxi-Gulfport  Daily  Herald,  is 
words  one  point  stood  out  like  that  time.  Our  clients  under-  president.  Other  officers  are: 
a  mountain  peak:  i.e.,  each  pro-  stand  this  point  perfectly,  real-  Vicepresident,  Clarence  Meth- 
gram  by  time  period  must  be  izjng  that  we  must  provide  for  Jackson  Clarion  Ledger- 

considered  as  a  separate  pub-  them  the  right  climate  for  their  Baily  News;  secretarv-treas- 
hcation.  Unlike  the  newspaper  advertising  message.  urer;  Jesse  Hughes,  Hattiesburg 

or  the  magazme,  however,  over  -while  each  segment  of  time  American;  directors,  Jim 
which  the  advertising  agency  ig  in  itself  a  publication,  it  is  gishop.  Laurel  Leader-Call,  and 
claims  no  rights  of  editorial  in  direct  competition  with  other  rinrW  rin/rk<n1nlp  Press 

control,  the  editorial  control  of  network  times,  and  there  must  Rpnister  ’ 

a  packaged  radio  or  TV  show  be  wise  interplay  between  the  ^  ^ 

must  be  shared  by  the  packager,  agency  and  the  network  to  hold 

the  network  and  the  agency,  audiences  from  segment  to  seg-  Y^R 

representing  the  advertiser.  ment.  l^xpanas 

Why?  It  is  Mr.  Cohen  now  ™  r  1.,.  r  <.  Young  &  Rubicam  is  expand- 

speaking,  with  Mr.  Bolte  nod-  «e  o  r  er  Detroit  office.  Latest 

ding  agreement:  “Both  the  major  package  peo-  additions  to  staff  include:  Je- 

“First  of  all,  we  generally  be-  pie  and  the  networks  welcome  rome  G.  Darrow,  executive  copy 
come  involved  with  a  program  agency  help,  if  it  is  the  right  director;  James  P.  Elliott  Jn 
long  before  it  reaches  even  the  kind  of  help.  We  believe  our  executive  art  supervisor; 
pilot  stage.  It  is  being  custom-  record  shows  we  know  how  to  B.  Fullerton,  copy  supervisor; 
tailored  for  our  client's  product,  give  this  sort  of  help,  since  we  John  F.  Gagen,  copy  writer; 
We  have  a  lot  to  say  about  the  have  five  programs  in  the  top  and  William  J.  Stadnik,  Chad^ 
continuity,  the  title,  the  charac-  ten.”  Roger  Mader,  and  Gene  £• 


Jackson,  Miss. 
The  newly  formed  Mississippi 


Why?  It  is  Mr.  Cohen  now 
speaking,  with  Mr.  Bolte  nod¬ 
ding  agreement: 

“First  of  all,  we  generally  be- 


ters  and  the  choice  of  people  to 


Through  the  years,  Mr.  Bolte  Roncka,  art  directors. 
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[  What  single 
'  compact  market 
buys  MORE  than 
each  of 

\  36  entire  states 


It  s  The  Cleveland 
Plain  Dealer  Market 


RETAIL  SALES 

IN  CLEVELAND  AND  ADJACENT  COUNTIES* 

COMMODITY 

CLEVELAND 
CUYAHOGA  COUNTY 
(000) 

26  ADJACENT 
COUNTIES 
(000) 

TOTAL 

(000) 

Total  Retail  Sales 

$2,336,394 

$2,030,071 

$4,366,465 

Retail  Food  Sales 

589,775 

510,796 

1,100,571 

Retail  Drug  Sales 

88,498 

55,405 

143,903 

Automotive 

435,242 

430,796 

866,038 

Gas  Stations 

146,580 

176,027 

322,607 

Furniture,  Household  Appliances  125,120 

104,022 

229,142 

iSiMirce,  Sates  Mana/iement  Survey  of  Buying  Power,  May  tO, 

ADVERTISER  •  NEWSPAPER 

That  ‘Nose  for  News’ 
Pointed  On  Ad  Copy 


New  York  Life  Insurance 
Company  has  a  “nose  for  news.” 

Progenitors  of  this  keen  pro¬ 
boscis  are  Compton  Advertising 
Inc.,  New  York,  where  staff  men 
point  it  on  effective  newspaper 
advertising:  copy,  and  top  ex¬ 
ecutives  of  NYLIC,  including 
Gus  Cooper,  director  of  adver¬ 
tising.  The  firm  invests  about 
$4,000,000  a  year  in  advertising, 
and  a  great  deal  goes  into 
dailies  and  Sunday  supplements. 

Thousands  of  local  field  rep¬ 
resentatives  in  all  states  com¬ 
prise  a  communications  network. 
They  pipe  news  through  their 
New  York  headquarters  into 
Compton’s  Madison  avenue  office 
continuously.  There  copywriters, 
headed  by  William  A.  Crowther, 
copy  group  head,  transcribe  it 
into  advertising  form  for  local 
newspaper  insertions. 

Newspaper  File 

The  “file”  tells  of  newspaper 
centennial  celebrations,  out¬ 
standing  area  news  events,  com¬ 
pany  office  moves,  appointments 
of  new  field  representatives, 
and  even  the  retirement  of  long- 
seiving  agents.  NYLIC  was 
founded  in  1840,  and  is  proud 
of  its  long  record.  When  a 
newspaper  reaches  100  years  of 
age,  it  likes  to  join  in  the  cele¬ 
bration. 

Local  agency  news  notes  alone 
account  for  some  100  different 
local  newspaper  advertisements 
in  a  year.  Major  area  events 
become  the  subject  of  about  25 
advertisements,  some  running 
about  five  columns  by  250  lines. 

In  this  latter  category  was 
the  opening  of  the  Mackinac 
Bridge  joining  Upper  and 
Lower  Michigan,  separated 


since  the  Ice  Age.  The  news 
advertisement  Compton  created 
to  mark  this  engineering 
achievement  was  repeated  when 
the  resort  season  opened  on  the 
peninsula.  It  gives  facts  both 
about  NYLIC  and  the  bridge. 

Field  Agents’  Mats 

In  addition  to  this  kind  of 
home  office  news  advertising 
support,  NYLIC  furnishes  all 
its  field  representatives  with  a 
mat  book.  Distributed  first  last 
year,  the  basic  book  contains  80 
different  advertisements  or  100 
and  200  lines.  New  ones  are  be¬ 
ing  issued  for  the  loose-leaf 
binder  as  fa.st  as  the  firm  pro¬ 
duces  new  insurance  products. 

For  space  costs  in  newspaper 
advertising  the  company  pays 
50%,  the  agent  50%,  up  to  a 
specified  sum  according  to  the 
amount  of  business  the  agent 
writes.  Agents  can  and  often 
do  group  together  to  advertise. 
The  book  suggests  that  copy  be 
placed  in  the  issues  of  Monday, 
Tuesday  or  Wednesday.  Agents 
are  instructed  to  “plan  a  sched¬ 
ule  of  advertisements  at  regular 
intervals  over  a  period  of  time 
long  enough  for  your  name,  your 
company,  and  your  services  to 
become  well  known  in  your 
selling  territory.” 

As  the  big  news  of  this  year, 
Mr.  Crowther  and  the  Compton 
agency  team  hit  upon  the  theme: 
“For  today’s  new  patterns  in 
living  .  .  .  New  designs  for 
financial  security  from  New 
York  Life!” 

The  underlying  idea,  as  ex¬ 
plained  by  Mr.  Crowther,  is  that 
a  new  kind  of  financial  planning 
is  necessary  to  provide  security 


Everything  in  Baltimore 
revolves  around 


Mamina 

mi. iPKUl  Icoiwwf"* iGIbI 


NM'lMurtnc*  plane  tt«t  can  provide 
#a  J»abl»ftQ  aecid^  or  >i)nes$  you  from  woriung! 


Naw^brk 


for  today’s  American  family. 
Each  advertisement  features  a 
specific  New  York  Life  product 
or  service  and  the  copy  carries 
a  strong  news  flavor  and  prod¬ 
uct  benefit  to  appeal  to  the  self 
interest  of  readers. 

“We  chose  supplements  be¬ 
cause  of  the  local  support  they 
give  to  the  field  representatives,” 
Mr.  Crowther  said.  “These 
newspaper  magazines  reach 
their  audiences  during  leisure 
Sunday  hours  and  have  good 
family  readership.” 

Supplements  were  also  used 
last  year.  The  repeat  in  1958  is 
a  success  story  for  this  supple¬ 
mentary  newspaper  medium. 
Each  advertisement  includes  a 
coupon  asking  readers  to  write 
in  for  more  information.  Up  to 
8,000  coupon  responses  have 
been  received  from  a  single  ad¬ 
vertisement.  These  inquiries  are 
funneled  back  to  local  agents 
for  follow  up. 

Amazing  rx)upon  Kespuniie 

Part  of  this  amazing  response 
for  usually  resisted  insurance 
data  is  credited  to  the  exciting 
illustrations  prepared  by  Comp¬ 
ton’s  art  department.  Cameras 
in  expert  hands  were  focused 
on  spectacular  modern  scenes. 
The  pictures  were  directed  with 
showmanship  to  bring  out  eye¬ 
popping  patterns  through  archi¬ 
tectural  lines,  lights  and  shades, 
or  the  lining  up  of  objects. 

A  modern  office  building  front, 
for  instance,  is  shown  with 
tense  men  visible  at  work 
through  the  open  windows.  It  is 
in  fact  the  Madi.son  avenue 
building  that  houses  Compton’s 
offices.  Its  steel  girders  make  a 
sharp  grill  pattern  symbolic  of 
the  pressures  of  modern  life. 
Under  this  kind  of  commanding 
scenic  picture  commentary 
comes  the  selling  text  with  an¬ 
other  smaller  photograph  in  the 
lower  left  hand  comer  of  the 
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page  pulling  in  tight  on  people, 
who,  after  all,  are  most  con¬ 
cerned  with  insurance.  Thus, 
the  man  seen  hard  at  work  at 
the  office  window  is  now  shown 
at  home,  wrapped  in  a  blanket, 
reclining  on  a  sunchair  on  the 
patio.  A  woman  is  tenderly 
caring  for  what  is  probably  her 
husband’s  ulcer.  He’s  drinking 
milk. 

The  headline  reads:  “Now- 
Insurance  plans  that  can  pro¬ 
vide  vital  income  if  a  disabling 
accident  or  illness  keeps  you 
from  woi’king.” 

Mr.  Crowther,  as  copy  group 
head,  is  only  one  of  many  at 
Compton  who  work  on  the  ac¬ 
count.  Norman  Rodin  is  account 
supervisor,  and  Willard  Heggen, 
account  executive.  Gabriel  On- 
deck,  vicepresident  and  associate 
creative  dii*ector,  is  the  one  to 
whom  Mr.  Crowther  I’eports  and 
has  genei'al  supervision  over  all 
the  copy  prepared. 

Three  art  directors  are  in¬ 
volved  in  the  illustrations  used. 
They  are  Hei-man  Ludin,  Calvin 
Younger  and  William  Shiozawa. 

Walter  Barber  is  the  media 
supervisor,  and  John  P.  Jen¬ 
nings  handles  traffic  an  import¬ 
ant  post  with  so  many  different 
kinds  of  news  advertisements 
going  out  to  newspapers. 


Bryan  Houston  Quits 
Coljsate-Palmolive 

.After  sen-ing  the  firm  20 
yeai-s,  first  as  Sherman  &  Mar¬ 
quette,  Bryan  Houston,  Inc. 
this  week  resigned  the  $2,000,- 
000  -  a- year  Col  gate  -  Pal  molive 
account,  effective  Oct.  15.  Wil¬ 
liam  R.  Hillenbrand,  president, 
said  he  had  agreed  with  the 
client  not  to  disclose  the  reaso^ 

“No  loss  in  personnel  will 
result,”  Mr.  Hillenbrand  saii 
stating  current  billing  is  run¬ 
ning  between  $17  and  $18  mil¬ 
lion  annually. 

Brands  involved  include  Cash- 
mere  Bouquet  soap  and  Cash- 
mere  bouquet  beauty  prepara¬ 
tions.  Colgate  ranks  among  top 
national  advertisers  with  an  an¬ 
nual  investment  estimated 
$70  million. 


Linage  Correction 

In  annual  linage  report,  fir 
ure  of  27,000,000  was  given  for 
the  Princeton  (Ind.)  Claris 
Democrat.  The  correct  figure  i* 
191,058  lines  for  1957. 
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Jack  V.  Fox  covers  the  big  ones. 
Some  of  his  recent  assignments  are 
shown  here. 

This  week  Fox  is  in  Lebanon. 

His  next  stop:  the  next  big  story 


1.  To  Cuba:  Castro  rebellion. 

2.  To  New  York:  W.  C.  Handy  funeral. 

3.  To  Los  Angeles:  Stompanato  inquest, 
Dodgers'  West  Coast  debut. 

4.  To  Las  Vegas:  jet-airliner  crash. 

5.  To  Lincoln:  Starkweather  trial. 

6.  To  New  York:  Genovese  arrest. 

7.  To  Beirut:  Mid-East  crisis. 


ADVERTISER  •  NEWSPAPER 

$100  Million  Billings 
Kudner’s  Present  Goal 


A  goal  of  annual  billings  of 
$100,000,000  for  Kudner  Agency, 
Inc.,  was  vizualizcd  this  week 
by  C.  M.  “Mert”  Rohrabaugh, 
president. 

“At  that  point,”  he  said,  “we’ll 
have  a  look-see  at  how  much 
further  we  want  to  go.” 

No  Time  Limit 

Mr.  Rohrabaugh  set  no  time 
limit  for  realizing  the  jump  in 
the  agency’s  1959  figure  which 
he  estimates  will  be  somewhere 
between  $18,000,000  and  $20,- 
000,000.  But  he  definitely  wants 
Kudner  to  be  a  “large  agency.” 
The  trend  is  up  since  Buick’s 
$20,000,000  left  the  shop.  Latest 
increase  came  from  a  $2,000,000 
additional  budget  from  a  present 
client  for  a  new  product  to  be 
advertised  starting  in  Septem¬ 
ber. 

There  have  been  two  new 
clients  and  other  budget  in¬ 
creases  since  Mr.  Rohrabaugh 
became  chairman  of  the  execu¬ 
tive  committee  and  chief  execu¬ 
tive  officer  Dec.  16,  1957,  and 
then  president  on  Jan.  21  this 
year,  succeeding  J.  H.  S.  Ellis, 
retired. 

How  Big  Is  ‘Small’? 

Asked  what  he  considers  the 
dividing  line  between  a  large 
and  a  small  agency,  Mr.  Rohra¬ 
baugh  replied:  “Any  agency 
less  than  $10,000,000  a  year  in 
billings  today  is  in  trouble. 

“That  figure  is  entirely  arbi¬ 
trary,  of  course,”  he  added.  “An¬ 
nual  billings  should  not  be  con¬ 
sidered  as  any  criteidon  of  an 
agency’s  ability  to  serve  adver¬ 
tisers.  All  too  often  agencies  are 
unfairly  judged  by  this  particu¬ 
lar  yardstick.  There  are  many 


good  agencies  with  less  than 
this  figure. 

“It  is  certainly  true,  however, 
that  today’s  client  demands  have 
become  so  great  that  only  large 
agencies  can  survive.  This  year 
and  last,  with  its  numerous 
agency  merges,  spelled  that 
out  in  no  uncertain  terms. 

Key  To  Success 

“The  day  of  the  big  agency 
with  complete  facilities  is  defin¬ 
itely  here.  Yet  just  because  an 
agency  is  big  is  no  assurance 
that  it  is  capable.  Key  to  suc¬ 
cess  is  diversified  marketing  re¬ 
search,  which  means  more  effec¬ 
tive  advertising  profitable  sales 
and  sati.sfied  clients. 

Few  Strong  Agencies 

“No  agency  really  wants  to 
be  small.  Today  few  agencies 
can  afford  to  be  small  and  do 
the  overall  modern  marketing 
job  clients  expect.  I  sympathize 
with  the  small  agency  trying  to 
operate  on  the  low  ratio  of  pro¬ 
fit  to  billing  common  today. 
WTiat  will  happen  eventually 
will  be  fewer,  stronger 
agencies.” 

Mr.  Rohrabaugh  continued: 
“We  must  face  the  fact  that  all 
agencies  are  almost  completely 
dependent  upon  commissions  for 
the  kind  of  services  they  can 
render.  It  is  a  little  like  a  manu¬ 
facturer’s  tonnage.  It  helps  cut 
costs. 

Danger  In  Size 

“There  is  danger  in  size  as 
well  as  smallness.  That’s  why  I 
personally  would  not  like  to  have 
Kudner  the  largest  agency.  I 
want  it  to  be  the  best.  That’s 
why  I  set  the  $100  million  goal 


Ruggedly  Built  BOSS 

MAT  ROLLERS  . . . 


Available 
in  three  sizes 
to  fit  your 
requirements. 


C.  M.  Rohrabaugh 


as  a  time  for  pause  and  recon¬ 
sideration. 

“Of  course,  one  never  knows 
what  will  happen.  We  had  a 
client  once  who  advised  us  he 
would  be  quite  happy  with  one 
percent  of  the  total  market  for 
his  product.  We  helped  him 
gain  it.  Then  he  wanted  two 
percent.” 

Pride  In  People 

Mr.  Rohrabaugh’s  confidence 
and  optimism  is  contageous.  It 
stems  from  pride  in  the  Kudner 
organization  and  its  past  his¬ 
tory.  It  was  expressed  not  long 
ago  in  a  1200-line  advertisement 
placed  by  the  agency  for  itself, 
which  showed  a  fighter  on  his 
knees  in  the  ring,  but  definitely 
about  to  rise  and  continue  the 
fight. 

“Pride  is  a  guy  with  rosin  on 
his  pants,”  the  headline  read, 
and  continued  singing  a  paean 
of  praise  for  pride  which  “can 
make  an  agency  the  hottest  shop 
in  town.”  First  published  last 
April  24,  Kudner  is  still  re¬ 
ceiving  requests  for  reprints  of 
this  ad. 

Besides  his  belief  in  the  200 
people  that  comprise  the  Kudner 
staff,  Mr.  Rohrabaugh  has  a 
firm  conviction  that  1959  will  be 
a  good  year  for  advertising  and 
for  advertising  agencies. 

“We  have  gone  through  an 
unquestioned  recession,”  he  said. 
“Not  all  lines  have  been  equally 
hit.  But  the  slump  has  been 
there,  nevertheless. 

Right  Time  To  Hit 

“The  population  is  continuing 
to  grow,  however.  This  growth 
alone  will  inspire  needed  produc¬ 
tivity.  How  can  manufacturers 
stay  alive  in  the  face  of  this 
expansion  without  spending 
more  money  to  develop  market 
for  their  products?  I  am  con¬ 
vinced,  and  many  join  me  in 
this  conviction,  that  now  is  the 
right  time  to  hit.” 


Mr.  Rohrabaugh  began  hij 
career  in  the  teaching  profes¬ 
sion.  He  had  been  a  high  school 
principal  and  school  superin¬ 
tendent  in  various  Ohio  towns 
for  10  years  before  he  entered 
the  advertising  business  with 
the  F.  Wallis  Armstrong  Co., 
Philadelphia,  in  1925.  Prior  to 
joining  Kudner  in  1942  he  had 
been  an  executive  with  Ward 
Wheelock  Co.,  Philadelphia,  and 
before  that  had  his  own  adver¬ 
tising  agency  in  that  city. 

“I  believe  my  belief  in  people, 
in  the  psychology  of  dealing 
with  people,  has  been  my  main 
carry-over  from  my  days  as 
school  principal,  which  also 
trained  me  as  an  administrator," 
Mr.  Rohrabaugh  said. 

The  ‘new  Kudner’ 

“After  all,  an  advertising 
agency’s  inventory  is  nothing 
but  people.  Here  at  Kudner  we 
have  built  up,  and  held  intact, 
a  fine  group  of  people.  Adver¬ 
tising  is  only  as  effective  as  the 
ideas  a  group  of  commonsense, 
creative  people  can  develop.” 

Mr.  Rohrabaugh,  in  common 
with  other  executives  of  the 
agency,  speaks  frequently  of  the 
“new  Kudner  Agency.”  Together 
they  have  completed  a  somewhat 
lengthy  statement  putting  into 
words  their  thoughts  on  the  sub¬ 
ject.  It  is  being  used  by  Charles 
Hook,  the  executive  vicepresi¬ 
dent,  whose  responsibility  it  is 
to  get  the  new  business  the 
agency  so  confidently  expects. 

Uncommon  Ideas 

“This  statement  of  our  phil¬ 
osophy  can  be  summed  up  in  one 
sentence,”  Mr.  Rohrabaugh  said. 
“It  reads:  ‘This  is  today’s 
Kudner  corporate  image  —  > 
group  of  common  sense  people 
with  uncommon  ideas.’  ” 

Kudner  Agency  is  owned  ex¬ 
clusively  by  those  who  actively 
work  for  it.  In  accordance  with 
prior  agreement,  Mr.  Ellis  sold 
back  his  stock  when  he  retired. 
Three  others  have  left  the 
agency  and  sold  back  their  stock. 
Now  only  four  are  stockholders. 
That  number  will  be  increased 
within  the  next  three  mon^s. 

Control  of  the  agency  which 
has  high  hopes  of  becoming  the 
trustee  for  $100,000,000  a  ye*'' 

of  advertising  appropriations, 
will  always  be  spread  among 
top  executives. 

• 

General  Foods  Director 

Mrs.  Beatrice  Blackm*' 
Gould,  editor  of  Ladies  Ho*' 
Joumaly  has  been  elected  a  di¬ 
rector  of  General  Foods  Corp- 
Mrs.  Gould,  a  former  writer  fo' 
NEA  Service  and  woman’s  edi¬ 
tor  of  the  old  New  York  Worli 
holds  an  MS  in  journalism  from 
Columbia  University. 
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what  makes  a  newspaper  great 


nouncement  of  the  first  Hall  of 
Fame  selectees. 

1400  sports-lovers  turned  out  for 
the  event.  From  every  one  of  Min¬ 
nesota’s  87  counties  they  came: 
farmers,  fencers  and  football  coaches 
swapping  “remember  when”  yams 
with  business  executives  and  labor 
leaders  between  rafter-rattling 
cheers  for  each  new  Hall  of  Famer. 

And  once  again  the  Upper  Mid¬ 
west  was  convinced  .  .  .  when  some¬ 
thing  really  exciting,  interesting  and 
worthwhile  happens  in  the  3H  state 
area  to  make  sports  fans  happy  (and 
everybody  else,  too)  you’ll  find  the 
Minneapolis  Star  and  Tribune  play¬ 
ing  a  leading  role  in  makingit  happen. 

Copr.,  195S,  The  MinneapolUStar  and  Tribune  Co. 


sota  Sjjorts  Hall  of  Fame — an  unique 
group  of  champions  whose  com¬ 
bined  athletic  records  read  like  an 
Olympic  roll  call.  (See  box  below.) 

This  was  Sports  Day  of  Minne¬ 
sota’s  Centennial  Year  and,  as  so 
often  happens  in  the  Upper  Mid¬ 
west,  the  Minneapolis  Star  and 
Tribune  had  stepped  in  with  an 
exciting  idea.  “Why,”  asked  the 
newspapermen,  “not  make  this  an 
occasion  to  honor  the  really  im¬ 
mortal  athletes  of  Minnesota?”  Thus 
the  permanent  Minnesota  Sports 
Hall  of  Fame,  sponsored  by  these 
newspapers,  came  into  existence. 
And  with  it  the  Sports  Champion 
Banquet — backdrop  for  the  an- 


EVEN  ON  WHEELS, 
JOHNNY  CAN  STILL 
SJHROW  A  FASSl'^ 


One  evening  last  spring  John 
McGovern,  first  All-American  foot¬ 
ball  player  from  the  University  of 
Minnesota,  joined  16  other  charter 
members  in  the  brand-new  Minne¬ 


MINNESOTA  SPORTS  HALL  OF  FAME 

l^rg:  greatest  living  woman  Harrison  R.  (Jimmy)  Johnston: 

former  U.S.  amateur  golf  champion, 
I  Bierman:  Coach  of  five  member  of  five  Walker  Cup  teams. 
M  t.'.';;."’'’*®'”'’"’  6.0.0.  Mik.n:  out.tandlng  b..k.t. 

io.m.r  II  S  llohl  Pl.y.f  Of  th.  Ill.t  h.M  Of  Ih. 

Tw.nti..h  c.n.ury. 

(Mooi.)  Ooh..n:  on.  of  Tommy  Milton:  gr.at  Amarican  rac- 
.at«t  Amerilan-born  hock.y  lngcardrlv.r.llr»llowintwo"SOO’a" 
a.  at  Indlanapoll.  SpMdway. 

JPli"  McOovafn:  llr.t  All-Am.rican 

™:inrr«ord*hoid:?.''‘' 

^  O'  Minnesota. 

Hoover:  former  world  scull- 

ampion  and  one  of  three  great-  Bronko  NagurskI:  All-Time,  All- 
iillers  In  history.  American  football  player. 


Chief  Charles  Bender:  American 
league  pitcher,  only  Minrwsotan  in 
Baseball's  Hall  of  Fame. 

Robert  Dunbar:  greatest  of  all  Amer¬ 
ican  curlers,  winner  of  every  major 
bonspiel  trophy  on  this  continent. 

Mike  Gibbons:  known  as  the  "un¬ 
crowned  middleweight  champion 
of  the  world." 

Walter  W.  (Pudge)  Heffetflnger: 
All-Time,  All-American  football 
player. 

Mike  O'Oowd:  former  world  middle¬ 
weight  boxing  champion. 

Or.  Henry  L.  williams:  first  football 
coach  to  bring  Minnesota  teams  to 
national  prominence. 


Minneapolis 
Star  a/t  y/Tribune 

EVENING  MORNING  A  SUNDAY 


630,000  SUNDAY  495,000  DAILY 

JOHN  COWLES,  l>r»tid»nf 
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holding  a  burning  cigaret  with 
the  white  ring  at  center.  There 
are  a  varying  number  of  teasers, 
dependent  upon  the  newspaper 
schedule,  divided  into  A,  B  and 
C  groups.  Advising,  “Something 
new  is  coming  your  way,”  the 
sigpi-off  line  reads  “The  Tarey- 
ton  Ring  Marks  the  Real 
Thing.” 

After  the  teasers,  the  hand 
carries  over  at  the  point  of 
highest  value  on  the  full  page. 

Added,  however,  is  a  picture  of 
the  new  package  created  by 
Lippincott  &  Margulies.  The  de¬ 
sign  symbolizes  the  “duality 
theme”  with  parallel  red  rib¬ 
bons  on  a  white  background. 

The  Tareyton  logotype  is  re¬ 
designed  in  charcoal  grey,  and  Therapeutic  Society.  Dr.  Haag 
the  traditional  Tareyton  crown  reported  11  constituents  in  cig- 
in  gold.  aret  smoke  vapor,  which  acti- 

ROP  newspaper  color  will  not  vated  charcoal  filtered  to  a  507f 
be  used  at  present.  degree.  With  half  the  smoke 

vapors  out,  a  milder  smoke  was 
Seasonal  Pictures  npenrHino-  fn  Dr 


TOMORROW- 
IN  THIS  PAPER! 
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Hahn  Stirs  Ad  Smoke 
In  New  Filter  Fight 


^Hitparade 
filter  best...tastes  best 


NEWSPAPER  PLANTS 


ItW  PLANTS  r  MODERNIZATIONS  •  EXTENSIONS 

i^J^OODGRIENE; 

engineers  .'AR^iTECTS  I 


24 


EDITOR  8C  PUBLISHER  for  August  2, 


1958 


THE  COLUMBUS  DISPATCH  and  OHIO  STATE  JOURNAL 
ANNOUNCE  AN  OPTIONAL  COMBINATION  RATE 

Another  important  development  in  the  growing  Columbus-Central  Ohio  market — the  capital 
of  the  State,  the  country’s  29th  largest  metropolitan  market  and  one  of  the  fastest  growing 
areas  in  the  nation. 

THE  COLUMBUS  DISPATCH — Central  Ohio’s  Leading  Home  Newspaper,  and  THE  OHIO 
STATE  JOURNAL — ^The  only  Morning  Newspaper  in  the  capital  of  the  State,  have  moved 
into  the  same  building,  and  both  newspapers  are  now  being  printed  in  the  same  plant!  With 
the  resulting  production  economies.  The  Dispatch  and  The  Journal  can  now  offer  YOU  the 
economy  of  an 

OPTIONAL  COMBINATION  RATE  OF  *73c  PER  UNE 


—  dclivoriRq  100%  covtroq*  of  this  hoy  marhot  at  a  milllRO  of  $2.80! 


Both  ll•¥r«p•p•rt,  and  tho  combination,  raprasantad  by 

O'MARA  &  ORMSBEE,  Inc. 

Naw  York  —  Chica9o  —  Datroit  —  San  Francisco —  Los  Anqalas 


Ralph  6.  Hamming 
Manager,  Ganaral  Advertising 


(Sdlttmlnw  Stepalrlr  OHIO 

/oandad  1971  founded  1911 

EHactiva  October  I,  1951  (70c  per  line  during  August  and  Saptamber)— One  order,  one  mat,  ona  bill. 
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tract  basis.  It  would  be  placed 

on  the  date  to  remind  us  to  One-Order,  One-Bill 
1  "P  salesman  to  Service  Launched 

One-Gal  Record  System  iTSicutnai^^^^"^^  s.. 

Our  in-product  cards  are  so  ,  One-order,  one-bill  service^ 
Tl  *  *  A  J  A  J-  designed  that  each  carries  com-  y  ewspaper  Ad- 

r)rinO!*S  in  Ad  Accounts  plete  account  information  for  a  yertising  Service  Co  here  since 

J-FllllgO  111  year,  showing  day  to  day  inser-  started 

;inr,«  «nd  enm-  business  July  1,  advises  Louis 


Our  in-product  cards  are  so 


By  Thomas  R.  Alvord 

Advertising  Manager,  Santa  Monica  (Calif.)  Outlook 


tions,  monthly  totals,  and  com- 

paring  the  monthly  totals  with 

the  same  months  in  previous  July  P- y)- 

yeai-s.  The  advertising  manager  The  group  buy  available  to 


A  newspaper,  in  the  public’s  The  new  system  is  built  has  only  to  look  at  an  account  advertisers  in  the  13  NAS 
eye,  is  only  as  good  as  its  in-  around  a  Remington  Rand  card  to  detei-mine  how  the  year’s  t^ailies  of  five  states  was  in¬ 
formation.  It  may  also  be  that  Kardex  visible  record  file.  This  business  from  that  account  com-  stalled  as  a  special  and  distinc- 
a  newspaper’s  advertising  man-  is  a  filing  system  which  stores,  pares  with  business  placed  in  service.  The  move  is  entirdy 


ager  is  only  as  good  as  his  in-  in  visible  transparent-tipped  previous  years.  sound  but  some  agencies  do  not 

formation.  pockets,  cards  designed  to  record  rp.  •  incidentallv  is  have  their  order  systems  set  up 

The  advertising  manager  who  information  of  value  in  the  par-  narticnlnrlv  valnahlp  to  the  ad  advantage  of  the  bene- 

tries  to  run  his  department  ticular  application  for  which  the  m  an  ai^^^^^  fits  it  offers,  he  told  E&P.  Mr. 

^hout  completely  current,  day-  unit  is  installed.  Seventy-three  quota  and  bonus  systems,  which  GiLan^^fcoll  A 

to-day  records  on  what  is  such  pockets  are  stored  in  a  Qjjjy  years  with  Gilman,  Nicoll  & 

happening  to  his  pap  ei-’s  adver-  single  slide.  One  has  merely  to  volume  handled  in  a  given  _ 

tising  business,  and  day-to-day  slide  a  tray  from  the  file  for  previous  year  by  a  „ther  advantaee  of  the  svstem 

account  infoi-mation,  may  do  quick  visual  reference  at  what  „;ven  salesman  make  an  allow- 

well  to  re-examine  his  office  svs-  h?  hannenine-  on  73  senarate  ^i^en  salesman,  make  an  allow  ^Vhen  the  boss  knows  exactly 

wen  to  re-examine  nis  otnee  sys  is  happening  on  sepaiate  j^g.^  accounts,  and  set  ^hat  a  man  is  nroducine  that 

tATns.  Thp  timp  Via  will  snpnH  arVvprticincr  Qpr»onnfc  ,,  Wnat  a  mdn  lb  piOUUClll{^i  Ulai 


terns.  The  time  he  will  spend  advertising  accounts. 


can  pay  handsomely  in  increased  Each  salesman’s  accounts  are 
revenue  per  account,  and  in  separated,  and  thei-e  is  a  sum- 
building  a  broader  account  base,  niary  card  at  the  back  of  each 
At  the  Evening  Outlook  (six-  salesman’s  slide  for  totalling  of 
day,  circulation:  27,117),  we  all  accounts. 

added  58  new  active  accounts  in  ^here  are  two  cards  in  each 
the  first  SIX  months  after  we  _  i  ^ 


auvercising  accounts.  tVio  nimta  u- 

„  ,  ,  ,  .  quota.  u,an — if  he  is  worth  his  accounts 

Each  salesman  s  accounts  are  q^j.  infoi-mation  source  for  — will  produce  as  well  as  he  is 
separated,  and  there  is  a  sum-  posting  to  the  cards  is  the  in-  able. 

mary  card  at  the  back  of  each  gertion  ticket.  The  tickets  come  Summary  reports  concerning 
salesmans  slide  for  totalling  of  ^g  are  posted,  and  then  number  of  accounts  served,  nnm- 

all  accounts.  ^.g  ^.j^g  accounting  section,  her  of  contracts  in  force,  and 

There  are  two  cards  in  each  The  result  is  that  our  file  is  advertising  placed  are  easy  to 


Account  Base  Expanded 


installed  a  new  record-keeping  complete  current  to  today’s  (sometimes  prepare  from  our  files  and  are 

avatem  Thi<»  assembles  acmiint  information  on  advertising  even  tomorrow’s)  paper.  produced  daily,  weekly,  monthly, 

tafo^tTon  cu^Tto  “s  p'r®*.  s 

paper,  provides  a  complete  day-  the  monthly  linage  caid,  weekly  and  monthly  summai-y  tern,  including  production  of 

to-day  volume  summary  by  total,  insertions  sports  by  accounts  showing  these  reports,  is  handled  part- 

by  account,  and  by  salesman,  month  in  the  year.  total  volume  for  each  salesman,  time  by  one  person,  the  adyer- 

and  compares  today’s  business  Calling  .Signals  collective  totals  for  all  ac-  tising  manager  s  secretary, 

with  each  account  to  that  ac-  counts.  The  salesman  is  pro-  • 

count’s  business  in  previous  The  pockets  are  designed  so  vided  a  copy,  as  is  the  adver-  Sunday  Punch 
years.  that  movable  Graph-A-Matic  tising  manager.  When  there  is  |  a  . 

That  was  in  the  last  half  of  signals  show  at  a  glance  the  last  any  noticeable  decline  in  the  ® 

1966.  date  an  ad  was  in.serted.  Each  output  of  any  salesman,  we  pull  Carrier  Corporation  chose 

time  an  insertion  is  made  for  his  slide  of  accounts  and  go  Sunday  supplements  to  promote 
Account  Base  Expanded  an  account  the  signal  is  moved  over  the  record  to  determine  air  conditioning  sales  in  42  ma¬ 
in  1957  our  newspaper— like  ^  ^‘^bt  to  the  insertion  date,  where  business  is  being  lost,  jor  markets  in  23  states, 

many  another-was  hit  by  the  The  signals  for  inactive  ac-  and  map  strategy  for  gaining  Calling  the  program  a  “Sob- 

general  business  slump.  Even  counts  will  then  appear  to  the  it  back.  day  Punch,  Leslie  M.  Be^s, 

80,  we  were  able  to  add  21  new  jc^t  of  the  current  advertisers.  P  „  advertising  director,  said  the 

accounts  during  the  year,  and  It  takes  only  a  second’s  glance  Information  medium  was  selected  because  o 

signed  earned  rate  contracts  to  pick  out  all  lagging  accounts  The  cards  are  designed  so  that  better  attention  given  to  tne 

SS  29  mTrfadvertiserfthan  on  a  complete  slide.  there  is  a  complete  account  in-  leisurely  read  Sunday  news- 

in  1956.  We  use  a  blue  standing  signal  foi-mation  run-down  in  each  vis-  papers  and  flexibility  of  the  ao- 

Total  linage  was  down  during  for  those  accounts  under  earned  ible  pocket.  This  includes  the  vertising.^ 
the  year,  but  our  system  was  rate  contracts.  Under  their  business  name,  type  of  business.  Gamer  s  emphasis  ne^ 
invaluable  in  holding  and  actu-  agreement  with  us,  these  ac-  address,  telephone  number,  our  paper  advertising  has  b^n  aw 
ally  expanding  our  account  base,  counts  must  place  or  pay  for  a  contract  at  the  advertising  firm,  by  Cloud  Wampler,  toard 

Without  it,  our  losses  could  have  minimum  of  10  inches  monthly,  contract  expiration  date  if  it  is  man,  as  one  of  the 

been  quite  heavy.  A  quick  glance  at  blue  signals  »  contract  account,  and  the  for  combatting  the  current  «- 

The  old  system  called  for  in-  tells  us  which  firms  are  running  name  or  names  of  our  salesmen  ces^on. 
dividual  linage  reports  from  behind,  and  we  can  ask  the  "’bo  have  handled  it.  Newspaper  space  geM 

each  salesman  at  the  end  of  the  salesman  handling  that  account  When  the  record  indicates  point  o  sa  e,  ®  . 

month.  These,  actually,  meant  to  advise  them.  This,  quite  often,  that  a  salesman  is  doing  par-  ^  consumer  sees 

little  when  they  arrived.  Many  results  in  placement  of  more  ticularly  well  with  a  certain  r^w" 

of  the  figures  were  too  old,  and  than  the  minimum  10  inches  in  type  account,  we  get  the  details.  ® 

they  could  not  be  compared  with  the  month.  If  he  is  utilizing  any  new  tech-  ^  * 

any  other  meaningful  data.  Orange  signals  are  u.sed  to  niques,  he  is  asked  to  pass  them  Agents  Ad  Drive 

The  figures  were  posted  to  indicate  the  last  date  ads  were  on  to  other  salesmen  handling  Joseph  A.  Neumann,  Jamaica 
various  ledgers  and  largely  for-  inserted  by  non-contract  cus-  similar-type  accounts.  Y.,  has  been  appointed  chair- 

gotten,  except  in  totalling  year-  tomers,  and  red  signals  are  Realistically  speaking,  the  ad-  man  of  the  $2,000,000  1959  ad- 
to-date  business.  Efforts  to  de-  “urgent”,  for  the  advertising  vertising  manager  can  almost  at  vertising  campaign  of  the  Na- 
▼elop  new  business  were  con-  manager’s  special  use.  A  red  a  moment’s  notice  get  a  complete  tional  Association  of  Insurant 
centrated  mostly  in  the  tried  signal  might  be  used,  for  in-  accounting  of  the  work  of  each  Agents,  Inc.  The  program  ^ 
and  true  sales  conferences  where  stance,  if  we  asked  a  salesman  salesman  for  the  month  to  date,  be  highlighted  during  the  asso- 
salesmen  are  urged  to  hear  to  call  on  a  certain  firm  and  or  year  to  date.  Sales  people  ciation’s  convention  in  New  Or- 
down  on  service,  etc.  attempt  to  sign  them  on  a  con-  know  this,  and  therein  lies  an-  leans,  Oct.  6-8. 
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Flash:  49‘'‘Star! 


Coming  chapter... 

The  Defense  of  Baltimore 
~and  the  origin  of  our 
National  Anthem. 

^en  our  flag  had  only  fifteen  stars . . . 
you'll  see  President  Madison  and 
heauteous  Dolley  fleeing  before  the 
tnemy,  as  Washington  is  captured  and 
burned  — and  Francis  Scott  Key, 
prisoner  on  a  British  ship,  writing  the 
htspired  anthem  for  “the  land  of  the 
flee  and  the  home  of  the  brave” 

13  weekly  installments,  starting 
Sunday,  August  31. 


When  the  American  flag  adds  Alaska  .  .  .  will  the  new  design  be  seven 
rows  of  stars  . . .  stars  in  circles  . . .  outlined  to  form  an  eagle  ...  or 
even  to  spell  out  USA? 

The  US  flag  will  be  on  everybody’s  lips  and  mind  in  the  months 
ahead  ...  a  favorite  conversation  piece,  with  folks  taking  sides  for 
the  pattern  they  like  best. 

Increased  attention  and  eager  enthusiasm  aroused,  will  heighten  the 
focus  of  millions  of  readers  on  “The  Old  Glory  Story”.  .  .  the  exciting 
tale  of  our  flag’s  evolution  —  told  in  colorful  episodes  with  adventure, 
heroism,  drama,  love,  action.  Authentically  researched,  accurate  in 
pictures  and  text,  this  feature  contributes  to  a  deeper  understanding  of 
our  history,  is  a  real  circulation  attraction,  wins  praise  from 
schoolteachers,  clergy,  and  patriotic  groups  as  well  as  parents  and 
progeny.  And  it  was  never  more  timely! 

This  prestige  builder  is  available  in  one-third  standard  pages,  full  color 
or  black  and  white,  Sunday  only.  Produced  exclusively  for 
newspapers— and  the  best  newspapers  will  be  proud  to  publish  and 
promote  it! 

Phone,  wire,  or  write  for  proofs  and  prices  of  The  Old  Glory  Story 

by  Athena  Robbins  &  Rick  Fincher 


Chicago  Tribune -New  York  News  Syndicate,  Inc. 

220  East  42nd  St,  New  York... Tribune  Tower,  Chicago 
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CLASSIFIED  CLINIC 


Accounting  Manual 
Can  Also  Help  CAMs 


will  appear  on  the  date  ordered  also  because  of  the  service  it 
and  will  be  cancelled  when  they  performs  for  riders,  the  clas- 
expire  are  all  involved  in  the  sifted  advertising  department 
paper  checking  operation.  Lucky  has  become  an  important  oper- 
indeed  is  the  CAM  whose  ac-  ating  department.”  He  goes  on 
counting  department  takes  on  to  state  that  “Recognition  of  this 
this  chore  but  failing  that  a  fact  has  not  been  adequate  in  all 
fool-proof  system  of  his  own  is  cases”  reflecting  the  need  for 
indispensable.  improvement  in  the  methods  and 


Jicxn  /\lbU  lltJlU  fool-proof  system  of  his  own  is  cases”  reflecting  the  need  for 

A  indispensable.  improvement  in  the  methods  and 

R  n  'll  I  •  1  procedures  for  handling  this 

I  u  -u  Major  Source  of  Revenue  type  of  business.  Co-Chairman 

C4M,  New  York  Herald  Tribune  Committee  is 

CAMS  will  bask  in  the  recog-  Charles  M.  Hupp,  General  Office 
“Billing  of  Classified  Ads  and  Iby  a  classified  department.  The  nition  accorded  classified  in  the  Manager  of  the  New  York  Her- 


Major  Source  of  Revenue 


subsequent  accounting  and  col-  Isection  devoted  to  paper  check-  preface  by  the  Tulsa  (Okla.) 
lection  should  be  done  outside  jing  will  interest  CAMs  with  this  Tribune  and  World’s  M.  P.  Mc- 
the  classified  department,  under  responsibility  as  there  is  no  task  Gill,  INCFO’s  Chairman  of  Ac- 
the  supervision  and  control  of  in  the  want  ad  department  re-  counting  Methods  and  Proced- 


ald  Tribune. 

A  Superior  Wrapper 
Proof  of  classified’s  service  to 


the  accounting  department.”  quiring  greater  precision  and  ures  Manual  Committee.  “Over  ,  Mr  \irrii 

....... 4.1.;..  >ri _ *1 _ — >>  reaoers  as  citeo  oy  wir.  aicuiii 


This  is  one  of  the  basic  prin-  accuracy  than  this.  The  high  the  years,”  he  notes,  “increased 
ciples  set  down  by  the  Institute  salaried  printers,  the  imminence  use  of  the  want  ad  columns  has 
of  Newspaper  Controllera  and  of  a  deadline  and  the  implicit  made  classified  advertising  a 


comes  to  hand  in  an  editorial 
published  July  15th  by  the  Salit- 


VI  v^viiLiviicrxa  aiiu  vi  a  ucrauiiiic  aiiu  me  iiiipiieiic  iiiaue  eiodaiiieu  au vei  a  (Md  )  Ti7n£8  Tho  6ditori&l 

Finance  Officers  in  a  foreward  understanding  with  each  of  the  major  source  of  revenue  for  ^  • _ . 

4..  -i-  __  _ _  j  _  .  j  f  j  j  refers  to  the  TV  comic  who  cor- 


to  its  opU£  magnum,  “Classified  paper’s  advertisers  that  his  ads  newspapers.  Because  of  this  and  ^  advantare 

Advertising  Accounting-  ^  ^ newsnaner.  after  all.  is 

Jr  -  that  it’s  something  to  wrap  fish 

N  Quarter-Century  Club  tit' 

in  a  snrie,  sketch-  |  - it  “The  TV  contic  whe». 

'  .  I  the  advantage  of  a  newspaper  is 

that  it’s  something  to  wrap  fish 
in  was  right  after  all.  The  Daily 
Banner,  over  at  Cambridge  has 
a  little  gem  of  a  story  that 
proves  it.  A  New  Jersey  couple 
needed  to  wrap  up — not  fish— 
but  a  pair  of  muddy  shoes.  What 
is  always  available  for  such 
purposes?  The  couple  was  visit¬ 
ing  in  Dorchester  County  and 
the  nearest  thing  at  hand  was  a 
copy  of  The  Banner,  the  county- 
seat  daily.  They  wrapped  the 
shoes  and  took  them  home  to 
New  Jersey. 

Ilem  of  Interest 

“Now’  the  odd  thing  about  a 

mg  elsewhere.  newspaper  is  that  when  it  is 

One  day,  I  answered  a  blind  E.  J.  Dorgan  picked  up  it  is  read.  There  is 

ad  in  the  Pittsburgh  Press,  was  always  some  item  of  news,  or 

interviewed  and  hired  by  no  less  with  respect  and  admiration,  advertising  to  strike  the  eye. 
than  Art  Mochel.  and  has  become  a  very  impor-  **So  when  the  New 

In  starting  a  new  job,  result-  tant  source  of  revenue  to  the  couple,  back  home,  unwrappw 
ing  from  a  blind  ad,  on  Monday,  owner  and  publisher  of  a  news-  shoes  they  had  to  look 
February  4,  1929,  I  met  Mrs.  paper  which  is  a  far  cry  from  paper.  They  spotted  a  classified 
Dorgan  the  next  night  through  the  third  rate  step-child  of  a  ^  that  talked  their  languag*! 
a  blind  date.  How’s  that  for  few  years  ago.  about  a  home  on  the  waterfront 

coincidence!  Yet,  Classified  with  its  with  a  sandy  beach,  crabbing 


years  in  the  making,  the  Manual  Another  in  a  series  of  sketch- 
contains  much  information  that  es  of  veterans  who  were  hon- 
can  be  as  helpful  to  the  CAM  as  ored  by  ANCAM  with  special 
to  the  accounting  department.  certificates.  It  tells  how  they 
While  classified  billing  is  con-  got  into  classified  and  what 
sidered  by  the  authors  to  be  a  made  them  stay.  Today’s  sub¬ 
function  best  controlled  from  ject:  E.  J.  DORGAN,  Classified 
without  the  want  ad  department.  Advertising  Manager,  Pitts- 
the  authors  wisely  urge  that  burgh  (Pa.)  Press. 

"Classified  sales  personnel  **♦ 

should  follow  the  copy  of  the  ads  After  a  year  of  each  at  Uni- 
they  sell,  not  only  to  verify  ac-  versity  of  Pittsburgh,  Carnegie 
curacy  of  publication  but  also  Tech  and  Duquesne  University, 


for  renewal  follow-up  or  for 
solicitation  of  new  ads.” 


amount  collected. 


Variety  of  Forms 


in  their  proper  order,  and  by 
the  same  order  leaving,  because 


The  editors  also  conclude  that  lack  of  funds,  I  took  a 

ad  takers  or  sales  pereonnel  Pittsburgh  s  larg- 

should  not  collect  money  for  ads,  stores  in  their  Advertising 
except  on  special  instructions.  Department.  After  three  years 
While  fi*ont  counter  clerks  are  7  enough  and  started  look- 
recognized  as  exceptions,  it  is  mg  elsewhere.  ,  .  c  i  rN 

felt  that  the  newspaper  should  Dne  day,  I  answered  a  blind  E.  J.  Dorgan 

have  the  cashier  accept  payment  Pittsburgh  Press,  was 

and  issue  an  imnrintpH  rash  interviewed  and  hired  by  no  less  with  respect  and  admiration, 
register  receipt  for  prepaid  ^ds  ^han  Art  Mochel.  and  has  become  a  very  impor- 

which  is  also  imprinted  on  the  .  m  starting  a  new  job,  result-  tant  source  of  revenue  to  the 
order  blank  to  identify  trans-  from  a  blind  ad,  on  Monday,  owner  and  publisher  of  a  news- 
actions  and  to  show  date  and  February  4,  1929,  I  met  Mrs.  paper  which  is  a  far  cry  from 


a  blind  date, 
coincidence ! 


How’s  that  for 


about  a  home  on  the  waterfront 
with  a  sandy  beach,  crabbing 


14.  *  1  After  11  years  as  an  outside  growth  still  has  retained  its  ^nd  fishing. 

Classified  Salesman,  I  became  original  symbolic  mark.  It  has  “They’re  back  in  Dorche^r 
fi^  departments  provide  the  an  assistant  to  the  late  Jim  Me-  never  lost  its  importance  as  a  now,  owners  of  the  home  that 
in +hp  m  Govei-n.  This  was  1940.  After  public  servant,  helping  and  as-  was  advertised.  Newspaper  ad- 

fKpiV  Koci/.  K  V  Jim’s  death  in  1945,  I  became  sisting  every  one  in  every  walk  vertising  had  an  impact,  even 

L Classified  Advertising  Manager  of  life,  no  matter  who.  That,  in  when  it  was  used  to  wrap  a  pair 


4.^  jTi\ir  J  .n.vA v me,  no  mailer  wno.  inai,  in 

othpi-  mpphaninal  nmP4win  Pittsburgh  Press,  and  itself,  is  its  own  reward. 

pmnlnvpH  TVip  f^AM  have  been  On  the  job  ever  since.  I  don’t  believe  there  is  any 

fVip  Jrt  11  fi  ,1  I  stayed  in  Classified  because  phase  in  the  newspaper  profes- 

^  I  '^^’’ted  to.  There  were  sev-  sion  more  complex  than  that  of 

opportunities  offered  to  the  Classified  Manager.  But 
evaluate  his  own  with  respect  „„„„  pispwhprp  in  thp  »Hvpnfi=. 


of  muddy  shoes.” 

Calvert  Ad  Director 

E.  W.  Norris  has  joined  Cal- 


.  4-1.  j  u  respect  move  elsewhere  in  the  advertis-  those  managers  who  have  stayed  vert  Distillers  Company  as  vice- 

to  th^e  used  by  a  comparable  field,  however,  I  remained  with  its  growth  take  it  all  in  president  and  director  of  adver- 


simply  because  I  enjoyed  every  stride,  and  through  their  per-  tising  and  sales  promotion. 

While  INCFO  calls  for  a  sep-  minute  of  an  ever  changing  job.  sistence  and  true  effort  have  Walter  C.  Houghton  was  prO" 
aration  of  the  billing,  account-  The  Classified  business,  in  the  helped  their  newspapers  grow  moted  to  advertising  manage 
mg,  collecting  from  ad-taking  last  25  years,  has  moved  for-  stronger  financially,  more  re-  for  company  brands ;  Leonard 
and  selling  functions  in  most  ward  and  upward  to  its  proper  spected  in  their  own  commun-  Asher  to  sales  promotion  man- 
cases  there  is  a  considerable  niche  in  the  newspaper  indus-  ities  with  personal  self-satis-  aPTcr;  and  Benjamin  D.  Frost 
overlap.  Paper  checking  and  try.  Today  it’s  looked  upon  faction.  to  assistant  advertising  man¬ 


billing  are  still  largely  handled 
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rsonal  self-satis-  ager;  and  Benjamin  D.  Frost 
to  assistant  advertising  man- 
ager. 
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The  Baltimore  News-Post  and  Sunday  American 
expand  in  a  new,  multi- million  dollar  home  . . . 

Few  other  great  American  cities  can  claim  the  dynamic  population  growth  and 
economic  expansion  which  is  reflected  today  in  Baltimore's  record-breaking  volume 
of  new  building  construction. 

Now.  the  largest  evening  newspaper  and  the  largest  Sunday  newspaper  in  Balti¬ 
more,  landmarks  of  American  journalism,  will  add  to  their  present  plant  a  new  five 
story  structure,  designed  to  be  one  of  the  most  up-to-date  newspaper  buildingfs  in 
the  nation. 

Soon,  the  finest  of  modem  newspaper  production  equipment,  including  30  more  high¬ 
speed  press  units  with  full  color  facilities  will  print  the  Baltimore  News-Post  and 
Sunday  American,  the  newspaper  in  which  George  Washington  advertised  and  in 
which  The  Star  Spangled  Banner  was  first  published. 

The  expansion  of  these  two  newspapers  in  Baltimore  continues  the  Hearat  invest¬ 
ment  program  for  modernisation  and  aggressive  iouraolistic  undertakings.  Only 
recently,  modernized  Hearst  newspaper  operations  have  been  completed  in  Los 
Angeies.  Detroit.  Pittsburgh.  Albany.  San  Antonio  and  Son  Francisco.  In  the  last 
three  years,  more  than  $26  million  has  been  spent  on  the  improvement  of  Hearst 
newspaper  properties. 

As  other  contemplated  expansion  plans  of  The  Hearst  Newspapers  become  realities, 
each  undertaking  will  be  regarded  and  measured  for  its  contribution  to  the  service 
and  prosperity  of  the  people  in  the  local  communities  and  the  nation  as  a  whole. 

These  sustained  investments  express  THE  HEARST  NEWSPAPERS*  confidence  in 
the  growth  of  the  local  communities  they  serve.  They  also  indicate  a  strong  convic¬ 
tion  and  confidence  in  a  continued  high  level  of  American  productivity. 


THE  HEARST  NEWSPAPERS 
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CIRCULATION 


Sun’s  PR  Plan  Rises 
And  Sets  on  Carriers 


By  H.  F.  Gates 

Grculation  consultant,  Vancouver  Sun 


The  SIMPLEST  definition,  * 
and  probably  as  pood  as  any,  of 
a  Circulation-Promotion  pro¬ 
gram  is  that  it  aims  to  pet  as 
many  new  subscribers  in  as 
many  ways  as  possible,  and  then 
to  hold  them  while  poinp  after 
more  new  ones. 

If  these  efforts  add  up  to  a 
mathematical  plus  sipn,  circula¬ 
tion  goes  up;  minus  signs  mean 
that  Circulation  people,  and 
publishers,  don’t  sleep  well. 

From  the  simple  definition, 
however,  the  whole  thing  fans 
out  until,  and  this  is  no  news 
to  anyone  in  journalism,  the  pro¬ 
gram  becomes  one  of  many  ac¬ 
tivities  and  great  complexity. 

Long  Experience 

The  Vancouver  Sun  has  such 
ft  program,  built  on  35  years  of 
experience,  trials,  errors,  hits 
and  misses.  Much  of  that  time 
we  were  by  no  means  front-run¬ 
ners  and  we  freely  admit  that 
trying  to  come  from  behind 
honed  us  to  an  edge  that  was 
most  useful  in  helping  us  to 
stay  in  front  when  the  time 
came. 

I  think  I  can  say  that  the 
foundation  of  our  whole  pro¬ 
gram  has  been  and  is  the  or¬ 
ganization  of  our  Carrier  force, 
as  intensive,  complete  and  con¬ 
tinuous  as  we  can  make  and 
keep  it.  We  have  3500  boys,  and 
whatever  we  can  think  of  to 
turn  them  from  average  teen¬ 
agers  into  that  many  sharp  and 
eager  sales  people,  we  do. 

We  start  with  the  proposition 
we  must  have  the  best  and  most 
skilled  young  men  we  can  get 
as  sub-managers,  district  man¬ 
agers,  zone  managers,  city  and 
country  circulators,  and  so 
forth,  to  handle  our  Carriers 
and  their  work.  From  then  on, 
we  never  relax.  Every  day  in 
evei^  way  is  selling  day  with 
us. 

Our  supervisory  people  start 
new  Carriers  on  a  complete 
traimng  course,  aided  by  pro¬ 
motional  material  gauged  to  the 
mental  and  chronological  age  of 
the  boys.  Prom  this  time  on¬ 
ward,  as  long  as  the  boys  are 
with  us  the  training,  which  is 
always  pointed  toward  SELL¬ 
ING,  never  stops. 

The  results  are  best  summed 
up  in  this  statement:  the  greater 
part  of  all  new  circulation  of 


(No.  2  in  a  series  of  reports  by 
winners  of  the  ICMA  promotion 
awards.  Mr.  Gates  was  circula¬ 
tion  manager  and  director  of 
public  relations.  Since  the  ICMA 
meeting  he  has  retired.) 

the  Sun  has  come  from  regular 
weekly  Carrier  sales  campaigns. 


No  Lulls 

To  sharpen  and  brighten  this 
fundamental  program  we  con¬ 
duct  special  campaigns  and  con¬ 
tests,  with  special  inducements 
and  rewards  for  special  effort. 
There  are  no  lulls.  The  rewards 
run  all  the  way  from  prizes 
of  tested  boy-appeal  to  rather 
ambitious  tours  and  trips. 

All  such  campaigns  are  sup¬ 
ported  by  printed  and  mimeo¬ 
graphed  promotional  matter,  not 
stinted  in  quantity  and  the  best 
our  Promotion  Department  can 
produce.  No  campaign  can  get 
off  the  ground  when  propelled 
by  slipshod,  unskilfully-angled 
material.  Good  material  by  an 
able  Promotion  Department  is  a 
MUST.  It  dignifies  and  adds 
point  and  punch  to  Any  cam¬ 
paign. 

We  have  “frills,”  too,  and 
they  are  important.  Such  things 
as  the  summer  camp  which  the 
Sun  owns  and  operates  at  a 
nearby  seaside  spot,  and  where 
several  hundred  boys  have  a 
good  time  every  summer  ...  an 
attraction  that  brings  superior 
boys  to  our  Carrier  force  and 
helps  to  hold  them.  So  do  our 
Scholarships,  which  can  aid  in¬ 
telligent  lads  right  through  Uni¬ 
versity  careers. 

Responsibility  to  Boys 

If  all  this  sounds  somewhat 
calculating,  let  it  be  said  that 
in  all  our  efforts  to  help  boys 
function  at  their  maximum  effi¬ 
ciency  we  never  overlook  our 
responsibility  to  THEM.  We  try 
at  all  times  to  give  every  boy 
an  experience  that  will  be  of 
benefit  to  him.  We  have  had  in¬ 
numerable  proofs  that  the  time 
spent  as  a  Sun  Carrier  has  given 
thousands  of  boys  a  habit  of 
self-discipline  and  a  sense  of 
purpose.  We  believe  that  every 
boy  who  has  finally  hung  up  his 
Sun  bag  has  been  better  fitted 
to  meet  the  tasks  and  hazards 
of  workaday  life.  Our  program 
has  always  had  the  support  of 


I  do  not  need  to  labor  the  im¬ 
portance  of  professionally  or¬ 
ganized  and  executed  Promotion 
material  of  all  kinds  when  a 
newspaper  is  putting  its  best 
foot  foi-ward  with  the  public. 
I  would  add  that  not  the  least 
important  function  of  a  Promo¬ 
tion  Department  is  the  generat¬ 
ing  of  promotional  ideas  and 
their  carrying  out  in  a  truly 
effective  manner.  If  internal 
promotional  material  must  be 
carefully  and  skilfully  done,  as 
I  have  above  suggested,  how 
much  more  important  it  is  that 
broadcast  publicity  should  be  of 
the  highest  possible  quality! 

I  think  it  may  be  said  that 
the  problem  of  circulation  get¬ 
ting  and  holding  embraces  two 
H  F  Gates  fields:  the  mechanics  of  the  Cir¬ 

culation  Department,  itself  and 
then  the  promotion  of  all  things 
that  build  circulation,  including 
parents,  PTA  groups  and  the  that  mysterious  and  overwhelm- 
citizens-at-large  of  our  commu-  ingly  potent  abstraction.  Public 
nity.  Relations. 

I  have  already  indicated  my  Public  Relations,  observant 


ingly  potent  abstraction.  Public 
Relations. 

Public  Relations,  observant 


feeling  for  good  Promotional  readers  will  have  noticed,  is  the 
material.  Let  me  add  my  con-  SUBSTANCE  of  the  matters 
viction  of  the  absolute  impor-  I  have  discussed  so  far.  What- 
tance  of  good  Promotion  in  gen-  ever  we  as  circulation  people 
eraL  do  and  whatever  our  Promotion 

Supported  by  a  Publisher  who  Department  accomplishes  has  as 
realizes  its  importance,  we  BE-  chief  end  the  creation  of  a 
LIEVE  in  advertising  and  a  favorable  climate  of  public 
Promotion  Department  to  carry  opinion  for  our  newspapers. 

Qut  Over  and  above  the  essential 

We 'advertise  constantly.  We  excellence  of  our  publications 

take  almost  daily  space  in  our  <1?.  ^ 

own  paper  to  tell  our  readers  to  like  us.  To  the  extent 

about  what  we  offer  and  what  that  we  do,  we^prosper. 
we  are  doing.  We  advertise  in  v  i.  t*  •  j* 
a  considerable  number  of  other  Catholic  Periodical 
papers  and  periodicals  using  a  Circulationg  Rise 
generally  “easy  sell’’  to  create  Catholic  newspapers  and 
simple,  uncom^icated  g<?^will  ^  the  United  States, 

for  the  Smi.  We  use  billlward  „„^hering  681,  set  a  new  circu- 
space  radio  and  television  time,  23,716,418,  as 

Carefully  spotted  neon  spectacu-  ’ 

lars  we  consider  to  be  important  *  i.-  •  i 

and  effective  reminders  of  the  statistics  in  the  latest  edi- 
and  effective  reminders  of  the  ^he  Catholic  Press  Direc¬ 

tory,  issued  by  the  Catholic 
Activities  for  All  Press  Association,  New  York. 

....  *.  ...  „  ..  *.  "^hiB  is  a  gain  in  total  U.  S. 

We  conduct  “activities  ’  that  circulation  of  348,070  over  the 
reach  all  t^es  and  levels  of  circulation  figure  a  year  previ- 
people.  As  this  is  printed,  over 

11,00()  children  are  being  taught  i;cluding  total  circulation  of 
to  ^im,  free,  by  accredited  ex-  Canadian  newspapers  and 
perts  m  our  classes  located  at  magazines,  the  Catholic  PreM 
several  points  in  British  Colum-  Association  points  out,  the  total 
bia.  ^ter  on  our  Ski  Classes  circulation  for  612  newspapers 
will  ^  functioning  on  nearby  magazines  published 

mountain  tops.  On  August  17th  throughout  North  America 
several  thousand  people  ^k  to  ^^^^ed  another  record  high  of 
boats  in  the  waters  adjacent  O4  0fici7o 
to  Vancouver  and  fished  all  day  »  »  •  ^ 

in  our  annual  Free  Salmon  ■./»«  i.  c  i.  i  i.* 

Derby.  And  so  on.  lUUth  jcnolOTShip 

Needless  to  say,  all  these  DETEOn 

things  have  to  be  thought  out  The  Detroit  News  presented 


Derby.  And  so  on.  lUUth  jcnolOTShip 

Needless  to  say,  all  these  DETEOn 

things  have  to  be  thought  out  The  Detroit  News  presented 
and  told  about,  fully,  frequently  its  100th  carrier  boy  college 
and  with  all  the  skill  at  the  com-  scholarship,  July  9,  at  a  lunch- 
mand  of  our  Promotion  Depart-  eon  honoring  20  carriers  who 
ment  and  with  the  co-operation,  won  this  year’s  $500  awards- 
inasmuch  as  they  are  news-  The  scholarship  certific*ttf 
worthy  and  attractive  enough,  were  presented  by  Warren  S. 
of  our  Editorial  side.  Booth,  publisher  of  the  News. 
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SOLVING  PRESS  PROBLEMS 
SINCE  NAPOLEON 


developing  printing  presses  that  let  you  do  amaz¬ 
ing  things  with  paper  and  ink  .  .  .  things  that 
would  have  been  declared  impossible  a  few  short 
years  ago. 

No  two  pressrooms  are  alike.  Your  problems 
are  always  special  .  .  .  which  is  why  it  will  pay 
you  to  get  in  touch  with  Hoe. 


The  news  of  Napoleon’s  exile  to  St.  Helena  was 
printed  on  Hoe  presses.  This  week,  whatever 
news  breaks,  the  stories  will  be  printed  on  the 
amazing  Hoe  presses  of  today.  Pressmen  will 
print  more  papers,  faster,  better,  because  Hoe’s 
complete  pressroom  know-how  —  with  its  begin¬ 
ning  back  in  the  Napoleonic  era  —  is  based  on 
more  than  a  century  and  a  half  of  outstanding 
leadership  in  press  design  and  manufacturing. 

Hoe  experts  literally  know  pressrooms  inside 
out.  They’ve  been  working  for  generations 
improving,  simplifying,  eliminating  kinks  .  .  . 
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FAIRCHILD 

news 


On  August  3,  J.  Vincent  Neefus 
will  round  out  50  years  of  active 
service  with  Fairchild  Publications. 
Inc.  For  48  of  those  years  he  has 
been  htindling  ad  make-up  for  the 
Fairchild  papers. 

In  1908.  when  V'incent  joined 
the  company  as  an  errand  boy, 
Fairchild  published  only  one  daily 
paper.  In  a  short  time  he  was  de¬ 
livering  that  newspaper,  the  Daily 
Trade  Record  (now  DAILY  NEWS 
RECORD)  in  the  woolen  and 
worsted  and  financial  districts. 
Later,  with  MEN’S  WEIAR  Maga¬ 
zine,  he  followed  up  copy  for  ads. 

Mr.  Neefus  started  display  lay¬ 
out  with  the  Publication  Dept,  in 
1910  when  WOMEN’S  WE.\R 
DAILY  was  inaugurated.  Since 
then  Vince  literally  “grew  up  with 
the  papers,”  as  he  puts  it.  In 
1945,  advertising  make-up  became 
an  independent  department  and 
Vincent  was  asked  to  take  over 
its  management.  As  new  publica¬ 
tions  were  added  to  the  Fairchild 
group,  he  took  on  assistants.  Today 
he  has  three  advertising  make-up 
men  on  his  staff. 

His  family  and  his  job  absorb 
Vincent’s  whole  life.  Married  for 
41  years,  he  is  the  father  of  three 
sons.  During  the  years  he  has 
spent  long  hours  on  the  job,  con¬ 
stantly  going  out  of  his  way  to 
accommodate  the  papers’  adver¬ 
tisers.  His  elephantine  memory, 
conscientiousness,  sense  of  diplo¬ 
macy,  unbounded  energy  and 
thorough  knowledge  of  his  work 
have  contributed  much  to  the  good 
will  that  Fairchild  has  been  able 
to  maintain  in  the  trades  it  serves. 

Among  Fairchild  employes  his 
punning  and  cheerfulness  while 
handling  an  enormously  demand¬ 
ing  job  have  become  his  trade¬ 
mark. 

FAIRCHILD 
Publications,  Inc. 

7  taat  12th  St.,  New  York,  N.  Y. 
fubli$h»rt  of 

Doily  News  Record,  Supermarket  Newt, 
Wemen'i  Wear  Daily,  Electronic  Newt, 
Home  Furnithingt  Daily,  Directeriet, 
AAen't  Wear,  Footwear  Newt,  Bookt. 
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Gen.  Aramburu 
To  Be  Honored 

General  Pedro  E.  Aramburu, 
former  president  of  Argentina, 
will  receive  The  Americas 
Award  during  the  Inter  Ameri¬ 
can  Press  Association’s  XIV 
Annual  Meeting  in  Buenos 
Aires,  Argentina,  Oct.  8-12. 

The  prize  is  awarded  annually 
by  The  Americas  Foundation 
for  outstanding  service  to  the 
peoples  of  the  Americas. 

Joshua  B.  Powers,  president 
of  the  Foundation  and  a  director 
of  the  lAPA,  said  General 
Aramburu  had  been  unani¬ 
mously  selected  “for  distin¬ 
guished,  unselfish  and  patriotic 
service  to  the  Argentine  people 
and  through  them  to  the  family 
of  American  peoples.”  It  was 
during  General  Aramburu’s  ad¬ 
ministration  that  La  Prensa 
was  restored  to  its  owners,  the 
Paz  family. 

... 

William  Schaffer,  former 
sports  writer,  Hartford  (Conn.) 
Times — to  sports  staff,  Portland 
(Ore.)  Oregonian. 

*  *  * 

William  O.  Hackman  —  to 
book  and  church  editor  of  the 
Rochester  (N.  Y.)  Democrat 
and  Chronicle  replacing  W. 
Dewitt  Manning,  retired. 

*  *  * 

Helen  Fisher,  UPI  corres¬ 
pondent  in  Prague,  Frankfui-t, 
Belgrad  and  Geneva — to  free¬ 
lancing  for  American  maga¬ 
zines.  Robert  Korengold,  Paris 
UPI  bureau — to  Geneva  bureau. 

*  ♦ 

Ralph  A.  Morrow,  reporter 
for  the  Cambridge  (Ohio)  Jef¬ 
fersonian — to  sports  staff,  Ro¬ 
chester  (N.  Y.)  Times-Union. 

*  .  * 

Constance  Gomperts,  general 
assignments  reporter,  Rochester 
(N.  Y.)  Democrat  and  Chroni¬ 
cle — to  U.  S.  Information  Serv- 


Richard  M.  Mack,  Jr.,  former 
Philadelphia  (Pa.)  Inquirer  and 
Perth  Amboy  (N.  J.)  Evening 
News  reporter — to  copy  desk 
and  rewrite,  Plainfield  (N.  J.) 
Courier-News. 

♦  *  ♦ 

Harry  M.  Ayers,  publisher  of 
the  Anniston  (Ala.)  Star  — 
award  of  a  special  certificate  of 
achievement  from  Army  Secre¬ 
tary  Wilber  Brucker  to  Mr. 
Ayers  and  the  Star. 

♦  *  ♦ 

Richard  L.  Barnes,  Fuller¬ 
ton  (Calif.)  News-Tribune  — 
William  M.  Boyd  Scholarship 
at  Stanford. 
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Sporte  Editor  Raises 
Swimming  Pool  Fund 

Toronto 

Jim  Vipond,  sports  editor,  the 
Globe  and  Mail,  is  conducting  a 
campaign  to  raise  $100,000  to 
build  a  swimming  pool  for  re¬ 
tarded  children  and  already  has 
raised  more  than  $70,000. 

The  drive  will  be  climaxed 
Aug.  8  with  an  unusual  baseball 
night  at  Maple  Leaf  Stadium 
with  a  pre-game  dinner  on  the 
diamond  for  1,000  baseball  fans, 
who  will  pay  $5  each  for  the 
privilege  of  dining  with  their 
favorite  sports  heroes.  There 
will  be  entertainment  and  a 
league  game  between  Toronto 
and  Miami. 

• 

Waddell  Heads  IMU 

Philadelphu 
In  the  International  Mailers 
Union  (independent)  election, 
Clarence  J.  Waddell  defeated 
Harold  A.  Hosier,  who  was 
seeking  re-election.  The  vote  was 
1,929  to  1,354.  Incumbent  vice- 
presidents,  B.  M.  Keith  and 
Robert  dicker,  were  re-elected, 
as  was  Secretary-Treasurer 
Leonard  M.  Sagot. 

*  *  * 

Norma  Vecellio,  foi-merly 
with  the  Springfield  (Ohio)  Sun 
E.  B.  Radclme  has  been  nained  — with  the  Roanoke  (Va.) 


CRUSADERS.  Willcox  Dunn, 
editor  of  the  weekly  Princess  Anne 
Free  Press  at  Virginia  Beach,  Va., 
is  this  year's  recipient  of  the  Eli¬ 
jah  P.  Lovejoy  Award  for  Courage 
in  Journalism  given  by  Southern 
Illinois  University.  He  has  been 
fighting  an  entrenched  political 
machine. 


Radio-TV  Editor 


Cincinnati 


Enquirer  radio  and  television 
editor,  replacing  James  B.  De¬ 
vane.  Roger  Dudley,  Sunday  and 
feature  editor,  announced  that 
Mr.  Radcliffe’s  new  duties  will 
be  in  addition  to  being  amuse- 


World-News.  She  is  succeeded 
by  Chiquita  Long. 

*  *  * 

Betty  Crain,  formerly  in  the 
morgue  of  the  SpringfUlA 
(Ohio)  Daily  News  and  Sun— 


ments  editor.  Mr.  Devane  sue-  secretary  to  the  ME.  She 


ceeds  Edward  Bentz  who  re¬ 
signed  to  go  to  Florida. 

*  *  * 

Martin  Harmon,  editor  and 
publisher  of  the  Kings  Moun- 


is  succeeded  by  Judy  Meyer. 

*  v  * 

Gene  Smedley,  with  the 
Bloomington  (Ill.)  Pantograph 
11  years — to  city  editor,  re¬ 


tain  (N.  C.)  Herald— named  to  placing  Harold  Liston  —  to 

specialize  in  research  and  in¬ 
vestigative  type  stories. 


the  State  Probation  Commission. 


Robert  Johnson,  editor  of 
the  Wayne  (Neb.)  Herald  — 
president  of  the  Northeast  Dis¬ 
trict  of  the  Nebraska 
Association. 


Leavitt  F.  Morris,  travel  edi¬ 
tor  of  the  Christian  Scienet 
Press  Monitor — consulting  director  ol 
the  Greater  Vermont  Associa¬ 
tion. 


Judy  Svoboda,  reporter  for 
the  Grand  Island  (Neb.)  Daily 


Charles  A.  Ball — from  ad- 


Independent — to  the  staff  of  the  vertising  salesman  for  the  Burl- 


Lincoln  (Neb.)  Jofumal. 

*  «  * 

John  Cowles,  president  of  the 
Minneapolis  (Minn.)  Star  and 
Tribune  —  honorary  doctor  of 
laws  degree  from  Macalester 
College,  St.  Paul,  Minn. 

*  *  * 

Lloyd  Felmly,  editor  of  the 
Newark  (N.  J.)  News — presi¬ 
dent  of  New  Jersey  State  Safety  Cincinnati  (Ohio)  Enquirer  ai 
Council.  reporter. 
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ington  (Vt.)  Daily  News  to 
sales  representative  for  WCAX 
in  Burlington. 

«  «  4c 

Jerry  White  —  from  Fort 
Wayne  (Ind.)  J oumal-GazetU 
police  run,  to  Cincinnati  (Ohio) 
Enquirer  general  assignments 

«  *  * 

Robert  Swardson  —  to  the 
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mention 


Thomas  Copeland,  Jr.,  form¬ 
erly  assistant  director  of  the 
research  division  of  the  Uni¬ 
versity  of  Minnesota’s  school 
of  Journalism — ^to  research  man¬ 
ager  of  the  Houston  (Tex.) 
Pott. 


Sam  Jensen,  recently  dis¬ 
charged  from  the  Army — to  the 
copy  desk  of  the  Lincoln  (Neb.) 
Journal. 


Victor  York,  Jr.,  former 
mail  superintendent  of  the  Ash¬ 
land  (Ore.)  Daily  Tidings — now 
circulation  manager,  succeeding 
Ralph  Leach — to  the  vending 
business. 


John  W.  Hillybi — to  Spring- 
field,  Ill.,  bureau  of  the  Associ¬ 
ated  Press,  succeeding  Thomas 
Martin — to  PR  post  in  the 
Illinois  state  division  of  traffic 
safety. 


Jeannie  Vaara,  Ashland 
(Ore.)  Daily  Tidings  adver¬ 
tising  salesman — now  classified 
advertising  manager. 


John  Henderson,  with  the 
Klamath  Falls  (Ore.)  Herald 
and  News  for  eight  years  and 
composing  room  superintendent 
for  the  last  four  years — now 
production  manager,  a  new 
position.  He  is  succeeded  by 
Dale  Gallagher. 


Maj.  John  C.  Shumberger, 
chairman  of  the  board  and  pub¬ 
lisher  of  the  Allentown  (Pa.) 
Call-Chronicle  —  established  a 
$10,000  endowment  at  Lebanon 
Valley  College,  Annville,  Pa.,  in 
memory  of  his  wife,  Mrs.  Mary 
Lou  Shumberger. 
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Wales  Will  Quit 
N.Y.  State  Job 


Albany,  N.  Y. 

Wellingfton  (Duke)  Wales,  di¬ 
rector  of  publicity  for  the  New 
York  State  Department  of  Com¬ 
merce,  has  announced  he  will 
resign  his  $13,810-a-year  job 
after  the  November  elections 
this  year.  Mr.  Wales,  a  former 
reporter  for  the  New  York 
Times  and  Boston  (Mass.)  Her¬ 
ald,  and  for  five  years  editor 
of  the  Auburn  (N.  Y.)  Citizen- 
Advertiser,  has  been  in  his  pres¬ 
ent  job  since  May,  1957. 

He  plans  to  go  into  partner¬ 
ship  with  Peter  Corson,  editor 
of  the  Lockport  (N.  Y.)  Union- 
Sun  and  Journal  in  a  charter 
boat  business  in  the  Virgin 
Islands.  Mr.  Corson  will  take 
leave  of  absence  from  the  Lock- 
port  paper. 


R.  N.  Galbraith,  foi-merly 
country  and  suburban  circula¬ 
tion  manager  of  the  New  York 
Herald  Tribune — to  administra¬ 
tive  assistant  to  the  circulation 
director  of  the  Philadelphia 
(Pa.)  Inquirer. 


Nelson  Retires 


Philadelphia 
George  E.  Nelson  has  retired 
from  the  employ  of  Lanston 
Monotype  Company  after  con¬ 
tinuous  service  since  1916.  For 
the  past  decade  he  has  been 
eastern  district  sales  manager. 
He  started  as  a  keyboard  in¬ 
structor  in  the  Monotype  School. 
His  mother  was  the  first  opera¬ 
tor  of  the  Thorne  typesetting 
machine  when  it  was  installed 
in  a  New  York  book  shop. 


Travel  Stories  Citetl 


Washington 
Mrs.  Aline  Law  of  the  San 
Fernando  (Calif.)  Valley  Times 
was  named  first  prize  winner  in 
the  J.  W.  Marriott  Cradle  of 
America  Awards  Contest,  while 
second  prize  went  to  James 
Cortese,  travel  editor  of  the 
Memphis  (Tenn.)  Commercial 
Appeal.  A  total  of  $750  in  cash 
prizes  will  be  awarded  the 
winners. 


Charles  A.  Brown,  a  re¬ 
porter  for  the  Mansfield  (Ohio) 
News-Journal  before  Air  Force 
service — to  the  public  relations 
department  of  Byer  &  Bowman 
Advertising  Agency,  Columbus. 


James  V.  McLain,  Associated 
Press  correspondent  at  Baton 
Rouge,  La.,  and  Edythe  Abbott 
Gelpi,  Sunday  editor  of  the 
Baton  Rouge  (La.)  Morning 
Advocate — ^married  July  19. 


Ed  Fitzhugh — to  the  edi¬ 
torial  staff  of  the  Phoenix 
(Ariz.)  Gazette.  He  formerly 
worked  for  the  San  Francisco 
(Calif.)  News. 


-N«w  Brun»wick,  N.  J 
Doily  Homo  Mows 

...another 
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SDX  Report  Suggests 
Tighter  Eligibility 


Chicago 

Believing  Sigma  Delta  Chi 
must  limit  its  field  in  order  to 
serve  its  historic,  central  pur¬ 
poses  as  a  professional  journal¬ 
istic  fraternity,  a  committee  on 
membership  eligibility  recom¬ 
mends  a  tightening  of  rules  for 
new  members. 

The  committee,  headed  by 
Bernard  J.  Kilgore,  president  of 
the  Wall  Street  Journal  and  a 
member  of  the  fraternity  since 
his  initiation  as  an  undergradu¬ 
ate  at  DePauw  University  in 
1927,  suggests  the  fraternity 
take  the  following  steps  con¬ 
cerning  the  eligibility  question: 

Three-Point  Program 

1.  Abolish  the  classification 
of  Associate  membership. 

2.  Affirm  the  Professional 
membership  status  of  all  present 
members  except  Undergraduate 
members. 

3.  Clarify  and  tighten  up  the 
standards  of  eligibility  for  the 
election  of  new  members. 

If  the  committee’s  recommen¬ 
dations  are  approved  at  the  San 
Diego  convention  next  Novem¬ 
ber,  public  relations  men  in  the 
future  will  not  be  eligible  for 
election  to  membership,  although 
public  relations  men  now  hold¬ 
ing  membership  in  SDX  will 
continue  to  enjoy  full  status  as 
Professional  members. 

The  committee’s  report,  to  be 
published  in  full  in  the  August 
issue  of  the  Quill,  points  out 
that  while  prafessional  members 
frequently  leave  the  field  of 
journalism,  strictly  defined, 
many  of  them  retain  closely 
associated  interests  and  should 
be  permitted  the  choice  of  con¬ 
tinuing  professional  member¬ 
ship. 

Re-Define  ‘Journalism’ 

“As  nearly  as  we  can  estab¬ 
lish  the  facts,  the  original  idea 
of  leaving  the  door  ajar  to  pub¬ 
lic  relations  in  our  constitu¬ 
tional  definition  of  journalism 
was  to  avoid  enforcement  of  the 
old  idea  of  associate  membei^ 
ship,’’  says  the  report.  “Only 
much  later  did  the  question  come 
up  in  connection  with  new  mem¬ 
ber  eligibility  and  cause  all  the 
hair-splitting.” 

The  committee  proposes  a  re¬ 
defining  of  “journalism”  as  the 
key  to  membership  eligibility  in 
SDX.  Under  the  new  definition, 
as  proposed,  the  field  of  jour¬ 
nalism  is  defined  as  “the  direc¬ 
tion  of  the  editorial  policy  of. 


the  editing  of,  the  preparation 
of  news  and  editorial  content  of 
newspapers,  magazines,  press  or 
syndicate  services,  professional 
or  business  publications,  radio 
and  television;  and  the  teaching 
of  journalism  so  defined.” 

This  is  essentially  the  defini¬ 
tion  as  it  now  stands  in  the 
constitution  of  Sigma  Delta  Chi, 
except  for  deletion  of  “journal¬ 
ism  research”  and  the  “pi’epara- 
tion  or  dissemination  of  public 
information,  excepting  advertis¬ 
ing.”  The  definitions  used  for 
determining  membership  eligi¬ 
bility  as  now  described  in  the 
fraternity’s  constitution  and  by¬ 
laws  were  adopted  in  1938. 

Since  then  the  profession  of 
journalism  and  allied  fields  have 
expanded  greatly  and  certain 
provisions  of  the  SDX  definition 
affecting  these  new  areas  have 
been  in  dispute.  A  committee 
headed  by  Walter  Humphrey, 
Ft.  Worth  (Tex.)  Press  editor, 
studied  the  problem  last  year 
and  made  recommendations  to 
the  Houston  convention  which 
voted  to  continue  the  study  of 
membership  eligibility  for  an¬ 
other  year. 

The  Kilgore  committee  asserts 
“we  think  the  (new)  definition 
of  journalism  proposed  is  ac¬ 
ceptable  to  the  great  majority 
of  present  members  of  Sigma 
Delta  Chi,  to  the  lexicographers, 
to  the  general  public  ...  It  is 
broad  enough  to  cover  the  news 
photograph  and  the  editorial 
cartoon,  the  news  broadcast  as 
well  as  the  printed  word.” 

PR  Men  an  Issue 

The  committee  further  pointed 
out: 

“But  since  public  relations 
has  become  an  issue,  we  would 
add  for  the  purposes  of  this 
report  that  public  relations  is 
not  included  in  our  definition  of 
journalism.  Similarly,  the  in¬ 
dustrial  company,  the  bank,  or 
the  trade  association  that  pub¬ 
lishes  a  house  organ,  a  letter  or 
a  bulletin  is  primarily  and 
properly  concerned  with  some¬ 
thing  else;  it  is  not  engaged  in 
journalism.” 

As  far  as  prospective  new 
members  are  concerned,  the  com¬ 
mittee  explains  that  technical 
eligibility  is  only  one  of  the 
many  qualifications  for  mem¬ 
bership  that  both  undergradu¬ 
ate  and  professional  chapters 
must  take  into  consideration. 
“No  person  outside  the  fratern¬ 
ity  has  the  right,  in  any  event, 
to  ‘demand’  admittance  or  set 


the  standards  which  the  national 
organization  follows,”  the  com¬ 
mittee  assjrts. 

Looking  to  the  future,  if  the 
i-ecommendations  are  adopted, 
the  committee  suggests: 

“In  seeking  new  members,  we 
think  Sigma  Delta  Chi  must  be 
most  eager  to  attract  outstand¬ 
ing  undergi'aduate  and  profes¬ 
sional  men  whose  careers  are 
rooted  in  the  central  areas  of 
journalism. 

“Sigma  Delta  Chi  must  limit 
its  field  in  order  to  serve  its 
historic,  central  purposes.  There 
is  no  doubt  whatever  in  our 
minds  that  a  loose  definition  of 
journalism  with  i-espect  to  eligi¬ 
bility  for  election  to  membership 
will  inevitably  weaken  the  ap¬ 
peal  of  Sigma  Delta  Chi  to  those 
men  who  are  so  devoted  to  the 
central  areas  of  journalism  that 
they  will  not  want  to  join  with 
us  except  through  a  narrow 
gate. 

“A  great  majority  of  pi’esent 
members  of  Sigma  Delta  Chi, 
including  most  of  those  who  have 
gone  into  public  relations  work, 
will  agree  that  a  strict  defini¬ 
tion  of  journalism  is  necessary 
in  the  selection  of  new  members 
and  the  perpetuation  of  the 
ideals  of  Sigma  Delta  Chi  in  the 
mainstream  of  journalistic  en¬ 
deavor.” 

Other  members  of  the  com¬ 
mittee,  appointed  by  SDX  Na¬ 
tional  President  Robert  Cavag- 
nero.  Associated  Press,  San 
Francisco,  who  prepared  the 
report  on  eligibility  are: 

James  R.  Brooks,  public  rela¬ 
tions  manager,  Ekco  Products 
Co.,  Chicago;  Robert  E.  Dallos, 
Boston  University,  Boston; 
Walter  Humphrey,  editor.  Ft. 
Worth  Press;  Herbert  G.  Klein, 
executive  editor,  San  Diego 
(Calif.)  Union;  Norval  Neil 
Luxon,  School  of  Journalism, 
University  of  North  Carolina, 
Chapel  Hill;  Wallace  Werbie, 
F-D-C  Reports,  Inc.,  Washing¬ 
ton,  D.  C.;  and  Jerry  Udwin, 
Northwestern  University, 
Evanston. 


CE  Develops 
News  Formula 
With  His  MD 


Honoluld 

A  cai-efully  planned  program 
of  medical  events  coverage,  in¬ 
volving  cooperation  between  re¬ 
porters  and  doctors,  has  paid 
rich  news  dividends  for  the 
Honolulu  Star-Bulletin. 

The  plan  began  seven  years 
ago  as  the  result  of  conversa¬ 
tions  between  A.  A.  (Bud)  Smy- 
ser,  city  editor,  then  assistant 
city  editor,  and  his  personal 
physician.  Dr.  William  M. 
Walsh,  then  president-elect  of 
the  Honolulu  County  Medical 
Society. 

Dr.  Walsh,  a  former  news¬ 
man  himself  in  Chicago,  thought 
the  confidence  of  the  doctors 
could  be  enlisted  by  diligence  on 
the  part  of  reporters  and  due 
regard  for  ethics  of  the  medical 
profession. 

At  a  meeting  attended  by 
representatives  of  both  groups, 
it  was  agreed  that  the  public 
was  entitled  to  all  the  news 
which,  ethically,  the  medical 
men  could  provide. 

The  newsmen  agreed  to  ope^ 
ate  under  the  rule  that  no  doc¬ 
tor’s  name  would  be  used  over 
his  specific  objection  but  re¬ 
served  the  right  to  make  an  ex¬ 
ception  as,  for  instance,  in  the 
case  of  an  operation  on  a  pub¬ 
lic  figure. 

John  Ramsey,  now  assistant 
city  editor,  was  the  first  medical 
news  reporter.  He  was  followed 
by  John  Griffin,  now  an  Associ¬ 
ated  Press  staffer  in  Manila. 
The  current  reporter  is  Miss 
Tomi  Kaizawa.  She  makes  medi¬ 
cal  reporting  virtually  a  full¬ 
time  job. 


IN  ortnwesiern  university,  .  ,  .. 

Evanston.  American  Weekly 

•  Revises  Setup 

Plan  Supplement  of  per^n- 

^  A ,  •  1?  nel  that  elevates  Francis  J.  Kaus 

Un  Atomic  F^nergy  vicepresident  of  Marketing 

Plans  to  publish  another  Activities  for  the  Amerieo* 
Atomic  Energy  Supplement  on  Weekly  and  Puck,  The  Comic 
Aug.  26  have  been  completed  Weekly,  and  coordinates  parallel 
by  the  Asahi  Evening  News  of  departments  of  both  publics- 
Tokyo,  according  to  Universal  tions  bas  been  announced  by 
Publishers  Representatives,  New  John  K.  Herbert,  publisher. 
York.  The  Asahi  Evening  News  In  this  move,  appointment! 
is  the  English-affiliate  of  Asahi  under  the  direction  of  Mr.  Kaus 
Shimbun.  include  for  the  American 

This  year’s  Atomic  Energ^y  Weekly:  Morton  M.  Lenrow,  re- 
Supplement  has  been  inspired  search;  Herman  M.  StunBi 
by  the  outstanding  success  of  marketing;  Gilbert  Victor,  sale! 
the  first  supplement  published  promotion;  Joseph  H.  Salisbury) 
last  year  by  the  Evening  News,  assistant  research  director.  For 
and  the  only  one  of  its  kind  Puck:  Nicholas  Zill,  research; 
ever  to  be  published  in  Japan.  Dan  Carangi,  art  director. 
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Mr.  Gorkin  goes  to 
the  head  of  the  class 

Parade  magazine’s  editor  accepts 
the  1958  School  Bell  'Award  from 
The  National  Education  Association 
as  PARADE  continues  to  earn  awards 
for  editorial  excellence.  This  is  the 
second  education  award  for  parade  in 
1958  . . .  the  twelfth  award  in  the 
past  twelve  months. 

“We’re  not  out  for  awards,’’  says 
Jess  Gorkin,  “but  we’re  very  happy 
to  earn  them.’’  What’s  the  secret? 
“Write  about  subjects  most  useful 
and  write  them  well.  High  readership 
and  loyal  readers  are  bound  to  follow.” 


PARADE . . .  summa  cum  laude  with 
educational  features  like  these: 

1.  A  Career  Job  for  Youth  after  School, 
May  25,  1958 

2.  A  Teacher  Named  Lila,  May  18,  1958 

3.  I  Run  a  Strict  School,  May  4,  1958 

4.  Dobrey  Den  Means  Good  Day  in 
Schenectady,  April  27,  1958 

5.  A  Scientist  You  Should  Know, 

March  30,  1958 

6.  Only  the  Best  Is  Good  Enough  for  This 
School,  March  16,  1958 

7.  We  Must  Teach  the  Truth  about 
Communism,  March  2,  1958 

8.  New  Eyes  for  Children,  April  6,  1958 

9.  Foreign  Students  Help  Others  Under¬ 
stand  Us,  February  23,  1958 

10.  How  We  Must  Improve  Our  Schools, 
February  16,  1958 

11.  How  Our  Schools  Can  Find  More 
Scientists,  January  26,  1958 

12.  Housewife  and  Satellite  Engineer, 
January  12,  1958 

13.  What  Should  Johnny  Read? 

December  8,  1957 

14.  First  Grade:  Your  Child’s  Most 
Important  Year,  Sept.  15,  1957 

15.  Your  Child’s  Best  Teacher  Is  You, 
Sept.  1,  1957 

16.  Four  Years  School  in  Three,  June  2, 1957 
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PROMOTION 


Youth  Programs  Solve 
Juvenile  Delinquency 


By  T.  S.  Irvin 

Sumner  Collins  is  doing  some¬ 
thing  in  his  promotion  shop  at 
the  New  York  Journal- Ameri¬ 
can  that  ought  to  spark  interest 
in  newspaper  promotion  shops 
all  over  the  country,  just  as  it 
is  arousing  interest  among  the 
thousands  of  New  Yorkers  who 
read  his  paper. 

He  is  running  a  series  of  full 
pages  promoting  the  Journal- 
American’s  youth  program. 

In  a  city  bedevilled  by  the 
juvenile  delinquency  problem, 
these  pages  are  like  a  cool  breeze 
on  a  hot  day.  To  citizens  who 
often  are  frankly  afraid,  for 
themselves  and  for  their  chil¬ 
dren,  of  the  menace  of  the  city 
streets,  these  pages  must  offer 
hope.  They  show  that  something 
is  being  done  to  help  youngsters 
grow  up  right. 

The  first  two  ads  in  the  series 
attract  attention  because  they 
use  kids  whose  names,  by  coin¬ 
cidence,  are  the  names  of  fa¬ 
mous  personages.  “I’m  A1 
Smith,”  says  the  headline  of  one 
ad.  “I’m  Esther  Williams,”  says 
the  headline  of  the  other. 

The  ads  employ  photographs 
that  command  attention  because 
they  dominate  the  page,  more 
than  three-fourths  of  it.  A1 
Smith  is  shown  playing  ball. 
Esther  Williams  is  shown,  natu¬ 
rally,  swimming. 

Copy  in  A1  Smith’s  ad  tells 
about  the  Journal-American’s 
sandlot  baseball  program. 
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started  14  years  ago.  The  Esther 
Williams  ad  tells  about  the  pa¬ 
per’s  program  of  organized  and 
supei-vised  activity  around  the 
city’s  outdoor  swimming  pools. 
This  is  a  program  the  paper 
started  15  years  ago. 

Each  ad  contains  a  box  list¬ 
ing  the  paper’s  16  different 
youth  program  activities. 

The  Joumal-American  is  mer¬ 
chandising  this  campaign  among 
advertisers  by  sending  them  re¬ 
prints.  Publisher  Seymour 
Berkson’s  accompanying  memo¬ 
randum  speaks  of  any  paper’s 
youth  program  as  “high  on  the 
list  of  a  newspaper’s  public 
responsibilities.” 

The  newspapers  of  the  coun¬ 
try  might  well  take  a  cue  from 
this  in  their  search  for  a  pub¬ 
lic  relations  program  they  can 
get  together  on  nationally.  If 
youth  is  each  newspaper’s  pub¬ 
lic  responsibility,  certainly  it  is 
the  industry’s  public  responsi¬ 
bility.  And  we  know  of  no  in¬ 
dustry  that  does  so  much  for 
youth  as  the  newspaper  indus¬ 
try.  It  just  might  be  a  story 
The  Daily  Newspaper,  U.  S.  A., 
ought  to  be  telling  the  people. 

No  More  Grouch 

From  bitter  personal  experi¬ 
ence  this  observer  can  tell  you 
that  there  is  precious  little  one 
can  salvage  from  a  strike.  But 
Leonard  E.  Bach,  general  pro¬ 
motion  manager,  Philadelphia 
(Pa.)  Inquirer,  managed  to 
come  out  of  his  city’s  39-day 
strike  with  a  chuckle-producing 
promotion  that  ought  to  do  some 


new  smoothness! 
new  speed! 
new  versatility! 


MODEL  31 
LINOTYPE 


good  for  all  newspapers  every¬ 
where. 

As  soon  as  the  strike  started, 

Len  tells  us,  he  ordered  a  clip 
service  on  it.  “I  got  thousands 
of  clips,”  he  says,  “but  was 
struck  by  one  AP  release  which 
commented  on  the  grouchiness 
of  Philadelphians  without  their 
newspapers.” 

This  had  a  special  appeal  to 
Len  because  for  a  year  and  a 
half  he  had  been  using  in  his 
promotion  the  slogan,  “Good 
mornings  begin  with  the  In¬ 
quirer.”  From  here,  the  step  to 
his  post-strike  promotional  book¬ 
let,  “They  said  it  in  Sheboygan,” 
was  a  natural. 

What  Len  did  was  to  put  into 
this  booklet  the  headlines  pa¬ 
pers  put  on  the  AP  story  in 
Sheboygan,  Chicago,  Junction 
City,  Kas.,  West  Palm  Beach, 

Lenoir,  N.  C.,  Sheridan,  Wyo., 
and  Green  Bay,  Wis.  A  head¬ 
line  to  a  page,  and  each  page 
adorned  with  a  clever  little  line 
drawing. 

“Philadelphians,”  to  quote  one 
of  the  heads,  “are  grouchy  with 
no  paper  for  breakfast.”  From 
this,  Len  moved  easily  to  his 
point,  “Good  mornings  begin 
with  the  Inquirer.”  The  booklet 
is  going  to  every  name  on  the 
paper’s  lists. 

Bark  to  School 

The  Detroit  (Mich.)  Free 
Press  is  tackling  the  annual 
back-to-school  promotion  with 
unusual  vigor  and  imagination 
this  year.  Instead  of  doing  what 
most  newspapers  do,  devote  one 
section  to  it,  the  Free  Press  is 
devoting  a  whole  week  to  it. 

Sunday,  Aug.  17  through  Satur¬ 
day,  Aug.  23  is  Free  Press  Back- 
to- School  Week. 

The  week  will  be  promoted, 
according  to  a  kit  put  out  by 
Fred  Lowe’s  promotion  shop, 
with  in-paper  ads,  page  one  re¬ 
minder’s,  ^itorial  features,  on 
radio  and  on  television. 

But  promotion  isn’t  the  only  and  writer,  is  pulling  together 
bait  Fred  has  put  on  the  hook,  the  fields  of  journalism,  speech, 
He’s  done  some  figuring  and  expository  photography,  radio 
come  up  with  an  alluring  eco-  and  television  in  the  new  School 
,  nomic  figure  of  what  back-to-  of  Communications  at  Oklahoma 
school  means  to  Detroit  retail-  State  University, 
ers  —  500,000  kids  at  an  esti-  Arkansas-born,  he  took  his 
I  mated  $50  a  head  for  a  total  of  B.A.  degree  from  the  University 
$25  million  in  retail  sales.  of  Arkansas,  an  M.S.  fro® 
I  I  L  D  Northwestern  and  a  Ph.D.  from 

In  ihe  Bag  University  of  Missouri,  all 

Toronto  (Ont.)  Telegram 
scoring  with  its  presentation  of 
“Hi  Fi  Spectaculars”  in  subur¬ 
ban  Edwards  Gardens.  Pro- 
I  grams  of  music,  through  out¬ 
door  hi-fi  special  equipment  con¬ 
cealed  by  landscaping,  attract¬ 
ing  as  many  as  12,000  a  day  on 


Alabama  Weeklies 
Are  Given  Awards 

University,  Ala. 
Journalism  excellence  awards 
will  be  presented  to  26  Alabama 
weekly  newspapers  for  their  en¬ 
tries  in  the  Alabama  Press  As¬ 
sociation’s  annual  better  news¬ 
paper  contest.  The  winners  of 
first  prizes: 

General  Excellence:  Division 
A  (weeklies  published  in  munici¬ 
palities  under  3,500  population) 

—  Moulton  Advertiser.  Division 
B  (weeklies  published  in  munici¬ 
palities  over  3,500  population) 

—  Mountain  Eagle,  Jasper. 
Best  Editorial:  Div.  A  — 

Monroe  Journal,  Monroeville. 
Div.  B  —  Alexander  City  Out¬ 
look. 

Best  Original  Column :  Div.  A 

—  Haleyville  Advertiser.  Div.  B 

—  Geneva  County  Reaper. 

Best  Use  of  Illustrative  Ma¬ 
terial:  Div.  A  —  Moulton  Ad¬ 
vertiser.  Div.  B  —  Shades  Val¬ 
ley  Sun,  Homewood. 

Community  Service:  Cullman 
Times  &  Democrat. 

Best  Typography  and  Make¬ 
up:  Div.  A  —  Moulton  Adver¬ 
tiser.  Div.  B  —  Shades  Valley 
Sun,  Homewood. 

Best  Spot  News  or  Sports 
Photo:  Cullman  Times. 

Best  News  Story:  Div.  .A  — 
Hartselle  Enquirer.  Div.  B  — 
Andalusia  Star-News. 

Best  Service  to  Education: 
Div.  A  —  Moulton  Advertiser. 
Div.  B  —  Lee  County  Btdletin, 
Auburn. 

First  place  winners  will  be 
presented  bronze  plaques  and  all 
other  winnei*s  will  receive  cer¬ 
tificates. 


Broader  Program 
At  Oklahoma  State 


Dr. 


Stillwater,  Okla. 
Ellsworth  Chunn,  editor 


in  the  field  of  journalism 
his  doctoral  dissertation  re¬ 
viewed  “The  History  of  the 
News  Magazine.” 

He  was  a  journalism  teacher 
and  head  of  the  journalism  de¬ 
partment  at  Tulsa  University! 
Texas  Christian  University’s  di¬ 
rector  of  Public  Relations,  news- 


Saturdays  and  Sundays  and  oc-  papei’man,  education  director 
casional  holidays.  Idea  being  for  the  National  Association  of 
copied  elsewhere.  Manufacturers  in  Atlanta. 

EDITOR  ac  PUBLISHER  for  August  2,  195« 


36 


GET  READY  —  GET  SET  FOR  THE 


FYFI 


TO  HELP  YOU  SELL  MORE  NEWSPAPER  LINAGE  IN  1958! 


MAKE  IT  A 

White 

Christmas 


GIVE  HER  A 

Major 

Appiiance 


OPERATION  SNOWFLAKE  1957  was  fabulous ...  but 
Snowflake  1958  is  going  to  be  even  bigger  and  better.  It  will 
be  the  best  opportunity  you’ve  ever  had  to  sell  with  the 
proved,  steadily  improving,  Christmas  appliance  promotion 
...  to  increase  your  appliance  advertising  linage. 

U.  S.  Steel  gets  Operation  Snowflake  off  to  a  flying  start .  .  . 
with  a  big  1000-line  newspaper  ad  appearing  in  over  500 
major  daily  papers  in  more  than  400  leading  markets  all 
across  the  country.  In  addition  U.  S.  Steel  will  back  up 
your  selling  effort  with  national  television,  radio  telling 
the  consumer  to  buy,  and  trade  ads  to  make  the  retailer 
aware  of  the  importance  of  Operation  Snowflake  ...  to 
remind  him  to  tie  in  with  newspaper  advertising  of  his  own. 

FREE  TO  NEWSPAPERS — Complete  Snowflake  Newspaper 
Service  Kit.  Contains  sample  ads,  mats,  ad  elements  and 
photographs  and  editorial  material — all  designed  to  help 
you  do  a  better  job  of  selling  major  appliance  advertising 
for  the  big  1958  Christmas  Season. 

Now  is  the  time !  Plan  to  get  your  share  of  Snowflake 
advertising!  Send  in  the  coupon  for  Snowflake  kit! 


IN  1957 


LOCAL  RETAILERS  BOUGHT 
8,896,920  LINES  OF  TIE-IN  ADS 


More  retailers  took  part  than  ever  before  .  .  .  38,982  free 
Snowflake  retailer  kits  were  ordered.  They  bought  8,896,920 
lines  of  tie-in  newspaper  advertising. 

More  banks,  more  utilities,  more  trade  associations,  more 
distributors,  more  manufacturers  used  Snowflake  ads.  3,415 
newspapers  sold  advertising,  ran  editorial  features,  and 
Snowflake  Supplements  in  1957. 


United  States  Steel 


- —  SEND  FOR  THE  FULL  STORY - 

SEND  THE  COUPON!  Gel  the  free  "Snowflake" 
newspaper  service  kit  which  contains  sample  ads, 
ad  elements,  mats,  editorial  material,  symbol  arrd 
slogan.  Send  for  yours  today  I 

{  Robert  C.  Myors 

DIroctor  of  Market  Development 
United  States  Steel 
;  PitUburgh  30,  Pa. 


City . State. 
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Editor  Tells 
Predominance 
Of  Monopoly 


■Death  Keeps  the  Record  Straight  Dallas  Staff 

A  newspaper  story  with  an  57,  real  estate  operator  and  Looks  Ahead 
unusual  twist,  in  three  parts:  philanthropist,  of  11  Tompkins 

Part  One — from  the  New  Rd.,  Scarsdale,  who  died  that  rp  rvn 

York  World-Telegram  and  Sun,  day.  He  had  no  connection  with  J.  WO  L'OCa.Q.CS 
Monday:  the  hotel  operations  mentioned 


Syracuse,  N.  Y. 


Monday : 


‘Sei-vices  were  to  be  held  to-  in  yesterday’s  story.  Louis  R. 


School  teachers  should  strive  day  for  Louis  R.  Ritter,  57,  Ritter,  according  to  friends,  is 


Dallas 

The  Dallas  Times  Herald  pre 


to  understand  the  problems  of  hotel  man  and  former  furrier,  in  Europe.  The  World-Telegram  public  opening  of  a 


modern  newspapers,  recognizing  who  died  yesterday  at  his  home  regrets  the  confusion  in  names, 
monopoly  as  “the  predominant  in  Scarsdale.”  *  *  * 


fact  of  modern  newspaper  life.” 
So  said  Vincent  S.  Jones,  ex- 


Part  Two — from  the  same 


ecutive  editor  of  Gannett  News-  newspaper,  Tuesday: 


?rers  me  coniusion  m  names.  multi-million-dollar  addition  to 
*  ♦  ♦  its  plant  by  giving  readers  a 

„  ,  good  look  at  the  future  of  Dallas 

Part  Three— from  the  same  citizens  circa  1980. 


newspaper,  Wednesday: 


The  288-page  special  edition 


papers,  July  26  at  a  “workshop  “In  early  editions  yesterday,  “Plans  were  being  completed  July  20,  titled  “Dateline 
for  educators”  co-sponsoi-ed  by  the  World-Telegram  erroneously  today  for  the  funeral  of  Louis  jjallas  ”  carried  nine  extra  sec- 
Syracuse  University  and  the  In-  reported  that  Louis  R.  Ritter,  R.  Ritter,  59,  former  New  Yoi’k  tions  prepared  by  the  editorial 
temational  Circulation  Man-  hotel  owner  and  former  furrier,  furrier  and  owner  of  several  g^aff  and  nationally-known 
agers  Association.  had  died  on  Monday.  hotels,  who  died  Tuesday  in  writers  each  section  devoted  to 

lilra  if  nv  «r.f  **  H  if  waa  T.rkilic  T?ifftn*  Mi/io  ’  j.  .  i  *  .  . 


agers  Association.  had  died  on  Monday.  hotels,  who  died  Tuesda 

“Whether  you  like  it  or  not,”  “However,  it  was  Louis  Ritter,  Nice,  France.” 
said  Mr.  Jones,  “monopoly  is 
the  predominant  fact  of  modern 

newspaper  life.  And  whether  Mr.  Jones  listed  several  liabil-  Defense  Plans 

editors  and  publishers  like  it  or  ities  which  good  newspapers  are  _  •  1  d  C  A 

not,  the  fact  is  that  this  condi-  working  to  overcome:  A  pre-  Special  rress  L.arn 


not,  the  fact  is  that  this  condi-  working  to  overcome:  A  pre- 
tion  is  converting  most  news-  occupation  with  the  trivial,  the 
papers  into  semi-public  utilities,  bizarre,  the  disastrous,  the  sen- 
,  ,  m.  sational ;  “an  increasingly  reck- 

Dividend  of  Monopoly  igcc  ruthless  invasion  of 


one  phase  of  the  future,  and 
each  distinguished  by  a  color 
bar  down  the  left  margin  of 
the  cover  page  plus  special  cover 
illustration. 

All  stories  were  predictions 
of  things  that  economic,  social 


Card  illustration. 

working  to  overcome:  A  pre-  Special  rress  i.aro  predictions 

occupation  with  the  trivial,  the  Battle  Creek,  Mich,  gf  things  that  economic,  social 

bizarre,  the  disastrous,  the  sen-  Plans  for  issuance  of  a  na-  and  scientific  progress  will  brine 
^tional;  ‘  an  increasingly  reck-  tional  identification  card,  to  be  to  this  area  within  the  next  20 

less  and  ruthless  invasion  of  used  by  photographers  and  re-  gj.  25  years  .  .  .  from  life-spans 


“One  dividend  of  monopoly  privacy,  a  section  of  the  law  not  porters  covering  civil  defense  exceeding  100  years  to  monorail 
has  been  a  keen  sense  of  respon-  nearly  so  well  understood  as  emergencies,  have  been  an-  public  transportation.  Syndi- 
sibility.  It  is  a  brash  editor,  libel;”  careless  i-eporting  and  nounced  by  Leo  A.  Hoegh,  Di-  gated  and  press  association 
indeed,  who  denies  access  to  his  careless  printing;  ignoring  vast  rector  of  the  Office  of  Defense  writers  pitched  in  to  augment 
columns  to  even  the  most  dread-  areas  of  public  interest;  a  and  Civilian  Mobilization.  the  efforts  of  the  Times  Herald 

ful  bore  or  proven  crackpot.  His  “sports  page  approach  to  re-  The  ODCM  director  has  dis-  staff.  Comic  strip  artists  added 
newspaper  sometimes  may  seem  porting  of  courts  and  politics;”  tributed  copies  of  a  sample  card  their  bit  of  serious  whimsy  to 
to  strike  a  deadly  median  be-  and  a  tendency  to  ultra-conser-  and  solicited  the  advice  of  news-  ^he  product, 
tween  dullness  and  wildness,  vatism.  papermen  in  producing  the  final  Advertising  was  tailored  to 


but  the  chances  are  that  it  re-  “Ultra-conservatism,”  he  said,  version. 


Advertising  was  tailored  to 
the  subject  of  each  section. 


fleets  the  true  character  of  the  “is  entirely  proper  in  an  im-  Under  the  plan,  identification  There  were  275  advertisers  rep- 
community.”  portant  institution  which  repre-  cards  soon  will  be  ready  for  resented  in  the  special  sections 

Drawing  on  his  experience  as  sents  a  huge  investment.  It  is  a  distribution  to  State  and  local  placed  a  total  of  205,- 

former  managing  editor  and  ex-  sound  position  so  long  as  this  civil  defense  directors.  242  lines, 

ecutive  editor  of  Utica,  N.  Y.,  institution  remains  hospitable  ^  • 

newspapers,  as  executive  editor  to  new  and  even  weird  ideas.” 

of  the  Gannett  Group,  as  discus-  Among  heartening  develop-  USIA  Continues  Weeklies  to  Hire 

sion  leader  at  American  Press  ments  in  newspapering,  he  listed  Xfi  Advertising  Director 

Institute  seminars  and  as  re-  vrci  ocrviuc 

searcher  in  the  Associated  Press  and  responsiveness-  (2)  Washington  WiNNiPK 

- : —  Diiity  and  lesponsiveness,  „ _ _ rpv.„  Votw. 


Managing  Editors  studies,  Mr.  development  of  news  ente^rise 

Jones  S&IQ  •  ^ M .J 


Weeklies  to  Hire 
Advertising  Director 

WiNNIPK 

The  Manitoba  Weekly  News- 


“The  average  newspaper 
prints  a  great  deal  more  of  im-  stren 

portant  news  than  its  readers 
actually  want,  or  will  read.  In-  “The  edit 
stead  of  ‘playing  down’  to  public  “is  going  tl 
taste  and  indifference,  some  of  renaissance 


bility  and  responsiveness;  (2)  tt  j  n  t  Votw 

development  of  news  enterprise  United  Press  International  is  The  Manitoba  Week  y  Neiw- 

and  investigative  reporting;  and  fntinuing  to  service  the  U.S.  papers  Association  will  ap^m 

,  j..  -1  Information  Agency  with  copy  a  full-time  advertising  director 

(3)  strengthened  editorial  had  been  supplied  by  In-  to  promote  business  for  the  67 

pages.  temational  News  Service  and  member  newspapers. 

“The  editorial  page,”  he  said.  United  Press  before  the  asso-  W.  H.  Vopni  of  Portage  L* 
“is  going  through  a  full-fledged  ciations  merged.  Prairie,  representing  the  report 

renaissance.  Where  the  news-  This  includes  a  full  file  for  of  the  advertising  committee  »t 


the  best  brains  in  the  business  paper  invests  real  talent,  backed  overseas  transmission  which  the  annual  meeting,  said  MWA 

are  devoting  their  writing  and  l>y  courage,  the  editorial  page  INS  furnished  under  a  contract  lost  about  $1,500  as  a  result  of 

editorial  skills  to  making  this  gives  that  newspaper  a  person-  which  has  an  Oct.  16  expiration  a  ban  on  liquor  advertising  im- 

news  more  inviting  and,  in  ef-  ality  and  an  integrity  which  date,  and  the  UP  Washington  posed  by  the  provincial  govern- 

feet,  constantly  nudging  the  other  media  lack.”  news  ticker  file.  In  addition,  ment. 

reader  upward.  there  is  an  arrangement  with  Delegates  agreed  that  the  di- 


Teachers  Critical 


“Newspapermen,”  he  told  edu-  Reps  Appointed  • 

cators  attending  the  two-week  Witli  lV*»w  Prmin 

workshop,  “have  felt  keenly  that  John  M.  Tapers,  publisher  of  ' 

many  teachers  were,  because  of  Di®  Tallahassee  (Fla.)  Demo-  W.A 

misunderstanding  or  misinfor-  crat,  has  announced  the  ap-  News  Associates,  Inc.,  corn- 


news  ticker  file.  In  addition,  ment. 

there  is  an  arrangement  with  Delegates  agreed  that  the  di 
Associated  Press  for  an  “in-  rector  would  be  paid  $6,000  « 
formative  only”  report.  salary  and  commission,  to  b 


for  an  “in-  rector  would  be  paid  $6,000  m 
jport.  salary  and  commission,  to  be 

financed  by  a  monthly  levy. 
Eugene  Derksen  of  the  Stein- 
'  bach  Carillon  Post  was  elected 

Washington  president  of  the  association. 


mation,  unfairly  critical  of  them  pointment  of  Shannon  &  Asso-  posed  of  former  INS  employees,  Ruva  Wppklv 
and  their  product,  and  that  this  ciates  as  national  advertising  has  appointed  Harold  Ellithorpe  “y*  ecKiy 


was  reflected  in  textbooks  and  representatives.  of  Denver,  as  news  and  sales  James  Collison  of  Waterloo, 

in  teaching — an  emphasis  upon  The  Olympia  (Wash.)  Daily  division  chief  for  Colorado,  Iowa,  has  purchased  the  weekly 

newspaper  shortcomings  without  Olympion  has  appointed  Ward-  Utah,  New  Mexico,  and  Wyo-  Evansdale  (Iowa)  Enterpritt 

proper  attention  to  the  very  Griffith  Company  as  national  ad-  ming.  He  is  a  former  staff  mem-  from  Willis  G.  and  Helen  L 

great  services  they  render.”  vertising  representatives.  ber  of  INS  at  Denver.  Vanderburg  of  Shell  Rock,  low*- 


ber  of  INS  at  Denver. 


from  Willis  G.  and  Helen  L 
Vanderburg  of  Shell  Rock,  low*- 
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To  bring  tropical  America’s  most  pampered  bananas 
to  the  fruit  bowls  of  the  world, 
we  have  probed  the  jungles  with  railroads  and  bridged 
the  oceans  with  the  Great  White  Fleet. 


United  Fruit  Company 


General  Offices:  80  Federal  St.,  Boston  10,  Mass. 


COLOMBIA  •  COSTA  RICA  •  CUBA  •  DOMINICAN  REPUBLIC  •  ECUADOR  •  GUATEMALA  •  HONDURAS  •  NICARAGUA  •  PANAMA 
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June  Linage 
Off  6%;  Auto 
Down  24.4% 


While  the  month  of  June  was 
bustin’  out  all  over,  total  news¬ 
paper  linage  in  52  cities  meas¬ 
ured  by  Media  Records,  Inc., 
was  doing  anything  but.  In  fact, 
June  linage  was  off  6%  from 
the  240,630,838  lines  racked  up 
in  June  of  1957. 

For  the  year  to  date,  total 
linage  reached  was  1,308,372,792 
lines,  down  7.8%  from  the  1,- 
418,714,120  lines  hit  in  the  same 
period  last  year. 

Linage  in  all  classifications 
was  off  as  follows:  Display, 
4.6%;  Classified,  10.2%;  Retail, 
2.8%;  Department  Store,  3.1%; 
General,  1.2%;  Automotive, 
24.4%  ;  and  Financial,  6.4%. 

City-by-city  figures  follow: 


AKRON,  OHIO 

Beacon  Journal-e  2,053,435  2,164,974 
IBeacon  Journal-S  1,036,768  1,121,370 

Grand  ToUl  ...  3,090,203  3,286,344 

ALBANY,  N.  Y. 

Knickerbocker- 

News-e  .  1,283,C53  1,348,698 

Times  Union-m  ..  1,072,499  1,073,547 

'Times  Union-S  ..  740,486  718,323 

Grand  Total  ...  3.096.038  3,140,568 
NOTE:  Times-Union-S  1957—718,323 
includes  9,060  lines  of  part-run  adver- 
tisini;. 


JUNE  Newspaper  Linage — .'52  Cities 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Records  Measurements) 


1958 

1957 

%  of 

E&P 

Linage 

Linage 

1957 

Index 

Total  Advertising 

June  . 

.  226,238,848 

240,630,838 

94.0 

97.8 

May  . 

.  240,878,659 

265,599,132 

90.7 

94.6 

Year  to  date  . . . 

.1,308,372,792 

1,418,714,120 

92.2 

96.1 

Display 

June  . 

.  171,263,260 

179,436,368 

95.4 

99.2 

May  . 

.  184,112,609 

201,104,829 

91.6 

95.9 

Year  to  date  . . . 

.  994,165,037 

1,062,616,260 

93.6 

97.3 

Classified 

June  . 

.  54,975,588 

61,194,470 

89.8 

92.0 

May  . 

.  56,766,050 

64,494,303 

88.0 

90.3 

Year  to  date  . . . 

.  314,207,755 

356,097,860 

88.2 

92.1 

Retail 

June  . 

.  121,860,393 

125,310,732 

97.2 

97.2 

May  . 

, .  132,127,170 

141,667,608 

93.3 

97.8 

Year  to  date  . . . 

. .  712,713,970 

746,331,742 

95.5 

98.7 

Department  Store 

June  . 

, .  43,620,172 

45,010,956 

96.9 

96.9 

May  . 

, .  47,530,368 

52,489,410 

90.6 

93.4 

Year  to  date  . . , 

. .  259,644,962 

274,333,106 

94.6 

96.9 

General 

June  . 

. .  33,022,413 

33,432,404 

98.8 

98.7 

May  . 

. .  34,840,908 

37,609,437 

92.6 

93.5 

Year  to  date  . . 

. .  184,325,810 

198,357,511 

92.9 

95.2 

Automotive 

June  . 

. .  12,564,036 

16,615,267 

75.6 

76.9 

May  . 

. .  13,728,919 

18,263,829 

75.2 

83.7 

Year  to  date  . . 

. .  73,330,462 

93,076,118 

78.8 

79.1 

Financial 

June  . 

3,816,418 

4,077,965 

93.6 

93.6 

May  . 

3,415,162 

3,563,955 

95.8 

95.8 

Year  to  date  . . 

. .  23,794,795 

24,850,427 

95.8 

95.8 

IMPORTANT 

NOTICE : 

1958 

1957 

1958  1J57 

DENVER,  COLO. 

Rocky  Mt.  News-m  1,462.511  1,423,S3( 
•IRocky  Mt.  News-S  469.022  489,05: 

Post-e  .  1,934,486  1.907,1(1 

tPost-S  .  9  1  3,0  3  3  947,971 

Grand  Total  ...  4.779.0.52  4.7«R,lii 

DES  MOINES.  IOWA 

Reifister-m  .  623,919  674,457 

Tribune-e  .  834,602  915,97: 

tReirister-S  .  561,742  586,(i3; 


Grand  Total  ...  2,(120.263 

2.1;M2', 

DETROIT 

MICH. 

Free  Press-m  .... 

.228.7*10 

1. 377, 72: 

IFree  Pres.s-S  .... 

:i9‘J.738 

509, 1C 

NeWs-e  . 

.9*17.702 

2.3S7,M( 

tNcws-S  . 

1.211.879 

1. 414.20 

Times-e  . 

971.767 

1.12C,;; 

•Times-S  . 

406.747 

530,72: 

Grand  Total  . . . 

S.216.623 

7,278,95 

DULUTH 

MINN. 

Herald-c  . 

865.111 

877,37) 

News-Tribune-m  . . 

605.689 

638,90 

News-Tribune-S  . . 

491.369 

530.1«; 

Grand  Total  . . . 

1,962.169 

2,046.54; 

ELMIRA 

,  N.  Y. 

Advertiscr-m  . 

363.234 

383.(9' 

Star  Gazettc-e  . . . 

858,989 

8(1.04 

"TelcRram-S  .... 

298.008 

301,7u 

Grand  Total  . . . 

1. .520.231 

l.,547,0'' 

EL  PASO 

.  TEXAS 

Timcs-m  . 

1,136.146 

1.1(3.4<: 

{Timcs-S  . 

476,741 

524.751 

Herald-Post-e  - 

1.285.411 

1,211,85. 

Grand  Total  ... 

2,898.298 

2,902.«' 

ERIE 

PA. 

News-m  . 

1.050,9.54 

1.124,46- 

Times-e  . 

1,133.261 

1,204.811 

jfTimep-Newp-S  . . . 

484.799 

507, 

Grand  Total  . . . 

2,669,014 

2,83(,(" 

FOND  DU 

LAC.  WIS. 

Commonwealth 

Reporter-e  . 

660.612 

742,92. 

Journal-m  ..^ _ 

1,242,874 

1,281,526 

{Journal-S  . 

477.798 

528,966 

Tribune-e  . 

1,236,891 

1,245,446 

Grand  Total  . . . 

2,957,563 

3,065,938 

ANDERSON.  IND. 

Bulletin-e  . 

754,871 

880.362 

Herald-m  . 

533,665 

662,099 

"Herald-S  . 

264.375 

274,852 

Grand  Total  _ 

1.652.911 

1,817,313 

ATLANTA.  GA. 

(!^nstitution-m 

1,403,524 

1,496,490 

Journal-e  . 

1.789,651 

1,923,627 

Journal  & 

Constitution-S  . . 

1,087,523 

1.042.788 

Grand  Total  . . . 

4,280.698 

4.462.905 

ATLANTIC 

CITY.  N. 

J. 

Press-m  . 

892,345 

782,585 

"Press-S  . 

310,087 

184,685 

Grand  Total  . . , 

1.202,432 

967,270 

Except  where  other  fitrures  are  sjte- 
cifically  shown,  the  following  footnotes 
ai)ply  to  Media  Records,  June,  1958 
Linatres : 

'Includes  67,021  lines  AMERICAN 
WEEKLY. 

"Includes  67,987  lines  FAMILY 
WEEjKIjY 

tincludes  83,122  lines  THIS  WEEK. 
{Includes  72,113  lines  PARADE. 
^Includes  107,686  lines  WEEKEND 
MAGAZINE. 


1958  1957 


CHICAGO,  ILL. 

Tribune-m  .  2,696,48' 

Tribune-S  .  1.. 587.241 

tDaily  Ne'ws-e  _ 1,831,141 

American-e  .  814,12' 

'American-S  .  365,96 

Sun-Times-m  .  1,212,44 

{Sun-Times-S  ....  675.87 


2,696,489  2,766,313 

1.. 587, 246  1,800,287 

1,831,148  2.0:{9.8.56 

814,127  868.841 

365,969  396,217 

1.212,445  1,277,422 


BOSTON,  MASS. 


BALTIMORE,  MD. 

*American-S  .  711,074  810,917 

News-Post-e  .  1.375.858  1,468,772 

Sun-m  .  1,111,545  1,331,920 

Sun-e  .  1.938.706  2,180,702 

tSun-S  .  1.507.837  1,551,071 

Grand  Total  . . .  6,645,020  7,343,382 

BINGHAMTON,  N.  Y. 

Press-e  .  1,379.656  1,255,828 

fPress-S  .  391,721  416,501 

Sun-m  .  415.t28  403,970 

Grand  Total  ...  2,186,405  2,076,301 

BIRMINGHAM.  ALA. 
Poft-Heiald-m  ...  955,492  1,263,419 

News-e  .  1,668,244  1.807.929 

tNews-S  .  888,662  896,988 

Grand  Total  . . .  3.512,398  3, 968, .366 
NOTE:  News-e  1958—1.668.244  in¬ 
cludes  35,837;  1957—1,807,929;  31. .390 
lines  of  part-run  advertisinK- 


American-e  . 

684,266 

770,470 

Record-m  . 

737.921 

844,838 

'Advertiser-S  .... 

372,861 

461.698 

Globe-e  . 

1,473,746 

1,497,912 

Globe-m  . 

1,194,807 

1.319,911 

Globe-S  . 

1,317,927 

1,336,900 

Herald-m  . 

1.262,633 

1.352.964 

tHerald-S  . 

1,287,083 

1,329.582 

Traveler-e  . 

1,. 5.30,456 

1,689,312 

Grand  Total  . . . 

9.861,700 

10.603,.587 

BUFFALO,  N.  Y. 

Courier  Express-m 

1,016,149 

1,029,677 

•Courier  Express-S 

1,104.6.30 

1,185,247 

HX-eninR  News-e  . 

2,209,004 

2,280,225 

Grand  Total  . . . 

4,329,783 

4.495,049 

CAMDEN,  N.  J. 

Courier-Post-e  ....  543,209  1,074,302 

NOTE:  The  Cxjurier-Post  was  affected 
by  strike  during  June,  1958. 


CHARLESTON,  W.  VA. 

Gazette-m  . 

912,969 

1,C08,913 

Gazette-S  . 

383,669 

Mail-c  . 

..  867,621 

823.(  83 

Mail-S  . 

{Gazette-Mail-S 

381.676 

403,997 

Grand  Total 

. .  2,162,266 

2.619,662 

NOTE:  GAZETTE  Sunday  a.nd  MAIL 
Sunday  were  merged  as  the  GAZETTE- 
MAIL  Sunday,  effective  March  2,  1958. 


Grand  Total  . , 

,.  9.183..303 

9,787,506 

NOTE:  1958  - 

-  2,696,489; 

454,798; 

1,.587.246:  752,027;  365,969; 

239,041  ; 

1957-2,766,313; 

624,853;  1.800.287  ; 

978.016;  396,217 

includes  222,598  lines 

of  part-run  advertisinR. 

CINCINNATI.  OHIO 

tEnquirer-m  ... 

. .  1,849,225 

1,840,234 

'Bjiquirer-S 

..  1,516,174 

1,526,267 

Post-e  . 

..  1,207,654 

1,378,489 

Times-Star-e  _ 

. .  1,037,937 

1,227,532 

Grand  Total  . 

. .  5.610,990 

5,972,522 

CLEVELAND.  OHIO 

Plain  Dealer-m 

..  1.839,758 

2,003,719 

t'PIain  Dealer-S 

.  1,893,518 

2,145,4)9 

News-e  . 

..  819,317 

839,586 

Prefwue  . 

..  2,377,339 

2,609,888 

Grand  Total  . 

..  6,929,932 

7,598,632 

COLUMBUS,  OHIO 

Dispatch-e  . 

..  1,781,063 

1,758,145 

Dispatch-S  . 

..  1,147.780 

1,235,148 

Citizen-e  . 

606.751 

635,291 

{CTitizen-S  . 

..  352,011 

377,532 

Ohio  State 

Journal-m 

. .  639,518 

671,(75 

Star-w  . 

69,084 

84,159 

Grand  Total  . 

. .  4,596,207 

4.761..350 

DALLAS.  TEX. 

News-m  . 

. ..  1.852.725 

1,834,664 

fNews-S  . . 

, . .  762,382 

7  2,670 

Times  Herald-e  , 

. ..  2,051,059 

2,071,415 

'Times  Herald-S 

..  761.830 

762.879 

FORT.  WAYNE,  IND. 
Journal  Gazette-m  1,067,517  1,109,5). 
{Journal  Gazette-S  484,017  541.51 

News  Sentinel-e  ..  1,4  82,347  1,679.41' 

Grand  Total  ...  3,033,881  S.J5I.54: 

FORT  WORTH, TEXAS 
Star-TeleKram-m  .  751,112  744.0: 

Star-Telettram-e  ..  1,579,456  I.SIWT 
IStar-Teleuram-S  .  697,632  609,ir 

Press-e  .  417,102  4S4,I1' 

Press-S  .  179,989  167,44'. 

Grand  Total  ...  3,625,291  3.548.5!t 

FRESNO,  CAUF. 

Bee-e  .  1,350,405  1,2S7,.5: 

{Bee-S  .  602,9.58  59J.M 

Grand  Total  ...  1,953.363  l.Ml.«> 

GARY,  IND. 

Post-Tribune-e  ...  1,218,736  1,4SI.(J- 
Post -Tribune-S  ...  301,99  9  349.41 

Grand  Total  ...  1.520.735  1.790,«: 

GLENS  FALLS,  N.  Y. 

Post-Star-m  .  702,365  4.4.4! 

NOTE:  Post-Star  MorninK  " 

combination  with  Times  Evening,  ut- 
aite  of  one  edition,  Post-Star  Moiai'- 
only  is  Riven. 

GRAND  RAPIDS,  MICH. 
Press-e  .  1.851, .540  1.9w' 

HAMMOND,  IND. 

Times-e  .  1,053,139  l.lM*, 

Times-S  .  489,702 

Grand  Total  ...  1.. 542.841 


. .  5,427,996  5,421.628 


HARRISBURG.  PA.  .... 

1958  ‘IJb. 

Patriot-m  .  1.340.(63 

IPatriot  NeWH-S  ..  394.980 

Grand  Total  ...  1,735.043  l.M’'® 
NOTE:  'EveninR  News  carn«  * 
same  amount  of  advertisinu  •• 
MorninR  Patriot. 


CHARLOTTE.  N.  C.  DAYTON,  OHIO  HARTFORD.  CONN.  _ 

News-e  .  961,445  972,056  Journal-Herald-m  1,473.940  1,814, .322  Courant-m  .  871.626 

Observer-m  .  1,361,232  1.410,088  News-e  .  1.720.950  2.025.962  iCV)urant-S  .  828.244 

tObserver-S  .  625,029  618,187  News-S  .  723.169  854,820  Times-e  .  1.933.236 


Grand  Total  ...  2.947,706  3.000..3.31 


Grand  Total  ...  3,918,0.59  4,695,104  Grand  Total  ...  3,633,006  3.94I.1* 

EDITOR  8i  PUBLISHER  for  August  2, 


IMPORTANT  BUYERS  OF 
NEWSPAPER  SPACE  GH 
UP-TO-DAn  DATA  ON 
NEWSPAPER  MARKETS 


"SLIDE 

RULE 

ACCURACY' 


in  the 


...exclusive  data  to 
help  advertisers  use 
newspapers  more  successfully 


In  this  era  of  rockets  and  outer  space, 
the  scientist's  dependence  on  accurate 
measuring  devices  is  particularly  emphasized. 
The  selection  of  markets  and  advertising 
media  has  become  a  highly  scientific 
business,  too  .  .  .  requiring  exacting  data 
on  markets  for  efficient  advertising  planning. 

That's  why  important  buyers  of  newspaper 
space  depend  on  the  EDITOR  &  PUBLISHER 
MARKET  GUIDE  for  timely  and  accurate 
data  on  newspaper  markets.  Furnishing 
population,  retail  sales  and  income  data  up 
to  a  year  and  a  half  ahead  of  any  other 
publication  for  every  single  daily  newspaper 
market,  the  MARKET  GUIDE  has  a 
remarkable  record  of  accuracy  in  its  forecasts. 

E&P  estimates  in  the  1958  edition  for  total 
population,  retail  sales  and  income — 
published  a  full  year  before  Census  Dept, 
figures  were  released — proved  to  be  accurate 
within  less  than  1%! 

With  six  outstanding  exclusive  features, 
the  MARKET  GUIDE  has  proved  an  indis¬ 
pensable  research  tool  for  advertisers  and 
agencies,  and  a  powerful  advertising  medium 
for  newspapers  with  a  market  story  to  tell. 

The  1959  EDITOR  &  PUBLISHER 
MARKET  GUIDE  will  be  published  in 
November,  1958.  Copy  deadline  is 
October  1st.  Advertising  rates  are  as 
follows;  Page,  $440;  ^/j-page,  $250; 

1/3-page,  $185;  lA-page,  $140;  */g-page, 

$95. 


Reserve  space  now.  Or,  for  complete  information 
on  the  1959  Market  Guide,  write,  phone  or  wire  .  .  . 

Editor  &.  Publisher 

Times  Tower  •  1475  Broadway  •  Now  York  36,  N.  Y. 

Phone  BRyant  9-3052 
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HAVERHILL.  MASS. 

Journal-e  .  349,085 


HOUSTON.  TEXAS 

Ghronicle-e  . 2,194,967  2,338,819 

•Chronicle-S  .  1,205,655  1,255,518 

Post-rn  .  1,898,083  1,822,497 

tPost-S  .  731,715  818,840 

Press-e  .  745,80  2  7  59,083 

Grand  Total  ...  6,776,222  6,994,757 
NOTE:  Chronicle-e  (1958)  2,194.967: 
(1957)  2,338,819  lines  includes  106,619 
lines  of  Part-Run  advertising. 


INDIANAPOLIS,  IND. 


News-e  . 

1,635,663 

1,779,370 

Star-m  . 

1,466,478 

1,658,735 

{Star-S  . 

1,056,462 

1,164,473 

Times-e  . 

916,206 

975,554 

|Times-S  . 

356,499 

428,468 

Grand  Total  . . 

5,431,310 

6,006,600 

JACKSON,  MISS. 
Clarion  Ledger-m  682,990 

722,861 

1  Clarion  Ledt^er 
&  News-S  . . . . 

370,212 

336,781 

Daily  News-e  . . . . 

608,185 

593,456 

SUte  Times-e  _ 

389.609 

493,738 

State  Times-S  . . . 

227,612 

205,306 

Grand  Total  . . 

2,278,608 

2,352,142 

JACKSONVILLE.  FLA. 
Times-Union-m  ..  1,678,161  1,666,6.33 

tTimes-Union-S  ..  694,393  718,185 


Grand  Total  ...  2,372,554  2,384,818 


JERSEY  CITY.  N.  J. 

Jersey  Journal-e  .  1,097,413  1,102,959 
NC^E:  Jersey  Journal-e  (1958) 

1,097,413;  180,057;  (1957)  1,102,959 

lines  includes  168,380  lines  of  Part- 
Run  advertising. 


KANSAS  CITY.  MO. 

Star-e .  1,454,195  1,516,785 

Star-S  .  1,026,063  1,011,624 

Times-m  .  1,560,316  1,657,744 


KNOXVILLE,  TENN. 

1958 

Journal-m  .  519,814 

Journal-S  . 

News-Sentinel-e  . .  1,023,240 
|News-Sentinel-S  .  388,438 


•Examiner-S 

Timcs-m  _ 

tTimes-S 
Herald- 
Express-e  . 
Mirror-News-e 


LOUISVILLE.  KY. 

Journal-m  1,249,283  1,228,2.56 

Journal-S  948,835  1,009,577 

.  1,451,268  1,474,447 


Grand  Total  ...  4,040,574  4,186,153 


LAWRENCE,  MASS. 

Tribune-e  .  8.33.934  880,803 

NOTE:  Tribune  Evening  and  Eagle 
Morning  are  sold  only  in  combination. 
Linage  of  one  edition.  Tribune  Eve¬ 
ning  only  is  shown. 


LITTLE  ROCK,  ARK. 

Arkansas  Gazette-m  860,005  880,698 
lArkansas  Gazette-S  459,691  475.617 


Grand  Total  ...  1,319,696  1,356,315 


LONG  BEACH.  CALIF. 
Independent-m  ...  1,654,396  1,838,307 

flndependent  Press- 

Telegram-S  _  787,083  851,245 

Press- 

Telegram-e  -  1,680,990  1,886,631 


Total  ...  3,649,386  3,712,280 


LOWELL,  MASS. 

.  633,837 

.  239,223 


LYNN,  MASS. 

.  633,821 


MEMPHIS,  TENN. 

Commercial 

Appeal-m  .  1,617,626  1,736,391 

tCommercial 

Appeal-S  .  872,5.34  864,767 


Press-Scimitar-e  ..  1,069,659  1,092,329 


Grand  Total  ...  3,559,819  3.693.487 


MERIDEN,  CONN. 

Record  Journal-m  716,362  820,957 

NOTE:  Record  Morning  and  Journal 
Evening  are  sold  only  in  combination. 
Linage  of  one  edition.  Record  Morning 
only  is  shown. 


MIAMI.  FLA. 

Herald-m  .  2.981,126  3,107,131 

|•Herald-S  .  1..563,798  1,550,598 

News-e  .  1,220,538  1,329,504 

tNews-S  .  614,364  645,745 


MILWAUKEE.  WIS 

Sentinel-m  .  1,023,653 

*Sentinel-S  .  352,484 

Jnurnal-e  .  2,697,513 

tJoumal-S  .  1,587,350 


Grand  Total  ...  1,931,492  2,252.278 
NOTE:  (♦)  Journal  Sunday  ceased 
publication  September  29.  1957. 


MODESTO,  CALIF. 

.  652,880 

.  .314,838 


MUNCIE,  IND. 


NEW  YORK,  N.  Y. 

Times-m  .  1,891,674 

Times-S  .  2,643,991 

Herald  Tribune-m  844,764 
tHerald  Tribune-S  839,413 
Mirror-m  .  805,468 


Grand  Total  ...  6.379,826  6,632,978 
NOTE:  Herald-m  1958—2,981,126  in¬ 
cludes  44,530  lines  of  part-run  adver¬ 
tising;  1957—3.107.1.31;  45,597;  Her- 
ald-S  1958-1,563,798;  149,343;  1957— 
1,550,598;  155,237. 


1,023,653  1,214,540 
352,484  417,829 


2,697,513  3,027,876 
1,587,350  1,802,609 


5,661,000  6,462,854 


Grand  Total  ...  4,560,439  4,675,641 
NOTE:  1958  —  2,088,322  includes 
115,944  lines  of  part-run  advertising. 


Grand  Total  ...  967,718  891, .309 

NOTE:  Evening  Saturday  last  pub¬ 
lication  May  31,  1958.  Sunday  first 

publication  June  1.  1958. 


MONTREAL.  CANADA 
{♦Star  &  Hei-ald-e  2,417,654  2.472,874 

Gazette-m  .  1.47.5,169  1,430,411 

La  Presse-e  .  2,363,668  2.487,538 

La  Patrie-e  .  169, .509 

La  Patrie-S  .  19.5.517  270,127 

Le  Petit  Journal-S  260,014 


Grand  Total  ...  6,712,022  6,830,459 
NOTE:  (•)  Includes  Weekend  Maga¬ 
zine  linage.  La  Patrie  Evening  last 
publication  November  15,  1957. 


Grand  Total  ...  4,122,469  4,576.183 
NOTE:  Independent-m  (1958)  1,654,- 
396  lines  includes  233,667  lines  Part- 
Run  advertising;  (1957)  1,838,307: 

259,417;  Independent  Press-Telegram-S 
(1958  787,083;  (1957)  851,245;  Press- 
Telegram-e  (1958)  1,680,990;  233,667; 
(1967)  1.886.631;  259,417. 


LONG  ISLAND,  N.  Y. 
New.sday-Suffolk-e  1,753,435  1,891,339 
Newsday-Nassau-e  2,025,216  2,184,262 


Grand  Total  . . .  3,778,651  4,075,601 


LOS  ANGELES,  CALIF. 
Examiner-m  .  1,499,431  1,799,394 


Press-e  . 

715,806 

821,949 

Star-m  . 

686,699 

798,313 

♦♦Star-S  . 

305,959 

345,894 

Grand  Total  . . . 

1,708,464 

1,966,156 

NASHVILLE,  TENN. 

Banner-e  . 

1,198,128 

1,167,232 

Tennessean-m  . . . . 

1,182,237 

1,175,950 

Tennessean-S 

707,484 

723,601 

Grand  Total  . . . 

3,087,849 

3,066,783 

NEW  HAVEN.  CONN. 

Journal  Ckjuricr-m 

351,8.54 

375,354 

Register-e  . 

1,415,652 

1,528,709 

♦♦Register-S  . 

719,028 

712,739 

Grand  Total  . . . 

2,486,534 

2,616,802 

1,147,079  1.232,121 
2,901,453  3,213,846 


2,693,643  2,897,966 


NEW  LONDON.  CONN. 
Day-e  .  922,041  < 


1.120.163  1.262,452 
1,065,472  1,576,279 


Grand  Total  ...10,427,241  11.982.058 
NOTE;  Times-S  2,693,643  lines  in¬ 
cludes  708,016  lines  Part-Run  adver¬ 
tising;  (1967)  2.897,966;  803,624;  Mir¬ 
ror-News-e  1,065,472;  (1967)  1,576,279; 
259,986. 


NEW  ORLEANS.  LA. 
Times-Picayune-m  2,348,489  2.! 

tTimes-Picayune 

&  States-S  .  1,074.904  l.i 

Item-e  .  912,444  ! 

•Item-S  .  328.213 

States-e  . .  1,072.067  1, 


Grand  Total  ...  6,736,117  5,! 


Mirror-S  . 

News-m  . 

News-S  . 

Journal 

American-e  . . 
♦Journal 
American-S  . . 

Post-e  . 

Post-S  . 

World  Telegram 
&  Sun-e  .... 


437,004 

1,563,162 

1,895,778 


1,987,827 

2,538,969 

947,507 

8.36,821 

856,875 

449,492 

1.662,643 

1,817,499 


485,864 

1,097,276 

110,159 


529,240 

1,120,648 

111,193 


PHILADELPHIA.  PA. 

Bulletin-e  .  964,079  l,98i  lu- 

{♦Bulletin-S  .  653,228  Tisioo: 

Inquirer-m  .  14,422  1,6«0(3 

Inquirer-S  .  25,279  1,681,'h! 

News-e  .  781,906  6«9,7p 

Grand  Total  . . .  2,338,914  6,666,772 

NOTE:  Inquirer-m  1958 — 14,422; 

1957 — 1,666,063  includes  34,251  lines  of 
part-run  advertising.  The  Bulletin  t 
Inquirer  were  affected  by  strike  durine 
June,  1958. 


PHOENIX,  ARIZONA 

Republic-m  .  1,982,516  1,961,7}( 

tRepublic-S  .  840,649  778,187 

Gazette-e  .  1,997,825  1,915,663 


Grand  Total  ...14,735,553  14,999,730 
NOTE:  Mirror-m  (1958)  805,468  lines 
includes  153,431  lines  of  part-run  ad¬ 
vertising.  (1957)  856,875;  203,433;  Mir¬ 
ror-S  (1958)  437,004;  146,457  ;  (1957) 
449,492;  167.798;  News-m  (1958)  1.- 
563,162  ;  744,963;  (1957)  1,662,645; 

829,338;  News-S  (1958)  1,895,778;  1,- 
343,411;  (1957)  1,817,499;  1,324,960; 

Journal-American-e  (1958)  961.495; 

124,439;  (1957)  995,033;  104,290;  Jour- 
nal-American-S  (1958)  485,864;  86,804; 
(1957)  529.240;  73.371  ;  World  Tel.  & 
Sun-e  (1958)  1,159,505;  209,611;  (1957) 
1,146,081  ;  228,837;  News;  Includes 

split-run  226,962  (m)  ;  170,227  (S). 


Grand  Total  ...  4,820,990  4,655,630 


PITTSBURGH,  PA. 

Post  Gazette-m  ...  1,053,771  1,124,7H 


Press-e  . 

tPress-S  . 

Sun  Telegraph-e 
•Sun  Telegraph-S 


1,682,684  1.741.49S 
1,106,74  8  1.148,9» 
727,276  833.261 

515,163  586.16( 


5,085,642  5,436.643 


PORTLAND,  ORE. 

Oregonian-m  .  1,618,835  1,519,611 

|♦Oregonian-S  . . .  978,589  925,315 

Oregon  Journal-e  1,044,205  1,174,539 
{Oregon  Journal-S  422,609  535,943 


NEW  YORK  (QUEENS).  N.  Y. 
Long  Island  Press-e  1,432,135  1,574,728 

{Long  Island  Press-S  620,714  636,875 


4,064,238  4.154,869 


POUGHKEEPSIE.  N.  Y. 


Grand  Total 


2,052,849  2,211,603 


New  Yorker-e  . . . 
♦♦New  Yorker-S 


NEWPORT  NEWS,  VA.  Grand  Total  ...  1,212,075  1.155.09’ 

Piess-m  .  1,026,795  959,637 

|Press-S  .  445,348  398,229  PROVIDENCE.  R.  I. 

Times-Herald-e  ..  1,063,646  983,576  Bulletin-e  .  1,686,640  1,795,624 

- Journal-m  1,014,114  1,010,257 

Grand  Total  ...  2,535,789  2.341.442  fJournal-S  .  849,010  903,679 


NIAGARA  FALLS,  N.  Y. 

Gazette-e  .  1,068,096  1,304,506 

♦♦Gazette-S  .  210,402 


Grand  Total  ...  3,546,764  3,709,560 


1,278,498  1,304,506 


QUINCY.  MASS. 

Patriot  Ledger-e  72  7,85  7  777,204 


MINNEAPOLIS,  MINN. 

Tribune-m  .  1,308,587  1,395,584 

Star-e  .  2.088..322  2,083,149 

tTribune-S  .  1,163,530  1,196,908 


NORFOLK.  VA. 
Ledger-Dispatch  & 

Portsmouth 

Star-e  .  1,945,837  2,036,077 

Virginian-Pilot-m  .  1,880,216  1,874,046 
t  Virginian-Pilot 
&  Portsmouth 

Star-S  .  919,978  1,014,377 


READING.  PA. 

Eagle-e  .  1,061,978  1,107,144 

Eagle-S  .  222,121  253.946 

Grand  Total  ...  1,284,099  1.366,(90 
NOTE:  Eagle  Evening  and  Tunes 
Morning  sold  in  combination.  Linam 
of  one  edition  (Eagle  Evening)  ii 
shown. 


Grand  Total  ...  4,746.031  4,924,500 

NOTE:  Ledger-Dispatch  &  Ports- 
mouth-Star-e  (1958)  1,945.837;  488,370; 
(1957)  2,036.077;  469,154;  Virginian- 

Pilot-m  (19581  1,880,216;  234,971  ; 

(1957)  1,874,046;  203,457;  Virginian- 
Pilot  &  Portsmouth  Star-S  (1958)  919,- 
978;  219,301;  (1957)  1,014,377  includes 
265,584  lines  of  part-run  advertising. 


RICHMOND,  VA. 

News  Leader-e  ...  1,596,158  1,641,770 
Times  Dispatch-m  1,292,629  1,374,174 
tTimee  Dispatch-S  895,679  894,130 


Grand  Total  ...  3,784,466  3,912.974 


OAKLAND.  CALIF. 

Tribune-e  .  1, ,584. .572  1,678,798 

JTribune-S  .  781,705  892,109 


RIVERSIDE.  CALIF. 

Press- 

Enterprise-m  . .  1,182,133 
IPrees- 

Enterprise-S  ...  411,676 


Grand  Total  ...  2..366,277  2,570,907 


OKLAHOMA  CITY.  OKLAHOMA 

Oklahoman-m  _  963,306  955,243 

Oklahoman-S  _  ,529,579  605,441 

Times-e  .  1,145,010  1,087,138 


2,637,895  2,647,822 


Grand  Total  ...  1,593,709 
NOTE:  Press-Enterprise  Morning* 
Evening  sold  only  in  combination.  ™ 
Full-Run  Linage  shown  above  is  tast 
of  only  one  edition  (Press-Enterpriie 
Morning).  , 

Press-Enterprise  (1958)  1,182.133  in¬ 
cludes  28,070  lines  of  Part-Run  adver¬ 
tising. 


NOTE:  Times-e  (1958)  1,145,010; 

174.400;  (1957)  1,087,138  lines  includes 
110.949  lines  Part-Run  advertising. 


ROANOKE.  VA. 

Times-m  .  900,725  948.4M 

ITimes-S  .  414,400  503.W 

World-Ncws-e  ....  913,32  6  952.437 


OMAHA.  NEBR. 

#World-Herald-e  1,196,117  1,150,398 

World-Herald-S  ..  803,289  941,002 


Grand  Total  ...  2,228,451  2.404,110 


Grand  ToUl  ...  1,999,406  2,091,400 
(#)  World-Herald  sold  in  combina¬ 
tion  Morning  and  Evening,  linage  of 
only  one  edition,  EVENINfl,  is  shown. 


PASADENA,  CAUF. 

.Star-News-e  .  1,100,761  1,222,863 

llndependent-Star 

News-S  .  498,942  610,768 

Independent-m  ...  1,000,823  1,139,586 


ROCHESTER,  N.  Y. 

Democrat  & 

Chronicle-m  ....  1,363,420  1.363.40. 
{Democrat  &  „ 

Caironicle-S  ....  865.822  968,332 

Times  Union-e  ..  1,618,333  1,640,870 


Grand  Total  ...  3,847,57  5  8,977.65» 


Grand  Total  ...  2,600,526  2,973,217 


ROCKFORD.  ILL. 

Star-m  .  1,007,768 

Star-S  .  604,755 


PAWTUCKET.  R.  I. 
.  848,884 


PEORIA.  ILL. 

.lournal  Star-e  ...  1,133,827  1,2.37,212 
§Journal  Star-S  ..  563,126  599,137 


Grand  ToUl  ...  1,512,523 
NOTO:  Star  Morning  and  Regiw- 
Republic  Evening  sold  in  combinauo^ 
Linage  of  only  one  edition— *•* 
Morning — is  shown. 


Grand  Total  ...  1.696,953  1,836,349 
NOTE:  Journal  Star  Morning  and 
Journal  Star  Evening  sold  in  com¬ 
bination.  Linage  of  only  one  edition — • 
Journal  Star  Elvening — is  shown. 


SACRAMENTO,  CAUF. 

IBee-o  .  1,922,857  1.987.W 

Union-m  .  603,690 

♦♦Union-S  .  424,581  416,5M 


EDITOR  ac  PU 


Grand  ToUl  ...  2,951.028  2,959,711 
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ST.  LOUIS,  MO.  NOTE:  Chronicle-m  (li»58)  1.114.4^:.;  STOCKTON,  CAUF. 

Globe  Democrat-m  1,.S19.566  1.289.223  44.944;  (1957»  1,027.595;  28,319.  Record-e  .  1,300,366  1,337,257 

t>Globe  Democrat-S  689.648  723.9:16  Chronicle-S  (1958)  692.805;  21.414; 

pa«  Dispatch-«  ..  1.979.444  2.070.491  (1957)  689,457  lines  includes  35,991 

jPoit  Dispatch-S  1,243,138  1,290,294  lines  Part-Run  advertising. 

Grand  Total  ...  5.231,796  5,:173.946  SAN  JOSE,  CAUF. 

NOTE:  Globe  Democrat-m  1968 —  Mercury-m  .  1.587,451  1,642,871 

1119,566;  270,430;  Globe  Democrat-m  News-e  .  1,650,789  1,619,016 

1K7— 1.289.225  includes  164,156  lines  Mercury-News-S  .  688,032  737,607 

o(  part-run  advertisinK.  - -  Grand  Total  . . .  : 

Grand  ToUl  ...  3,926,272  3,899,394 

ST.  PAUL,  MINN.  NOTE:  Mercury-m  1968—1,687,461;  TACOMA, 

pioneer  Presa-m  .  981,952  1,128,631  24.869;  News-e  1958 — 1,650,789  includes  New-Tribune-e  ... 

•Pioneer  Press-S  .  871.302  951,140  24,869  lines  of  Part  Run  Advertising.  News-Tribune-S  .. 

Diipatch-e  .  1,457.957  1,438,758 

- -  SCHENECTADY,  N.  Y.  Grand  ToUl  . . . 

Grand  ToUl  ...  3,311,211  3,518.529  Guzette-m  .  1,173,614  1,174.008 

NOTE:  1958—1,467,957  includes  100,-  Union  Star-e .  837,643  898,951  _  ..  TAMPA, 

449  lines  of  part-run  advertisinvr.  -  - - - - 

Grand  Total  ...  2,011,257  2,072,959 

ST.  PETERSBURG.  FLA.  srpavxnv  pa 

Independent-e  _  645.214  882.606  ^  a-,,  it-  Grand  Total 

liHJ«®endent-S  ...  237,051  Times-e  .  9.7,83.  9.9,15.^  ^rand  total 

Times-m  .  1,956,708  1,852,809 

fllmes-S  .  803,683  76.8,479 

Grand  ToUl  ...  3,642,656  3,50:1,894 


OKLA. 

1,497,829 

1.486,828 

677,990 


TULSA, 

Tribune-e  . 

World-m  . 

SYRACUSE.  N.  Y.  World-S  . 

Herald  Journal-e  .  1,564,058  1,678,627 

(•Herald  Grand  Total  ... 

American-S  ....  753,158  793,246 

Poet  SUndard-m  .  871,029  931.614  UNION  CITY,  N.  J, 

tPost  SUndard-S  384,301  448,551  Hudson 

-  -  Uispatch-m  ....  750,341 


UTICA,  N.  Y. 


Observer 

Dispatch-e 

♦•Observer 

Dispatch-S 

Press-m 


Grand  Total  ...  2,504,751  2,374,905 

WASHINGTON.  D.  C. 

News-e  .  1,037,277  1,031,178 

Post  & 

Times-Herald-m  2,312,506  2,311,952 

{•Poet  A 

Times-Herald-S  998.423  999,959 

SUr-e  .  2,460,153  2,519,378 

tStar-S  .  1,102,536  1,102,447 

Grand  Total  ...  7,910,895  7,964,914 

WATERBURY,  CONN. 

American-e  .  1,135,134  1,137,438 

Re|)ublican-S  _  378,765  361,613 


Tribune-m 

•Tribune-S 

••Times-e 


SEATTLE.  WASH. 


Times-m 

Blade-e 

Blade-S 


Post- 

Intellisencer-m 

•Post- 

lntelli:;encer-S 

Tinies-e  . 

Times-S  . 


1  685’2’1  Total  ...  3,127,773  3,808,781 

’760.’59S  TORONTO,  CANADA 

Globe  &  Mail-m  ..  1,427,423  1,436,204 

4,168,362  t^Telegram-e  _  2,356,297  2,109,193 

Telegram-S  .  3;)1,223 

SUr-e  .  2,462,402  2,455,159 

SUr-w  .  90,778  93,086 

Grand  Total  ...  6,336,900  6,424,865 
NOTE:  (♦)  Includes  Weekend  Maga¬ 
zine  linage.  Telegram-e  1958 — 2, .356, 297  : 
68,459  ;  1957-2,109,193  includes  53,815 
lines  of  part-run  advertising. 

TRENTON,  N.  J. 

Evening  Timea-e  1,187,803  1,053,823 
••Times 

Advertiser-S  . . .  470,613  4.53,760 

Trentonian-m  ....  686,911  723,653 


SAN  ANTONIO,  TEXAS 

Express-m  .  1,091,290  1,370,645 

!fcpress-News-S  767,767  721,141 

Eipress-News-Sat.  262,954 

.Sews-e  .  1,348,947  1,563,937 

Light-e  .  1,538,198  1,563,907 

•Light-S  .  756,762  733,887 


Grand  Total 


Grand  Total  ...  1,513,899  1,499,051 

WESTCHESTER  COUNTY 
MACY  GROUP.  N.  Y. 

Mamaroneck 

Times-e  .  597,293  597.016 

Mount  Vernon 

Argus-e  .  778,945  816,340 

New  Rochelle 

Standard-SUr-e  .  825,815  869,028 

Ossining  Citizen- 

Register-e  .  595,013  608,887 

Peekskill  Star-e  . .  470,499  464, 59.5 

Port  Chester  Item-e  763,995  760,651 

Tarrytown  News-e  601,889  609,648 

Yonkers  Herald 

Statesman-e  . . .  847,008  866,055 

White  Plains 
Reiiorter 

Dispatch-e  .  970,427  989,170 


SHREVEPORT,  LA. 

.  1,021,122  1,004,215 

.  1,140,943  1,135,001 

.  470,253  488,699 


Journal-e 

Times-m 

Times-S 


Grand  Total 


SAN  DIEGO.  CALIF. 

I'nion-m  .  1,466,873 

lUnion-S  .  963,078 

Tribune-e  .  1,974,124 


Grand  Total  ...  2,632,318  2,627,915 

1,650,806 

976,323  SOUTH  BEND.  IND. 

2,017,143  Tribune-e  .  1,281,737  1,374,485 

—  -  Tribune-S  .  566,473  641,284 


Grand  ToUl 


Grand  Total 


SAN  FRANCISCO.  CALIF. 

Oironicle-m  .  1,114,425  1,027,595 

tChronicle-S  .  692,805  689,457 

Examiner-m  .  1,572,540  1,672,209 

•Examiner-S  .  974,655  1,113,167 

Call-Bulletin-e  ...  796,584  755,486 

Ncw.i.e  .  710,700  78:1,059 

Grand  Total  ...  5.861,709  6,041.97:! 


SPOKANE,  WASH. 


Grand  Total  ...  2,345,327  2,231,2:16 

TROY,  N.  Y. 

Record-m  .  1,032,822  1,077,119 

NOTE;  Record  Morning  and  Times- 
Record  Evening  sold  in  combination. 
Linage  of  one  edition  (Record  Morning) 
is  shown. 


S|»okesnian- 

Review-m 

tSiKikesman- 

Review-S 

Chronicle-e 


Gr:ind  Total 


Grand  Total 


Casting  speed,  quality  ^  with 


KEMP  STEREO 
AND  REMELT  POTS! 


Install  Kemp  pots  in  your  casting  department  and 
watch  capacity  go  up,  costs  go  down.  Kemp’s  immer¬ 
sion  heating  system  applies  heat  to  the  metal  from 
inside  the  pot  .  .  .  keeps  temperature  distributed 
evenly.  Hot  spots  are  eliminated,  dross  formation 
drastically  reduced,  to  give  you  finer  plates  with  fewer 
rejects. 

Temperature  control  is  exact,  with  fast  recovery 
rates.  Size  for  size,  you  can  turn  out  more  plates  at 
lower  cost  with  Kemp  pots.  And  Kemp  has  the  right 
size  pot  to  meet  your  needs. 

To  improve  your  operation  and  cut  costs,  ask  your 
Kemp  Representative  about  Kemp  gas  or  electric  fired 
pots  and  the  Kemp  Automatic  Metal  Loader.  Or 
write  direct  for  Bulletins  IE-9  and  IE-10.  The  C.  M. 
Kemp  Mfg.  Co.,  405  E.  Oliver  St.,  Baltimore  2,  Md. 


KEMP 


^ 
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Obrswnd 
CasHnf  Pah 


3,572,546 

3,851,938 

,  WASH. 

1,218.164 

459,831 

Ok  W 

© — 

©  ^ 

1,677,995 

1,925,171 

.,  FLA. 
1,776,554 
964,634 
675,440 

1,782,551 

859,803 

649,042 

3,416.628 

3,291, :!90 

),  OHIO 
612,275 
1,597,008 
918,490 

981,561 

1,747,010 

1,080,210 

1958 

1957 

WICHITA, 

.  KANSAS 

Beacon-e  . 

862,125 

902,390 

•Beacon-S  . 

386,307 

450,809 

Elagle-m  . 

1,450,207 

1,623,671 

tE)agle-S  . 

540,854 

608,062 

Eagle-e  . 

1,184,570 

1,193,420 

Grand  Total  . . . 

4,423,063 

4,778,352 

WINSTON-SALEM,  N. 

C. 

Journal-m  . 

965,974 

953,063 

Journal  & 

Sentinel-S  . 

418,108 

416,254 

Grand  Total  . . . 

1,384,082 

1,369,317 

NOTE:  The  Journal  Morning  and 
Sentinel  Evening  are  sold  in  combina¬ 
tion.  Linage  of  one  edition  (Journal 
Morning)  is  shown. 

WORCESTER,  MASS. 

Telegram-S  .  608,673  727,086 

Telegram-m  .  830,987  887,623 

Gazette-e  .  1,072,738  1,178,649 

Grand  Total  ...  2,512,398  2,793,358 

YOUNGSTOWN,  OHIO 

Vindicator 

Telegram-e  _  1,248,043  1,347,737 

SVindicator 

Telegram-S  _  913,673  944,475 

Grand  Total  ...  2,161,716  2,292,212 


FIGURES  SUPPLIED 
BY  PUBLISHER 


DECATUR,  ILL. 

Herald  & 

Review-me  .  970,298  996,212 

Herald  & 

Review-S  .  392,504  434,644 

Grand  ToUl  ...  1,362,802  1,430,856 

EAST  ST.  LOUIS,  ILL. 

Journal-e  .  480,484  499,329 

Journal-S  .  237,670  -276,503 

Grand  Total  ...  718,154  774,832 

GRAND  FORKS.  N.  D. 
Herald-meS  .  662,712  638,101 

GREEN  BAY.  WIS. 
Press-Gazetta-e  ..  1,278,760  1,327,620 

GREENWICH,  CONN. 

Time-e  .  431,0*8  466,928 

HUNTINGTON,  W.  VA. 

Advertiser-e  .  907,591  1,028,129 

Herald-Dispatch-m  902,418  1,041,591 

•Hei^d- 

Advertiser-S  ...  398,231  460,016 

Grand  Total  ...  2,208,240  2,629,736 
♦Includes  American  Weekly  66,418 
lines  (1958)  :  71,914  lines  (1957):  Comic 
Weekly  16,985  lines  (1958);  18,618  lines 
(1957). 

HYANNIS,  MASS. 

Cape  Cod 

Standard-Times-e  510,678  472,234 

JOHNSTOWN,  PA. 

Tribune-Democrat-d  1,058,127  1,135,764 

KEN  NE  WICK-P  ASCO-RICH  LAND. 
WASHINGTON 


ABERDEEN,  S.  D. 

.\merican-News-e  .  360,010  293,706 

.\merican-News-S  .  147,980  169,792 

Grand  Ttotal  ...  507,990  463,498 

ALTOONA,  PA. 

Mirror-e  .  950,033  932,463 

APPLETON-NEENAH-MENASHA, 

WISCONSIN 

Post-Crescent-e  ...  1,521,758  1,360,198 

BATTLE  CREEK,  MICH. 
Enquirer  &  News-d  846,279  903,007 

Enquirer  &  News-S  287,518  305,347 

Grand  Total  ...  1,133,797  1,208,354 

BURLINGTON,  VT. 

Kiee  Pies»-m  _  702,688  793,.367 

CANTON,  OHIO 

Respository-e  _  1,484,280  1,603,658 

Repository-S  .  720,664  862,316 

Grand  Total  ...  2,204,944  2,463,974 

CARBONDALE-HERRIN- 
MURPHYSBORO,  ILL. 

Southern 

Illinoisan-e  ....  374,934  373,814 

Southern 

Illinoisan.S  _  77,434  63,084 

Grand  Total  ...  452,368  436,898 

CHAMPAIGN-URBANA,  ILL. 

Courier-e  .  576,814  627,060 

Courier-S  .  232,008  235,802 

Grand  Total  ...  808,822  862,862 

CHILUCOTHE,  OHIO 

Gazette-e  .  3,980,056  4,300,307 

CORPUS  CHRISTI,  TEX. 

Caller-m  .  1,358,182  1,.369,141 

Caller-e  .  1,379,518  1,336,412 

*Caller-Times-S  .  .  452,004  504,742 

Grand  Total  ...  3,189,704  3,210,298 
•Sunday  figures  should  include  Com¬ 
ics  Advertising  and  American  Weekly. 

DAVENPORT,  IOWA 

Times-e  .  1,013,558  1,124,592 

Democrat-S  .  376,516  406,280 

Democrat-d  .  694,862  845,838 

Grand  Total  ...  2,084,936  2,376,710 

DAYTONA  BEACH,  FLA. 

News-e  .  651,700  672,452 

News-Journal-S  . .  252,336  249,897 

Joumal-m  .  607,992  657,493 

Grand  Total  ...  1.512,028  1.. 579, 842 
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Tri-City  Herald-e 

464,7.30 

470,092 

•Tri-City  Herald-S 

129,269 

139,132 

Grand  Total  ... 

593,999 

609,224 

♦Does  not  include  F'amily 

Weekly. 

KINGSTON.  N.  Y. 

Fre€'man*€  . 

760,242 

741,412 

LINCOLN.  NEB. 

Star-m  . 

852.530 

847, .560 

Journal-e  . 

843,8.50 

802,690 

Journal  &  SUr-S 

227,738 

289,128 

Grand  Total  ... 

1,924,118 

1,9.39,378 

MADISON,  WIS. 

CapiUl  Times-e  . . 

1,047,627 

1,0.50,077 

SUte  Joumal-m  . . 

1.053,808 

1.098,678 

•SUtc  Journal-S  . 

571,256 

518,266 

Grand  ToUl  . . . 

2,672.691 

2.667,021 

PINE  BLUFF,  ARK. 
Commercial-e  ....  556,962 
••Commercial-S  ..  174,146 


Grand  Total  ...  731,108  615,524 

••Does  not  include  Family  Weekly 
57,610  lines. 

POTTSTOWN,  PA. 


PORT  ARTHUR.  ONT. 

470,358  News  Chronicle-e. .  856,27  1  926,559 

145,166 

- -  PRINCE  ALBERT.  SASK. 

615,524  Herald-e  .  368,83  0  441,059 


Mercury-m  . 

...  774,816 

767,368 

RAPID  OTY.  S.  D. 

Journal-d  . . 

...  612,624 

502.824 

Journal-S  . . 

, ..  180.936 

170,646 

Grand  Total 

. ..  693,560 

673.470 

ROCK  ISLAND-MOUNE, 

ILL. 

Dispatch-e  .... 

. ..  931,6.58 

1,011,514 

Argus-e  . 

. ..  892,430 

927,160 

Grand  Total  , 

. ..  1,824,088 

1,938,664 

SALISBURY.  N.  C. 

Post-e  . 

. . .  676.774 

551,334 

Post-S  . 

. ..  199.640 

220,234 

Grand  Total 

...  776,414 

771,568 

SIOUX 

FAL1,S,  S.  D 

A  rgus-Leader-e 

588,434 

625,.576 

Argus- Leader-S 

. . .  275.282 

255.024 

Grand  Total 

. ..  863,716 

880.600 

SUPERIOR,  WIS. 

Telegram-e  . . . . 

. ..  485,884 

354,512 

TOPEKA.  KANS. 

State  Journal-e 

. . .  738,801 

746,200 

Daily  CapiUl-m 

..  791,714 

796,-306 

Daily  CapiUl-S 

..  .324.919 

347,612 

Grand  ToUl 

. ..  1.855.434 

1.890.118 

TUCSON.  ARIZ. 

Star-m  . 

. ..  1,223.754 

1,147,006 

Star-S  . 

. . .  365.470 

.321,034 

Citir.en-e  . 

...  1.425,046 

1,327,354 

Grand  ToUl 

...  3,014,046 

2,795.351 

WAUKEGAN,  ILL. 

News-Sun-e  . . . 

...  1.0.39..346 

1,121,848 

QUEBEC  CITY,  QUE. 

Le  Soleil  & 

L’Evenement- 

Joumal-e  .  1,896,416  1,845,05) 

Chronicle- 

Telegraph-e  _  378,349  357,6)t 

SARNIA,  ONT. 

Observer-e  .  826,723  812,86) 

SUDBURY,  ONT. 

Star-e  .  986,017  963,530 

TIMMINS,  ONT. 

Press-e  .  540,48  8  555,919 


VANCOUVER,  B.  C. 

Sun-e  .  2,362,613  2,368,450 

Province-m  .  1,209,7  1  4  1,495,456 

Includes  Weekend  Magazine  108,280 
lines  (1958);  116,438  lines  (1957). 

WELLAND.  ONT. 

Tribune-e  .  686,26  9  842,060 

WINNIPEG,  MAN. 
Tribune-e  .  1,298,080  1.331,761 

WOODSTOCK,  ONT. 
Sentinel-Review -e. .  507,850  589.4M 

ADVERTISING 
LINAGE  SERVICE 


AUGUSTA.  GA. 


WILMINGTON.  DEL. 
Nows-Journal-meS  1,534.483  l.rj93,116 


Grand  Total  ...  1,04  6,27  8  989,667 

•Includes  PARADE  70,283  lines  (19581: 
70,923  lines  (1957).  NOTE:  Chronicic-m 
sold  in  combination  with  Herald-e. 

BLUEFIELD.  W.  VA. 

Telegraph-m  .  469,229  498,784 

•••Telegraph-S  ...  2  56,36  3  263.431 


CANADA 

CALGARY,  ALTA. 


■  ■  ■  Grand  Total  ...  725,592  762,217 

•••Includes  FAMILY  WEEKLY  57,821 
ALTA.  lines  (1958);  53,476  lines  (19571. 

V  696.220*  1,628,299  NOTE:  Telegraph-m  sold  in  combination 
with  Sunset  News-e. 


CHARLOTTETOWN.  P.  E.  I. 

Guardian-m  .  464.499  507.214 

Patriot-e  .  .374.672  171,092 


•Includes  PARADE  71,680  lines  (1958)  ; 
72.807  lines  (1957). 

MONTGOMERY,  ALA. 

Advertiser-m  .  85.5,470  934,964 

.\dvertiser.S  .  .361,788  .341,040 

Journal-e  .  868,728  941,206 

Grand  Total  ...  2.085.986  2,226,210 

NEW  BEDFORD.  MASS. 
SUndard-Times-e  891,674  909,230 

•Standard-Times-S  291,017  296.096 

Grand  Totel  ...  1,182,691  1.205,326 

•Includes  Parade  71,679  lines  (1958)  ; 
58,502  lines  (1957). 

NORRISTOWN.  PA. 
Times-Herald-e  ...  737,195  758,189 

OGDEN,  UTAH 

Standard- 

Examiner-e  _ _  696,832  743,452 

Sta  ndard- 

Examiner-S  ....  278.963  239,820 

Grand  Total  . . .  975,795  983,272 

OIL  CITY-FRANKLIN,  PA. 

I)errick-m  .  .513,526  496.704 

News-Herald-e  ...  366,094  361,920 


ORLANDO.  FLA. 

Sentinel-m  .  1.6.33,548  1.. 552.306 

Star-e  .  1,609.496  1,468,908 

••Sentinel-SUr-S  .  676,466  .584,628 

Grand  Total  ...  .3,919.510  3.60.5,742 
(1958)  565,600;  (1957)  650,088  Part 
run  advertising. 

PASSAIC-CUFTON,  N.  J. 
Herald-News-e  ...  1,034,371  1,109,256 

PENSACOLA,  FLA. 

Journal-m  .  967,246  928,858 

News-Journal-S  ..  411,460  365,806 

News-e  .  625,310  -649,250 

Grand  Total  ...  2,001.016  1,943,914 


CHATHAM.  ONT. 

Ncws-e  .  689,962 


GALT,  ONT. 

Re|x>rter-e  .  654,634 


GUELPH,  ONT. 
Mercury-e  .  688,116 


507  214  COLUMBIA,  S.  C. 

171  092  State-m  .  822,593  829,145 

.  J.'.  ••SUte-.S  .  497,28  9  490,S.'!! 

678,306  Record-m  .  678,972  692,471 

Grand  ToUl  ...  1,998.854  2.012.17) 

688  730  ••Includes  AMERICAN  WEEKLY 
‘  66,805  lines  (1958);  72,567  lines  (1937). 

g0->  707  HAVERHILL,  MASS. 

Gazettc-e  .  375.286  617.397 

742.579  JAMESTOWN,  N.  Y. 

Post-Journal-e  . . .  375,286  617,397 


HAMILTON.  ONT. 

Spectator-e  .  2,219,003  2,353,744 


KAMLOOPS.  B.  C. 
Sentinel-e  .  260,314 


.353  744  LEVITTOWN,  PA. 

Times-e  .  892,029  862.99) 

NOTE:  Sold  in  combination  with 
279,496  Bristol  Courier. 


KELOWNA.  B.  C. 

Courier-e  .  218,204  15! 

(Began  ns  daily  Sept.  9,  1957). 


MONROE.  LA. 

155  486  World-m  .  610,686  662,901 

7)  ’  World-S  .  282,442  232,251 

News-Star-e  .  596,0  1  8  622,440 


KIRKLAND  I.AKE.  ONT. 
Northern  News-e..  .335,133  .355,161 


Grand  Total  ...  1,489,146  1.517,512 


MEDICINE  HAT.  ALTA.  ^  PATEHSON,  N.  J. 

News-e  .  556,192  584,398  Call-m  .  880,193  918,8^ 

News-e  .  1,135,154  1.208.541 

Free  Press^^”^.*.**^427,7M  513,112  Grand  ToUl  ...  2,015,347  2,127.428 

MOOSE  JAW,  SASK.  „  SALEM.  ORE. 

Times-Herald-e  ...  481,239  675,140  CapiUI  Journal-e..  931,301  897,33. 

Oregon  SUtesman-m  7  63,00  5  730.79. 

NORTH  BAY,  ONT.  Oregon  SUtesman-S  2.30,905  242.S»4 

Daily  Nugget-e  ...  615,808  6.54,570 

Grand  Total  . . . 

ORILLIA.  ONT. 

Packet  &  Times-e..  .349,075  357.0.50  SCRANT 

Tribune-m  . 

OSHAWA,  ONT.  Scrantonian-S  - 

Times  Gazette-e  ..  883.928  867,264 

. ... .  Grand  Total  . . . 

.  OTTAWA,  ONT.  Includes  PARADE 

Citizen-e  .........  1.609.643  1,66^9,494  73,473  lines  (1957). 

Includes  Weekend  Magazine  &  Comic 
Section.  WII.KES-Ri 


Grand  Total  ...  1,925,211  1.870,988 

SCRANTON,  PA. 

Tribune-m  .  455,065  472.14' 

Scrantonian-S  ....  437,429  398.4d 

Grand  Total  ...  892.494  870,432 

Includes  PARADE  72,498  lines  (1959): 


^f'tion.  WILKES-BARRE,  PA. 

PEMBROKE.  ONT.  Record-m  .  oX 

Observei  -e  .  261,198  226,376  Tj?" ‘ '  tVAll  jMI16 

(Began  as  daily  Apr.  22.  1957).  Independent-S  ..  ,563.-43  48  .  ^ 

PENTICTON.  B.  C.  Grand  Total  ...  2,131,066  2.018.^ 

Herald-e  .  229,513  167,937  ••Includes  FAMILY  WEEKLY  57.82' 

(Began  as  daily  Sept.  9,  1957).  lines  (1958). 
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NEWSPAPER  LAW 

‘Pickpocket’  Ad  Held 
In  Privileged  Class 

By  Albert  Woodruff  Gray 


The  Oklahoma  Supreme  Court 
absolved  the  Tulsa  (Okla.) 
Daily  World  and  Tulsa  Tribune 
of  the  charge  of  libel  in  the  pub¬ 
lication  of  a  political  advertise¬ 
ment  headed,  “Do  you  ever  get 
the  feeling  your  pocket’s  been 
picked?”  (325  Pac.  2d  945) 

On  the  day  before  an  election 
these  newspapers  carried  below 
that  line  in  bold  letters  a  cari¬ 
cature  showing  the  backs  of  two 
men,  one,  his  face  with  a  grin 
turned  to  the  side  and  his  hand 
in  the  hip  pocket  of  the  other, 
designated,  “County  Assessor, 
Glen  Thompson,”  and  the  other 
figure,  “Mr.  Tulsa  County  Tax¬ 
payer.” 

At  the  lower  corner  of  the 
caricature  were  the  words,  “Do 
you  agree  that  Glen  Thompson 
is  a  man  dangerous  to  have  in 
this  position  of  authority?”  On 
the  right  of  the  caricature,  “Po¬ 
litical  advertisement  paid  for  by 
both  Democrats  and  Republi¬ 
cans,  who  have  declared  them¬ 
selves  as  friends  of  fair  taxation 
and  decency  in  government.” 

Supplementing  this  in  bold 
letters  was,  “Do  you  want  an¬ 
other  15%  increase  in  your 
taxes?”  followed  by  a  picture 
of  Thompson’s  residence  with, 
“Competent  real  estate  apprais¬ 
ers  say  this  house  appears  to  be 
assessed  at  only  one  fifth  of  its 
actual  value — not  one  third  as  is 
supposed  to  be  the  case  of  every 
other  home  owner  in  Tulsa 
County.  Has  County  Assessor 
Glen  Thompson  overlooked  some¬ 
thing?” 

Privileged  Publication 

A  statute  of  Oklahoma  says 
a  privileged  publication  Includes, 
Any  and  all  criticisms  upon 
the  official  of  any  and  all  pub¬ 
lic  offices,  except  where  the 
matter  stated  acts  of  and  con¬ 
cerning  the  official  act  done,  or 
of  the  officer,  falsely  imputes 
crime  to  the  officer  so  critized.” 
To  this  is  added  the  further 
provision  that,  “No  publication 
which  under  this  section  would 
^  privileged,  shall  be  punish¬ 
able  as  libel.” 

Commenting  on  this  publica¬ 
tion  and  the  application  on  the 
statute,  the  Oklahoma  court 
^id  in  sustaining  a  judgment 
in  favor  of  the  publishers. 

‘Looking  at  the  caricature 
and  considering  the  words  re¬ 
nted  thereto  together  with  the 
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balance  of  the  publication,  no 
crime  is  imputed  to  Thompson. 
It  amounts  to  a  criticism  of  the 
official  acts  of  Thompson  as 
County  Assessor,  taking  the 
position  that  assessments  have 
been  unjustifiably  raised.  Such 
advertisement  falls  within  the 
purview  of  the  statute  and 
comes  under  the  head  of  privil¬ 
eged  publications.” 

The  Supreme  Ck)urt  held  here 
that  the  caricature  of  the  County 
Assessor  and  the  accompanying 
comments  created  no  liability  on 
the  Tulsa  Tribune  for  libel. 

“The  caricature  and  the  words 
contained  in  the  publication,  the 
basis  of  this  action,  taken  as  a 
whole,”  concluded  the  court, 
“clearly  refer  to  this  man.  How¬ 
ever,  to  be  actionable  in  itself, 
the  language  used  therein  must 
be  susceptible  of  but  one  op¬ 
probrious  meaning.  Injury  to 
reputation  and  not  to  individual 
feelings,  is  the  subject  to  re¬ 
dress.  It  must  tend  to  lower  the 
person  in  the  opinion  of  men. 

Caricature  and  Words 

“The  caricature  and  words 
used  do  not  reach  the  statute 
of  impugning  the  reputation  of 
this  man.  The  publication 
merely  purports  to  depict  the 
raising  of  property  assessments, 
both  real  and  personal,  by  the 
County  Assessor,  an  indication 
of  a  possible  policy  on  his  part 
to  further  increase  such  assess¬ 
ments  and  thereby  increase  the 
taxpayer’s  burden,  an  intimation 
of  blunt  refusal  to  consider  tax¬ 
payer’s  protest  and  a  suggestion 
that  other  competent  appraisers 
would  appraise  the  County 
Assessor’s  home  for  a  greater 
amount. 

“These  statements,  even  if 
false,  do  not  charge  a  breach  of 
trust.  Taken  as  a  whole  they  are 
a  criticism  of  the  policies  and 
not  charges  of  neglect  of  official 
duty  or  incompetency,  or  mal¬ 
feasance  in  his  office  or  an  at¬ 
tack  on  his  private  character.” 
• 

New  Weekly 

Robbins,  N.  C. 

A  new  weekly,  the  Robbins 
Record,  made  its  appearance. 
Edited  by  Henry  Steed,  the 
Record  is  published  by  H.  Clif¬ 
ton  Blue,  publisher  of  the  Aber¬ 
deen  (N.  C.)  Citizen  and  Mont¬ 
gomery  Herald  at  Troy. 

or  August  2,  1958 


Old  Weekly  Dies 

The  Cherokee  (Kas.)  Sentinel 
has  ceased  publication  after 
having  served  an  area  in  South¬ 
east  Kansas  for  three-quarters 
of  a  century.  The  increasing 
costs  of  production  and  a  lack 
of  business  were  given  as  the 
reasons  for  the  suspension  by 
Ralph  Coffelt  who  took  over  the 
paper  upon  the  death  of  Harry 
B.  Price,  Sept.  5, 1957.  The  mail¬ 
ing  list  of  the  weekly  is  being 
.sold  to  the  Weir  (Kas.)  Specta¬ 
tor. 

• 

Separate  Buy 

The  Orlando  (Fla.)  Sentinel 
and  Star  were  inadvertently 
omitted  from  the  list  of  news¬ 
papers  offering  an  optional  com¬ 
bination  for  advertising  in  E&P 
(July  19,  page  10).  The  Or¬ 
lando  newspapers  have  allowed 
a  separate  buy  for  more  than 
10  years.  The  current  rates  are : 
Morning,  32c  a  line;  evening, 
32c  a  line;  combination,  35c  a 
line. 


Scholarships  Help 
School  Journalists 

Bloomington,  Ind. 

Fourteen  Indiana  and  Ohio 
newspapers  have  recognized  the 
need  for  early  training  of  future 
journalists  by  providing  27  full 
or  partial  scholarships  to  the 
High  School  Journalism  Insti¬ 
tute  at  Indiana  University. 

Five  scholarships  were 
awarded  ^or  the  first  two-week 
session  June  29-July  12  devoted 
to  staffs  of  mimeographed  or 
offset  papers;  and  the  remainder 
were  given  for  students  during 
the  second  session,  July  13-26; 
for  staffs  of  printed  weekly  and 
bi-weekly  papers. 

Directed  by  Prof.  Gretchen  A. 
Kemp,  of  the  I.U.  journalism 
department,  the  High  School 
Institute  gives  training  in  be¬ 
ginning  and  advanced  news¬ 
writing,  photography,  editing, 
and  business  management.  In- 
stimctors  are  members  of  the 
I.U.  journalism  department  and 
high  school  publications  ad¬ 
visers. 


ANNOUN 

The  Times-Picayune  Publish¬ 
ing  Company  has,  effective  July 

14,  1958,  accepted  the  offer  of 
The  Item  Company  to  sell  to  The 
Times-Picayune  Publishing  Com¬ 
pany  the  principal  operating  as¬ 
sets  of  The  Item  Company,  pub¬ 
lisher  of  The  New  Orleans  Item. 
The  consideration  was  the  sum 
of  13,400,000  in  cash,  out  of 
which  sum  are  to  be  discharged 
any  mortgages  or  liens  on  the 
assets  sold.  Acceptance  of  this 
offer  by  The  Times-Picayune 
Publishing  Company  was  condi¬ 
tioned  upon  presentation  by  The 
Item  Company  of  the  full  facts 
and  circumstances  to  the  Anti¬ 
trust  Division  of  the  Department 
of  Justice.  That  Department  after 
such  presentation  has  acquiesced 
in  the  transaction  as  outlined. 

The  Times-Picayune  Publish¬ 
ing  Company  agrees  that  it  will 
at  any  time  prior  to  September 

15,  1958,  resell  all  of  said  assets 
acquired  by  it  from  The  Item 
Company  to  the  first  person,  firm 
or  corporation  who  will  agree  to 
purchase  such  assets  from  it  for 
the  sum  of  $3,400,000,  as  afore¬ 
said,  plus  expenses,  not  to  exceed 

j  $75,000.00,  incurred  by  The 
j  Times-Picayune  Publishing  Com- 
I  pany  in  connection  with  said 
'  acquisition  and  resale.  Such  sale 
by  the  Times-Picayune  Publish¬ 
ing  Company  shall  be  without 
warranty  of  any  kind,  even  for 
return  of  the  purchase  price,  but 
with  full  subrogation  and  substi¬ 
tution  in  and  to  its  rights  as  a 
purchaser. 

Commencing  September  15, 


CEMENT 

1958,  The  Times-Picayune  Com¬ 
pany  will,  whether  its  offer  shall 
have  been  accepted  or  not,  for 
a  period  of  ten  (10)  years  there¬ 
after,  agree  not  to  utilize  a  unit 
or  compulsory  combination  rate 
on  general  display  advertising  in 
its  morning,  evening  or  Sunday 
publications,  except  in  the  event 
of  changed  conditions  of  such 
magnitude  as  to  constitute  a  sub¬ 
stantial  handicap  to  The  Times- 
Picayune  Publishing  Company, 
and  that  company  will  remain 
free  to  grant  reasonable  discounts 
on  such  advertising  voluntarily 
placed  in  combination  in  its 
morning,  evening  or  Sunday  pub¬ 
lications. 

Any  such  resale  must  be  con¬ 
summated  and  the  full  purchase 
price  paid  prior  to  September  15, 
1958,  otherwise.  The  Times- 
Picayune  Publishing  Company  is 
under  no  obligations  whatsoever 
with  respect  to  disposition  of  the 
assets  so  acquired  from  The 
Item  Company.  The  assets  in¬ 
volved,  and  the  purchase  agree¬ 
ment,  are  available  for  inspec¬ 
tion  by  any  bona  fide  prospective 
purchaser,  at  all  reasonable  times 
by  arrangement  with  The  Times- 
Picayune  Company,  615  North 
Street,  New  Orleans,  and  The 
Item  Company,  722  Union  Street, 
New  Orleans,  upon  deposit  with 
The  Times-Picayune  Publishing 
Company,  of  a  certified  or 
cashier’s  check  to  its  order  for 
$250,000  which  will  be  applied 
against  the  purchase  price,  or 
returned  if  the  purchase  is  not 
consummated. 


(ADVERTISEMENT) 
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Here’s  Teenage  Strip 
Really  for  Teenagers 


By  Janies  L.  Collings 


uur  researcn  snowea  tnai  lepraiion;  jacK  was  asaeu.  ft-nm  t 

the  so-called  teenage  features  “I’ll  try  to  reflect  high-school  Los^ Anaeles  Times  Home  LoSS  F 

were  actually  hotter  among  life  as  realistically  as  a  cartoon 

adults.  We  found  no  juvenile  strip  for  family  consumption  ^  Up 

feature  approaching  the  subject  can,”  he  answered.  ^hafS’en  cullT  from  ^ 

with  sympathy  and  understand-  Jack  is  an  old  hand  at  car-  ^^^^^ly  non-regional  A  net  Ic 

mg.  tooning.  For  the  past  17  years,  ,  ,  k  the  first  sij 

“This  feature  is  designed  to  or  since  he  was  18,  he  has  i.  fv,  .+  a 

let  high  schoolers  see  themselves  worked  with  Martin  Branner  on  *•  h 

realistically.  It  will  neither  “Winnie  Winkle.”  Winnie  will  will  be  supplied:  antiques,  home-  dated  Pub 

glamorize  nor  satirize  them.  It’s  have  to  go  her  way  without  him,  home  im  ST^ffTOO^fr 

more  or  less  a  straight  chron-  now  that  he  has  “Gil  Thorp”  bums,  decorating  tips  home  im-  $716,700  f( 
icling  of  high-school  life  with  a  (owned  by  the  syndicate).  provements  the  week  s  best  de-  1^^^^^ 
light  touch.  There’ll  be  no  black-  “My  history  is  brief,”  he  said.  ,  f  ^be  repi 

board  jungle  phases  shown.”  I  was  graduated  in  1941  from  pane  y  arvey  o  nson.  towsky,  ch 

Putting  it  another  way,  what  Brooklyn  Tech.  I  was  offered  a  Kj^e  Novel  ^^*ber. 

Jack  Berrill  has  is  clean,  whole-  scholarship  to  Pratt  Institute  treasurer, 

some,  true-blue  young  Ameri-  but  refused  it  because  my  father  A  mystery  novel  half-written  ating 
canism.  His  art,  dialogrue  and  thought  Pratt  would  ruin  my  by  the  late  Craig  Rice  and  fin- 
plots  are  good,  and  teens  in  all  style  as  a  comic  artist,  which  I  ished  by  Even  Hunter  will  be 
grades  should  enjoy  everything  had  always  w'anted  to  be.  serialized  by  King  Features 

about  the  product,  from  its  “So  I  ended  up  on  the  New  Syndicate  ^ginning  Oct.  20. 
manly  football  hero  to  the  York  Daily  News  as  a  copyboy 
square-jawed  coach  to  the  pretty  at  $18  a  week.  Shortly  there- 
young  things.  ^ 

The  artist  is  a  blue-eyed, 
pleasant-faced  35.  He  and  his 

wife  live  in  New  Milford,  Conn.,  Packaged  Features 

Rex  Barley,  executive  mana¬ 
ger,  Times-Mirror  Syndicate, 
reports  that  starting  Sept.  14 


of  $94,464,200. 
This  compared  with  $98,792,- 
800  for  the  first  half  of  1957. 

Costs,  including  interest  and 
depreciation,  were  $96,350,500 
There  are  36  instalments.  against  $97,674,500.  The  pre- 

„  K  H  A  Federal  tax  loss  of  $1,574,000 

after,  Mr.  Branner  asked  me  to  urroug  s  onore  compared  with  $1,431,000.  The 

go  to  work  for  him,  and  that’s  Ben  Burroughs  has  been  ad-  cost  and  pre-tax  income  figures 

vised  by  the  Baseball  Hall  of  for  1957  were  after  reclassifica- 

Fame,  Cooperstown,  N.  Y.,  that  tion  accounts  for  comparative 

a  piece  he  wrote  about  Babe  purposes. 

Ruth  the  day  after  he  died  will  Hearst  “Con”  includes  10  of 
be  displayed  in  the  Hall.  Mr.  the  15  Hearst  dailies,  American 

Burroughs  does  “Sketches,”  a  Weekly,  Puck  —  The  Comic 

daily  column  for  General  Fea-  Weekly,  Hearst  Advertising 

tures  Corp.  Service  and  certain  paper  and 

*  *  ,  power  interests. 

Netvsday,  the  Long  Island  * 

tabloid,  believed  it  had  a  good  Press  Wireless  Opens 
idea,  if  a  bold  one,  when  it  ran  j,,  Beirut 

on  24  ad-free  pages  (special  _ 

supplement)  Aldous  Huxley’s  Beginning  July  26  Press 
book,  “Tyranny  Over  the  Mind.”  Wireless  effected  a  relay  opera- 
Now  the  paper  knows  it  was  tion  with  Beirut,  Lebanon,  to 
a  good  idea.  Educators,  readers  assist  the  correspondents  in  that 
and  universities  have  praised  c^ty  with  the  transmission  of 
the  venture  and  asked  for  their  copy  to  the  United  States, 
copies;  an  Italian  newspaper  PREWI  was  asked  to  do  this 
has  bought  serialization  rights;  by  a  number  of  its  clients  in 
a  French  publisher  wanted  order  to  expedite  their  material- 
printing  rights;  and  North  A  representative  of  Press  Wirt- 
American  Newspaper  Alliance  less  is  now  in  Beirut  to  girt 
has  purchased  the  rights  to  the  further  assistance  and  coordi- 
supplement.  nate  the  plan. 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 


inveitigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
In  Australia. 

To  kosp  in  touch  with  markotlng, 
•dvsrtising,  publishing  and  graphic 
arts  in  Australia  raad 


Corrected  Typesetter  Tape. 
All 

Back-To- School 
Supplements  are 

Available  in 


TAPECO 


Wrlf«  for  Producfloii  Scfcodofo 


FsbiisJ^d  tortnigkUy 

Annas]  Subscription  to  U.  S.  $8 

1$  HeariHos  St.,  Sydney,  Anstrelle 
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Cincinnati  Merged 
Paper  Takes  On  200 


nati  Times-Star,  announced  called  the  Kentucky  Post  and 
that  his  paper  had  been  sold  to  Kentucky  Times-Star,  with  Cari 
the  E.  W,  Scripps  Co.,  he  slipped  A.  Saunders  continuing  as  edi- 
on  a  tennis  ball  at  his  suburban  tor,  Charles  H.  Willenborg, 
Hunting  Valley  home  near  business  editor. 

Cleveland  and  broke  a  bone  in  The  paper  has  changed  to  the 
his  foot.  He  had  just  returned  Times-Star’s  easy-tn-read  type, 
from  Cincinnati.  He  will  wear  Carroll  Righter’s  horoscope  and 


Cincinnati  ommended  by  Joe  Dressman,  a  cast  for  five  we®ks 
Nearly  200  of  the  649  former  former  Times-Star  assistant  S»  Cornell,  in  his 
Times-Star  employes  are  work-  managing  editor.  Talking,  column  in 

ing  for  the  newly  merged  Post  Joe  and  Ellis  Rawnsley,  T-S 

Times-Star,  at  least  on  a  Ohio  state  editor,  are  so  busy  One  of  the  probU 


cast  for  five  weeks.  Earl  Wilson’s  pillar  are  among 

Si  Cornell,  in  his  “The  Town’s  pickups. 

liking,”  column  in  the  P&T-S,  Job  bulletin  board  on  12th 
ported:  floor,  Times-Star  Building, 

“One  of  the  problems  arising  Guild  office  is  getting  results. 
It  of  the  Post  moving  opera-  New  placements  are  reported 


Wn  working  in  the  combined  sides  bulleting  help  and  situa-  handed  young  women.  ager,  goes  to  new  circulation 

plant  as  are  all  T-S  pressmen,  tion  notices  at  the  employes  “All  these  southpaws  are  en-  Star  weekly  magazine  to 

ithough  most  of  these  job.  othee  m  the  Times-Star  ■"  tak^  rfassthed  ad  ^mes^Star  w«kly  magamae.to 

not  nermanent.  mg,  they  are  asking  the  Ohio  over  me  piione.  n-v,  me  ryot,  j  >  u  j  j 

not  pel maiiem.  _ a_  thino-s  wpto  AxpH  so  the  firirls  Adams,  copydesk  head,  and 


although  most  of  these  jobs  are 
not  permanent. 

Jensen  Joins 

Carl  Jensen,  Times-Star  city 
editor,  joined  the  Post  &  Times- 
Star  rewrite  staff.  His  picture 


Employment  Commission  to  aid  things  were  fixed  so  the  girls  Adams,  copydesk  head, 
a, _ /•  -1 _ 1  eniild  handle  their  switchboards  Dave  Altemuehle  went  to 


those  discharged. 


Svndiraled  Features 


could  handle  their  switchboards  Dave  Altemuehle  we 
and  write  with  their  left  hands.  Enquirer’s  copydesk. 

But  in  the  new  quarters  things  The  P&T-S  on  July  23  ran 


Star  rewrite  Sian,  tiis  picture  ine  Enquirer  “""ouuych.  the  girls  to  write  their  ads  is  on  one:  “We’re  Moved— and  We 
and  a  brief  biography  appeared  Sunday  it  had  obtained  th^e  Dick  ^  Word,”  causing 

on  page  one.  Mr.  Jensen’s  story  Tracy  comic  strip  and  Charles  tions.  Switchboards  are  on  the  wits  to  remark  they  must  have 


j  are  different.  Only  one  place  for  this  6-column  headline  on  page 
announced  ^ - ; - ‘‘We’re  Moved— and  We 


said  12  years  ago  he  came  from  Goren’s  bridge  column  from  the 
South  Dakota,  without  news-  Chicago  Tribune-New  York 
paper  experience,  and  asked  Daily  News  Syndicate.  Execu- 


right,  too. 

“Larry  Keller,  classified  man- 


lost  a  letter  "t”  anyway. 

The  former  Times-Star  gang 


paper  experience,  and  asked  Liaiiy  Mews  syndicate,  i^xecu-  ager,  says  the  unfortunate  eight  dropped  back  Tuesday  to  get 
Robert  A.  Linn,  Post  managing  tive  Editor  Thompson  said  the  getting  so  tangled  in  switch-  severance  pay,  and  complained 
editor,  for  a  job.  Mr.  Linn  ad-  Enquirer  tried  to  get  these  fea-  ^  about  the  “bite”  Uncle  Sam 

vised  him  to  learn  the  business  tures  years  ago,  but  was  unable  strangled  before  we  can  would  take.  After  this  formal¬ 
in  a  smaller  town,  so  he  became  until  the  Times-Star’s  sale,  change  things  around.’  ”  ity  on  the  ninth  floor  of  the 

a  Hamilton  (Ohio)  Journal  re-  Monday  the  Post  &  Times-Star  building  they  once  called  home 

porter.  In  1951,  he  joined  the  explained  it  had  expected  to  Across  the  River  many  editorialites  couldn’t  re- 

Times-Star.  Mr.  Linn  still  is  continue  not  only  Tracy,  Goren  npr-sonnel  of  Pn<5t  sist  the  temptation  to  visit  the 

Post  &  Times-Star  managing  and  Billy  Graham,  but  several  .  °  tn  nni 

intact.  Across  the  river  it’s  (Continued  on  page  60) 


a  Hamilton  (Ohio)  Journal  re-  Monday  the  Post  &  Times-Star 
porter.  In  1951,  he  joined  the  explained  it  had  expected  to 
Times-Star.  Mr.  Linn  still  is  continue  not  only  Tracy,  Goren 
Post  &  Times-Star  managing  and  Billy  Graham,  but  several 
editor.  Mr.  Jensen  also  once  other  features  of  the  same  syn¬ 


Across  the  River 

Entire  personnel  of  Post  is 
intact.  Across  the  river  it’s 


read  copy  at  the  Cincinnati  En¬ 
quirer. 


dicate. 

“Even  while  we  were  engaged 


Phil  Sauer,  who  was  T-S  in  the  complex  and  difficult  task 
late  news  editor,  and  Tom  Ken-  of  moving  men,  machinery  and 
nedy,  assistant  city  editor,  are  equipment  from  the  Post  build- 
on  the  enlarged  copydesk.  Gen-  ing  to  our  new  home  at  Eighth 
eral  advertising  hired  Karl  T.  and  Broadway,  we  telephoned 
Finn,  George  Dhonau,  Marvin  the  syndicate  and  requested  first 
A.  King,  William  Lillis,  George  call  on  all  its  features  carried 
boerr,  Robert  Heidler,  former  in  the  Times-Star.  But  we  were 
real  estate  reporter;  Ralph  not  given  an  opportunity  to  bid 
Nagel  and  Mrs.  Jeannette  Fries,  on  these  features.  All  were  sold 
...  to  the  Enquirer.” 


Seniority  Rating 


Rick  O’Shay, 


Typographical  Union  No.  3  comics,  likewise  went  to  the  En- 
on  Sunday  voted  375  to  66,  to  Quirer. 


m 


niaintain  seniority  rating  of 
Post  composingroom  workers. 


In  his  announcement.  Editor 
Thompson  stated:  “This  pur- 


Frank  Gorsler,  president,  said  chase  (syndicate)  may  dis- 
the  size  of  the  majority  sur-  please  our  friends  over  at  Eighth 
prised  him  and  added  that  an  Broadway,  Cincinnati; 

expected  debate  never  occurred,  however,  Cincinnati  remains  a 
The  local  approved  closing  Cin-  highly  competitive  newspaper 
cinnati  to  incoming  typographi-  could  not  lose  such 

eal  workers  for  90  days.  The  opportunity  to  strengthen 
union  president  said  there  ^he  fine  list  of  features  already 
should  be  little  trouble  in  find-  offered  by  the  Enquirer.  We  ex- 
*ng  jobs  in  nearby  cities  in  view  P^ct  these  additions  to  enjoy  an 


of  retirements. 


enthusiastic  welcome  from  old 


Lee  Allen,  former  T-S  fea-  Enquirer  readers  and  from 
ture  writer,  honeymooning  former  readers  of  the  Times- 
Wmewhere,  will  return  Aug.  15  ^^^r. 

for  a  similar  spot  on  the  En-  Starting  in  August  the  En¬ 
quirer,  Glenn  Thompson,  ex-  Qoirer  will  take  over  Red 
wutive  editor,  announced.  Mr.  Smith’s  sports  column,  TV  Key, 
^>en,  a  leading  baseball  author-  Today’s  Laugh  and  the  once-a- 
authored  a  history  of  the  "^cck  Times-Star  crime  cases. 


a  UX  Xlie  -  - - - - 

who  caught  on  at  Louisville  The  same  day  that  David  S. 
yj  Courier- Journal,  was  rec-  Ingalls,  publisher  of  the  Cincin- 
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Floor  walking  getting  you  down?  Keep  E  &  P  handy 
for  such  emergencies.  By  the  time  your  heir  has 
calmed  down,  you  will  have  added  many  refreshing 
ideas  for  the  new  day. 

Name  . 

Address .  . 

City  .  Zone . State . 

Company  . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36.  N.  Y. 
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Paper  Keeps  Chin  Up 
With  a  Widow’s  Might 


By  Sally  dale  Winibrow 

Sebastian,  Fla. 

In  the  State  of  Florida,  about 
a  dozen  women  edit  newspapers. 
One  of  these  women  is  Mrs.  Dale 
Wimbrow,  who  not  only  edits 
but  owns  and  publishes  the 
Indian  River  News,  a  central 
East  Coast  weekly. 

You  might  assume  that  she 
had  thorough  schooling  in  the 
art  of  black  on  white,  a  back¬ 
ground  to  teach  her  what  makes 
a  successful  newspaper  tick. 
But,  you’d  be  wrong!  She  has 
been  at  the  helm  of  her  news¬ 
paper  a  little  over  three  years, 
and  when  she  took  the  wheel  the 
land  of  hard  facts  and  cold 
headlines  was  a  lonely  wonder¬ 
land  of  challenge  and  distress. 
She  didn’t  apply  for  her  position 
or  expect  it.  It  was  bequeathed 
to  her  by  a  man  whose  shoes 
were  so  big  that  few  if  any 
thought  Dorothy  Wimbrow 
would  be  able  to  fill  them.  At 
first,  she  even  doubted  her  own 
ability  to  steer  his  ship  of 
Fourth  Estate — but  she  deter¬ 
mined  to  try. 

Widely  Quoted 

This  particular  ship  had  a 
past  that  was  short  in  years, 
but  long  in  accomplishments. 
It  was  recognized  throughout 
the  state  and  quoted  in  the  Con¬ 
gressional  Record  as  well  as  in 
metropolitan  dailies  and  nation¬ 
al  magazines.  It  had  an  unorth¬ 
odox  beginning.  The  Indian 
River  News  just  suddenly  ap¬ 
peared  and  began  soaking  up 
glory.  Guidance  was  provided 
by  Dale  Wimbrow,  successful 
free  lance  writer,  poet,  com¬ 
poser,  artist,  photographer,  rad¬ 
io  script  writer,  announcer  and 
entertainer.  One  day  the  busi¬ 
nessmen  collectively  announced 
that  the  ai-ea  needed  a  “voice.” 
They  chose  Dale’s  voice,  separ¬ 
ately  put  money  for  four  week’s 
advertising  in  business  envel¬ 
opes,  and  told  an  astonished 
man  to  pay  a  printer  with  it  to 
spread  the  Wimbrow  philosophy 
— candid  observations  readers 
learned  to  love. 

When  this  newspaper  was 
born,  a  resounding  proclama¬ 
tion  issued  forth  with  it!  The 
first  mastheads  claimed,  “Above 
all  things  truth  triumphs  and 
beareth  away  victory!”  Its  edi¬ 
tor  expounded  upon  these  words 
in  a  statement:  “It  is  given  to 
few  to  exercise  the  power  em¬ 


bodied  in  even  the  smallest  pub¬ 
lication.  I  am  sincere  when  I  say 
that  I  believe  the  Almighty  will 
hold  the  wieldei-s  of  that  power 
to  strict  account  and  I  pity  the 
conscience  of  the  intelligent  pub¬ 
lisher  who  prostitutes  it!” 

Many  Awards 

The  masthead  and  beliefs  be¬ 
hind  what  became  an  award¬ 
winning  weekly  phenomenon 
among  publications  never 
changed.  Money  rewards  were 
no  goal  and  literary  awards  and 
commendations  knew  no  bounds. 
Before  it  was  a  year  old,  the 
Indian  River  News  received  the 
first  Editorial  Oscar  ever  pre¬ 
sented  by  the  Florida  Press  As¬ 
sociation.  As  the  Indian  River 
News  became  as  much  a  part 
of  the  Florida  Press  Association 
as  sticks  of  type  and  deadlines. 
Dale’s  tabloid  treatises  contin¬ 
ued  to  win  Oscars,  honors  and 
community  service  awards. 

When  Dorothy  Wimbrow  was 
called  upon  to  fill  his  place,  she 
had  no  staff  to  turn  to.  The  In¬ 
dian  River  News  had  been  a 
one-man  band,  stirring  and  en¬ 
lightening  people  through  pages 
Dale  Wimbrow  personally  wrote 
from  cover  to  cover. 

Dorothy  had  been  helping 
Dale  sharpen  his  pencils  and 
wits  since  the  very  first  public 
performance.  Only  close  family 
friends  realized  what  a  large 
part  Mrs.  Wimbrow  played  in 
the  publishing  activity,  because 
she  preferred  to  stay  in  the 
background.  But  when  the  lime¬ 
light  found  her,  she  faced  it 
from  her  sorrow  and  announced 
firmly  that  the  Indian  River 
News  would  not  die  with  the 
founder  whose  heart  had  sud¬ 
denly  halted — not  if  people  still 
wanted  to  read  it. 

Spare  Billfold 

People  do  strange  things  in 
the  face  of  tragedy  and  stress. 
One  of  the  unexplainable  things 
Mrs.  Wimbrow  did  was  become 
unduly  concerned  for  having 
misplaced  her  widow’s  “mite” 
— a  term  she  suddenly  applied  to 
a  few  rainy  day  bills  she  always 
kept  tucked  in  a  spare  billfold. 
She  searched  frantically  for  it 
until  she  found  it,  then  she 
kept  it  with  her  and  referred  to 
her  widow’s  mite  often  during 
the  ensuing  days  of  editing, 
news  gathering,  ad  scheduling 


Mrs.  Dale  Wimbrow 

and  addressing  thank-you  notes 
for  expressions  of  sympathy. 
Perhaps  those  bills  in  reserve 
had  a  new  meaning  as  strength 
in  reserve  gained  importance 
and  a  widow’s  “might”  meant 
success  or  defeat! 

The  new  editor  faced  the  sym¬ 
bolic  distressed  property  seek¬ 
ers  telling  them  to  go  seek  a 
soft  dumpling  elsewhere.  She 
tactfully  refused  donations  and 
insisted  that  all  newspaper 
transactions  be  kept  on  a  busi¬ 
nesslike  basis.  She  listened  pa¬ 
tiently  to  miles  of  unsolicited 
advice,  both  good  and  bad,  which 
she  later  sifted  and  filed  accord¬ 
ing  to  value.  She  saw  her  son 
off  to  a  tour  with  the  Air  Force, 
promising  that  she’d  hold  the 
fort  in  the  interim.  She  faced 
longer  hours  and  trials  of  twice 
as  much  work,  yet  even  w'hen  the 
cost  of  printing  hit  a  giddy  new 
high,  her  widow’s  might  in¬ 
creased  to  battle  and  conquer 
this  biggest  obstacle  in  her  path. 

Tenth  Birthday 


achievement  and  editorial 
strength. 

Dorothy  saw  her  newspaper 
through  its  tenth  birthday  party 
— then  dug  into  a  second  dec¬ 
ade. 

When  you  ask  her  how  she 
manages  her  newspaper,  she 
smiles  and  replies  gently,  “God 
is  good.”  She  praises  her  ad¬ 
vertisers  and  subscribers  for 
standing  by  when  she  was  lone¬ 
ly,  uncertain  and  lost.  And  she 
praises  her  husband  for  his  abil¬ 
ity  and  courage  in  laying  a  firm 
newspaper  foundation.  She 
praises  everyone  but  the  woman 
who  proved  that  widow’s  “mite” 
can  also  be  spelled  widow’s 
“might”  and  mean  success  in  a 
rugged  world  indeed,  even  for 
staunch  and  strong  men.  That’s 
why  I’ve  dared  to  tell  her  story 
for  her — it’s  the  least  a  proud 
daughter  can  do. 


13  Newspaper  Unions 
Form  Common  Council 

CLE\’EUND 

Thirteen  unions,  representing 
3,500  employes  of  the  newspa¬ 
per  business  in  Cleveland,  an¬ 
nounced  fonnation  of  the  Cleve¬ 
land  Council  of  Newspaper 
Unions.  Phil  Santora,  business 
agent  of  the  newspaper  drivers, 
is  slated  for  the  presidency. 

The  council  will  exchange  in¬ 
formation  on  contracts  and  ne¬ 
gotiations  that  will  start  this 
Fall  with  the  publishers  of  the 
Cleveland  Plain  Dealer,  Cleve¬ 
land  News  and  Cleveland  Press. 


2  Pulitzer  Winners 
Tenih  Birthday  Authors  Tea 

It  took  a  while  for  people  to  Laconia,  N.  H. 

turn  to  Dorothy  as  freely  as  Two  Pulitzer  Prize-winning 
they  had  tumed  to  Dale  with  foreign  correspondents,  Paul 
their  problems  —  after  all,  she  Scott  Mowrer  and  Leland  Stowe, 
was  a  “woman”  and  she  had  to  were  among  book  authors  pres- 
prove  she  could  stand  her  ent  at  the  annual  Authors  Tea 
ground  a  time  or  two  by  refus-  p^iven  by  the  Laconia  Evening 
ing  to  back  down  on  principles  Citizen. 

and  policy.  But  when  men  be-  The  program  in  the  Laconia 
gan  finally  to  discuss  business  public  Library  was  presided 
“man  to  man”  with  Dorothy  L.  ^y  Edward  J.  Gallagher, 

Wimbrow,  editor-owner-publish-  citizen  editor  and  publisher.  It 
er,  she  knew  she  had  made  good  followed  a  buffet  luncheon  at 
her  pledge.  Laconia  Tavern. 

Mrs.  Wimbrow  met  her  first 
challenge  by  completing  a  tele-  * 

phone  company  project  Dale  ^  rm  i 

had  initiated  to  gain  toll-free  1  numbs 

telephone  seiwice  to  the  Sebas-  Clevexand 

tian  area  from  two  nearby  The  Cleveland  Plain  Dealer 
cities,  Melbourne  and  Vero  was  host  to  17,000  members  of 
Beach.  Then  Dorothy  built  a  the  Green  Thumb  Club  at  a 
couple  of  new  band  wagons,  one  baseball  game  of  the  ClevelM 
for  county  zoning  and  one  for  a  Indians.  They  were  taken  to  tw 

,«a,  ™e„ta.  health  offlee  and  STenl*;,  Th^T^jL.' is -r 
w  or  er.  sored  by  the  paper  in  connection 

The  Indian  River  News  won  with  the  garden  program  of  the 
more  awards  for  outstanding  Cleveland  public  schools. 
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Sale  Rumors 
Flatly  Denied 
By  S.F.  News 


public  and  staff,  Mr.  Schneider 
advised. 

Circulation  is  improving,  the 
staff  continues  its  excellent 
work  and  the  statement  should 
cover  every  phase  of  the  recent 
flood  of  rumors,  Mr.  Schneider 
said. 
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San  Francisco 

A  firm  denial  that  the  San 
franeisco  News  contemplates 
plans  to  cease  publication  was 
placed  on  the  page  one  record. 

The  statement  was  issued  by 
Charles  Schneider,  editor,  and 
W.  H.  Metz,  business  manager, 
both  of  whom  were  assigned 
here  by  Scripps-Howard  slight¬ 
ly  more  than  a  year  ago. 

Full  Approval 

The  statement  had  the  full 
approval  of  S-H  management, 
it  was  learned.  It  appeared  July 
25  immediately  after  a  visit  by 
Hoy  W.  Howard,  chairman  of 
the  board,  and  Jack  R.  Howard, 
president,  S-H  Newspapers. 

The  announcement  was  made 
to  halt  long-continued  rumors 
which  recently  broke  into  a  new 
rash,  Mr.  Schneider  told  Editor 
i  Publisher.  It  was  prepared 
carefully  to  provide  a  complete 
reply,  he  said. 

“Self-Serving”  Label 


July  1  Qosing  Report 

The  rumor  wave  had  de¬ 
veloped  last  mid-June  to  a  point 
where  the  closing  of  the  News 
in  July  1  was  forecast.  This  re¬ 
port  added  that  Son  Francisco 
Call-Bulletin  forces  were  then 
conducting  an  inventory  of  the 
News’  plant. 

A  resolution  on  the  situation 
was  discussed  at  length  at  a 
meeting  of  the  San  Francisco- 
Oakland  guild  and  then  tabled, 
the  union’s  Bay  Guildsman  said. 

Resolution  Questioned 

This  resolution  questioned  the 
matter  of  raising  public  con¬ 
cern  over  the  future  of  the  two 
San  Francisco  evening  news¬ 
papers  and  the  effect  of  “sketchy 
newscasts  of  the  ANG’s  re¬ 
leases.” 

This  was  harmful  to  jobs  and 
the  economic  future  of  several 
hundred  members  of  the  guild 
and  of  the  printing  craft  unions. 
Bill  Millis,  News,  said  in  his 
resolution,  the  Guildsman  added. 
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Such  rumors  are  “baseless 
and  self-serving,”  the  News  said 
in  its  two-column  boxed  “Memo 
to  San  Francisco.” 

The  statement  did  not  further 
describe  these  reports,  which 
have  amplified  since  the  union  of 
United  Press  and  International 
News  Service. 

Voice  of  The  West  Coast 

In  its  rebuttal,  the  News 
pointed  out  that  S-H  is  a  nation¬ 
wide  organization  publishing  20 
newspapers  in  key  cities  and 
that  the  “News  is  S-H’s  voice 
on  the  West  Coast.” 

“After  55  years  its  roots  are 
deep  in  this  community. 

“No  force  visible  today  or 
foreseeable  in  the  future  is 
going  to  disturb  or  destroy 
them,”  concluded  the  Schneider- 
Metz  statement. 

Complete  Denial 

It  is  move  for  a  complete 
denial  of  all  so-called  “baseless 
Mid  self-serving”  rumors,  the 
News  also  said : 

“Despite  a  recent  rash  of 
romors  to  the  contrary,  the 
News  has  no  plans,  never  has 
h^  any  and  does  not  contem¬ 
plate  any  plans  to  cease  publi- 
®tion  in  San  Francisco.” 

Favorable  Response 

The  statement  brought  im¬ 
mediate  favorable  response  from 


Balance 

{Continued  from  page  14) 


famous  as  Upton  Close,  radio 
news  commentator,  said  he  could 
assure  young  Hagen  a  job  on 
the  China  Press  in  Shanghai,  if 
Hagen  could  arrange  the  trans¬ 
portation.  Hagen  signed  as  a 
deck  hand  and  jumped  ship  at 
Shanghai.  He  applied  for  a  job 
at  the  China  Press,  presenting 
a  letter  from  his  professor  ad¬ 
dressed  to  James  B.  Powell, 
managing  editor.  Jere  found  to 
his  dismay  that  Mr.  Powell  had 
been  dismissed  as  managing  edi¬ 
tor  and  the  staff  was  under  re¬ 
organization.  He  managed  how¬ 
ever,  to  get  on  the  China  Press 
staff  as  a  police  reporter  at  18 
and  later  served  as  sports  editor 
before  retuming  to  the  States. 

Upon  returning  to  this 
country,  he  enrolled  at  the  Uni¬ 
versity  of  California,  later  serv¬ 
ing  as  a  reporter  and  rewrite- 
man  for  the  San  Francisco 
(Calif.)  Chronicle.  From  the 
West  Coast  he  jumped  to  the 
deep  South,  where  he  was  re- 
writeman  and  later  picture  edi¬ 
tor  of  the  Atlanta  Georgian,  a 
former  Hearst  newspaper.  He 
joined  the  Chicago  American  in 
1933  as  a  copyreader,  becoming 
picture  editor  in  1937,  assistant 
Sunday  editor  in  1940  and  Sun¬ 
day  editor  in  1944. 
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Moss  Offers 
Program  for 
Flow  of  News 

Washington 

The  Moss  Committee  has  com¬ 
piled  testimony  taken  and  docu¬ 
ments  gathered  in  two  years  of 
study  of  Defense  Department 
informational  policies  and  has 
submitted  the  following  recom¬ 
mendations  : 

1.  The  President  should  make 
effective  the  classification  ap¬ 
peals  procedure  under  section 
16  of  Executive  Order  10501  and 
provide  for  a  realistic,  independ¬ 
ent  appraisal  of  complaints 
against  overclassification  and 
unjustified  withholding  of  in¬ 
formation. 

2.  The  President  should  make 
mandatory  the  marking  of  each 
classified  document  with  the  fu¬ 
ture  date  or  event  after  which 
it  will  be  reviewed  or  automa¬ 
tically  downgraded  or  declassi¬ 
fied. 

3.  The  Secretary  of  Defense 
should  set  a  reasonable  date  for 
the  declassification  of  the  huge 
backlog  of  classified  informa¬ 
tion,  with  a  minimum  of  excep¬ 
tions. 

4.  The  Secretary  of  Defense 
should  direct  that  disciplinary 
action  be  taken  in  cases  of  over¬ 
classification. 

5.  The  Secretary  of  Defense 
should  completely  divorce  from 
the  Office  of  Security  Review 
the  function  of  censorship  for 
policy  reasons  and  should  re¬ 
quire  that  all  changes  made  or 
suggested  in  speeches,  articles 


and  other  informational  ma¬ 
terial  be  in  writing  and  state 
clearly  whether  the  changes  are 
for  security  or  policy  reasons. 

6.  The  Secretary  of  Defense 
should  establish  more  adequate 
procedures  for  airing  differences 
of  opinion  among  responsible 
leaders  of  the  military  service 
before  a  final  policy  decision  is 
made. 

7.  The  Congress  should  re¬ 
affirm  and  strengthen  provisions 
in  the  National  Security  Act 
giving  positive  assurance  to  the 
Secretaries  and  the  military 
leaders  of  the  services  that  they 
will  not  be  penalized  in  any 
way  if,  on  their  own  initiative, 
they  inform  the  Congress  of 
differences  in  opinion  after  a 
policy  decision  has  been  made. 

• 

Newspaper  For  Troops 

Beirut,  Lebanon 

The  first  edition  of  a  four- 
page  tabloid.  The  Cedar,  a  news¬ 
paper  for  American  troops,  was 
published  here .  13  days  after 
Marines  landed.  The  first  issue 
of  the  newspaper,  named  after 
Lebanon’s  national  symbol,  the 
cedar  tree,  carried  a  message  on 
the  mission  of  the  American 
forces  hei’e,  plus  features  on 
Lebanon,  some  news  items  and 
a  first  Arabic  lesson. 

• 

Purchase  Weekly 

Spalding,  Neb. 

Donald  Bopp  of  Spalding  and 
his  son,  Ronald,  publisher  of 
the  Cedar  Rapids  (Neb.)  Press, 
recently  purchased  the  Spalding 
Enterprise  from  Mr.  and  Mrs. 
J.  A.  Conway,  who  have  pub¬ 
lished  the  weekly  since  1953. 


Editor  &  Publisher 

Ihe  SPOT  NEWS  paper  of  the  newspaper  and  advertising  fields 
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*GOOD  AND  REASONABLE  CAUSE^ 

How  People  Lose  Jobs 
By  Words  and  Actions 


Under  most  union  agreements 
in  force  in  the  newspaper  busi¬ 
ness  an  employee  may  be  fired 
only  for  “good  and  reasonable 
cause.”  What  is  a  good  and 
reasonable  cause?  Here  are 
some  examples  from  recent  arbi¬ 
tration  cases: 

♦  ♦  * 

Tell-Tale  Work  Apron 

Employee  A,  was  suspended, 
then  fired,  for  making  book  on 
horse  races  for  fellow  workers. 

Employer  had  taken  steps  to 
protect  its  employees  from  gam¬ 
blers  and  loan  sharks.  Detective 
working  in  the  composing  room 
nabbed  Employee  A  and  found 
bookmaking  slips  in  the  pocket 
of  his  work  apron.  Union  argued 
there  was  no  direct  evidence 
that  A  had  conducted  opera¬ 
tions  on  the  company  premises. 

Arbitrator  ruled  the  circum¬ 
stantial  evidence  in  the  work 
apron  and  testimony  of  em¬ 
ployees  constituted  basis  for  dis¬ 
charge  for  “reasonable  good  and 
sufficient  cause.” 

*  *  * 

Vile  Outburst 

Ad  compositor,  disgruntled 
over  assignment  of  work, 
dumped  a  galley  of  unfinished 
ads  and  told  the  foreman  “he 
was  tired  of  handling  such  un¬ 
desirable  work  constantly,”  he 
was  sick  and  was  going  home. 
In  an  exchange  he  called  the 
foreman  “An  Old  Gray-Haired 

- .”  He  was  fired  for 

insubordination  and  neglect  of 
duty. 

Union  asserted  the  man  had 
been  provoked  to  his  vile  out¬ 
burst  by  gross  discrimination  in 
work  assignments  and  actually 
had  been  excused  by  his  boss  to 
go  home. 

Arbitrator  held:  “I  am  im¬ 
pelled  to  the  conclusion  that  the 
discharge  was  justified.” 

*  *  * 

Two-Timer 

Truck  driver  failed  to  report 
for  work.  A  woman  telephoned 
the  office  and  said  he  “was  sick 
and  would  be  unable  to  come  in 
today.”  But  it  was  learned  he 
was  not  sick  but  working  on  a 
construction  job. 

Arbitrator  upheld  the  com¬ 
pany’s  discharge. 

*  «  * 

He  Took  a  Chance 

Printer  who  had  been  working 
as  an  extra  on  the  floor  switched 
to  the  proofroom.  He  was  fired 
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for  incompetency  and  barred 
from  re-employment  in  the  shop 
for  six  months.  Union  didn’t 
contest  the  charge  of  incom¬ 
petency  but  contended  he  should 
not  be  denied  work  which  he 
was  competent  to  perform. 

Arbitrator  found  the  com¬ 
pany’s  action  did  not  violate  the 
contract. 

*  «  * 

Disorderly  Scene 

Instigator  of  a  ruckus  in  the 
composing  room  was  fired  for 
neglect  of  duty.  The  situation 
was  replete  with  spectacularly 
insulting  epithets  and  offers  of 
physical  combat. 

Arbitrator  said  the  employees 
total  conduct  constituted  neglect 
of  duty  in  an  aggravated  form. 
“Neglect  of  duty  can  properly 
encompass  more  than  mechani¬ 
cal  proficiency  on  the  job.  Em¬ 
ployee  has  a  responsibility  to 
so  conduct  himself  that  his  work 
contributes  to  the  orderly  pro¬ 
duction  of  the  newspapers.” 

*  *  * 

Below  Par 

Printer  who  reported  for  work 
in  an  intoxicated  condition  was 
permitted  to  complete  his  7%- 
hour  shift.  His  strings  were 
measured  and  were  found  to  be 
approximately  one  hour’s  work 
by  average  standards.  Foreman 
fired  him  for  neglect  of  duty. 

Arbitrator  allowed  the  dis¬ 
charge  to  stand  although  the 
man  hadn’t  been  involved  in  a 
similar  offense  in  six  years  and 
hadn’t  been  warned  about  his 
conduct. 

*  *  * 

Harmful  Habit 

Employee  “thoughtlessly  lit  a 
cigar”  in  an  area  where  smok¬ 
ing  was  prohibited.  Foreman 
fired  him  for  deliberately  flout¬ 
ing  the  rule. 

Arbitration  judge  regretfully 
upheld  the  discharge  because 
protection  of  the  plant,  welfare 
and  safety  of  employees  and 
existence  of  their  jobs  required 
respect  of  the  ban  on  smoking. 
*  *  * 

Sufficient  Penalty 

Truck  driver,  in  a  moment  of 
impatience  in  slow  traffic,  sought 
to  pass  another  vehicle  and  thus 
caused  considerable  damage  to 
the  newspaper’s  truck  as  well 
as  a  tractor-trailer.  He  was  con¬ 
victed  of  a  reckless  driving 
charge  and  was  dismissed  by 
the  company. 


Arbitrator  found  dismissal 
too  severe  a  penalty  and  author¬ 
ized  suspension  of  one  month. 

*  «  * 

No  Longer  Funny 
Rewrite  man  was  in  the  habit 
of  striking  a  reporter.  At  least 
on  the  third  occasion  he  was 
discharged,  having  been  warned 
on  two  previous  occasions. 

“Good  and  reasonable  cause,” 
said  the  arbitrator. 

*  *  * 

Damaging  Silence 
Reporter  called  to  testify  be¬ 
fore  a  subcommittee  of  the 
House  Committee  on  Un-Ameri¬ 
can  Activities  took  this  stand: 
“I  am  going  to  decline  to  an¬ 
swer  questions  that  bear  on  my 
past  political  beliefs  and  asso¬ 
ciations  under  the  guarantees 
that  are  given  me  in  the  Fifth 
and  First  Amendments  as  well 
as  the  Sixth  Amendment.”  Pub¬ 
lisher  discharged  him  on  the 
ground  he  had  destroyed  his  use¬ 
fulness  as  a  reporter. 

It  was  the  Arbitrator’s  opin¬ 
ion  that  a  loss  of  confidence  in 
the  reporter  was  justified  from 

(a)  his  having  been  named  as 
active  with  a  Communist  group 

(b)  his  refusal  to  deny  or  dis¬ 
cuss  past  Communist  Party 
affiliation,  and  (c)  his  failure 
to  disclose  frankly  and  promptly 
to  his  employer  his  position  on 
this  matter. 

*  *  * 

.Sorry,  You  Resigned 
Called  to  account  by  a  su¬ 
perior  for  some  irregularities. 
Employee  A  said,  “I  don’t  want 
to  go  into  it.  The  job  isn’t  worth 
it.  I’d  better  resign.”  Where¬ 
upon  he  wrote  out  a  brief  note 
of  resignation.  A  few  days  later 
he  wrote  to  the  management 
and  expressed  his  desire  to  re¬ 
main  in  his  job.  His  resigna¬ 
tion  note  was  written  “under 
pressure.” 

Too  bad,  said  the  arbitrator. 
It  was  a  binding  agreement  of 
resignation  and  there  was  no 
evidence  of  duress.  He  was  not 
entitled  to  revoke  the  resigna¬ 
tion. 

*  ♦  ♦ 

Just  Too  Careful 
Ad  compositor  who,  in  the 
opinion  of  the  foreman,  took 
too  much  time  on  his  work  was 
discharged  for  neglect  of  duty. 
On  day  in  question  he  had  set 
type  for  one  full-page  store  ad 
and  .started  on  a  six-column  ad. 
He  discarded  eight  out  of  nine 
shadow  boxes  that  had  been  cut 
by  another  printer  “because 
they  were  short  and  would  leave 
white  marks  at  their  ends.” 
Making  of  shadow  boxes  en¬ 
tailed  slow  process  and  getting 
to  a  saw  was  ‘Tike  going  around 
the  block.”  Other  men  on  the 


shift  set  two  and  three  full  page 
ads  in  6%  hours. 

Arbitrator  said  the  man  didn’t 
wilfully  neglect  his  duties;  his 
main  trouble  was  excessive  con¬ 
scientiousness  and  care  in  set¬ 
ting  type.  The  discharge  was  too 
much  discipline;  about  a  month’s 
suspension  was  enough. 

♦  ♦  ♦ 

Patience  Wore  Out 
Over  a  period  of  employment, 
photographer  w'as  “a  little 
quick-tempered”  and  “defiant" 
Then  came  the  day  he  was 
scooped  on  an  assignment  at  a 
ball  game.  He  was  nasty  in  re¬ 
fusing  to  tell  his  superior  why 
he  had  failed  to  carry  out  the 
assignment.  At  long  last  the 
boss’  patience  wore  out.  Mr. 
Photographer  was  bounced. 

Despite  the  union’s  .skillful 
defense  out  of  sympathy  for  the 
“underdog,”  the  arbitrator  said, 
there  was  just  and  sufficient 
cause  for  termination  of  the 
photographer’s  employmient. 

•  ♦  * 

Saturday's  Child 
A  girl  in  the  classified  dfr 
partment  didn’t  like  the  com¬ 
pany’s  new  policy  of  having  em¬ 
ployees  take  turns  on  Saturdays 
off.  The  manager  explained  it 
was  an  effort  to  put  the  office 
“on  a  fifty-fifty  basis.”  Em¬ 
ployee  A  thought  she  was  en¬ 
titled  by  custom  and  seniority 
to  have  Saturdays  off.  She  took 
off  Wednesday  under  the  new 
schedule  then  on  Thursday  noti¬ 
fied  the  manager  she  couldn’t 
work  the  next  Saturday  because 
it  was  a  religious  holiday,  al¬ 
though  she  had  worked  on  two 
religious  holidays  in  the  previ¬ 
ous  week. 

This  amounted  plainly  to  an 
unwillingness  to  cooperate  with 
the  employer,  the  arbitrator 
held.  Her  attitude  constituted 
insubordination.  Both  were  good 
reasons  for  firing  her. 

*  *  « 

Failed  in  His  Obligation 
Printer  quit  his  job  five  min¬ 
utes  before  the  starting  time 
of  his  shift.  Employer  placed 
him  under  the  union-recognized 
bar  from  working  in  the  chapel 
jurisdiction  for  six  months. 

Arbitrator  said  this  penalty 
was  justified  by  the  contract 
since  the  employee  had  failed 
in  his  obligation  to  protect  the 
efficiency  and  production  of  the 
newspaper  by  not  giving  suffi¬ 
cient  notice  to  obtain  a  replace¬ 
ment. 

• 

Decatur  (Ind.)  Daily 
Democrat  Owner  Dies 

Dec  ATT  R,  Ind. 
Dick  I).  Heller  Sr.,  5.5,  presi¬ 
dent  of  the  Decatur  Daily  Demo¬ 
crat,  died  July  28.  He  was  sec 
retary  of  the  Indiana  Deoc 
cratic  State  Committee. 
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_  1  1  Magazine  Writing,  Photo-  "“'“TT  »  i 

MlOC!r\lir*l  ^r»rir^r^l  I  ITIPTI^  journalism,  Radio- Television,  Special  Luncheon 

iVllooOLll  1  kjOllwUl  V_y  IJOllO  Weekly  and  Small  Daily  News-  T},e  Missouri  School  of  Jour- 

^  papers.  Agricultural  Journalism  nalism  will  celebrate  its  Fiftieth 

50th  Year  Observance  -  STt.=I;Vis 

Columbia  Mo  who  canceled  out,  one  by  one,  the  Since  its  founding  50  years  Avenue,onWednesday,  Septein- 
Oneofthemos?inusuail:  mJrcomLnly’  voiced  objec-  ago,  more  than  7,000  School  of  ^r  ^^th  The  Hon  ^ 

*■  +1,0  linns  Journalism  graduates  have  left  Truman,  of  Independence,  Mis- 

h.Sfofjolr;alism  still  fo'bwa  Dean  U.  A,reemenl  up  positioas  in  the  broad  field  - ^ - 

e  successful  formula  under  gajd  the  Detroit  Free  Press:  communica  ions.  ese  hanced  by  long  experience  as 

KioV.  if  Ko.«.n  nnonofin„  tio  „on  ">en  and  women— on  newspaper  workine  newspaper  men. 


dtional  institutions  in  the  tions.  + 

United  States,  the  world's  oldest  «  •  a  .  the  Mis^un  campus  and  taken 

school  of  journalism  still  follows  Agreement  up  posRions  m  the  broad  field 

the  successful  formula  under  gajd  the  Detroit  Free  Press:  communica  ions.  ese 

.  ...  a-  CA  I'envit  women — on  newspaper 

which  It  began  operating  50  -Only  a  newspaper  office  can  magazine  staffs,  in  Jadio, 

years  ago  at  the  University  of  train  newspaper  men.”  _  __  _^blic  relations.  adveUisincr  and 


working  newspaper  men. 

Photo-journalism  majors. 


Ah  tram  newspaper  men.  public  relations,  advertising  and  usimr  the  School’s  eight  dark 

Missouri;  Le.,  the  maintenance  Dean  Williams  agreed.  The  television-are  to  be  fou?d  in  ^^^s  nrocSs  many Tthe 

l  ^  academic  balance  gchool  would  publish  a  competi-  ^^s  use^inhe  Missom^^^ 

between  those  liberal  arts  and  five  dailv  newspaper  of  general  _  •  i-  i.-  i.-  i.  lares  usea  in  me  missoui lan. 

professional  courses  which  best  circulation  (not  a  college  a  levemen  s  National  and  international 

provide  a  sound  4-year  college  Lper)  and  journalism  students  ^  ^  creditably  on  the  aca-  events  are  covered  pictorially  by 
j  „!.■  f  ■  ■  paper;,  ana  jouriiAusiii  Bhu  demic  and  professional  training  the  24-hnur  Telenhoto  serv  ce  of 

education  for  aspiring  young  carry  out  regular  assign-  they  receiv^.  United  Press  iSernSionri. 

T  k‘  1  ments  in  all  departments  Said  the  for  ^hf/e  is  a  Lmpl^^^^^^^^ 

As  a  bronze  plaque  on  the  The  Associated  Press  stepped  22,  1958:  featur^g  a  Fai^chUd 

wa7tl  fi'^tTouJnlli^rr^^^^  I  .  Ka-£aver  aL  conventual 

in  the  world.  While  other  col-  JSing' press  and  a  linotype  fashion  to  look  down  upon  plate-making  equipment.  State, 

lejes  and  universities  estab-  weS  Pledged  by  their  f  national  and  foreign  news  flows 

lished  various  courses  or  chairs  manufacturers  answpr  t  «  >•  •  *f  r^f  Schools  news  room  via 

•  .  _  ..  .  manuiaciureis.  answer  to  such  critics  is  to  list  full  ipacpH  Associated  Press  and 

m  oumahsm  earlier.  It  was  at  Said  the  Ran.sas  Cify  Jo«rnn/:  ^he  distinguished  graduates  of  UPI  Xe 

Mis^uri  on  Sept.  15  1908,  that  »it  is  as  absurd  to  expect  a  col-  Missouri  and  other  leading  services. 

the  first  joumalism  class  met  in  jepe  professor  to  make  a  news-  schools  of  journalism.  Nowa-  (’.ommercial  Station 

nnHpr'^r  school  paper  man  as  to  cxpect  a  meta-  days  these  schools  require  stu-  vomit  tv  INRC  ARCi 

under  its  own  divisional  dean,  physician  to  turn  out  a  proficient  dents  to  carrv  iournalism  I^OMU-TV  (NBC-.ABC), 

Beginning  this  month,  and  Lrnenter.”  pauIL.  .  operated  by  the  University,  is 


courses  in  addition  to  a  regular  commercial  tele- 


continuing  through  May,  1959,  Dean  Williams  agreed  again,  jj^eral  arts  curriculum  and  commercial  tele- 

the  School  of  Journalism  has  “The  University  of  Missouri  ^hev  encourage  their  students  stations  in  the  world  run 

planned  a  10-month  celebration  School  of  Journalism  does  not  ^  believe  that  th^best  iou. nal  educational  institution.  It 

of  Its  Golden  Anniversary.  The  intend  to  make  journalists,”  he  are  those  who  are  Teained  the  only  commercial  television 
theme:  “A  Stronger  Free  Press  said.  “It  could  not  do  so  if  it  manv  fie^K students  gam 

Faced  Oppo.i,i.„  “IbluUcat.” 

Bristling  opposition  greeted  ^  ,  sity  of  Missouri  In  first  Xe  »ifnaK‘^»"ent,  programming  and 

the  new  school.  Both  students  with  280  journalism  students  S  Here,  too,  an  ex- 

and  faculty  members  in  other  The  first  School  of  Joumalism  iunior.  .seninr  and  o-vaHnafp  Penenced  professional  staff 


station  where  students  gain 
practical  experience  in  television 


desired,  it  can,  nowever,  tram  Last  vear’s  enrollment  fio-mps 

fnr  inurn al ism  and  this  is  the  ®  “Stui  es  writing  and  proce.ssmg, 

for  journali-sm  ai^d  this  is  me  99  schools  and  departments  nhnto^ranhv.  station 


purpose  of  its  establishment.  q£  journalism  show  the  Univer- 


Firsl  Faculty 


fu.  Bcnuo.s  ana  aepar  ments  newsreel  photography,  station 
of  journ^ism  show  the  Uniyer-  nmnagement,  programming  and 
L  advertising.  Here,  too,  an  ex- 


u  laculty  members  in  other  The  first  School  of  Joumalism  junior,  senior  and  prraduate 
divisions  of  the  University  took  faculty,  therefore,  was  composed  standing, 
the  haughty  attitude  that  there  of  three  veteran  newspaper 

were  still  some  doubts  as  to  the  men:  Dean  Williams,  for  19  Paper  Pays  Its  ^ ay 

leritimacy  of  its  academic  birth,  years  editor  of  the  Columbia  The  nhvsical  nlant  at  Missouri 
Perhaps  more  damaging  were  Herald;  Silas  Bent,  of  the  St.  is  rpoiSt  Lr  it 
he  sour  comments  of  some  Mis-  Louis  Post-Dispatch ;  and  young  iou^alCiUto^ 


with  280  journalism  students  of  perienced  professional  staff 
junior,  senior  and  graduate  works  closely  with  the  students, 
s  an  mg.  Radio  news  processing  and 


Paper  Pays  Its  av  broadcasting  by  students  is  done 

through  the  facilities  of  radio 
The  physical  plant  at  Missouri  station  KFRU,  Columbia,  Mo. 
is  important,  for  it  is  here  that  Recognizing  its  leadership  in 


CAimmemorative  Stamp 

Further  government  recogni¬ 
tion  came  several  months  ago 


«>ur7  new;“edU^^^^  r  Ra7s  iZis  joumalists-to-be  are  in-  journalism  education,  the  De- 

fnimbled  that  “I  ike  poets  edi  p  hr  '  ^  •  troduced,  at  a  working  level,  to  partment  of  State  has  sponsored 

tors  are  bor^  ’not  mal^’  ^  every  department  of  a  complete  'efresher  courses  at  Missouri’s 

However  th  V,  1  L  ^  fV,  ^  self-supporting,  small  city  School  of  Journalism  for  editors, 

comSr^rnnA?!  At  M-  mernbers  from  Dean  Ear  Eng-  daily  newspaper  of  general  cii-  broadcasters  and  other  public 

H  Tf  iT7‘  ’’"^f  A  T  ®^>ation,  the  Columhian  Mi.-  communications  personnel  from 

*Tess  Association.  It  could  also  pointed  professor,  has  at  one  s„unan.  ^vpr  the  world 

^mt  to  the  National  Editorial  time  earned  his  living  in  profes-  ,p.  „  ioone  Af  fh- 

Association’s  1904  approval  of  sional  journalism.  naner  rolled  off  the  nltsTTl  rA>mmemorative  Stamp 

Joseph  Pulitzer’s  offer  of  $2  A  third  objection,  that  there  ^Jie  pie^^^ 

million  for  the  endowment  of  a  was  danger  of  neglecting  the  k  ^  ^  government  recogni- 

tohool  of  journalism  at  Colum-  elements  of  a  liberal  education,  ®®I?®  ®®''®’'^' 

toa  University.  Unable  to  get  was  met  by  requiring  that  all  w  7 

toe  money  until  after  Pulitzer’s  journalism  students  complete  at  ^  ffvf^M-^  nance  Arthur  M.  Summerfield  an- 

<leath,  Columbia  had  to  wait  least  three  years  of  ba.sic  aca-  ThrmTh  T  nounced  that  a  commemorative 

ontil  1912  to  launch  its  school  demic  study.  Including  history,  L^TrtSnl  i^hST'^TT  honoring  Joumalism  and 

of  joumalism.  By  that  time.  Mis-  economics,  government,  foreipm  ’  ®  Freedom  of  the  Press  would  be 

touri’s  was  in  its  fourth  year  of  language,  English  literature  and  i^ssued  during  September,  on  the 

Wccessful  operation  and  had  a  certain  social  and  physical  Paid  Profe««iionals  anniver^ry  of  the  found- 

Jonmalism  enrollment  of  130  sciences.  f"®  School  of  Journalism 

students.  It  is  on  this  solid  foundation  'J'^®"*.  now,  the  skilled  of  the  University  of  Missouri. 

Final  acceptance  of  the  radi-  that  student  journalists  at  the  P®ople  in  the  mechanical  and  A  special  team  of  postal  em- 
notion  of  teaching  journal-  University  of  Missouri  build  business  departments  were  paid  ployees  will  come  to  Columbia 
in  college  was  due  largely  their  professional  training.  Only  P^'ofessionals.  News  stories,  fea-  to  help  the  local  post  office 
fbe  efforts  of  Walter  after  these  basic  requirements  fures  and  advertising  for  to-  handle  the  first-day  issue  on 
nliams,  former  editor  of  the  have  been  met  are  students  per-  uay  s  Missourian  are  gathered.  Sept,  22,  1958.  The  press  run 
^lumbia  Herald  and  first  dean  mitted  to  enroll  in  one  of  the  written  and  edited  by  students  for  this  commemorative  stamp 
^  the  University  of  Missouri’s  following  sequences:  News-Edi-  working  under  professors  whose  is  expected  to  be  between  120,- 
S«hool  of  Joumalism.  It  was  he  torial.  Advertising  and  Produc-  coHege  degrees  have  been  en-  000,000  and  140,000,000. 

I  Editor  ac  publisher  for  August  2,  1953 


issued  during  September,  on  the 

p  -j  n  r  •  1  oOth  anniversary  of  the  found- 

Pa.d  Professionals  Journalism 

Then,  as  now,  the  skilled  of  the  University  of  Missouri, 
ople  in  the  mechanical  and  A  special  team  of  postal  em- 
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PHOTOGRAPHY 


Troubles  You’ve  Got  ' 
As  War  Photographer  ; 


ating  foreign  designs,  including  Q  T~) 

cameras  among  other  items.  The  ijil  ijr  1  3.YS 

plea  was  made  in  a  government  J 

exhibit.  t->  •  .  • 

Photo  Workshop  F  irst  1  6ns ion 

Southern  Illinois  University 
will  hold  its  third  annual  photo-  1  Idll 
journalism  workshop  in  Cairo 

Oct.  2-5.  San  Francisco 

*  First  payments  under  the  pen- 

9  AP  established  with  the 

^  S  fjjyy  daily  newspapers  here  ha?e 

-7-  ,  n  w  1  r»»  issued  by  trustees  of  the 

Under  Kebel  tire  fund  jointly  administered  by  a 

publisher  and  guild  board. 

Rebels  roaming  the  wild  These  initial  payments  were 


By  James  L.  Collings 


What  do  you  run  into  as  a 
photographer  covering  Beirut, 
Lebanon? 

This  question  was  put  to  the 
New  York  office  of  the  Associ¬ 
ated  Press,  which,  in  turn,  asked 
Dennis  Royle  of  the  London 
bureau  and  Jim  Pringle  of 
Rome,  both  of  wffiom  have  been 
there. 

According  to  Dennis,  now  on 
his  way  back  to  London: 

“You’ve  got  the  pictures  and 
everything  seems  fine.  You  rush 
to  the  airport,  hoping  to  make 
the  first  plane  out.  Silly  you ! 

Before  you  reach  the  airport, 
you  must  pass  two  check  points, 
where  out  come  cusses,  and  long 
involved  arguments  ensue  which 
neither  side  fully  understands. 
You  gesticulate,  point  toward 
the  airport,  but  remain  polite, 
calm. 

“Finally  you  reach  the  air- 
poit  entrance,  where  you  under¬ 
go  a  real  shakedown.  Then  you 
get  a  curt  O.K.  and  you  think 
you’ve  finally  made  it.  Once  in¬ 
side  you  look  for  the  first  flight 
out — Rome,  Zurich,  London. 
Anywhere  which  has  an  outlet 
from  this  security-ridden  na¬ 
tion. 

“You  find  a  friendly  airlines 
man  and  he  fills  out  endless 
forms.  It  looks  like  you’re  win¬ 
ning.  Then  comes  ‘You  have 
stamps,  messieur?’ 

“You  ask:  ‘What  for?’ 

“Then  follows  a  long  argu¬ 
ment  over  taxes.  You  finally 
get  stamps.  At  this  point  you 
really  think  you’re  winning. 
Poor  fool.  A  packet  is  thrust  at 
you. 

“  ‘It  is  impossible,  messieur.’ 

“At  this  point,  tempers  rise. 
You  clench  your  fists,  trying  to 
restiain  battered  neiwes.  Some¬ 
one  tells  you  the  censor  stamps 
the  required  letter  of  introduc¬ 
tion  from  the  United  States 
Public  Affairs  office.” 

What  happened  after  this 
isn’t  certain,  but  whatever  it 
was,  Dennis  was  cleared  and 
left  on  a  flight  for  London,  as 
we’ve  said. 

As  for  Jim,  this  is  how  he  ac¬ 
counts  for  one  of  his  trips  in 
the  troubled  area.  He’s  been  in 
and  out  of  Beirut,  and  he’s  there 
now. 

“When  I  reached  the  Leban¬ 
ese  border  en  route  to  Damas¬ 
cus,  I  put  my  money  in  my  shoes 


because  I  heard  the  rebels  were 
robbing.  But  I  passed  without 
incident  in  a  taxi. 

“When  I  reached  Damascus, 

I  contacted  Colonel  Serraj  and 
he  promised  me  an  airlift  to 
Iraq  in  a  military  aircraft. 
Some  correspondents  sought  to 
reach  Bagdad  by  taxi,  which  is 
a  22-48-hour  trip.  Most  got 
turned  back  at  the  border. 

“After  hanging  around  for  a 
couple  of  days,  I  flew  into  Bag¬ 
dad  in  a  Russian-made  bomber. 
We  were  greeted  by  cheers  from 
the  Iraqi  ground  troops,  since 
it  was  the  first  Syrian  plane  into 
Iraq  since  the  revolution. 

“I  met  Minister  of  Informa¬ 
tion  Shan  Shal,  who  sent  an 
officer  around  while  I  took  pic¬ 
tures.  Then  I  met  General  Ab¬ 
dul  Kassin,  the  new  prime  min¬ 
ister.  He  personally  stamped 
pictures  for  censorship.  The  pic¬ 
tures  were  sent  out  on  the  first 
charter  flight  available.” 

Royal  Protocol 

It  was  mighty  frustrating  for 
four  photographers — unidenti¬ 
fied — but  they  observed  protocol, 
thereby  losing  good  pictures.  It 
happened  in  Vancouver,  B.  C., 
when  Princess  Margaret  ap¬ 
peared  before  them  unexpected¬ 
ly,  wearing  a  bathing  suit 
draped  with  a  bright  blue  and 
white  wrap.  She  was  out  to 
sunbathe  on  the  lawn  of  a  Cana¬ 
dian  government  official.  When 
she  noticed  the  photographers 
had  lowered  their  cameras,  she 
said:  “I  am  pleased  to  know 
that  I  am  among  friends.  I  am 
pleased  you  appreciate  my  posi¬ 
tion.” 

Flash  Failure 

This  was  an  anniversary 
dinner  honoring  Louis  B.  Selt¬ 
zer,  editor  of  the  Cleveland 
Press,  and  Fred  Bottomer,  vet¬ 
eran  staffer,  was  trying  to 
demonstrate  how  pictures  were 
made  30  years  ago  when  Mr. 
Seltzer  was  named  editor.  When 
the  damp  powder  refused  to 
flare  up,  Charles  E.  Scripps, 
Scripps-Howard  board  chair¬ 
man,  cracked:  “That  proves 
Louis  was  no  flash  in  the  pan 
when  he  became  editor.” 

No  Copy 

The  Japanese  government  has 
asked  its  people  to  stop  pir- 


2  AP  Reporters 


Rebels  roaming  the  wild  These  initial  payments  were 

mountain  country  along  the  to  16  claimants.  Payments 

Syrian  -  Lebanese  border  at-  totalled  $9,500  and  were  retro- 
tacked  a  car  carrying  two  Asso-  active  for  seven  months  to 
ciated  Press  correspondents,  Jan.  1. 

Reiman  Morin  and  Tom  Ochil-  Additional  claims  are  up  for 
tree,  traveling  from  Beirut  to  action  next  month.  The  group 
Damascus  on  July  30.  The  covered  includes  retirees  as  far 

rebels  fired  on  their  car  as  it  back  as  Jan.  1,  1952,  but  bene- 

sped  through  a  steep  valley,  but  fits  will  be  retroactive  only  to 
missed.  the  first  of  this  year. 

As  they  picked  themselves  up  The  payments  are  the  first  of 
from  the  floor  of  the  car,  Mr.  any  multiple  employment  plan 
Morin,  a  two-time  Pulitzer  established  by  the  guild,  reports 
Prize  winner  and  veteran  war  Sam  Eubanks,  executive  secre- 
correspondent,  observed  with  a  tary,  SFONG.  The  New  York 
grin:  “There  must  be  easier  plan  is  established  but  has  not 
ways  to  travel  than  this.  This  yet  begun  payments, 
is  real  cowboy  and  Indian  stuff  The  program  here  is  known 
with  us  taking  the  part  of  the  as  the  retirement  income  plan 


people  in  the  stagecoach.” 


of  the  San  Francisco  Publishers 


A  Lebanese  driver  took  the  Association  and  the  SFONG. 
men  from  Beirut  to  a  United  it  is  jointly  administered  by  a 
Nations  post  about  five  miles  board  of  six  through  the  Wells 
short  of  the  border  where  build-  Fargo  Bank  here. 


ings  showed  signs  of  bombings 

and  shooting.  He  refused  to  go  $258,000  in  Trust 

any  further.  Mter  an  hour  de-  Publisher  contributions  to  the 
lay  a  flustered  driver  from  the  totalled  $258,000  by  June 

Syrian  side  arrived  in  another  founded 

car  to  complete  the  journey.  March  1  1956. 

o  *  1  Effective  on  July  1  the  pub- 

Herberl  Stroud  Dies,  lisher  contributions  jumped  from 

Former  U.S.  Newsman  $1.75  per  month  per  employe  to 

$3.35.  Publisher  contributions 
Shelburne,  N.  S.  include  an  additional  $1.65 
TT  Stroud,  former  nionthly  per  employe  to  cover 

U.  S.  newspaperman,  adver-  severance  payments  as  these  be- 

tising  executive  and  inventor, 

For  the  pension  payments,  the 
of  the  Shelburne  Gazette  for  employe  must  have  a  minimum 
the  past  five  years,  he  began  sgj.yigg  ^nd  be  at 

his  n^spaper  career  with  the  55  g^^g  old.  Maximum 

.Ve^  York  Times.  payments  of  the  established 

He  was  recognized  by  he  25-year-service  em- 

n  q  f  °  Ployes  at  the  age  of  70. 

1  ^  mle-of-thumb  measure- 

Ltrtn&LV,' -"‘/O' 


,  calls  for  approximately  one  wee» 

„  .  roil  salary  per  month,  on  retire- 

Keprints  ot  school  ment,  to  those  who  qualify 

Articles  Distributed  top  payments  in  the  future. 

_  The  launching  of  payments 

Charleston,  W.  Va.  ^ere  will  center  national  guild 
A  series  of  articles  on  ‘How  attention  on  pensions  at  the 
Good  Are  Our  Schools?”  has  convention  in  nearby  San  Jose, 
been  reprinted  in  a  20-page  Calif.,  August  3-8. 
taWoid-size  section  as  a  public  Members  of  the  guild’s  inter- 
rl  Huntington  Pub-  executive  board  con- 

TLifai-tvi  -ff  1,  r»  vened  here  and  in  San  Jose  prC"  i 

‘O  I 

the  Huntington  Advertiser  and  j 

Herald-Advertiser.  (Continued  on  page  56)  ; 
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‘Down  Under’ 
Goal  of  56 
Jr.  Diplomats 

A  group  of  5G  Junior  Diplo¬ 
mats,  consisting  of  outstanding 
carrier  boys  from  29  news¬ 
papers,  take  off  from  San  Fran¬ 
cisco,  Aug.  6,  on  a  Qantas  Em¬ 
pire  Airways  Super  G  Constel¬ 
lation  for  a  16,000-mile  inter¬ 
national  good-will  dream  trip  to 
Hawaii,  the  Fiji  Islands  and 
.Australia. 

Ranging  in  age  from  12  to 
17,  the  boys  are  the  winners  of 
the  5th  annual  Junior  Diplo¬ 
mat  overseas  trip  spon.sored  by 
the  American  Weekly  and  the 
Hearst  Newspapers  in  coopera¬ 
tion  with  newspapers  from  coast 
to  coast  which  carry  the  Amer¬ 
ican  Weekly  as  a  Sunday  maga¬ 
zine  supplement. 

In  their  roles  as  good-will 
emissaries,  the  American 
youngsters,  while  in  Australia, 
will  participate  in  the  first  in¬ 
ternational  youth  baseball  game 
ever  held  there.  Their  opponents 
for  the  contest,  which  is  sched¬ 
uled  for  a  Melbourne  sports  sta¬ 
dium,  is  a  specially  selected 
team  of  stars  from  the  Victoria 
Baseball  League. 

Carriers  from  18  of  the  news¬ 
papers  involved  are  partici¬ 
pating  in  “Project  Kangaroo” 
with  arrangements  having  been 
made  whereby  they  will  select 
pairs  of  live  kangaroos  which 
are  being  donated  to  their  local 
wos  by  Sir  Edwai'd  Hallstrom. 

On  visits  to  Melbourne,  Syd¬ 
ney,  Brisbane,  Coolangatta  and 
Canberra,  the  carriers  will  ex¬ 
change  greetings  with  Austral¬ 
ian  newspaperboy  organizations 
and  be  the  guests  at  a  number 
of  formal  luncheons  and  din¬ 
ners  at  which  they  will  be  wel¬ 
comed  by  leading  Australian 
government  officials,  including 
Prime  Minister  Menzies.  They 
also  will  meet  John  Landy, 
famous  miler,  Frank  Sedgman, 
tennis  star,  and  a  number  of 
other  outstanding  celebrities. 

In  Hawaii,  they  will  visit 
Pearl  Harbor  and,  in  the  Fiji 
Islands,  they  will  be  guests  at  a 
native  feast. 

Assembling  in  San  Francisco, 
several  days  prior  to  their  de¬ 
parture,  they  will  be  the  guests 
at  a  Bon  Voyage  reception  on 
An?-  4  attended  by  the  Hon. 
JJ-  H.  Marshall,  Australian 
wnsul;  J.  M.  Stenbuck,  general 
,  orculation  director  of  the 
Hearst  Newspapers  and  the 
■American  Weekly;  Thor  Smith 
i  of  the  American 

I  “wkly,  Charles  Mayer,  pub- 
\  laher,  and  Philip  Knox,  busi- 
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ness  manager,  San  Francisco 
Examiner;  Lee  Ettelson,  pub¬ 
lisher,  San  Francisco  Call-Bull¬ 
etin;  Frank  Howard  and  James 
Mackie,  Hearst  circulation  man¬ 
agers  and  executives  of  Qantas 
Empire  Airways.  Later  that 
evening,  they  will  visit  China¬ 
town  and,  prior  to  their  de¬ 
parture  from  San  Francisco, 
will  participate  in  a  number  of 
other  sightseeing  tours. 

As  in  previous  American 
Weekly  Junior  Diplomat  trips 
(1954 — England;  1956 — Italy; 
1966 — Sweden  and  Holland; 
1957 — Switzerland)  the  youngs¬ 
ters  will  carry  with  them  mes¬ 
sages  of  greetings  and  gifts 
from  their  home  state  and  city 
officials  to  officials  of  the  Aus¬ 
tralian  cities  they  visit. 

The  tour  will  be  under  the 
direction  of  Max  P.  Milians,  of 
the  Hearst  Newspapers  Pro¬ 
motion  Department.  Co-director 
is  Ken  Wyatt,  public  relations 
director  of  Qantas  Empire  Air¬ 
ways.  Assistants  are  Jack  Frie- 
bert,  Detroit  (Mich.)  Times  and 
Bernard  Clayton,  of  the  P.  K. 
Macker  Company. 

Other  adult  Supeiwisors,  se¬ 
lected  in  newspaper  district 
manager  contests,  are  Edward 
Abbott,  Portland  (Ore.)  Ore¬ 
gonian;  J.  R.  Doggett,  Dallas 
(Texas)  Times-Herald;  Adrian 
J.  Enriquez,  Los  Angeles  Ex¬ 
aminer;  Richard  J.  Kennedy,  St. 
Paul  (Minn.)  Pioneer-Press  and 
Dispatch;  Joseph  Murphy,  Bos¬ 
ton  (Mass.)  Record- American 
and  Sunday  Advertiser  and 
Roger  V.  Shinnock,  Baltimore 
(Md.)  News-Post  and  Ameri¬ 
can.  Mrs.  Milians  will  accom¬ 
pany  the  group  as  house  mother. 
Others  in  the  group  include  a 
complement  of  photographers. 


Moss  Info  Bill 
Passes  Congress 

Washington 

The  Moss-Hennings  “Free¬ 
dom  of  Information”  Bill  was 
passed  by  the  Senate  and  sent 
to  the  White  House  Thursday 
afternoon.  In  a  parliamentary 
move  to  expedite  action  and 
obviate  reference  to  a  confer¬ 
ence  committee  of  the  two 
houses,  the  senate  substituted 
the  house  draft  for  its  own,  then 
voted  it  without  opposition. 

The  bill  declares  that  the 
“housekeeping  statute”  passed 
in  colonial  times  to  provide  for 
physical  protection  of  govern¬ 
ment  documents  shall  not  be 
used  as  a  basis  for  withholding 
non-strategic  information.  It 
does  not  amend  any  specific 
statutes  permitting  material  to 
be  kept  from  public  examination 
— income  tax  returns  for  ex¬ 
ample. 

(or  August  2,  19S8 


Service  Nets 
‘Green  Sheet’ 
Strong  Base 

By  Campbell  Watson 

Los  Angeles 

Assured  distribution  is  by  no 
means  the  only  needful  propel¬ 
lant  of  the  controlled  newspaper, 
reports  Maurice  W.  Markham 
of  the  Van  Nuys  News  and 
Valley  Green  Sheet. 

Readership  is  an  essential 
twin  for  successful  operations, 
says  the  president  of  the  Van 
Nuys  Publishing  Company.  He 
also  is  the  managing  director 
of  the  News,  the  first  of  68 
California  controlled-circulation 
papers  to  have  its  distribution 
report  issued  by  Verified  Audit 
Circulation  Company. 

For  readership  the  News 
long  ago  established  its  news 
coverage  of  every  portion  of  the 
San  Fernando  Valley  area  in 
which  it  operates.  Its  perform¬ 
ance  of  a  service  need  is  re¬ 
flected  in  the  qualification  of  37,- 
315  of  its  105,405  distribution 
as  subscriber  paid. 

The  first  VAC  audit  also 
shows  640  newsstands  sales  per 
tri-weekly  issue  in  the  first 
quarter  of  the  year.  Subscrip¬ 
tion  costs  at  50  cents  monthly 
indicate  the  News  grosses  a 
$19,000  circulation  return  from 
each  of  its  Sunday,  Tuesday  and 
Thursday  issues. 

83  Per  Cent  Score 

“But  the  audit  report  is  good 
only  if  it  is  accompanied  by  a 
readership  survey,”  declared 
Mr.  Markham  as  he  exhibited  a 
study  reporting  83  per  cent 
readership  of  the  paper.  The 
study  was  made  by  John  B. 
Knight  Company,  an  independ¬ 
ent  organization. 

The  “Green  Sheet,”  as  the 
News  is  generally  called,  has 
been  a  fully-departmentalized 
newspaper,  96  per  cent  local  in 
its  coverage. 

“We  leave  our  paper  whether 
they  pay  for  it  or  not,  but  we 
do  not  leave  the  paper  at  a  house 
where  it  is  not  wanted. 

“We  know  who  gets  the  paper. 
We  keep  books  and  conduct  oper¬ 
ations  on  the  same  basis  as  a 
paid  newspaper.” 

That  means  “we  are  not  tin- 
cup  boys,  as  we  have  been  called 
in  the  past.”  It  also  means  a 
force  of  715  carriers  organized 
by  a  force  of  seven  full-time 
supervisors. 

That  day’s  edition  carried 
weekly  grocery  copy  and  totalled 
120  pages,  including  the  green 


cover  pages  that  gave  it  its 
name.  Distribution  is  to  14 
communities. 

The  classified  total  for  the 
week  of  the  E&P  visit  was  19 
pages  on  Sunday,  12  pages  on 
Tuesday  and  15  pages  on  Thurs¬ 
day.  Volume  is  running  at  levels 
second  only  to  those  of  1957. 

Community  news  is  detailed. 
Churches  will  run  a  page.  A 
complete  directory  of  the  area’s 
97  churches  is  run  weekly,  with¬ 
out  charge.  The  167  schools  cre¬ 
ate  two  pages  of  PTA  news. 

Letters  to  the  editor  are 
featured  in  a  section.  There’s 
a  locally  edited  teen-page  with 
three  staffers. 

The  distribution  charge  began 
24  years  ago  with  10  cents 
monthly  asked.  The  price  was 
upped  gradually  to  25  cents  and 
“now  we  are  getting  more  paid 
subscribers  at  50  cents  a  month 
than  at  the  lower  rates,”  ac¬ 
cording  to  Mr.  Markham. 

Carriers  get  a  half-cent  for 
each  copy  delivered  and  a  per¬ 
centage  of  their  total  collections. 
In  addition,  four  per  cent  of  the 
total  collection  goes  into  an  en¬ 
tertainment  fund  for  the  boys. 

Van  Nuys  is  a  Los  Angeles 
city  and  county  administrative 
center  for  the  San  Fernando 
Valley. 


Tribute  Paid 
San  Jose  Daily 

San  Jose,  Calif. 

The  San  Jose  News,  founded 
on  an  idea  and  without  cash, 
was  honored  for  its  myriad 
services  through  75  years  at  its 
birthday  celebration. 

A  Chamber  of  Commerce 
plaque  pointing  to  the  news¬ 
paper’s  significant  contributions 
to  civic,  social,  cultural  and 
economic  welfare  of  the  com¬ 
munity  was  presented  Joseph 
B.  Ridder,  publisher. 

Hundreds  representing  all 
phases  of  San  Jose  activity  at¬ 
tended  the  75th  birthday  party 
in  the  ballroom  of  the  St.  Claire 
Hotel  here.  The  guests  included 
Governor  Goodwin  Knight. 

Publication  of  the  first  issue 
of  the  News  left  Hugh  A.  De- 
Lacy,  its  founder,  with  35  cents 
in  his  pockets.  But  the  edition 
contained  an  alphabetical  listing 
of  every  business  here,  and  he 
suggest^  a  payment  of  12Mi 
cents  each  per  week  for  the 
listing. 

The  idea  paid  off.  Last  year 
the  News,  a  Ridder  Newspaper 
since  1952,  printed  more  than 
22,000,000  lines  of  advertising. 
The  75th  birthday  section  which 
appeared  July  27  totalled  48 
pages. 
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Jim  Duffy 


(Continued  from  page  13) 


“When  I  married  Miss  Elea- 
nore  Hines,  daughter  of  Mr.  and 
Mrs.  David  Prunier  of  Katonah, 
Westchester  County,  34  years 
ago,  Mr.  Munsey  gave  us  four 
handsome  sterling  silver  candle¬ 
sticks  from  Tiffany’s,  which  we 
still  prize,”  he  concluded.  “The 
Telegram’s  business  manager 
once  called  me  at  home  to  tell 
me  Mr.  Munsey  had  ordered  a 
handsome  increase  in  salary, 
which  the  managing  editor  did 
not  know  about  until  I  told  him.” 

When  Mr.  Munsey,  a  bachelor, 
died  he  left  $40,000,000  to  the 
Metropolitan  Museum  of  Art  — 
his  reporters  doubted  he  ever 
had  entered  its  great  bronze 
doors  —  and  not  a  cent  for  con¬ 
tinuation  of  his  newspaper  em¬ 
pire.  His  business  manager,  the 
late  William  T.  Dewart,  became 
the  longtime  publisher  of  the 
Sun  and  also  of  the  Evening 
Telegram  until  he  sold  it  short¬ 
ly  afterwards  to  the  Scripps- 
Howard  Newspapers.  Mr.  Duffy 
continued  his  close  publisher-re- 
porter  relationship,  begun  with 
Munsey,  with  Dewart. 

Sells  Ads,  Too 

An  outside  advertising  repre¬ 
sentative  was  having  trouble 
selling  space  to  the  shipping  in¬ 
dustry  and  the  publisher  per¬ 
suaded  Mr.  Duffy  to  take  over 
these  advertising  accounts  as  a 
sideline  to  his  reporting.  He  was 
paid  15%  commission  and 
earned  as  much  from  selling 
ship  advertising  as  he  did  from 
reporting  ship  news.  The  dou¬ 
ble  duty  assignment  continued 
until  Roy  W.  Howard  took  over 
as  editor  and  publisher.  Mr.  De¬ 
wart  later  tried  unsuccessfully 
to  inveigle  Mr.  Duffy  to  take 
•over  all  transportation  adver¬ 
tising  —  sea,  air,  rail,  bus  — 
for  the  Sun. 

The  reporter  wanted  to  re¬ 
main  a  reporter — and  did.  He’s 
a  charter  member  of  the  guild. 

popular  feature  of  the  old 
Evening  Telegram  was  “On  the 
Bench  With  Judge  McHugh,” 
which  appeared  on  the  front 
page  under  a  three-column  head¬ 
ing  with  a  drawing  of  a  judge 
on  the  bench.  It  was  written  in 
Irish  dialect  under  the  familiar 
James  Edmund  Duffy  byline. 

Poet  Laureate 

He  was  also  designated  the 
“Poet  Laureate”  of  the  Tele¬ 
gram  and  contributed  verse  on 
topical  news  subjects,  for  which 
he  was  paid  15c  a  line.  One 
•during  the  famous  trial  of  Police 
Capt.  Becker,  convicted  of  the 


murder  of  gambler  Rosenthal,  ton  Glee  Club  serenaded  the  dance  with  Miss  Compton, 
was  entitled  “Old  School  Police-  man  who  had  that  day  defeated  Reporter  Duffy  had  knovni 
man.”  When  Managing  Editor  William  Howard  Taft  and  Theo-  Franklin  D.  Roosevelt  many 
George  Cooper  left  on  a  trip,  dore  Roosevelt  for  the  Presi-  years  before  he  became  Cover- 
he  warned  “Jimmy”  not  to  write  dency.  nor  of  New  York,  in  which  of- 

too  many  verses  because  the  -  i  m  » j  r-  ■  fice  he  was  instrumental  in  i^- 

stipend  was  running  too  high.  Smith-Mc.Adoo  Fight  moving  Walker.  One  day  Roose- 

But  it  was  Christmas,  the  bud-  w’ith  the  late  George  Morris,  velt  and  Duffy  met  in  an  eleva- 
ding  journalist-versifier  (notun-  jjjyj  Duffy  covered  for  his  paper  tor  io  the  Customs  House.  They 
like  Finley  Peter  Dunne  in  Chi-  the  entire  marathon  battle  of  crossed  the  street  to  Bowling 
cago)  became  inspired  with  the  Alfred  E.  Smith  and  William  Green  Park  and  there  had  a 
spirit  of  the  season  and  wrote  Gibbs  McAdoo,  Wilson’s  son-in-  long  chat  about  the  future  of 
numerous  verses  on  “The  Down-  law,  for  the  Democratic  nomi-  the  American  merchant  marine, 
fall  of  Kris  Kringle,”  which  be-  nation  in  the  old  Madi.son  Square  ijidv  Astnr'fi  Tift 

came  instead  the  downfall  of  Garden  on  Madison  Square  in 

the  Poet  Laureate.  He  was  or-  1924.  After  weeks  of  fruitless  Another  of  Jim’s  political 
dered  to  cease  and  desist  forth-  balloting,  the  fatigued  delegates  friends  is  Lady  Nancy  Astor. 
with.  No  more  verse  appeai’ed.  turned  to  John  W.  Davis  as  com-  She  once  brought  him  a  bouton- 
The  conversation  switched  promise  candidate.  niere  from  her  garden  at  Clive- 

from  pseudo  poetry  to  practical  Reporter  Jimmy  Duffy  and  den  on  the  Thames.  The  .Veit 
politics.  politician  Jimmy  W’alker  were  ForA:  Dai7j/ carried  a  photo 

w-i  intimate  friends  for  years  be-  of  her  pinning  it  on  his  lapel 

I  1  row  I  son  latter  attained  national  —  his  paper  didn’t.  Once  Prof. 

Jim  was  with  Woodrow  Wil-  cheers  —  and  jeers  —  as  New  Harold  Laski  of  London  Uni- 
.son.  Governor  of  New  Jersey,  York’s  goodtime  mayor  and  versity  told  Jim:  “American- 
at  his  Summer  home  at  Sea  Broadway  idol.  The  reporter  born  Lady  Astor  is  America's 
Girt,  N.  J.,  that  hot  day  in  1912  often  visited  the  rising  state  revenge  for  George  III.” 
when  the  up-till-then  darkhorse  senator  then  at  the  latter’s  He  came  to  know  Queen  Marie 
won  the  Democratic  nomination  home  on  St.  Luke’s  Place  in  the  of  Roumania,  opera  star  Mary 
for  President  over  Speaker  of  Greenwich  Village-Chelsea  sec-  Garden,  singer  Grace  Moore, 
the  House  Champ  Clark,  the  tor.  Walker  later  remarked  that  He  interrupted  his  honeymoon 
favored  candidate  until  William  Duffy,  unlike  most  of  his  friends,  to  cover  the  visit  of  the  then 
Jennings  Bryan  made  his  in-  never  visited  him  at  City  Hall  Prince  of  Wales,  later  King  Ed- 

fluence  felt  in  the  Baltimore  con-  and  never  sought  a  favor.  ward  VIII  and  now  the  Duke 

vention.  The  first  Mrs.  Wilson  n  i  Windsor,  still  a  good  friend, 

and  their  three  daughters  in-  Beau  James  jjj^  covered  the  Ruth  Snyder- 

vited  Jim  in  and  served  him  cof-  Gene  Fowler,  once  an  ace  New  Judd  Gray  trial  and  followed 
fee  and  cake.  Only  one  neighbor  York  reporter,  sent  Jim  a  copy  them  to  the  death  house, 
was  with  the  family  that  night,  of  his  biography  of  James  H.  Through  friendship  with  a  court 
historic  for  Wilson  and  for  the  Walker  entitled  “Beau  James”  official,  he  got  a  beat  on  the 

world.  Wilson  and  Jim  and  an  vvith  this  autograph:  “To  the  verdict  —  and  a  seat  in  the 

aide  from  the  Democratic  Na-  almost  immortal  Jim  Duffy,  P^oss  section  for  his  friend, 
tional  Committee  opened  tele-  King  of  the  Waterfront,  and  my  Broadway  impresario  David  Be- 
grams  of  congratulations  and  longtime  friend.”  The  biography  lusco.  Another  big  Duffy-covered 
the  new  nominee  commented  on  relates  in  detail  the  story  of  story:  The  sinking  of  the  steam- 
them  as  he  read  them.  how  the  reporter,  by  chance,  Morro  Castle  off  the  Jer- 

On  election  night,  Jim  was  at  made  the  transatlantic  voyage  shore.  He  also  interviewed 
the  Wilson  family  home  at  on  the  Conte  Grande,  which  was  survivors  from  the  Vestris. 
Princeton,  where  the  President-  taking  Walker  into  three  years’  James  Edmund  Duffy  is  a  de¬ 
elect  had  been  president  of  voluntary  exile.  Duffy’s  paper  voutly  religious  man.  He  and  his 
Princeton  University  before  be-  sent  him  a  wireless  message  to  vrife  teth  were  educated  in 
ing  elected  Governor.  Again,  keep  close  watch  on  Walker  and  Catholic  schools  and  his  sister 
Mrs.  Wilson  and  the  daughters  his  companion,  Betty  Compton.  ^  ^  modest  man. 

served  Jim  and  other  reporters  Walker,  appearing  depressed  Because  of  his  modesty,  he  de¬ 
coffee  and  cake  and  the  Prince-  for  once,  often  asked  Duffy  to  clined  for  years  to  write  about 

his  global  travels  and  reportor- 

-  ial  experiences.  Finally,  in  1948, 

Scripps-H  award  News  per¬ 
suaded  him  to  set  down  some 
reminiscences.  The  remainder  of 
this  story  is  made  up  of  excerpts 
lifted  from  his  own  earlier  ac¬ 
count: 

*  *  * 

By  James  Edmund  Duffy 

One  hot  midsummer  day  in 
1918,  Bill  Summers,  who  held 
down  the  city  desk  in  the  after¬ 
noon  on  what  was  then  the  Eve¬ 
ning  Telegram,  housed  in  the 
Neiv  York  Herald  Building  in 
Herald  Square,  asked  if  I 
mind  going  down  to  the  ship 
news  office  at  the  Battery  to 

COOPERATIVE— On  behalf  of  President  Carlos  Garcia  of  The  Philip-  fat^^an  fh^re^ 
pines,  Ambassador  Carlos  Romulo  presents  his  government's  thanks  (in  „  j  -1'  ^  A»,ori. 

the  form  of  plaques)  to  J.  Montgomery  Curtis.  «nter.  of  the  American  Rescued  sailors  from  Amen 
Press  Institute,  and  Frank  J.  Stanel,  of  the  Associated  Press,  for  their  vessels,  sunk  the  day 

cooperation  during  the  President's  recent  state  visit  here.  Medallions  foi'e  by  a  German  submanne 
went  to  AP's  Stan  Swinton,  Henry  J.  Hartienbusch  and  Alan  J.  Gould,  off  the  New  Jersey  Coast,  hw 
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ton  Glee  Club  serenaded  the 
man  who  had  that  day  defeated 
William  Howard  Taft  and  Theo¬ 
dore  Roosevelt  for  the  Presi¬ 
dency. 

Smith-Mc.4doo  Fight 

With  the  late  George  Morris, 
Jim  Duffy  covered  for  his  paper 
the  entire  marathon  battle  of 
Alfred  E.  Smith  and  William 
Gibbs  McAdoo,  Wilson’s  son-in- 
law,  for  the  Democratic  nomi¬ 
nation  in  the  old  Madi.son  Square 
Garden  on  Madison  Square  in 
1924.  After  weeks  of  fruitless 
balloting,  the  fatigued  delegates 
turned  to  John  W.  Davis  as  com¬ 
promise  candidate. 

Reporter  Jimmy  Duffy  and 
politician  Jimmy  Walker  were 
intimate  friends  for  years  be¬ 
fore  the  latter  attained  national 
cheers  —  and  jeers  —  as  New 
York’s  goodtime  mayor  and 
Broadway  idol.  The  reporter 
often  visited  the  rising  state 
senator  then  at  the  latter’s 
home  on  St.  Luke’s  Place  in  the 
Greenwich  Village-Chelsea  sec¬ 
tor.  Walker  later  remarked  that 
Duffy,  unlike  most  of  his  friends, 
never  visited  him  at  City  Hall 
and  never  sought  a  favor. 

Beau  James 

Gene  Fowler,  once  an  ace  New 
York  reporter,  sent  Jim  a  copy 
of  his  biography  of  James  H. 
Walker  entitled  “Beau  James” 
vvith  this  autograph:  “To  the 
almost  immortal  Jim  Duffy, 
King  of  the  Waterfront,  and  my 
longtime  friend.”  The  biography 
relates  in  detail  the  story  of 
how  the  reporter,  by  chance, 
made  the  transatlantic  voyage 
on  the  Conte  Grande,  which  was 
taking  Walker  into  three  years’ 
voluntary  exile.  Duffy’s  paper 
sent  him  a  wireless  message  to 
keep  close  watch  on  Walker  and 
his  companion,  Betty  Compton. 
Walker,  appearing  depressed 
for  once,  often  asked  Duffy  to 


lieen  picked  up  and  were  being 
brought  into  the  Barge  Office 
at  the  Battery.  Would  I  mind? 

I  would  have  done  anything  to 
get  out  of  the  office  that  day.  It 
was  a  genuine  scorcher  uptown 
and  it  was  always  cool  and 
breezy  at  the  Battery.  That 
afternoon  assignment  is  still  go¬ 
ing  on. 

Not  many  newspapermen  can 
trace  their  careers  back  to  the 
days  of  the  old  Telegram  when 
that  paper  was  part  of  the 
Jame.s  Gordon  Bennett  empire 
and  the  news  community  knew 
Roy  Howard  as  a  pavement 
pounder  for  United  Press. 

Thousands  of  Interviews 

It  is  'difficult  for  me  to  esti¬ 
mate,  with  any  degree  of  ac¬ 
curacy,  how  many  I  have  inter- 
hewed.  When  I  consider  that 
I  have  often  talked  with  as  many 
as  10  to  15  persons  on  one  ves¬ 
sel,  the  number  seems  baffling. 
It  must  be  upwards  of  75,000 
(in  1948). 

It  is  difficult  to  say  who  was 
the  most  important.  Among 
them  were  a  number  of  Presi¬ 
dents  of  the  United  States,  num¬ 
erous  presidents  of  South  and 
Central  American  countries, 
kings,  queens,  crown  princesses 
and  crown  princes,  all  ranks  of 
other  high  members  of  royalty, 
scores  of  cardinals,  among  whom 
was  one  who  became  Pope  Pius 
XII,  members  of  the  parlia¬ 
ments  of  the  world,  actors  and 
actresses,  playwrights  and  au¬ 
thors,  musicians  and  conductors, 
poets  and  songwriters,  prize¬ 
fighters  and  wrestlers,  explor¬ 
ers,  animal  trainers,  master 
mariners,  diplomats,  buyers, 
politicians,  Liverpool  stokers, 
immigrants.  Fascists,  Nazis, 
revolutionists,  Bolshevists,  and 
just  plain  travelers. 

Spending  your  working  hours 
for  decades  talking  and  listen- 
mg  to  such  a  conglomeration 
of  people  does  something  to  you. 
You  look  back  on  it  all  and 
Wonder  if  it  was  really  you  who 
mingled  with  this  strange  as¬ 
sortment  of  human  beings.  You 
come  out  of  it  all  with  a  liberal 
»nd  diversified  education  in 
World  affairs. 

I  IIIii>lriou8  Interviewed 

It  would  require  columns  to 
Mention  the  names  of  the  illus¬ 
trious  I  have  met  and  inter- 
^ewed.  They  included  all  Eng¬ 
land’s  Prime  Ministers  in  my 
ume  —  Lloyd  George,  Stanley 

I  Baldwin,  Winston  Churchill, 
Kamsey  MacDonald  are  among 

'  Tv.”'"  Premiers  whom 

have  sat  and  talked  with  in 
ounges,  staterooms  and  smok- 
rooms  of  ships  are  Clemen- 
Briand,  the  un- 
ortunate  Pierre  Laval,  and 
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others.  These  interviews  were 
usually  not  hurried  as  there  was 
plenty  of  time  as  the  liner  moved 
slowly  to  her  pier. 

The  elder  J.  P.  Morgan  be¬ 
came  infuriated  when  ap¬ 
proached  by  reporters.  He  did 
not  like  them,  and  wanted  them 
to  know  it.  He  is  remembered 
as  having  chased  a  reporter 
along  the  deck  of  a  ship,  with 
uplifted  cane,  because  the  lat¬ 
ter  had  dared  ask  him  a  ques¬ 
tion. 

His  son,  J.  P.  Morgan  Jr., 
who  succeeded  his  father  as  head 
of  the  house  of  Morgan,  was 
obdurate  and  tight-lipped  in  his 
earlier  years,  but  he  became 
reconciled  toward  us  as  he  grew 
older.  Junius  Spencer  Morgan, 
grandson  of  old  J.  P.,  thanked 
me  for  calling  on  him  in  his 
stateroom  on  the  Queen  Mary 
before  he  sailed  recently. 

J.  P.  Morgan  Kneels 

Once  I  went  with  Bennie  Mos- 
kowitz.  New  York  Journal  re¬ 
porter,  to  the  stateroom  of  J.  P. 
Morgan  Jr.  Bennie  began  yak¬ 
king  about  Mr.  Morgan’s  “suit¬ 
case”  bed,  saying  it  was  a  new 
type  on  ships  that  allowed  suit¬ 
cases  to  be  stored  underneath. 
He  finally  got  the  old  gentle¬ 
man  down  on  his  knees  to  look 
under  the  bed,  which  was,  of 
course,  an  ordinary  one.  I  could 
hardly  keep  from  laughing.  “I 
knew  I  could  get  that  old  so-and- 
son  down  on  his  knees,”  exulted 
Bennie  as  soon  as  we  left  Mr. 
Morgan. 

Few  merchants  advertised 
their  wares  more  consistently 
than  did  Sir  Thomas  Lipton  his 
teas,  but  I  am  sure  the  elderly 
merchant  himself  did  a  better 
job  of  keeping  his  oolong  and 
pekoe  before  the  public  of  the 
world  than  did  his  paid  ad¬ 
vertisements.  He  was  a  fre¬ 
quent  traveler,  and  when  the 
Leviathan  was  in  service  he 
never  crossed  on  any  other  ship. 
We  became  very  good  friends 
and  during  his  visits  here  I 
often  spent  an  evening  with 
him.  On  more  than  one  occasion 
he  invited  me  to  come  to  Eng¬ 
land  with  him  and  spend  the 
summer  as  his  guest. 

Another  of  my  British  friends 
was  John  Masefield,  poet  laure¬ 
ate. 

Dull  Comedians 

Comedians  who  receive  such 
a  hearty  response  from  audi¬ 
ences  are  very  dull  offstage.  I 
found  George  M.  Cohan  helpless 
in  an  interview. 

Many  persons  have  asked  me 
how  the  numerous  members  of 
the  hierarchy  of  Soviet  Russia 
impressed  me.  With  but  few  ex¬ 
ceptions,  I  have  found  them  dull 
and  unfriendly. 
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Marvin  Berger,  business  manager, 
New  York  Post,  and  Mrs.  Berger 
sail  on  the  Furness  liner  Ocean 
Monarch  for  a  holiday  cruise  to 
St.  Thomas,  San  Juan,  Nassau  and 
Havana. 


Interviewing  so  many  people 
has  taught  me  to  allow  the  one 
being  interviewed  to  do  the  talk¬ 
ing,  but  when  my  turn  comes  to 
ask  a  question  I  try  to  make  it 
one  that  requires  a  direct  an¬ 
swer.  Phrasing  a  question  is  im¬ 
portant.  Often  a  person  is  en¬ 
countered  who  has  an  unusually 
good  story,  but  who  does  not 
want  to  talk.  I  find  if  you  spar 
around  with  him  for  a  while 
he  will  commit  himself  on  one 
point  which  will  require  an  ex¬ 
planation,  and  before  he  has 
finished  you  have  an  interview, 
and  often  a  good  one. 

• 

Color  Ink  Testing 
Gains  Acceptance 

Chicago 

Increased  use  of  the  ROP 
Color  Ink  Testing  Service  pro¬ 
vided  by  the  ANPA  Research 
Institute  is  evidenced  by  the 
number  of  tests  made  for  news¬ 
papers  at  the  Institute’s  labora¬ 
tory  in  Easton,  Pa. 

Since  the  testing  service  was 
created  in  October  1957  by  the 
ANPA  Mechanical  Department, 
there  have  been  486  individual 
inks  tested  of  which  267  were 
processed  by  the  laboratory 
since  the  Institute  took  over  the 
ser%’ice  last  February.  A  fee  of 
$5  per  sample  is  charged  to 
directly  reimburse  the  Institute 
for  payroll  expense  of  carrying 
out  the  tests. 

A  definite  improvement  in  the 
conformity  of  the  publishers’ 
process  inks  to  the  ANPA-Four 
A  standards  has  been  noticed, 
according  to  Institute  officials. 

In  the  Strength  test,  lab  tech¬ 
nicians  found  that  in  comparing 
the  first  three  months  to  the  last 
three  months,  13.8%  more  ink 
samples  were  falling  within  5% 
of  the  ANPA-Four  A  standard 
of  ink  shade.  This  is  considered 
“very  close”  to  standard.  The 
biggest  offender  has  been  proc¬ 
ess  blue  which  often  tests  weak. 


Leavey  Wins 

Farrington 

Trusteeship 

Honolulu 

The  Territorial  Supreme 
Court  has  unanimously  decided 
that  a  former  Circuit  Court 
judge  erred  when  he  said  in 
1954  that  Edmond  H.  Leavey 
had  forfeited  his  chance  to  be 
a  trustee  of  the  Wallace  R. 
Farrington  Estate.  The  estate 
is  majority  owner  of  the  Hono¬ 
lulu  Star-Bulletin. 

Mr.  Leavey,  president  of  In¬ 
ternational  Telephone  and  Tele¬ 
graph  Co.  and  a  retired  Army 
major  general,  is  a  son-in-law 
of  the  late  Wallace  R.  Farring¬ 
ton. 

Circuit  Judge  Calvin  C.  Mc¬ 
Gregor  ruled  that  Mr.  Leavey 
had  waited  too  long  before  ap¬ 
plying  for  the  trusteeship 
awarded  him  by  Mr.  Farring¬ 
ton’s  will.  Judge  McGregor 
named  Mrs.  Joseph  R.  Farring¬ 
ton,  Star-Bulletin  president; 
Paul  L.  Mcllree,  general  man¬ 
ager,  and  Riley  H.  Allen,  editor, 
as  estate  trustees. 

Mrs.  Ruth  Farrington  Leavey 
and  Mrs.  Frances  Farrington 
Whittemore,  daughters  of  Wal¬ 
lace  Farrington,  protested  the 
decision. 

The  Supreme  Court  ordered 
the  lower  court  to  appoint  Mr. 
Leavey  as  a  trustee  if  it  found 
he  had  filled  the  conditions  set 
forth  in  the  will.  The  will  said 
Mr.  Leavey  should  be  appointed 
when  he  established  permanent 
residence  in  the  Territory  of  Ha¬ 
waii. 

The  Supreme  Court  also  said, 
however,  that  Mr.  Leavey  should 
not  be  the  sole  trustee  of  the 
estate.  It  left  the  appointment 
of  other  trustees  to  the  discre¬ 
tion  of  the  lower  court. 


College  Endowment 
For  Publisher’s  Wife 

Allentown,  Pa. 

Major  John  C.  Shumberger, 
chairman  of  the  board  and  pub¬ 
lisher  of  the  Call-Chronicle 
New'spapers,  has  established  a 
$10,000  endowment  at  Lebanon 
Valley  College  in  memory  of 
his  late  wife,  Mrs.  Mary  Lou 
Shumberger. 

A  graduate  of  Lebanon  Val¬ 
ley  College  with  the  class  of 
1915,  Mrs.  Shumberger  served 
as  an  active  member  of  the 
policy  and  building  committee 
which  projected  the  10-year  de¬ 
velopment  program  now  in  op¬ 
eration  at  her  alma  mater. 
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T)  I  •  over  with  some  points  pertinent  | 

lLOOK.10  VjOPS  to  his  right  to  risk  his  own  life 

at  the  scene  of  a  catastrophe 
T  1  I  •  I  1  without  well  intentioned  police 
lnClOCtnri8lt©Q  hindrance.  He  also  makes  a  case 

for  the  absolute  necessity  of 
1^  ,  handy  parking,  especially  when 

JjV  JrL©DOrt©rS  ^auUng  cumbersome  equip- 

J  l  ment. 


ANNOUNCEMENTS 
131X1,  Anc<TT>iTTi  The  talks  conclude  with  the  Newspaper  Brokers 

e  •  u  ,.1  police  representative  on  the  confidential  information 

Seminars  held  before  the  re-  panel  instructing  the  trainees  Daily  Newspaper  Properties 

cruit  training  classes  of  the  as  to  what  information  they  w.  H.  Glover  Co.,  Ventura,  Calif. 
Philadelphia  Police  and  the  must  give  the  press  by  depart- 

Pennsylvania  State  Police  for  mental  order,  or  face  disciplin-  Box  3132,  Greensboro,  N.  c. _ 

the  discussion  of  common  prob-  ary  action.  No  matter  what  re-  DIAL  AOENCY 

lems  of  police  and  newsmen  are  quests  are  made  to  withhold 

resulting  in  increased  coopera-  names  nor  what  an  officer  might  rrs  NOT  the  down  payment  that 
tion  on  the  part  of  law  enforce-  personally  think  of  a  story,  the 

ment  otncers  and  a  grreater  un-  rookies  are  told,  they  are  not  is  why  we  inalst  on  personal  contact 
derstanding  of  news  values  by  censors.  aellinK. _ _ 


Seminars  held  before  the  re- 


CONFIDENTIAL  INFORBtATION 
Daily  Newspaper  Properties 


ANNOUNCEMENTS 
Business  Opportunities 

FLORIDA  masrazlne  offers  top  eani- 
mission;  part  ownership  to  good  man. 


derstanding  of  news  values  by  censors, 
them.  These 

These  panels,  which  are  con-  early  ii 


m,  FEIGHNER  AGENCY 

These  talks,  which  began  Box  192 _ Mt.  Pleasant,  Mich. 

early  in  1957,  have  been  held  OUTI  services  continue  after  every 


Ventura.  Calif.  Cracker,  MSS-300S,  Tallahassee. 


For  the  details  of  advertising  in  the 
very  economical  media  in 
IRAN  &  IRAQ 

Consult : — 

Publishing  &  Distributing  Co.  Ltd. 
International  Press  Representatives 
177,  Regent  Street.  London,  W.l. 

OPENING  now  for  experienced  pro. 
motion  man  or  woman  to  publish  trade 
area  and  highway  association  maya- 


-  , - ,  - -  — - „  -  ,  t.  ^  '  . . .  '  area  anu  nigoway  assoeiaiion  man- 

ducted  before  each  class  two  at  the  Police  Academy  about  ^ore?  durin“Snd^r  he  buys' 

weeks  prior  to  its  graduation,  every  six  weeks  before  average  a  California  or ^^lona^^new^per  y5ur~~6wn  business  ' 


ery  six  weeks  before  average  a  California  or  Arizona  newspaper  i  ^  — 

.  i,  J.  .  ^  J-  i?  lor  i.  I  from  us  GABBERT  &  HANCOCK.  OWN  YOUR  OWN  BUSINESS 

are  an  outgrowth  of  a  series  of  audiences  of  125  patrolmen.  Arlin^n  A^ve!,  ^ve^e.^if.  FOR  SALE:  Press  CTipping  Service  in 

talks  to  the  young  officers  by  Panelists  have  included  James  wE  handle  only  proven  properties 

Charles  Higgins,  Philadelphia  Day  of  the  Inquirer,  Managing  in  flourishing  mid-WMt.  Herman  Koch.  ^  Urgest  in  the  Southwest.  Owner 
BsKrfm  photwapher  in  1956.  EJIto,  Walter  Lister  of  the  Bui-  bISLS,”:  ^  i'.  K'?.  ‘ 


He  gave  the  talks  at  the  Phila- 


letin,  Otto  Prin,  of  the  Inquirer  EstabUshed  1914.  ’ Newspapers  'bought 
nbot.oerranhie  staff.  Penne  Hes.s  “n*!  without  publicity. _ 


delphia  Police  Academy  after  photographic  staff,  Fenne  Hess  and  sold  without  publicity. -  NEWSPAPER  SERVICES 

several  incidents  in  which  local  of  the  Inquirer  city  desk,  Bill  prirting^"^®“cteurt"«^rienc^^  News  Analysis 

lensmen  were  roughed  up  while  Storrn  of  the  Bulletin  and  Hal  Nej^^per  &rrice  ^yTtC'  (L'  YOU  have  permission  to 

covering  assignments.  Freedman,  former  Inquirer  -  REPRINT  with  credit  from  the 

Because  of  the  favorable  re-  sportswriter  and  now  member  j  Joseph  ^  Ser.  12163  w.  Wash-  FOREIGN  POLICY  BULLETIN 
action  to  the  talks,  Mr.  Higgins,  the  City  Representative’s  of-  ,  jngton  j^BouUva^rd^  ^one^Ex'T-5238:  «  pages  of  authoritative  analy.i,  of 

Inspector  Harry  Fox,  public  re-  Henrv  rnmman  ★★  PI^pNAL  Serrice  backed  by  80  the*^' lgt“  anT  15th  of  "everrmon^  for 

lations  officer  for  the  police,  and  V.  nenrj,  L.Omman-  years’  experience  m  the  West.  Stypes,  J4  annually.  Write  for  sample  copy  to; 

Abe  Rosen  former  Philadelnhia.  dant  of  the  State  Police,  after  Rountree  *  <>..  625  Market  St..  San  foreign  policy  association 
luriner  rmiaaeipnia  ,  »  Francisco  5,  California.  Box  E8  345  E.  46  St.,  NYC  17 

Evening  Ledger  reporter  and  hearing  a  tape  of  one  panel,  in-  -  Sponsor  of  ’‘Great  Decisions  i»58" 

now  in  the  City  Representative’s  \ite<l  Mr.  Higgins  to  set  up  a  ISetcspaper  Appraisers  - Promotion - - 


office,  drew  up  plans  for  a  more  similar  program  at  the  State 

inclusive  program.  Police  Training  School  at  Her-  |  --  ‘",“45  “  vaiuatTons‘’"= 

shey.  Pa.  j  Dailies  from  coast  to  coast 

Range  of  Discussion  i  Experienced  court  witness 

1  Complete  reports  submitted 

The  nanels  consist  of  two  one-  A.  S.  VAN  BENTHUYSEN 

hour  segments;  the  first  a  series  Pension  Checks  \ 

of  short  talks  by  members  on  cot  Publications  For  Sale 

their  own  particular  problems  _ ^  ^  ^  ^  if  you  have  been  considering  the  pur- 

and  the  second  a  question  and  an^heVe  in  ^‘'e^iDlit^^'stote^'se^'i^ 

answer  period.  Basic  issues  before  the  con-  first  i  We  offer  an  outstanding  list  of 

First  to  address  the  training  f f 

class  is  a  member  of  manage-  5°^  national  allocations  “  jack  L  STOLL  4  abates 

rx.^r.4-  ot  l,.„„l  defense.  These  include  the  Newspaper  Brokers 

ment  at  policy  level  who  dis-  6381  Hollywood  Blvd. 

cusses  the  history  of  the  free  establishment  of  a  defense  fund  _ Hollywood  28.  California _ 

press  and  the  public’s  right  to  union.  (E&P,  July  Colorado  county  sea-t  '^ek- 

tv,..  „  26,  page  65).  LY,  unopposed.  $30,000  with  $16,000 

know  and  the  reason  behind  a  convention  also  will  con-  in  cash.  Baiiey-Krehbiei,  Box  396. 


{Continued  from  page  62) 


_ ISetcspaper  Appraisers _ 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes 
Over  145  valuations  made 
j  Dailies  from  coast  to  coast 

j  Experienced  court  witness 

1  Complete  reports  submitted 

A.  S.  VAN  BENTHUYSEN 
I  446  Ocean  Avenue,  Brooklyn,  N.  T. 

Publications  For  Sale 

I  IF  you  have  been  considering  the  pur- 
I  chase  of  a  western  weekly  or  dally 
anywhere  in  the  United  States  see  us 
first  I  We  offer  an  outstanding  list  of 


Box  E8.  345  E.  46  St..  NYC  17 
Sponsor  of  "Great  Decisions  1958" 


JACK  L.  STOLL  &  ASSOCIATES 
Newspaper  Brokers 
6381  Hollywood  Blvd. 
Hollywood  28.  California _ 


press  and  the  public’s  right  to  union.  (E&P,  July  Colorado  county  sea-t  '^ek- 

know  R„d  the  reason  behind  a  “vEf'lLLtioo  „i„  .o„. 


Salina,  Kans. 

EXCLUSIVE  CALIFORNIA  weekly  in 


newspaper’s  policy  in  the  han-  ,  Saiina.  Kans. 

J,; _ sider  a  plan  to  discontinue  chain - 

^  ^  ■  .  .  negotiations.  Jack  Howard,  San  ,  S^T^^ea^ 

Next  on  the  program  is  the  Francisco  Chronicle,  a  national  ,  plant,  good  growth  factor,  gross 
^lice  reporter.  He  displays  his  vicepresident,  advised. 

press  cards  and  parking  ere-  Recent  guild  developments  !  Broker,  12163  West  Washin^on  Blvd., 

dentials  and  explains  what  here  include  the  rejection  of  a  Los  Angeles  66,  California. _ 

privileges  they  bestow  on  him.  move  for  the  restoration  of  the  j  fine  old  county-seat  weekly  ideally 

He  stresses  what  he  needs  in  Frandocn  Vramivtcr  rmnort  located  in  rich,  scenic  Virginia  county. 

41,.,  ^  t^Xamincr  report-  ,  jso.ooo-groas  class.  well  equipped, 

the  way  of  facts  for  a  news  orial  job  to  John  M.  Eshleman,  i  profitable.  About  $io,ooo  down.  The 

story  and  some  of  the  things  discharged  after  he  refused  to  Waverly,  Detroit  3. 

that  make  a  good  feature  story,  testify  before  a  House  Un-  -  - : - - 

The  reporter  also  describes  American  Activities  Committee.  sutes!^®  is’s"’*' gmM  $T9?ooo! 


R.I.C  rtiiiciiuaii  ACLivitiea  ^mthern  sUtes,  1967  gross  $49,000, 

how  the  press  has  been  helpful  Carl  R.  Schedler,  arbitrator,  very  reasonable,  terms.  Owner  con- 
to  the  police  department,  both  said  the  issue  was  “the  con-  *'*'**' 

as  a  whole  and  individually.  In  tinuing  employment  of  a  person  - - : - 

conclusion,  he  emphasises  that  who  invoked  the  first  and  fifth  “^w Ji^' E^^ 

lack  of  police  cooperation  won’t  Amendments  of  the  Constitution  lished  business. 

keep  a  reporter  from  getting  when  called  before  a  Congres-  Sumter^^imt^.^umal 

a  story  but  that  cooperation  sional  committee.”  He  rejected  ,  ... - _ 

makes  the  job  easier  for  all  con-  a  guild  bid  for  Mr.  Eshleman’s  _ Publications  Wanted _ 


Sumter  County  Journal 
York,  Alabama 


Publications  Wanted 


The  photographer  then  takes  duties. 


restoration  to  his  Examiner  or  speci^ty 


publication.  Mail  sample  copy.  Box 
8309,  Editor  &  Publisher. 


QUALITY  EDITORIAL  and  advertlslM 
strips  individually  created  for  ypor 
promotional  purposes.  Box  2922,  Enitor 
&  Publisher. 


Advertising  Rates 

CLASSIFIED 

Use  Rates  Each  CesMcstlve 
Imertios 

SITUATIONS  WANTED  (Payable^ 
order)  4  times  @  50t  per  line  sart 
insertion;  3  times  @  55e;  2  9 
1  @  65e.  Add  20c  for  Box  Seoka 
JOB  APPLICANTS  may  have  a  inpply 
of  printed  employment  application  ferM 
by  sending  self-addressed  8c  stamped 
envelope  to  E&P  Classified  Dept. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  @  95c  per  line  uch  insmtijn; 
3  times  @  $1.00;  2  times  9  $t'|£ 
1  9  $1.10.  3  line  minimum.  Add  ZOc 
for  Box  Service. 

SI.OO  SERVICE  CHARGE  FOR  AIRMAIL 

DEADLINE  FOR  CLASSIFIED  AD* 
VERTISING,  Wsdnssday,  2  jpA 
Count  30  units  per  lint,  no  abbreviate 
(add  1  line  for  b«  information.) 
holders'  identities  held  in  strict  cea* 
ffdence.  Replies  mailed  daily.  Ediw  i 
Publisher  reserves  the  right  ta  edit  all 
copy. 

DISPLAY  RATES 

Agate  1  6  13  26  52 

Lines  Time  Timu  Times  Times  T**" 

564  $510  $430  $405  $370  $» 

282  290  240  228  210  M 

141  165  140  128  123  IM 

70  105  95  84  72  g 

35  62  54  48  45  «> 

j  Editor  &  Publisher 

1700  Tlmsi  Towsp  N.  Y.  3*.  M.  7. 
Phoss  BRyoat  9-3052 


EDITOR  8C  PUBLISHER  for  August  2,  195« 


NEWSPAPER  SERVICES 


Ktwipaper  Press  InsUIlstions 
MOVING— REPAIRING— TRUCKING 
Expert  Serriee— World  Wide 
SCDMORE  ANT)  MASON.  INC. 
65-G9  Frankfort  Street 
New  York  38.  N.  Y. 
_ BArclay  7-9778 _ 

UPECO,  INC. 

SPBCIAUZING  IN  DUPLEX 
AND  OTHER  FLATBEa>  WEBS. 

WI  MOVE  AND  ERECT  ANYWHERE 
Box  356,  Lyndhurst,  N.  J. 
PHONE  GENEVA  8-3744 


MACHINERY  and  SUPPUES 


Complete  Plants 


LIQUIDATION 

TAMPA  (FLA.)  TIMES 
Mechanical  plant  equipment 


MACHINERY  and  SUPPUES 


Press  Room 


MACHINERY  and  SUPPUES 


IFanted  to  Buy 


.  W  .  ..  A  f-  1  WILL  Buy  for  Cash.  CompleU  Plaata. 

AVAILABLE  NOW  aUo  individual  Maohinea  and  Baulp- 

ment — anywhere  in  U.S.A. _ 

- -  PRINTCRAFT  REPRESENTATIVES 

8-PAGE,  Duplex  Flat  Bed.  Web  Fed,  377  Broadway.  New  York  7,  N.  T. 

Model  B.  No.  B.962.  qOSS  or  DUPLEX  flatbed.  Ludtown 
10  H.P.  dnve  and  controller.  14  ai^le  Plants.  Tompkins  EQuipmsad 

pace  chasee,  1  double  truck  ebase,  c  mark.  Ohicano  6.  Ill. 


13  LINOTYPES— Model  8-14-22 
IS  LOWER  Split  MaKazines 
80  FONTS  Linotype  Mata 
60  FONTS  Ludlow  Mata— 2  Cabinets 
— Rouse  Band  Saw — NOLAN  Flat  Cast¬ 
ing  Box— Stereo  Saw  Trimmer — Goss 


electric  ink  pump,  paper  dollie. 


Located;  EAGLE  ROCK  (CALIF.) 
SENTINEL. 


Co.,  712  S.  Clark,  Chicago  6,  Ill. 
LUDLOWS,  Unos,  Intertypes,  mats. 

MIDWEST  MATRIX  MART  Ino. 
633  Plymouth  Court.  Chicago  6,  IM. 
PORTABLE  ink  fountain  for  use  on 
Goes  Straightline  Rotary  Press.  Also 
Sta-Hi  for  2*%  Cut  Off.  WriU  ce 


MACHINERY  and  SUPPUES 
Composing  Room 
IHB  NATION’S  NEWSPAPER  FORMS 


ov  K-v/iMxo  ijuuiuw  iihiiT  ^r-\rr  M  I  U06t  iwuwy 

— Rouse  Band  Saw — NOLAN  Flat  Oast-  4  UNIT  0OSS — 22%  Sta-Hi  for  Cut  Off.  Writ#  or 

Ing  Box— Stereo  Saw  TrUnmer— Gw  32.54  pAGE,  Arch  Type  Units,  Dou-  Phone  Daily  Banner,  Cambridge,  Md. 

Folder,  Balloon  Formers,  Color  WANT® :  Hoe  Stereotype  plate  fln- 
I^impe  Hump,  Reverse  Unit.  Portable  Color  {sher,  with  water  cooler,  22%"  cutoff. 
*  Fountains,  C-H  Conveyor,  AC  Drive,  Must  be  in  good  condition.  Box  3319, 

W-2  El^c  Scorchers— Goes  Curved  Motorized  Hoists.  Editor  *  PubliSer. _ 


Plate  Router. 

IHB  NATION’S  NEWSPAPER  FORMS  DUPLEX  Double  Sextuple  Metropoli-  Located-  S; 
no  on  L.  £  B.  Heavy  Duty  Newspaper  tan  Newspaper  Press — 22%"  cutoff.  ;rAT.rF  ^  ’  «!TTN 
Toitles-884.50  to  $97.60,  fob  Elkin.  6  UNITS— 2  double  Folders  with 
Yrita  for  literature.  L.  A  B.  Sales  Conveyors. 

ObBipsny,  113  West  Market  Street,  2 — AC  2  MOTOR  Press  Drives — 2  DUPLE) 

DUn,  North  Carolina.  Single  and  4  Double  Capco  Portable  dapi.  a  » 

Color  Fountiuns — Complete  Accessories.  „  , 


BERNARDINO  J^^S^'w^dlTprSL!  ~1U 
/ALIF.)  SUN.  Plate,  for  16"  plats. 

- -  Earl  Lacure,  802  Webster  St.,  Traverse 

nilPIFY  TIIRIIIAR<;  City,  Michi^. _ _ 


WANTro  FOR  REBUILDING 
TELETYPESETTER  EQUIPMENT 
ALL  models  of  perforators  and  op- 
etting  units  with  or  without  adapter 


ALL  REASONABLY  PRICED 
FOR  QUICK  SALE 


DL  TA  -  o  A/\rn  A)n,  oov  a.r,  vics  urive.  EMuiuun  luriuvr. 

Phone  TAmpa  2-0059  2  ^rtable  ink  fountains,  metal  pot  and  - Aamtnissrattre - 

nr-Ai  <-■  II  II  A  A  A  AI  A  rr^/-i  a -rrr  complete  stereo.  ASSISTANT,  to  handle  and  promoU 

BEN  SHULMAN  ASSOCIATES  Jr.  Dealers  and  part  Ume  advisors  on 

60  E.  42nd  St..  New  York  17,  OX  7-4590  (CALIF.)  PROG-  ^  BWening 

HESS  BULLETIN.  Evening  Combination  in  the  FaeilM 

North  West.  Circulation  of  17,000 
WILL  dismantle,  truck  with  our  own  Evening. 


brbMrds.  Linecasting  mai^ines  equiii-  114  NO.  FRANKLIN  ST., — TAMPA — 
N^with  Teletypesetter  are  also  de-  phone  TAmpa  2-0059 

INLAND  NEWSPAPER  BEN  SHULMAN  ASSOCIATES 

SU  PPLY  CO.  «0  E-  <2nd  St..  New  York  17,  OX  7-4590 

4!2  West  8th  Kansas  City  5,  Mo. 

_ Newsprint _  _ Press  Room 

buyiiT'-^'^^ling  newspaper  press 

BUNGE  PULP  *  PAPHHl  CO  P(CR  ^^AIP 

ttW.  45  St.  N.Y.  36.  JU  2-4830;  2-5178  TWIN  0/-M-C 

NEWSPRINT  —  All  Sizes.  COD  CAI  C 

BEHRENS  PULP  &  PAPER  CO.  ' OOLC 

70  E.  45  St.,  N.  Y.,  N.  Y.  Iqo/^  Qf  Reproduction  Cost 

Press  Room 

TWBLVE-cylinder  Pancoast  Design 
nilDICV  TIIDIII  AD  Newspaper  Press,  three  banks, 

UUrLCA  IUDUL/M\  four  cylinders  each,  approximately 

16  PAGE— 2  to  1  model  21%"  cutoff,  double  folders. 

STBREXyTYPE  machinery 

flS'SiSS”  the  cuneo  press 

_  *  *  •  *  of  Indiana 

GOSS  HSLC-3  UNITS  Kokomo,  Indiana 

AC^Moter" Drive  C.  F.  Peterson.  Vic.  President 

Pony  autoplate  machine.  - 

JOHN  GRIFFITHS  CO.  INC.  SiwapaI  P««teT  meU 


DUPLEX  TUBULARS 

16-PAGE.  2  to  1,  No.  226,  22%"  cut¬ 
off,  30  H.P.  GE  drive,  portable  ink 
fountain,  metal  pot  and  pump,  com¬ 
plete  stereo. 

24-PAGE.  2  to  1,  No.  254,  22%"  cut¬ 
off,  550  H.P.  GE  drive,  balloon  former, 
2  iiortable  ink  fountains,  metal  pot  and 
pump,  complete  stereo. 


WANTED 

USED  CAPCO  Color  fountain. 
Write  Box  3386,  Editor  £  Publisher 

HELP  WANTED _ 

_ Administrative 

ASSISTANT,  to  handle  and  promots 
Jr.  Dealers  and  part  time  advisors  on 


equipment  and  ereA  complete  in  your 
plant. 

LOYAL  S.  DIXON  CO.  NEWSPAPEHt 
11164  SaUcoy  St.  PRESS 

Sun  Valley,  Calif.  ERECTORS 

POplar  5-0610 


PLEASE  state  qualifications .  refer¬ 
ences  and  salary  desired.  Box  3232, 
Editor  £  Publisher. _ _ 

LABOUR  RELATIONS 


rupiar  o-uoiu  EXPANDING  ASSOCIAHON  requires 

- - - '  to  handle  labour  negotiations, 

NOW  AVAILABLE.  8  page  Duplex  contract  administration,  grievanoas. 


At  10°/,  Ct  Reproduction  Cost  web  fed  fiat  bed  press.  Model  E.,  No.  etc.  Applicants  must  have  axp^enos 
T-  1256,  in  good  condition.  Complete  with  with  and  good  knowledge  of  all  phasee 

motor,  chases,  spindles,  etc.  $12.-  of  newspaper  operations— mechanical, 
TWBLVE-cylinder  Pancoast  Design  sqq  our  floor.  Easily  removed.  Post  editorial,  business,  other  services.  Lo- 
Goes  Newspaper  Press,  three  banks.  Publishers.  Inc.,  618  Merrill  Ave.,  cation  is  in  large  city  In  Eastern 
cylinders  each,  approximately  Loves  Park,  HI..  Call  Rockford  7-7422.  Canada  where  housing,  social  and  cul- 
21%"  cutoff,  double  folders.  PRESS  MOTOR  DRIVES  of  25,  40.  tural  opportunities  are  ideal. 

_  60,  60.  76.  100.  150  H.P.  A.  C.  George  1  _ _  ,  ,  ui.*  e_ii 

THE  CUNEC  PRESS  c.  Oxford,  Box  903,  Boise,  Idaho.  I  PLEASE  send  personal  hieto^.  full 


21%"  cutoff,  double  folders. 


THE  CUNEC  PRESS 
of  Indiana 

Kokomo,  Indiana 
C.  F.  Peterson,  Vice  President 


JOHN  GRIFFITHS  CO.  INC.  xWO^OE^^^iaf  speed  Paster  reels.  ! 

415  Lexington  Ave.,  N.  Y.  17,  N.  Y.  Several  Cline  reels.  George  C.  Oxford, 
_ Box  903,  Boise,  Idaho. _ 

AVAILABLE  IMMEDIATELY  10-32  PAGE  PRESS— Single  Width 
POUR  UNIT  GOSS  PRESS 


_ Stereotype _ 

CURVED  ROUTERS,  curvwl  easting 
equipment,  metal  pots,  Sta-Hi  ma¬ 
chines.  Gwrge  C.  Oxford,  Box  903, 

Boise.  Idaho. _ 

WOOD  ~ 

(X)LOR  PLATE 
PRE-REGISTER  MACHINE 
22% " — AC — Like  new. 


Jwdition.  Contact  H.  C.  Ritchie,  ne*r  New  York 
G«*rsl  Manager.  Leader  Publishing  tor  £  Publisher. 
Lake  Worth,  Florida. 


ben  SHULMAN  ASSOCIATES 

A.  C.  Drive.  Good  nrtnt  iob.  Looted  00  B-  42nd  St.,  New  York,  N.  Y. 


Qwble  Folder,  9ieet  Cut-off  22%'.  on  all  declu.  Formerly  printed  comics, 
(knpl^  Stereo  also  available.  A-1  A.  C.  Drive.  Good  print  job.  Located 


neau-  New  York,  Write  Box  3216,  Edi- 


1 6-PAGE  TUBULAR 


GCSS  PRESS  FCR  SALE 


MODERN,  COMPLETELY  REBUILT, 
OhBDlete  with  .11  ...»  OPERATING,  8  units  straightline  with 

^  reverses:  chain-driven  ink  morions,  2 
war.  router.  Sta-Hl  former,  chases,  foM-ra.  DUnateh  conv.vor.. 


KEMP  7,000  Lb.  metal  pot  wttli  car- 
bamstor,  ooDaplata  as  ns^.  Ilka  new. 
George  C.  Oxford,  Box  903,  Boise, 
Idaho. _  _ 

59" STEEL 

STERECTYPE  CHASES: 

57:  99’/^  picas  wide.  129'^  picas 


^  .  .  ova-xzi  lormer,  cnases,  folders.  DUpatch  conveyors,  atereo  57.  991/,  pjea*  wide,  129Uj  picas 

plate  conveyor,  rrol  room  track  sys-  deep  (inside  measure) 

(^C/^pf^C  (’■^YCf^D^)  t^.  Partially  quipped  with  Hurletron  2:  102V>  picas  wide.  129*/4  picas 

'^Arv-;|\U  reinster  controls,  compensators.  Many  deep  (inside  measure) 

•  ,  9^®  Jj®"  all  in  excellent  condition.  8  have 

W3  Boise,  Idaho  li▼®^  80  pagM  collect,  64  straight.  Op-  never  b^n  used  and  are  in  original 

timum  speed  33,000  straight-run  pv  crates 

ttTp  H  m Available  Feb.  1.  1969.  Will  PRICED  FOR  QUICK  SALE 

5k»  “nil*'  folder,  balloon,  finance.  Details  ^te  J<*n  B.  Olwn.  INQUIRE:  J.  E.  Holtzinger.  General 


PRICED  FOR  QUICK  SALE 


tural  opportunities  are  ideal. 

PLEASE  send  personal  history,  full 
particulars  of  your  work  in  this  field 
together  with  price  tag  and  references 
to  ^x  3224,  Editor  £  Publisher. 

AN  INDUSTRIAL  ENGINEER 

ORGANIZATION  needs  man 
to  head  project  staff  directing 
engineers  making  methods, 
costs  and  quality  control  stud¬ 
ies  of  newspaper  operations. 

I  Excellent  beginning  salary  and 

opportunity  for  advancement. 

I  Prefer  man  30-45,  some  news¬ 

paper  or  printing  experience, 
engineering  degree.  Consult¬ 
ing  background  helpful.  Needs 
'  ability  to  initiate,  direct,  eval¬ 

uate,  and  if  necessary  redesign 
I  complex  methods  and  systems 

!  projects.  Travel  up  to  30  per 

I  cent  of  rime.  Address  replies 

I  including  resumes  to: 

D.  M.  More 

McMurry,  Hamstra  £  Co. 

332  South  Michigan  Ave. 

Chicago  4,  Illinois 

I  STRUGGLINgT  small  New  England 


SJ  » AC  drive,  good  condi-  Business  Mgr.,  St.  Petersburg,  Fla., 

wo.  Citizen-News.  Hollywood.  Cal.  Times. 


BOSTON  GLOBE 
HOE  PRESSES 

J-OCTUPLB  Presses  (1937-1932) 
*— DOUBLE  Sextuple  Presses 
1-OCTUPLE  Pre* 

Steel  Cylinder,  Roller  Bearing 
e^irii  Hoe  Patent  Ink  Pumps, 
pjeU  Folders  with  <>H  Conveyors, 
Reels  with  Automatic  Tensions, 
*wtsble  Color  Fountains. 

^i^CED  FOR  QUICK  SALE 

one  year  for  removal. 


$15,000  BUYS 
48  Pg.  Hoe  Press 

DRIVE  and  starting  motors,  control 
panel,  pair  of  folders,  conveyor.  Avail- 
a/ble  iimadiately.  Contact  Philip  H. 
Young,  Dispatch,  York,  Pa. 

HOE  24-PAGE  PRESS 


INQUIRE:  J.  E.  Holtzinger,  General  weekly  with  good  potential  needs  in- 

.  -  _  spired  management.  Exceptional  chance 

ALTOONA  MIRROR,^  Altoona.  Pa.  for  young,  all-round  man  with  drive; 
Phone  Windsor  4-7171  Percentage  bonus.  Write  stating  quail- 

117  -  J  .  D  fications  to  The  Beacon  Publishing 


Wanted  to  Bur 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROt-LERS 
STEREO  EQUIPMENT 


Company.  Inc.,  Maynard,  Mau. _ 

WANTED :  SALESMAN  -  MANAGER 

for  completely  modernized  commercial 
printing  business.  Must  be  qualified 
as  printer  to  over  see  production  as 


BEN  SHULMAN  ASSOCIATES  w®"  as  getting  the  business.  Good 

«««  osu _ N.  Y.  17-OX  aVmiS.rtoi 


J.  WANTED:  8-page  Duplex  or  Goss  471.  Borger,  Texas 
STRAIGHTLn^  8  deck,  2  Plata  wide,  flat-bed.  Advise  serial  no.  and  whan  — — 
Singlewidth  22%"  cut-off.  (^pleto  available.  Northern  Machine  Worka,  Cireul 


Singlewidth  22%"  cut-off.  Complete  available.  Northern  Machir 
^r^ype  including  Mat  ^ller  and  328  N.  4Ui  St..  PWla.  6.  Pa. 
Sta-Hl  mat  former.  Available  now.  - 


GEORGE  C.  OXFORD 


fN  SHULMAN  ASSOCIATES  '  box  903 

42  St.  N.  Y.  17— OX  7-4690  i 

Editor  &.  publisher  for  August  2,  1958 


Newspaper  Presses,  Linotypes 
P(^Pn  iHidlows.  Elrods.  Mats 

Complete  Plante 

Boise,  Idaho  GENERAL  PRINTING  EQUIPMENT 


_ Cireulation _ 

CIRCULA'nON  MANAGER  wanted 
for  daily  and  Sunday  in  the  area 
100,000  dreuletion.  Stuation  noa- 
eomperitlve  but  we  do  net  want  a 
non-produoer.  All  replies  confidential. 


6708  N.W.  2nd  Ave.,  Miami  37.  Fla.  I  Box  2900,  Editor  4k  PubIWier. 


_ HELP  WANTED _ 

_ Circulation _ 

WANTED— DISTRICT  MANAGER 
With  experience  in  development  and 
distribution  of  circulation  throug^h 
newspaper  carrier  boys.  Chart  Area  2.  | 
Complete  resume.  Box  3121,  Editor  &  ! 
Publisher. _ I 

aRCULATION  MANAGER  for  6  day 
morning  in  the  East.  Must  have  home  ! 
delivery  increase  record.  State  educa¬ 
tion,  experience,  salary  requirements  in 
strict  confidence  to  Box  3234,  Editor  & 
Publisher^ _ 

EXPERIENCED  DISTRICT  MANAG¬ 
ER.  One  who  knows  Junior  Merchant 
plan,  and  can  build  circulation.  Elx- 
ceptional  advancement  opportunity  for 
a  proven  producer.  Starting  salary  and 
car  allowance  $115.00  per  week  with 
fringe  benefits.  Chart  Area  11.  Box 
8211,  Editor  &  Publisher^ _ 

HARD  WORKING  Promotion  Man  for 
morning  paper  in  the  Blast.  Home  de¬ 
livery  results  are  FIRST  in  our  book. 
Ebccellent  opportunity  to  move  UP. 
Write  e.\perience,  education,  salary  re¬ 
quirements  in  confidence  to  Box  3236, 
^itor  &  Publisher. _ 

CIRCULATION  MANAGER 

WE  WANT  one  of  the  best  Home 
Delivery  circulation  managers  in  the 
country. 

LARGE  paper  and  organization  with 
exceptional  growth  record  in  circula¬ 
tion  and  a  wonderful  opportunity  for 
future  growth. 

MAN  we  want  must  be  mature  and 
have  a  good  record  of  successful  growth 
and  operation. 

VERY  high  income  for  the  right 
man  who  qualifies. 

GIVE  full  details  first  letter. 

APPLICATIONS  held  in  confidence, 
if  desired. 

Box  3314,  Editor  &  Publisher. 

_ Classified  Adv^rtisirfe _ 

CLASSIFIED  MANAGER 

LONG  ESTABLISHED  New  Jersey 
daily  under  50,000  has  opening  for 
Classified  Manager  to  assume  direction 
of  department  of  10.  Must  have  at 
least  2  or  3  years  experience  as  mana¬ 
ger  in  all  phases  of  Classified.  Give 
full  details  including  personal  data. 
Box  3129,  Editor  &  Publisher. 

CLASSIFIED  MANAGER 
Write  D.  Grandon,  The  Daily 
Gazette,  Sterling,  Illinois. 

DisplaY  Advertising _ 

DISPLAY  ADVERTISING  salesman 
wanted  for  southern  afternoon  daily. 
Chart  Area  5.  Permanent  for  right 
man.  Salary  and  commission.  Give 
full  details.  Write  Box  3133,  Editor  it 
Publi^er. 

WANITD  AT  ONCE!  TWO  aggressive 
display  ad  salesmen.  One  to  direct  area 
representatives  in  state-wide  organiza¬ 
tion^  and  one  to  head  up  special  pro¬ 
motions  for  daily  and  Sunday  news¬ 
papers.  Must  be  experienced.  6  day 
week.  Car  necessary.  Excellent  salary, 
incentive  plan,  travel  allowance  and 
insurance.  Give  all  information  fii»i 
letter.  D.  P.  Bliven,  Advertising  Man¬ 
ager,  Union  Leader  Corp.,  Manchester, 
New  Hamp.'^hire. 


ADVERTISING  MANAGER.  Far  West.  ! 
for  shopping  news  starting  September 
1.  Switch  to  small  daily  planned  with¬ 
in  year.  Small  investment  required. 
Box  3308,  Editor  &  Publisher. 

ADVERTISING  SALESMAN^  Want 
more  money  ?  Here’s  real  opportunity 
for  man  or  w’oman  who  can  sell,  de¬ 
velop  ideas,  write  copy.  Permanent. 
Advancement.  Profit-sharing.  Box  3312, 
Editor  &  Publisher. 


_ HF.IP  WANTED _ 

Display  Advertising  | 

GROWING  San  Francisco  Bay  Area  i 
daily  needs  experienced  ad  display  rep¬ 
resentative  who  takes  pride  in  his 
layouts,  copy  and  in  servicing  his  ac-  | 
counts.  Modern  plant,  great  area,  good  | 
future.  Send  resume,  sample  layouts  or  I 
tear  sheets  to  Box  3327.  Editor  &  1 
Publisher.  ' 

Editorial _ i 

EXPERIENCED  REPORTER  for  ma-  ’ 
jor  beat  on  Post-Tribune.  Gary,  Indi-  I 
ana.  New,  air-conditioned  building;  top 
scale :  fast-growing  city.  Reply  in  full. 

City  Bklitor.  _ 

NEWSMAN — desirable  opening  on  prize 
winning  northern  Illinois  daily  for 
satile  man  with  camera  know-how.  Bine 
opportunity  for  a  young  hustler  with 
journalism  diploma  or  equivalent  ex¬ 
perience.  Liberal  starting  pay,  merit 
raises,  secure  future.  Congenial,  pro-  j 
fessional  staff,  finest  working  condi¬ 
tions  and  leadership.  Pleasant,  growing 
one-paper  city  of  20,000.  Write  back¬ 
ground  and  experience,  with  few 
clippings,  to  Box  3100,  Editor  & 

Publ  i  sher. _ _ _ 

WE  HAVE  OPENINGS  upcoming  for 
two  energetic,  experienced  "do  any¬ 
thing”  reporters.  One  calls  for  man 
with  flair  for  county  government  in¬ 
vestigative  reporting  who  can  earn 
1125  weekly.  Contact  Mason  Taylor, 
BJxecutive  Bklitor,  The  Utica  News- 
papers,  Utica,  New  York. _ 

ALL  AROUND  NEWSMAN  for  one 
man  bureau  in  <nty  of  9,000  car  neces¬ 
sary.  Salary  open.  Write  or  pbone  Don 
Keown,  Managing  Editor,  Skagit  Val¬ 
ley  Herald,  Mount  Vernon,  WMh^ _ 


HELP  WANTED 


_ Editorial _ 

DIG-DEEP  REPORTER 
(Business  Magazine) 


HELP  WANTED 


LOOKING  AROUND? 


ADVERTISING  SPACE  SALES,  bright 
personable,  Chicago  office  New  York 
publisher.  Resumes  to  D.  Young, 
Archer  Personnel,  301  Madison.  N.  Y. 
17,  N.  Y. 

SPECIAL  EDITION  crew  wanted  for 
state-wide  anniversary  number  start¬ 
ing  January  1.  Box  3311,  Bklitor  & 
Publisher. 


WE  NB:ED  able  young  (26-30)  news¬ 
man  for  headquarters  staff  post  with 
highly-ethical  Iliblic  Relations  depa^ 
ment  of  number  one  company  in  its 
field.  Friendly,  medium-size  family 
town  two  hours  from  Chicago.  Con¬ 
genial  office,  unmatched  employee  bene¬ 
fits.  Real  career  opportunity  with  room 
for  advancement  and  chance  to  use 
your  creative  talents.  Send  complete 
resume,  present  earnings,  to  Box  3228, 
Blditor  and  Publisher.  | 

REPORTER 

on  33,000  Chart  Area  11  daily. 

Box  3200,  Bkiitor  &  Publisher. 

YOUNG  AGGRESSIVE  reporter,  fea¬ 
ture  writer.  1-2  years  experience,  for 
live,  resort-city  daily.  Ability  to  learn 
camera,  makeup.  Send  details,  salary 
minimum,  writing  samples.  William  N. 
Roesgen,  Burlington  (Vermont)  Daily 
News. _ 

YOUNG  WOMAN  JOURNALIST 

J-GRAD  or  equivalent,  wanted  by 
award-winning  afternoon  daily  to  write 
social  news  and  features  for  women 
and  families.  General  news  training 
helpful,  not  essential ;  highest  quality 
supervision,  liberal  pay  schedule,  merit 
raises,  congenial  staff,  best  working  : 
conditions.  Pleasant,  prosperous  one-  . 
paper  community.  Write  resume  to  I 
Kankakee.  Illinois  Journal. _ 

FREE  ' 

JOB  MARKBTT  letter,  with  list  of  avail¬ 
able  jobs  and  nationwide  employment  I 
conditions.  Bill  McKee  Birch  Personnel,  i 
.59  E.  Madison,  Chicago,  Illinois. 

DESK  MAN,  leading  Illinois  morning 
paper,  limited  experience  OK  but  must 
be  well  versed  in  fundamentals  head¬ 
writing,  copyreading.  BMve  day  40  hour 
week  with  benefits.  Immediate  open¬ 
ing.  Send  full  resume  including  salary 
requirements.  Box  3328,  Bkiitor  &  Pub¬ 
lisher.  _  _ 

EDITORIAL  WRITER— Opening  ap¬ 
pears  likely  within  six  weeks  on  a 
large  daily  Chart  Area  Four.  Liberal 
Arts  graduate  with  southern  back¬ 
ground  preferred  but  other  applicants 
will  be  considered.  Box  3313,  Editor 
4  Publisher^ _  _ 

EXPERIENCED  REPORTER  who  un¬ 
derstands  city  government  and  can 
produce  clear,  concise  and  compre- 
!  hensive  copy  from  city  hall  beat,  ^nd 
brief  resume  to :  The  Bkiitor,  The 
!  Telegraph  Herald,  Dubuque,  Iowa. 


YOU  MAY  be  young  but  you  know 
the  difference  between  straight  report¬ 
ing  and  the  interpretative  story.  You 
will  demonstrate,  in  your  application, 
the  excitement  you  put  into  your  copy. 
You  will  tell  us  what  we  should  know 
about  yourself;  you’ll  ask  us  some 
questions,  too.  Bklitors  of  top  business 
magazine  will  train  you  in  New  York 
to  head  one-man  Chicago  bureau.  Bo.x 
3331,  Bkiitor  4  Publisher. 

FOOD  WRITER  for  cookbook  editorial 
work.  Must  have  wide  contacts  with 
newspaper  and  magazine  food  editors. 
Good  starting  salary  and  annual  incre¬ 
ments.  Send  resume  in  complete  con¬ 
fidence  to  E.  H.  Scholl,  Public  Rela¬ 
tions  Director,  Duncan  Hines  Institute, 
Ithaca.  N.  Y. _ 

PROFESSIONAL  WRITERS  are  being 
sought  to  fill  editorial  imsitions  with 
the  State  of  New  York  in  Albany  as 
Health  Publications  Bkiitor  ($7130  to 
$8660),  Assistant  Health  Publications 
Bkiitor  ($5840  to  $7130),  and  Editorial 
Assistant  ($4770  to  $6860).  Permanent 
position,  full  civil  service  status.  Work 
involves  planning,  editing,  writing  and 
staff  supervision.  Requirements:  col¬ 
lege  degree  and  from  one  to  four  years 
professional  writing  experience,  de¬ 
pending  upon  level.  Bkiitor  and  Assist¬ 
ant  Bkiitor  positions  require  also  one 
year  experience  in  scientific  or  technical 
writing.  For  full  details  write  Re¬ 
cruitment  Unit,  Box  68,  Department 
of  Civil  Service,  The  State  Campus, 
Albany,  New  York. 

RADIO-TV  news  bureau  reporter,  edi¬ 
tor.  Ck)ver  beat,  edit  and  write  news 
stories  for  the  air.  Use  camera.  Go 
on  air  if  qualified.  Send  resume,  tape, 
references  and  salary  requirements. 
J.  A.  Sullivan,  News  Director,  WCAX, 
Box  6b8,  Burlington,  Vermont. 

Free  Lance 

FREE  LANuiskSI  Sell  your  photos  to 
the  huge  house  organ  market.  4,000 
company  magazines  buy.  Payment 
from  $10  to  $100  for  single  pictures 
and  captions.  Free  information.  Gebbie 
Press  Pictures,  161  W.  48th,  N.Y.C. 

Mechanical 

PLANT  FOREMAN  who  can  handle 
men;  Blxperienced  in  all  phases  of 
printing;  willing  to  take  complete  re¬ 
sponsibility  for  weekly  newspaiter 
plant.  Salary  arranged  plus  bonus. 
Write  stating  qualifications  to  The 
Beacon  Publishing  Ck>.,  Inc.  Maynard, 
Mass. _ 

STERBIO-PRBiSSMAN  combination  man 
for  HAWAII.  Need  eager,  exi>erienced 
man.  Bhccellent  job.  Top  pay.  Bine 
schools  and  living.  Write  full  details  to 
Stewart  Fern,  105  Cleveland  Ave.,  Mil¬ 
ford,  Ohio. 


MECHANICAL  PRODUCTION  SUP^ 
BRINTENDBINT  is  desired  by  well- 
known  newspaper  of  substantial  liu. 
Knowledge  of  equipment  and  proce. 
dures  in  all  mechanical  departments  is 
essential.  This  is  a  nunusual  oppor- 
tunity  for  a  man  whose  experience 
and  record  qualify  him  for  production 
responsibilities  with  larue  volunw 
newspaper.  Replies  confidential.  Write 
all  pertinent  information  Box  3304, 
Bkiitor  4  Publisher^ _ 

WEEKLY  needs  combination  linotype 
operator-machinist  and  printing  and 
make-up  man.  Straight,  ads  and  job 
composition.  Can  work  into  forenun. 
Wages  to  fit  ability.  Full  details  in 
first  letter.  For  interview  write  Senti¬ 
nel-Press  Weeklies,  8  Elm.  Franklin- 
ville,  N.  Y. _ 

I’rumotion — Fuhlic  Eelaiions 

NEW  YORK  STATE  residents  with 
experience  in  publicity,  editorial  work, 
advertising  copywriting  or  layout  work 
are  being  sought  for  positions  as  Sen¬ 
ior  Publicity  Agent  with  New  York 
State  in  Albany  and  New  York  Oty. 
Salary  $5840  to  $7130.  Permanent,  full 
civil  service  status.  Work  involves 
usual  range  of  operations  in  the  de¬ 
velopment  and  execution  of  a  pub¬ 
licity  program  for  a  State  department 
or  agency.  Requires  high  school,  two 
years  experience,  and  either  three  more 
years  of  experience  or  college  train¬ 
ing  or  a  combination  of  both.  For  full 
details  write  Recruitment  Unit,  Box 
67,  Department  of  Civil  Service,  The 
State  Campus,  A^any^  New  York. 

PUBLICITY  WRITER 

MALE  or  FEMALE,  for  staff  or  na¬ 
tional  magazine,  business  writing  or 
trade  press  background  preferable.  Mid¬ 
town.  Write  full  details  including  aal- 
ary  requirement.  Box  PE  1120,  125  W 
41  St.,  NYC. _ 

STABT  WRITER  for  Chicago  office  of 
editorial  service  organization  serving 
leading  corporations.  Unique  oppor¬ 
tunity  for  young  creative  writer  with 
interest  in  industrial  communications. 
Knowledge  of  photography  helpful. 
Send  resume  and  salary  exi>ectations 
to;  Box  3318,  Editor  4  Publisher. 


SALES  B34GINB3IR  WANTED 
MUST  have  several  years  expericBea 
selling  equipment  to  newspapers  in  all 
parts  of  the  country.  Blirniah  oomp^ 
qualifications.  All  replies  confidential. 
Box  3222,  Bkiitor  4  Publisher. _ 

WANTED 
SIDELINE  SALESMAN 

now  contacting  newspairera, 
to  represent 

Rubber  Band  Manufacturer. 
Attractive  commission  arrangement. 

WRITE 

BOX  3309,  Editor  4  Publisher 
giving  territory  covered,  etc. 
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INSTRUCTION 


Classified  Advertising 


KOW— it's  up  to  318  newspai>erB  bhat 
kin  enrolled  students  in  the  20  lesson 
^snrd  Parish  Course  in  Classified 
Alnrtising  I 

One  big  reason  it’s  a  smart  plan  for 
Kwspspers  .  .  .  their  salespeople  get 
m  notch  training  AT  HOME  and  ON 
THER  own  time.  The  salespeople 
ID  for  it.  because  it  helps  them  do  a 
Mter  job  and  makes  them  worth  more 
s  their  newspapers. 

If  you've  been  putting  off  enrolling 
jDor  Classified  people  in  this  course 
ikit  gets  more  linage  and  revenue  .  .  . 
low'i  a  good  time  to  quit  being  a 
“l)i)tter.offer”  I  Write  or  phone  us  their 
umn  ...  or  if  you'd  rather,  we’ll 
sad  descriptive  brochure  and  regular 
■rollment  forms.  The  tab  is  just  66 
kgclu  apiece,  and  when  your  people 
kire  finished  the  course,  if  you  don’t 
M  it  was  one  of  the  best  investments 
•I  the  year — let  us  know,  and  we’ll 
and  you  a  bushel  of  fresh  Florida 
mages  I 

Do  yourself  a  favor.  Check  this  im> 
kortant  newspaper  e.xecutive’s  aid  to¬ 
by. 

SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCIATES.  INCORPORATED 

Qsssified  Advertising  Development 

Services  For  Newspapers  Since  1938 

im  N.  W.  79th  St.,  Miami  47,  Florida 
PLaza  4-3391 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN.  OHIO 

Linotype.  Intertype  Instruction 
Free  Information 


SrnJ.4TIONS  WANTED 


Administrative 


1  DRIVE  FOR  NEW-RBCORD  ad 
lotge  should  start  September  1.  If 
*rength  needed  at  ad  director,  retail 
«  General  Manager,  lets  get  t^ether. 
Msvy  department  store,  all  types  re- 
till:  strong  agency,  company  contacts, 
MW  York,  Chicago.  Detroit,  St.  Louis, 
niiidelphia,  Cincinnati.  Executive, 
■mpetitive  7-day  paper.  812,000  or 
Mt-sharing.  Medium-daily  queries 
Mted.  Appreciate  outline  your  needs 
•m  letter.  Box  3229,  Editor  ft  Pub- 


JORRIED  ABOUT  increasing  labor 
and  lessened  profits?  Then 
bt  this  seasoned.  toi>-fligfat  general 
■Mager  help  you.  Educated  in  law 
*M  skilled  in  negotiating,  with  all¬ 
ied  ^neral  management  experience 
>  K^dium  and  large  cities.  Knows  how 
j^t  corners  and  obtain  maximum  ef- 
Jojncy  during  unsettled  economic  pe- 
™®.  Go  anywhere,  immediately  av^l- 
f^Roply  Box  3209,  Editor  ft  Pub- 

2*NER'Al  MANAGER  —  BUSINESS 
■ANaGER  available.  Sea.<ioned 
Mwswper  business  builder,  capable  of 
!**Piring  all  departments  and  produc- 
U*.  Profits.  Educated  in  law,  especially 
*|l*d  in  personnel  handling  and  labor 
MTOstions.  Practical  experience  in 
wwrtising,  editorial,  circulation,  and 
•jnBess  management.  Understands 
and  how  to  get  cooperation  in 
fjTOcing  them.  Available  now.  Start- 
aalary  in  keeping  with  newspaper 
*^.<^portunity.  Box  3303,  Editor  ft 


Artists  •  Cartoonists 


t  CARTOONIST 

irt  .college  plus  2  years  formal 

^  eduction.  7  years  business  expe- 
““•w.  Capable  of  creating,  layout, 
ywwriting.  Good  executive  ability. 

personal  data  on  request. 
y  8820,  Editor  ft  Publisher. _ 

—  Circulation _ 

Jl^ILY  MAN.  29.  10  years  experi- 
li_  •,^ke  and  small  dailies  and  week- 
s  .small  daily  circulation  man- 

.*aP«»enced  in  converting  to  Little 
jy^aPt.  Record  of  20%  increase  in 
on  daily  too  small  for  added 
I'ces«nt  employer  will 
recommendation.  William  Mo- 

y  New*  ySiS’**  ^**'^ 


SITUATIONS  WANTED 

Circulation 

CIRCULATION  MANAGER,  Aggres¬ 
sive.  comi)etcnt.  Home  delivery  special¬ 
ist  with  record  of  increased  circulation 
and  revenue.  ^i>erieiiced  papers  45,000 
to  800,000  Morning.  Evening,  Sunday. 
All  phases.  Intensely  interested  and 
experienced  in  circulation  problems 
and  Aeir  solution.  Interest^  in  a 
c^llenging  situation  where  my  ex¬ 
perience  and  ability  can  produce  re¬ 
sults  for  a  publisher  looking  to  the 
future.  Box  3207,  Editor  ft  Publisher. 

Classified  Advertising 

CLASSIFIED  MANAGER  or  Assistant. 

20  years  advertising  exi)erience.  Re¬ 
locate.  Box  3238,  Editor  ft  Publisher. 

FAMILY  MAN.  32,  2  years  college. 
3Vi  years  classified  and  display  on  a 
20,000  daily  wishes  to  relocate  Chart 
Area  7.  Write  Box  3301,  Editor  ft 
Publisher. 

Correspondents 

LONDON  CORRESPONDENT.  Top 
flight  British  political  reporter.  Best 
contacts  Government  and  the  Palace.  | 
Offers  services.  Reply  Box  3210,  Editor  ; 
ft  Publisher,  I 

Display  Advertising  | 

7  YEARS  EXPERIENCE.  Metropolitan  ! 
retail  display,  small  daily,  trade  paper.  I 
Dmire  staff  position  metropolitan  or 
manager  small  daily.  Consider  any-  i 
where.  Minimum  87,000.  31,  married,  ! 
University  of  Missouri.  Write  Box 
8208,  Editor  ft  Publisher. 

DUE  TO  MERGER  OF  1 

Cincinnati  Times-Star  and  Post  ' 

WAYNE  L.  SAMS 

all  around  advertising  man  and  man¬ 
ager  with  highest  of  recommendations 
desires  position  with  good,  sound  daily.  | 

I  am  well  known  in  newspaper  circles.  , 

I  have  managed  display  staffs  on  small  j 
dailies,  was  National  Advertising  Man¬ 
ager  of  Omaha  World-Herald  and  Di- 
1  rector  of  Sales  of  Illinois  Daily  News- 
j  pai>er  Markets.  Free  to  go  anywhere,  i 
Write,  call  or  wire  to  2710  Observa- 
'  tory,  Cincinnati  8.  EAst  1-7230. 

THE  ABILITY  TO  PRODUCE 

1  ADVERTISING  MANAGER,  age  34,  ; 
family  man.  12  years  experience  on  i 
small  and  large  weeklies — presently  on  ! 

1  metropolitan  daily.  Retail  and  Na-  < 

1  tional  plus  working  knowledge  of  me-  ' 

1  chanical  department.  Number  1  man 
'  on  present  staff.  Box  3324,  Editor  ft 
Publisher.  | 

Editorial 

'  BEGINNER,  keenly  interested  in  news 
field.  Like  smalltown  daily  reporting 
spot.  B.A.,  26,  vet.  Chart  Areas  1,  2, 

3,  4,  5  preferred.  Box  3119,  Elditor  ft 
Publisher. 

ENTHUSIASM,  ability,  experience,  top 
i  record — that’s  what  I  can  offer  medium  ' 
daily  with  sports  editor  oiiening.  Box  ; 
3124,  Editor  ft  Publisher.  1 

CITY  EDITOR  of  top  100,000  Oalifor-  1 
nio  daily,  33  years  old.  wants  to  get  ‘ 

1  back  on  beat.  Prefer  statehouse.  poli¬ 
tics,  but  consider  any  good  offer.  If 
you’re  not  interested  in  enterprise, 

1  don’t  answer.  Available  in  fall.  Salary 
open.  Box  3111,  Editor  ft  Publisher. 

j  J-GRAD,  weekly  editor,  reporter,  seeks 
hay-fever  free  region.  California. 

1  Southern  Florida,  etc.  Available  end 
of  September,  ^x  3128,  Editor  ft 

1  Publisher, 

•♦EDITORS  &  REPORTERS** 

1  National  clearing  house  for  competent 
personnel  coast-to-coast  at  no  charge 

1  to  employer.  Phone,  Write  or  Wire 

1  HilADLINE  PERSONNEL  (Agency), 

6  E.  46  St.,  New  York.  OXford  7-6728 

SITUATIONS  WANTED 


Editorial 


EMPLOYED  NEWS-WIRE  editor, 
strong  makeup,  thoroughly  experienced, 
sound  judgment  seeks  change  with  op¬ 
portunity.  Present  job  over  two  years. 
Walter  W.  Schramm,  2517  Woodlawn 
Ave.,  Boise.  Idaho. 


FEATURE  EDITOR  that  can  produce 
first  class  local  material.  28.  First  class 
background.  Would  like  spot  with  pa¬ 
per  in  California,  Oregton,  Washington. 
Utah  or  Idaho.  Samples  upon  request. 

3201,  Editor  ft  Publisher. 


FIREBALL  LOOKING  FOR  LIVELY 
SPOT  as  reporter,  feature  writer. 
Broad  experience,  unlimited  enthusiasm. 
Box  3204,  Editor  ft  Publisher. _ 


ABLE  REPORTER-FEATURE  WRIT¬ 
ER  two  years'  experience,  all  beats 
seeks  general  aasigrnment  or  feature 
n>ot  on  Chart  Area  2  daily.  Box  3203, 
Editor  ft  Publisher. 

DESKMAN  on  lesuUng  New  York  City 
daily  wants  to  locate  with  family  in 
smaller  city  in  Chart  Areas  7-10-11-12. 
12  years  sJl-round  experience.  Univer¬ 
sity  grad.,  83.  Box  3241,  Editor  ft 
Publisher. 
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JULY  GRADUATE  (BA-Journalism),  ^ 
Kappa  'Tau  Alpha,  married  veteran,  { 
uses  wheelchair.  Wants  to  roll  into 
writing  job  in  Southwest.  Reply  Bpx 
8217,  Editor  ft  Publisher. 

LATIN  AMERICA  specialist.  11  years 
varied  experience  as  reporter,  copy-  | 
reader,  editorial  writer.  Speak  Spanish.  I 
Consider  foreign  assignment.  Box  3130,  ] 
Editor  &  Publisher. _  _ J 

MANAGING  EDITOR 

YOUNG,  alert  managing  edi¬ 
tor  of  award-winning  50. 000- 
class  daily  desires  similar  or 
near-similar  i)Ositlon  with  ag¬ 
gressive,  promising,  newswise 
organization  of  any  size.  Rea¬ 
sons  for  seeking  change  (after 
six  years)  professional  and 
fully  set  forth  in  serious  job 
talk.  Experienced  on  all  desks, 
all  beats ;  thoroughly  under¬ 
stand  ne^  and  demand  for 
complete  enterprising  news  op¬ 
eration.  Excellent  recommen¬ 
dations  and  references.  Box 
3221,  Editor  ft  Publisher. 

NEWSMAN,  some  experience,  seeks  , 
Chart  Area  10,  11,  12  spot.  Tops  on 
wire  desk,  makeup.  Do  features,  gen-  ' 
eral  rei)orting.  rewrite,  photogrraphy.  I 
J-grad,  vet,  27,  family.  Available  Au-  I 
gust  15.  Box  3218,  Editor_&  Publisher.  | 

ONE-MAN  SPORTS  staff,  11  years  on 
Midwest  daily,  seeks  job  on  medium- 
size  or  large  daily.  Prefer  Midwest  or 
West  Coast.  Missouri  journalism  grad. 
Married.  Box  3230,  Editor  ft  Publisher. 

REPORTER,  DePauw  grad.  24,  6 

months  experience,  wants  break  on 
midwestem  daily.  Write  or  call  col¬ 
lect,  Jerry  Shackelford,  5614  Wheelock 
Road,  Fort  Wayne,  Indiana.  Trinity — 
1583. _  _ 

ACCURATE  copyreader.  34.  on  metro¬ 
politan  daily,  available  because  of 
merger.  Ten  years’  comprehensive  ex¬ 
perience;  Missouri  graduate.  Box  3302, 
Eklitor  &  Publisher^ _ _ 

A  VERY  Capable  advertising  and  pro¬ 
motion  man.  26,  desires  carving  out 
NEWS  REPORTING  CAREER.  Will 
relocate  any  metropolitan  area.  Daily 
experience,  B.A.,  vet.  Box  3330,  Editor 
ft  Publisher^ 

DESKMAN,  Chart  Area  1,  2.  Prefer¬ 
ably  wire  spot.  Age  31.  English  Major; 
10  months  experience  general  desk 
work.  Box  3329,  Editor  ft  Publisher. 

DESKMAN,  copy-wire-news  editor.  30, 
five  years  plus  weekly,  employed  prize¬ 
winning  California  daily,  wants 
change.  Prefer  West  Coast;  paper  must 
be  GOOD.  Box  3307,  Editor  ft  Pub¬ 
lisher. 

EDITORIAL  spot  west  coast  wanted. 
J-grad.  Weekly  editor,  reporter,  pho¬ 
tographer  for  three  years.  Bo.x  3128, 
E<litor  &  Publisher. 

NEWS  MAN— ANALYSIS 

EXPERIENCED  in  interpreting  inter¬ 
national  politics  and  interviewing  for¬ 
eign  diplomats.  Work  exi)erience  on 
European  and  American  newspapers. 
Doctor  of  Laws  Degree  from  Royal 
University  of  Budape^.  Can  speak, 
read,  and  write  English,  Hungarian. 
French.  German,  and  Italian.  Scaped 
during  Hungarian  revolution  Decem¬ 
ber  1956.  B.ought  to  U.  S.  and  em¬ 
ployed  by  Cincinnati  Times-Star.  Have 
lectured  before  more  than  200  groups 
in  past  18  months.  Call  MAin  1-7922 
Cincinnati  or  write  care  of:  Lloyd  B. 
Taft,  Room  1202,  800  Broadway,  Cin¬ 
cinnati  2,  Ohio. 


SITUATIONS  Wft’^TFO 

Editorial 

EVEN  THE  UNLEHTERED  READER 
notes  a  difference  between  good  ediUng 
and  slipshod  writing.  Copyreader.  Box 

3333.  Editor  &  Publisher. _ _ 

6^  YEARS  EXPERIENCE  PHOTOG¬ 
RAPHER,  Fairchild,  Wirephow.  fea¬ 
ture  writer  on  80,000  daily.  B.A.  in 
English- journalism  and  grad 
photography,  Missouri  J-whool.  Will 
consider  all  types  publications.  Prefer 
feature-writer  photographer 
consider  other  openings.  Box  3323,  Edi¬ 
tor  &  Publisher.  _ 


PUBLISHER/OF  SMALL  DAILY 
SEEKS  GREATER 
OPPORTUNITY 

As  ASSISTANT  PUBLISHER 
larger  operation  or  EDI¬ 
TORIAL. 

EXPERIENCED  in  all  ph^^es 
of  newspapers :  editorials  wide¬ 
ly  reprinted.  Excellent  r^rd 
of  increased  gross  ft  circu¬ 
lation.  Age  30,  MA  journalism, 
metropolitan  and  small  daily 
experience.  Top  references. 

Box  3322,  Editor  ft  Publisher. 

SEEKING  CHANGE^  Newspaper  or 
Magazine.  Now  Editor  of  Weekly,  ex¬ 
perienced  reporter,  rewrite,  makeup 
and  features.  1  year  AP  and  Los  An¬ 
geles  Wire  Service.  Vet,  25.  single, 
J-Grad.  Box  3305,  Editor  &  Publisher. 
SMALL  CITY  PREFERRED.  Editorial 
writing,  page  make-up,  reporting,  fea¬ 
ture  writing,  copy  reding,  head  writ¬ 
ing,  university  ^ucation.  Also  res^n- 
sible  experience  in  magazine  editing, 
publishing.  Stability  of  position  more 
important  than  salary.  Great  i^r- 
sonal  tragedy  necessitates  changes.  Car. 
References.  Unattached.  William  D. 
Pardridge,  c/o  Pfanstiehl,  7501  Alfred 
Drive.  Silver  Spring.  Maryland. _ 

WOMAN,  experienced  editor-writer  in 
women’s  interests  field:  wants  trade 
journal  or  public  relations  post,  pre¬ 
ferably  in  New  York.  Box  3321,  Editor 
&  Publisherj _  _ _ 

YOUNG  EDITOR  weekly  TV  magazine 
large  western  city  wants  to  relocate 
with  newspaper  Chart  Area  1.  2.  3.  6. 
Can  handle  TV,  entertainment,  books, 
or  general  reporting.  Experienced  lay¬ 
out.  programming,  features,  rewrite. 
B.A..  family.  Box  3317,  Editor  ft  Pub¬ 
lisher.  _  _ 

YOUNG  WOMAN— 27.  single,  wants 
iwsition  handling  routine  local  news 
items  or  subordinate  position  in  wom¬ 
en’s  department.  Experienced  with 
obits,  hospital  notes,  and  all  phases 
of  women’s  department  work.  Now 
employed  but  desire  change.  Top  ref¬ 
erences.  Prefer  Chart  Area  3  or  4  but 
will  consider  anywhere.  Box  3306, 
Editor  ft  Publisher. 

Instructors 


UNUSUAL  combination  available  for 
journalism  faculty.  API  seminarian. 
Now  city  editor  100,000  daily.  10  years 
solid  editorial  experience.  Journeyman 
ITU  printer.  Degree.  Write  to  Box 
3326,  Editor  ft  Publisher. 


_ Photography _ 

NEWS  PHOTOGRAPHER.  awards 
winner.  Eight  years  experience:  black- 
white  and  color.  Some  reporting.  Box- 
holder,  Medical  Center  Station  Box 
6843,  Knight  St.,  Dallas  19,  Texa.s. 

Promotion— Public  Relations 


TOP  PUBLICITY  DIRECTOR  seeks 
challenging  job;  college  editing,  fund 
raising;  electronics  produet  and  pres¬ 
tige  promotion.  Box  3102,  Editor  ft 
Publisher.  _ 

FEATURE-EDITORIAL  WRITER  on 
paper  desires  to  enter  Public  Relations 
field  with  company.  Full  journalistic 
background.  Box  8202,  Editor  ft  Pub¬ 
lisher, 


ENERGETIC,  mature  writer  with  flare 
for  tie-in  technique  seeks  public  rela¬ 
tions  or  newspaper  spot.  (Allege  back¬ 
ground  and  L.L.B.  Degree.  No  clock 
watcher.  Travel  anywhere.  Write  J. 
Richard  Fceley,  23  Main  St.,  Ames- 
bury,  Massachusetts. 
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(Continued  from  page  47) 

city  room.  Among  them  were 
Bill  Carmichael,  once  dean  of 
police  reporters,  and  Tony 
Flamm  his  assistant,  both  of 
whom  worked  for  the  lamented 
paper  around  50  years.  Bill’s 
sideline  as  Mayor  of  Silverton, 
a  thriving  suburb,  will  now  be 
his  main  job. 

The  Times-Star  employment 
council  reported  it  has  received 
some  250  offers  and  inquiries 
from  employers  in  and  out  of 
Cincinnati,  but  he  didn’t  know 
how  many  of  the  100-odd  edi¬ 
torial  staffers  had  been  placed. 
Some  veteran  newsmen  choose 
to  quit  journalism  rather  than 
leave  this  city.  The  council  is 
working  closely  with  the  guild. 
Ohio  State  Emplojonent  Service 
is  providing  personnel  to  an¬ 
swer  ’phones  at  council  head- 
quaiters  in  the  former  Times- 
Star  building. 

Ed.  Mangan,  advertising 
.salesman,  with  the  Times-Star 
49  years,  who  heard  the  bad 
news  while  on  vacation,  said  he 
would  have  retired  this  week. 

Shiel  Dunsker,  circulation  di¬ 
rector  of  the  combined  paper, 
brought  to  it  Aaron  White,  late 
Times-Star  assistant  circulation 
manager. 

Jack  H.  Lockhart,  E.  W. 
Scripps  assistant  general  edi¬ 
torial  manager,  remained  until 
late  last  week  to  handle  change¬ 
over  details. 

One  of  the  hefty  problems  to 
be  solved  is  whether  the  AP 
franchise  is  to  be  retained.  Dick 
Thornburg,  executive  editor, 
said  it  had  not  been  decided. 
Claude  Wolf,  local  AP  bureau 
correspondent,  keeps  on  giving 
dupes  to  editors  none  of  which 
is  printed. 

After  drawing  severance 
Tuesday,  Charlton  Wallace,  T-S 
radio  and  TV’  editor,  was  noti¬ 
fied  he’d  been  added  to  the  new 
paper  to  do  features. 

Henry  Humphreys,  amuse¬ 
ments  editor  and  music  critic, 
will  handle  the  opera  and  ballet 
during  the  absence  of  Eleanor 
Bell,  vacationing  in  Europe. 
Meanw’hile,  Willard  Clopton  of 
the  original  Post  staff,  sits  in 
for  her  as  editor  of  the  weekly 
magazine. 

Joe  Thesken  goes  from  Times- 
Star  copydesk  to  the  Dayton 
(Ohio)  Journal-Herald. 

Gus  Peters,  recent  Times- 
Star  federal  building  reporter, 
cashing  in  for  51  weeks — 46 
weeks  pay,  the  limit,  two  weeks 
dismissal  and  three  weeks  for 
vacation,  prepared  to  leave 
town. 

Lloyd  B.  Taft,  executive  vice- 
president  of  Cincinnati  Publish- 
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ing  Co.  which  owned  the  Times- 
Star,  said  the  actual  amount  in 
terminal  pay  Tuesday  was 
$1,037,000  and  $75,000  more 
would  be  distributed  as  soon  as 
individual  eligibility  questions 
were  cleared  up,  costing  the 
paper  a  total  $1,120,000. 

• 

Boston  TV  Case 
Ordered  Investigateil 

Washington 
The  U.  S.  Court  of  Appeals 
has  directed  FCC  to  investigate 
circumstances  surround¬ 
ing  award  of  a  television  broad¬ 
cast  permit  to  the  Boston 
(Mass.)  Herald-Traveler  with 
special  attention  to  whether  im¬ 
proper  influence  or  unusual  pro¬ 
cedures  entered  into  the  deci¬ 
sion  in  the  bitterly  fought  chan¬ 
nel  five  case.  The  court  said 
the  record  discloses  that  Herald- 
Traveler  publisher  Robert  Cho¬ 
ate,  and  also  a  representative 
of  the  Boston  Globe  conferred 
with  Commissioner  Richard 
Mack  while  the  case  was  pend¬ 
ing.  Mack  resigned  from  FCC 
under  fire,  but  not  in  connec¬ 
tion  with  the  Boston  case.  The 
coui’t  inferred  no  wrongdoing 
from  these  conferences  and 
mentioned  the  likelihood  that 
orders  may  have  come  to  Wash¬ 
ington  on  like  missions.  It  di¬ 
rected  the  FCC  to  look  into  that 
aspect  of  the  case  as  well. 

The  opinion,  written  by  Judge 
John  A.  Danaher,  directs  that 
the  status  quo  be  maintained 
during  the  probe.  This  means 
no  interference  with  broadcast¬ 
ing  by  WHDH,  the  Herald- 
Traveler  station. 


THE  FOURTH  ESTATE  .  .  . 


"Your  editorials  can't  compare  with  your  hamburgers!" 


Southam  Newspapers 
Increase  Earnings 

Toronto 

The  Southam  Company  Lim¬ 
ited,  publishers  of  multiple 
Canadian  newspapers,  in  a 
statement  of  consolidated  earn¬ 
ings  for  the  six  months  ending 
June  30,  reported  gross  revenue 
lower  than  in  1957  by  $1,662,- 
000,  or  8.9%,  but  expenses  de¬ 
clined  $2,419,000  or  15.6%. 

An  absolute  comparison  is 
difficult  because  of  the  transfer 
of  the  Vancouver  (B.  C.)  Prov¬ 
ince  to  Pacific  Press  Limited  in 
June,  1957.  Net  profit  at  $1,705,- 
000  was  higher  by  $371,000  or 
27.8%.  It  represented  $2.27  per 
share  compared  with  $1.77  in 
1957  and  $2.34  in  1956.  This 
improvement  was  attributed  in 
part  to  increased  selling  prices 
and  in  part  to  operating  econ¬ 
omies. 

A  total  of  $746,000  was  ex¬ 
pended  in  additions  and  im¬ 
provements  to  production  facil¬ 
ities,  $470,000  less  than  in  the 
corresponding  1957  period. 


Religious  Convention 
Editions  Are  Issued 

With  180,000  Jehovah’s  Wit¬ 
nesses  in  New  York  City  this 
week  from  120  different  coun¬ 
tries  for  their  International  As¬ 
sembly  at  Yankee  Stadium  and 
the  Polo  Grounds,  the  New  York 
Journal- American  published  spe¬ 
cial  convention  editions  on  five 
of  the  eight  days,  Monday 
through  Friday. 

Lively  interest  at  both  ball 
parks  was  reported  by  circula¬ 
tion  manager  Hughie  Smith. 

A  replate  of  the  paper’s  first 
edition,  the  daily  special  fea¬ 
tures  a  full  page  of  Assembly 
photos,  a  front  page  picture  with 
story  and  a  schedule  of  the  day’s 
events.  The  front  page  red  line 
is  also  given  to  the  giant  relig¬ 
ious  rally. 

Sales  at  the  two  stadiums  are 
handled  by  a  circulation  depart¬ 
ment  crew,  with  order  takers  to 
handle  a  mail-away  deal.  Price 
of  the  latter,  a  five-day  com¬ 


memorative  package,  was  6fl 
cents  if  sent  to  an  address  in 
the  United  States,  a  dollar  if 
mailed  outside  the  U.S.A. 

• 

Lederer  Appointed 
Perth  Amboy  Editor 

Appointment  of  Nicholas  O’D. 
Lederer  as  executive  editor  of 
the  Perth  Amboy  (N.  J.)  Eve¬ 
ning  News,  was  announced  by 
James  M.  Fox,  general  mana¬ 
ger. 

Mr.  Lederer  joined  the  Eve¬ 
ning  News  staff  in  1943  as  a 
reporter  covering  Middlesex 
County  Courts  and  New  Bruns¬ 
wick.  Subsequently  he  served 
in  general  assignment  and  then 
as  assistant  to  the  editor.  Hr. 
Lederer’s  newspaper  career  be¬ 
gan  on  the  New  Brunsvnck 
(N.  J.)  Daily  Home  News.  He 
went  to  the  Perth  Amboy  Eve¬ 
ning  News  from  the  Baltimore 
(Md.)  Evening  Sun.  Mr.  Leder¬ 
er  succeeds  John  J.  McDonnell, 
who  resigned. 
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HOW  HIGH  IS  YOUR  STANDARD  OF  LIVING? 

Can  you  guess  how  many  ways  you  put  electricity  to  work? 


Our  fruod  inrasure  of  your  standard  of  li\in<i  is  the  nuin- 
her  of  ways  electricity  is  working  for  )oii.  The  more 
thinus  \oii  let  it  do.  the  more  likeU  \oii  are  to  li\e  well 


Make  a  guess  —  how  many  wa>s  do  you  put  eleetrieit\  to 
Work?  ^ou  can  cheek  your  guess  against  the  list  l)elow 


and  eomfortahh  and  get  the  most  out 

of  life. 

guess  within  of  tlu 

actual 

total.  )ou’re  \ery  ohservant. 

Main 

•eople  don’t  realize  how  main 

dilTerent 

johs  elec-  M  hat’s  more.  \ou  ha\e  a  good  idea  how  outstanding  a 

trieit\ 

does  for  them  —  all  o\er  the  house.  Do  you?  \alue  \our  low-price 

DINING-KITCHEN  JOBS  ENTERTAINMENT  AND  BETTER  LIVING 

ele«trie 

service  realiv  is. 

SERVICE  JOBS 

11 

_  REFRIGERATOR 

i 

_  TELEVISION 

_ CLOTHES  WASHER 

H] 

_  REFRIGERATOR-FREEZER 

1 

_ RADIO 

S 

_  CLOTHES  DRYER 

_  FREEZER 

!  M 

_ CLOCK-RADIO 

i 

_ SEWING  MACHINE 

_ RANGE 

1 

_ PHONOGRAPH 

_  IRONER 

_  DISHWASHER 

1 

1  4?/ 

_ TAPE  RECORDER 

_ HAND  IRON 

_ DISPOSAL  UNIT 

1  H. 

_ PROJECTOR 

_ WATER  HEATER 

_ TOASTER 

1  .7 

1 

_ ELECTRIC  TOYS 

_ VACUUM  CLEANER 

_  COFFEE  MAKER 

i 

_  ELECTRIC  HOBBY  EQUIPMENT 

_ WAXER-POLISHER 

_ FOOD  MIXER 

1 

1 

_ WALL  AND  CEILING  LAMPS 

_ POWER  TOOLS 

.  A 

_  PORTABLE  MIXER 

_  FLOOR  LAMPS 

_ _  GARAGE  DOOR  OPENER 

_ BLENDER 

_ TABLE  LAMPS 

_ ELECTRIC  LAWN  MOWER 

_  ROTISSERIE 

1 

1  V 

_ ELECTRIC  CLOCKS 

'iGt 

_  AIR  CONDITIONERS 

V  J 

_  AUTOMATIC  SKILLET 

i 

_ ELECTRIC  BED  COVERINGS 

_  FANS 

\ 

_  DEEP  FRYER 

'  f 

I  ^ 

_  SHAVER 

_  SPACE  HEATERS 

'  J 

_  AUTOMATIC  SAUCE  PAN 

1 

_  HAIR  DRYER 

_ FURNACE  MOTOR 

_  WAFFLE  BAKER 

1  ^ 

_  HEATING  PAD 

□i 

_ HEAT  PUMP 

’  « 

_ GRILL 

1 

_  HEAT  LAMP 

? 

_ OTHER 

■ 

_ ICE  CREAM  FREEZER 

1  ^ 

1  ^ 

1  w 

i  ^ 

_ VIBRATOR 

SCORES:  If  you  checked  45  items 

t  s 

_ JUICER 

_ VAPORIZER 

or  more,  your  stondord  of 
electrical  living  is  EXCELLENT 

_ BOTTLE  WARMER 

_ OZONE  LAMP 

30  to  44  — VERY  GOOD 

_ KNIFE  SHARPENER 

1  '^5^ 

1  * _ I 

_  NIGHT  LIGHT 

1  15  to 

29  -  GOOD 

_ OTHER 

!  ^ 

1  ^ 

_ OTHER 

1  Less  than  15 -YOU'RE  MISSING  A  LOT 

1 

AN  RICA’S  INDEPENDENT  ELECTRIC  LIGHT  AND  POWER  COMPANIES*  *ConH>»n»rim#»onrtqu»ilthro*ihlhi»m»«j:iii« 


Priu 


in  U.S.A, 


Put  your 
message 
in  the 


The  Rocky  Mountain  News . . . 

1st  choice  of  Denver’s  retailers 
look  at  the  electrical  market,  for  proof! 


ELECTRICAL  APPLIANCES 

Complete  Retail  Classification* 

NEWS  ....  303,181  lines 

Post  ....  76,749  lines 

NEWS  LEAD  .  226,432  lines 

NEWS  %  of  total  linage  79.8% 


RADIO  STORES  (Includes  TV  Stores) 

Complete  Retail  Classification* 

NEWS  ....  78,479  lines 

Post .  30,769  lines 

NEWS  LEAD  .  .  47,710  lines 

NEWS  %  of  total  linage  71.8% 


^Source:  Media  Records 


In  1957  the  NEWS  carried  of  the  Electrical  Applian^ 
retail  advertising  .  .  .  plus  102%  of  the  Radio  and  TV  set| 
retail  linage. 

During  the  first  five  months  of  this  year  (thru  May  31, 1958) 
the  NEWS  carried  79.8%  of  the  Electrical  Appliance  retd 
ad  linage  . . .  and  71.8%,  of  the  Radio  and  TV  set  retail  lins^ 

UP  in  both  fields  . . .  UP  over  last  year  too  .  . .  100  years  oM 
.  .  .  and  still  going  strong. 


Isn’t  this  live-wire  paper 
where  ijour  ads  belong? 


s  fiRsr 


Rocky  Mountain  News 

DENVER’S  "Good  Morning”  Newspaper 


Rocky  Mountain  \e\\s 


SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YORK.WorM  r*l*gron<  <rh*Sun 

CLEVELAND . Prcii 

PITTSBUROH . Prtii 

SAN  FRANQSCO . N«wi 

INDIANAPOLIS . Tim; 


COLUMBUS . Cili»n 

CINCINNATI . Poll 

KENTUCKY . Po,l 

Covinglon  edition,  Cincinnati  Post 
KNOXVILLE  ....  Ntwi  SonlM 


DENVEK  ...  Rocky  Mountain  Nows 
BIRMINGHAM  ....  Posl-HoroU 

MEMPHIS . Prosi-SciffliTor 

MEMPHIS  .  .  .  Commorcio/  Appoal 
WASHINGTON . Nows 


EVANSVILLE .  Pross 

HOUSTON . Pross 

FORT  WORTH . Pross 

ALBUQUERQUE . ^  ibooo 

EL  PASO . Horc  J-Porf 


Oanaral  AdvasTliing  Deportmont,  3  3D  Pork  Avanup,  Naw  Yark  City 


Chicago  Son  Francloco  Ootrolt  Cincinnati  Phlladolphia  "aRai 


